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Aluminum, in your language, means cooking utensils. It is something that you buy, 


to sell for a profit. The volume of that profit depends on fast turnover . . . and both 


depend on women, crowding up to your counters to buy the lines you sell. 
That’s why we say, “Our Golden Anniversary... your aluminum opportunity.” 


MIRRO-MATIC, America’s most-wanted pressure pan, and all of the other utensils 
made by Aluminum Goods Manufacturing Company are proved, fast-moving 
products. Finest quality, convenience features, beauty of design, Fair-Traded price, 


and non-stop national advertising are the things that keep bringing in customets 


We've been in the aluminum business for fifty years. But, we’re looking ahead 10 
the next fifty, rather than back at the first. We feel that’s the kind of thinking that 


promises greater progress for us both, in the years to come. 


MIRRO MIRRO-MATIC 


THE FINEST ALUMINUM AMERICA'S MOST-WANTED PRESSURE PAN 
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“THE STREAMLINED DEADLOCK 
WITH THE BIG BOLT” 


2 Deadlock. Die-cast bolt—1 x Ye x 
lin. throw. Key outside, knob inside. 


Peomolions 


“IT HOOKS AND IT HOLDS” 


A ALA Gal = 


Mil 


197 Deadlock. 2 hardened steel 
bolts, nickel plated and oxidized. ovauiry 
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» publdghed every other Thursday by Chilton Co. (Ine.), Chestnut and 56th Sis., Philadelphia 39, Pa. Entered as, second 
Office at Philadelphia under the Act of March 5, 1879 ( Printed in U. 3. A.) $1.00 per year. Single copies, 25¢ each. Vol.-161;\No>-&. 


They won’t be “deadheads” in your store 
because they’re what your customers want— 
and they have the name YALE to help make 
the sale. 

Here are three of them, with modifications 
to fit various needs: the streamlined 2 with the 
big bolt, the 112 that we call the “Lock of 
Gibraltar’, and the 197 with two hardened 
steel bolts to lock door and jamb together. In 
each of them: five pin-tumbler brass cylinders, 
rustless die-cast case. THE YALE & TOWNE 
MANUFACTURING Co., Stamford, Conn., U.S.A. 


“THE LOCK OF GIBRALTAR” 


112 Deadlock. Die-cast bolt—1% x ¥ex 
1% in. throw. 2 hardened steel inserts. 
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BUILDING BIGGER 
~ SALES FOR YOU! 


More National Advertising for 
Self-Polishing Simoniz brings 


FASTER TURNOVER* HIGHER PROFITS 


Nearly a billion advertisements in America's leading magazines... 
plus newspapers, radio and outdoor signs . . . are helping you sell 
Self-Polishing Simoniz this year— opening the door to faster turnover 
and higher profits than ever before! Once a housewife discovers how 
Self-Polishing Simoniz wears and wears .. . actually gets brighter with 
use—she buys again... and recommends it to her friends. Your volume 
rises .. . and you realize a greater margin of profit on each sale! Only 
Self-Polishing Simoniz gives floors the same lasting beauty that makes 


® @ Simoniz so famous for cars. Check your stocks . . . and order today! 
Se “D0 IS ing THE SIMONIZ COMPANY, CHICAGO 16, ILLINOIS 
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GIVES FLOORS LONGER LASTING BEAUTY 
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Superior QUALIFG 


Increased VOLUME! 


Dealer COOPERATION: 


“174-42 CORPORATION 


PAINT SRShecOR? SINCE 1838 - NEWARK - NEW JERSEY U.SOA, 
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VITA-VAR 


The famous Good Housekeeping Guarantee 
has been granted to the entire line of 
VITA-VAR Paints, Enamels and Varnishes! 
That’s added proof of VITA-VAR quality! 


VITA-VAR is a complete line — for home, 
farm and industry. Year after year, 
VITA-VAR dealers do a bigger, more 
profitable paint business. The VITA-VAR 
line places them in the strongest posi- 
tion against competition. 


VITA-VAR backs dealers to the limit 
with a powerful program of adver- 
tising, sales promotion and mer- 
chandising concentrated where 
it does dealers the most good! 


were ote 


~~ 
eco 


e 
announci ng the new DUO-THERM 


automatic gas water heaters! 


Precision built by the pioneer of the automatic 
fuei oii water heater! Packed with exclusive 
Duo-Therm quaiity-performance features! 


Meet the newest member of a fa- 
mous appliance family: the brand 
new, grand new Duo-Therm Auto- 
matic GAS Water Heater. 


Simplicity is the keynote of its 
design. Quality is inherent in every 
feature. It’s Duo-Therm-engi- 
neered with the know-how of 20 
years specialization in heating 
equipment exclusively. 


Just look at these easy-to-sell, 
plus-performance features: 


1. Extra fast recovery insures 
plenty of hot water even during 
periods of peak demand. 


2. New, exclusive Equafiame gas 
burner ! Tapered burner profile and 
hidden baffle accurately meter a 
uniform supply of gas to the two 
precision drilled and machined port 
rows. No blank spots, no uneven 
flame jets! 


3. Long-life heavy duty boiler with 
off-center flue which eliminates 
drippage from condensation on the 
burner. Promotes economy of op- 
eration by increasing the distance 
heat travels, utilizing more heat 
units. 


4. Spun-glass insulation through- 
out! Extra heavy 1)-inch layer 
of spun-glass insulation completely 
surrounds boiler, reduces stand-by 


loss to a minimum. 


5. Grayson-Robertshaw "Unitrol” 
—standard on all 3 models. Meters 
gas to burner, regulates water tem- 
peratures, filters gas for pilot flame, 
shuts off gas should pilot light go 
out. 100% automatic shut-off. 


6. Multi-purpose heat chamber 
base! Scientifically shaped to 
meter secondary air accurately and 
uniformly to all parts of the burner 
for greater efficiency. Also acts as 
burner support and, in addition, 
traps water of condensation, thus 
preventing burner corrosion. 


7. Streamlined modern design. 
Lustrous white enamel casings. 
Compact, clean, uncluttered lines. 
Easy to wipe clean with a damp 
cloth, easy to keep clean. 


8. Double base provides an insu- 
lated support — permits installation 
on wood, linoleum or other floors 
with complete safety. 


9. Approved by AGA for use with 
all types of gas including LP. 
Proved in extensive field and lab- 
oratory tests. 


Add Duo-Therm’s Gas water heat- 
ers to your line for prestige, for 
profits, for satisfied customers! See 
your distributor—or write Duo- 
Therm direct. 


— 


Deo-Therm iea registered trademark of 
Meter Wheel Corporation, Copyright 1948. 


there's always something doing at 


ALWAYS THE 


LEADER 


oa 
AUTOMATIC FUEL OIL AND GAS WATER HEATERS i FUEL OIL SPACE HEATERS FUEL OIL FURNACES (D 
—— 


Made by the Duo-Therm Division of Motor Wheel Corp., Lansing 3, Michigan 
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“The latchstring is out’—was the old-time familiar 
expression of hospitality. Today, Sacer achieves 
much the same feeling with solid brass and bronze 
—strikes a new note of welcome with period and 
modern stylings that are as practical as they are 
beautiful—and always artistically correct in design. 
When it comes to swift installation, effortless opera- 
tion, or long life, Sacer easily stands up—and stands 
out—as any builder well knows whose homes are 
SAGER-Equipped. There’s real satisfaction for the man 
who buys Sacer, prestige for the dealer who sells it, 
and convenience and quality-plus for the archite% 
or builder who specifies SaceR BuiLDERS HARDWARE. 
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Ho 
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Tovay many paint dealers are devoting 75% of their shelf 
space to items that account for only 25% of their sales. 


That this is unnecessarily wasteful is shown by the experience 
of Sapolin dealers, all of whom have a stock fully adequate to 
the demands of their customers, and yet maintain an inventory 
of which 75% of their stock does 75% of their volume. 


This balance of inventory and turnover, investment and profit, 
is made possible by the Sapolin Controlled Inventory Plan— 
the result of 65 years of experience and careful analysis of the 
operation of the independent dealer. 


The benefits of this plan are among the many advantages of 
the service Sapolin offers to independent dealers—to help them 
maintain continuous profits and continued independence. 


Sapolin Paints Inc., 229 East 42nd Street, New York 17, N.Y. 
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A COMPLETE LINE OF PAINTS FOR EVERY PURPOSE 
WAREHOUSES: Brooklyn, N.Y.; Plymouth,N.C.; Jacksonville, Fla. ; Houston, Tes. ; Los Angeles, Cel. 


HARDWARE AGE 


Brush handles are finished in blue and 
gold. Brushes are made of pure Chinese 


bristles, set in vulcanized rubber. 


Disp r 
Sel] Fo, “AY No, 2-F 
Buy Fo, ree 


RETAIL DISPLAY NO. 1-F 


Suggested Retail: 


$.20 ea. —3 doz. I"' Brushes 
2'' Bristles, 5/16'' thick. 


30 ea. —2 doz. I!/2" Brushes 
2"' Bristles, 5/16'* thick. 


.40 ea. — | doz. 2" Brushes 
2" Bristies, ¥%"* thick. 


RETAIL DISPLAY NO. 2-F 


Suggested Retail: 


$1.25 ea. — 1/3 doz. 3" Brushes 
2'/."" Bristles, 7%" thick. 


1.69 ea. — , 3 doz. — 3!/."_ Brushes 
’ Bristles, 7%" thick. 


1.85 ea. — iv doz. 4" Brushes 
2%"' Bristles, %"" thick. 


RETAIL DISPLAY NO. 3-F 


Suggested Retail: 


$.29 ea. —2 doz. |" Brushes 
2"' Bristles, 4%" thick. 


45 ea. — I'/, doz. |!/2"" Brushes 
2\/,"" Bristles, 7/16" thick. 


.65 ea. — | doz. 2” Brushes 
2\/,"' Bristles, '/,"* thick. 
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A. G. JACOBUS’ SONS, INC. : Order TODAY from your Jobber, or send this COUPON 
‘ 
: A. G. JACOBUS’ SONS INC. 
' 770 Bloomfield Avenue, Verona, New Jersey 
me : Please ship at once: 
- Ci Otieley Nos UF ccaivesscctinn cartons @ $12.50 
Ey Disslar (NOs 2-Fiivcciseaeiccasis cartons @ 12.65 
Sitele rushe @€s SE @ fy a [) Display No. 3-F................ cartons @ 14.60 
| 
YS | Se ee evans Ser earn whe eee ere Pe Te Tee ery tL 
JACOBUS : 
f STREET iss bikccdsancdonskeiae, 4s GIT vasnctsnscetiveesen SEAT Eis. igsvaxess 


FEBRUARY 26, 1948 9 


Washer © 


ringer-tyP® 


e at last 1S aw 


UNIVERSALS 
CONTROL: O-ROLL 
WKINGER 


ASSURES SAFETY 


ANOTHER 
OUTSTANDING 
WEW 
DEVELOPMENT... 
THE JiIMEA‘MATIC 
TIMER PREVENTS 
QOVERWASHING 
AND ENOS 
TEDIOUS 
WATCHING 
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OT THE WASHER! 


NIVERSAL DOUBLES YOUR SALES OPPORTUNITIES... 
COOPS THE FIELD WITH HIGH-POWERED PROMOTION 


Universal's new Two-Speed Washer is being backed by 
the most inclusive, intensive program of consumer 
advertising behind any wringer-type Washer today! 
This big promotional program is singing its praises 
from coast to coast through dominant full-color adver- 
tisements in national magazines, smashing outdoor 
posters in the nation’s major markets and radio par- 
ticipation shows with listeners in the millions. 
To cash in at the point-of-sale, put the full impact 
of this powerful Spring Promotional Program to work 
today! Remember, it’s “two speeds to one” that '48 
will be the biggest Universal Washer year in history. 


: LL- PAGE 
POWER. R-PACKED, D, FU : 
D VERTISING IN receotites MAGAZINES 


———_ Se 


AY 
MORE MONT 
Now MOUR! NING* 


HIGH Shain 
c 
IN THE NATION'S aan 


JOR MARKETS 


Be Way Ahead In the Wringer-Type Field! 
Make Universal’s Two-Speed Washer Your “Headliner” 


4 UNIVERSAL 


CA RSERS. FRAR YV-8 CRA RK 2 REW B08 re 2, 
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“bottoms up. ane wore 


that's going out to more than 30 
million women via MEMCO National 
Advertising . . . And good advice it 
is for the jet black bottom of every 
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MEMCO utensil carries the diamond 
trademark fired on forever ... It's 
your key to greater sales — repeat 


sales to women who wish to match 
up original purchases. 


SOOO LS ere ~~ 
Seay ~~ v*, 


an opportunity for qualifying jobbers 


ery 


Good News! MEMCO production has reached the 
point where this fine line may be offered to select 
quality - minded jobbers Make no mistake, 
MEMCO is porcelain enameled ware in a class by 


woorwrer 
A 


SFO TO 


itself from every standpoint. Quality exceeds 


pealing, 


: g wine Fx ; standards CS-100-47 developed cooperatively with 
interior [orcs 

E ef ge U. S. Bureau of Standards. Beauty: a look at the 

F: 2 line will prove the claim ‘‘America's Most.Beautiful’’; 

ae ie and it is beauty that will bear close inspection — 

Bx ainnes ; , ‘ ; 

S he thanks to close inspection in our plant. Promotion: 


gh just read the outline of MEMCO's month-in, month- 


out promotion program at left. 


A comp newspope’ y ; ' : ‘ 
users oF Tats, COPY A Don't delay! Get in touch with MEMCO today for 
rtising: : “a4 * n 
oes suggested layouls a3 full details of the jobber offer. 
ee 
2m 
7 MOORE § 
<oeER oe, | ENAMELING & MANUFACTURING COMPANY | 
Re Sarare WEST LAFAYETTE, OHIO 
ee | 
| = | : —_ oo 
E aw a as £ il G 
he $s ae  « in : = = 
f : S ws o~ y, wy iw ———— 
t ~~” S “eee G —— a <E..” S _ 
3 ———— . , Sewer ee 
12 HARDWARE AGE 


Veale v1tllg 


have 


EVE APPEAL... BUY APPEAL 


theyre pre-sold by : 


and 
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€ brome 
4Pucen 


Sparkling, dur- 
. @ble. Heavy- ee 
auge steel plated as 
ey copper, nickel } 


and shining chrome. ; 


if La ins : og . = “ : 
apy o iighTander 
. New best-selling number with 
ee highland plaid center. 
+ oe, oe Choice of five colors on white. 


BH efresher 


Popular design | - , 
of our kitchenwore |) )))\/) 
set. Five smort colors.) 4) 
on white. 1 AA 


\SStove and table mats with the Aristo-mat label 

a an,, o8 ° 
si}care the only ones your customers see in 

48 es their favorite magazines. And they're the 


Fast-selling Colonial . 
esign Red, black, | 


. xi'S best quality that money can buy! No 
blue or green on white. © -: 


y4.\':'swonder Aristo-mats sell faster, more 
“2 easily, give greater satisfaction! Your trade 


ADVERTISED IN 
* Good Housekeeping 


knows and appreciates these exclusive Aristo-mat 
features: 1, New, heat-tested “‘Quad-coat” process 
baked enamel finish. 2. Extra heavy asbestos padding. 
3. Patented, rounded “‘Kant-Kut Korners.”’ 4. Underglazed design 


* Ladies’ Home Journal 

*% Woman's Home Companion 
* Better Homes & Gardens : 
* McCalls 


guaranteed not to chip. Check your Aristo-mat stock today! 


pad, canister set, cookie can, 
oval waste-bosket. Durable 
quality, smart colors. 1315 WEST CONGRESS STREET 
CHICAGO 7, ILLINOIS 
FEBRUARY 26, 1948 1B 


‘Saari : Phoenix Table Mat Company 
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TIP-TOP; WYTEFACE 
POCKET STEEL TAPES 


For carpenters, mechanics, engineers, doc- 
tors; for sewing and household or office 
use. 14-inch width. In handsome chromium- 
plated case, small and light enough for 
cket or handbag. Pull out the tape—it 
ocks. Press the button—the tape s a 
back. Made in 36 and 72-inch lengths 


fReg. U. S. Pat. ‘Of. 


HOW a WryrTerace* Steel Tape. Your cus- 
tomer will take it every time. Show him how 

easy to read the jet black markings on the white 
background are —in the brightest glare or in 
hardly any light at all. You can assure him that 
WYTEFACE Steel Tapes are easy to keep clean, are 
rust-resisting and hard to kink. Ask your jobber 


about WyYTEFACE Steel Tape and Steel Tape Rules. 


*Trade Mark. WyTrrace Steel Tapes and Tape Rules are protected 
by U. S. Pat. 2,089,209. 


Drajting 
Reproduction, 
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KEUFFEL & ESSER CO. 


HANDY* WYTEFACE 


EST. 1867 | STEEL TAPE RULES. 
I-inech width. § id, Blade 
NEW YORK * HOBOKEN, N. J. | iagioe Hike in'a moment without tak 


ing case restart 72 and 96 inches. 
ay cece uae Mi 


CHICAGO * ST. LOUIS * DETROIT * SAN FRANCISCO 
LOS ANGELES * MONTREAL , 
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NEW 
EASY 
POWER 


Take a good look at this improved Porter Cutter. 
Why? Because it is your ticket to bigger profits in 1948. 

Redesigned from handle tip to cutting head with 15 
2asic improvements, the new complete fine of Porter 
Sutters is a triumph both in design and quality. It 
blazes new trails. So advanced in engineering princi- 
»le are these improved Porter Cutters that they set 
absolutely new standards of cutting ease, speed and 
safety. Study each of the 15 features shown. Each is 
important to your customers — and to you. 

Do you want a line that bristles with selling points? 
There's a Porter model for every cutting requirement 
—— each with 15 new profit features. Do you want a 
line that will quickly respond to store promotion and 
display? 1948 promises to be the biggest Porter year 
ever. Push Porter Cutters because it is both the 
‘POWER line and the PROFIT line. 


NEW 
H ATURES 


1. New spring control 
* so material can- 
not wedge under 
traps. 
>, New lock plate 
‘holds spring 20 
‘aw bolts in firm 
position. 
3, Tempere 
teel straps. .. 
No protruding 


d carbon 


_ Bushing '* 
6 Greater strength 
(30%) in. sections 

and handles. ; 
7. New longer-weat 
ing buffers. 


ndles de- 
g. Curved hane ea 


hand 
: _ fits palm 
Bri educes fatigue- 


le stop 
10. Metal hands fers 


i_ style 


to take 4 


jaws. 
14 Better balanced 


catching appeal. 


‘H.K. PORTER, INC. 74 Foley Street, | Somerville 43, Mass. 
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@ Most grinding machines come equipped with 
unbreakable glass shields to protect the operator 
from flying particles. But many shops take a further 
precaution. They insist that the operator wear gog- 


gles as an extra protection for his eyes . . . to be sure. 


During more than sixty years chain users have 
learned that the name Hodell is a positive assurance 
of chain dependability. They know it as a mark 
that identifies chains of highest quality since 1886. 
In the 157 varieties of Hodell chains, welded or 
weldless, with or without attachments, you'll find 
chains to meet every chain need. For customer con- 
fidence and sales satisfaction it pays to specify 


“Hodell’’ . 


. to be sure. 


To be sure... 
SELL HODELL 
..-to be SURE! 


To be certain of maximum 
chain sales display Hodell 
chains. Their reputation 
and popular acceptance 
will identify your store 
to your customers as a 
buying center for quality 
merchasdiene So sell 
Hodell for their sake 
. and for yours! 


JACK + SASH « SAFETY - LADDER - PUMP - LIBERTY MACHINE + PROOF COIL - STEEL LOADING 
LIBERTY COIL» PASSING LINK - BULLDOG +» SAMSON + FLAT LINK + REGISTER + DREDG# 


ESTABLISHED 1886 


THE HODELL CHAIN CO. 


CLEVELAND 3, OHIO 
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This Head is askew 


These Threads are eccentric 


Circle ® Bolts and Nuts are used everywhere in 
large volume by leading manufacturers of quality 
products. They are the kind of bolts you can 
handle for your trade with complete assurance... 
as well as steady profit. 


BUFFALO BOLT COMPANY 


North Tonawanda, N.Y. 
SALES OFFICES IN PRINCIPAL CITIES 


Export Sales Office: Buffalo International Corp., 
50 Church Street, New York City 


...they are CIRCLE 
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For self-selling effectiveness—for 
smooth going to steady profits, dis- 
play Simonds Abrasive Company 
hardware specialties at strategic sales 
spots—grinding wheel assortment HA 
on 1% sq. ft. of space in your tool sec- 
tion—utility kits of mounted wheels 
and points near tools for homecrafts- 
man and hobbyist—household knife 
sharpeners in your cutlery department 
—sharpening stones, oil stones, scythe 
stones beside gardening and farm im- 
plements and in your sporting goods 
section. With Simonds Abrasive Com- 
pany’s Hardware Catalog, describing 
the complete, fast moving line of abra- 
sives, you can plan many such asso- 
ciated displays—attention getters that 


ASSORTMENT HA 7 items (2 wheels each) mounted 
on display. 26 wheels on shelf space at rear. 


SIMOND create extra sales among purchasers 
_ Fe ,, of edged tools, and steady year round 
BmOMON ABRASIVE COMPANY profits for you. 


SEND FOR 


MP21 Utility Kit 
of Mounted Wheels & Points. 


BELOW ARE TYPICAL SELF-SELLING SIMONDS ABRASIVE COMPANY DISPLAYS 


SIMONDS ABRASIVE COMPANY * TACONY AND FRALEY STREETS © PHILADELPHIA 37, PA. 
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it’s springtime inside! 


Now grandma rocks gently through the twilight 
years .. . warm, comfortable and secure. For 
to the very old and the very young, year-round 
warmth is almost as essential to health and 
peace-of-mind as food or clothing. 

Outside the elements may rage but inside it's 
springtime. 

Yes, steel pipe makes it possible! 

Uniform, dependable heat in every room in 
any home is a reality largely because of the 
economical and plentiful production of stee/ 
pipe. Whether for conventional hot water or 
steam heating systems or today’s counterpart, 
the radiant panel method, steel pipe provides a 


STEEL PIPE MAKES 


combination of advantages that makes modern 
heating available to more people than ever 
before. Likewise, the heating systems of our 
great office buildings and industrial plants rely 
on steel pipe to function smoothly and efficiently 
... to furnish the warmth and comfort so neces- 
sary in our daily tasks. 


The interesting story of ‘‘Pipe in American Life’’ 
will be sent upon request. 
COMMITTEE ON STEEL PIPE RESEARCH of American 


Iron and Steel Institute, 350 Fifth Avenue, New 
York 1, N. Y. 


IT POSSIBLE! 


Se | 


..» better living through pipes of steel for plumbing and heating purposes. 
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DO BETTER w't# DOBBINS 


AND SMALL POWER SPRAYERS AND DUSTERS 


DEALERS 


THE COMPLETE LINE OF HAND 


; De wie ny 4 ; 
| ow s . ; : N EW ! REVO L U T I O N A RY 
sue! = ~=6GARDEN SPRAYER 


Smartly designed ... ultra modern in 


The 


GARDENER’S 
FAVORITE 


For Flowers, Shrubs, 


shape ... easy to carry and operate ... 
dependable. Sprays the “hard-to-reach” 
places effectively ... discharges fine and 
coarse sprays or solid stream. Handles DDT and 
Vegetables, Etc. other insecticide solutions, weed control chemi- 


cals and disinfectants. Nothing else like 
MODEL NO. 8 


HANDY SIZE...-.LIGHT WEIGHT 


it on the market. 


DEALERS PROSPER WITH DOBBINS 


The DeLuxe Garden Sprayer is just 

one of many styles available. A wide It will pay live dealers to build up inventories now 
selection of hand and small power sprayers, while Dobbins equipment is available for prompt de- 
plus a choice of hand and crank-type livery. Build customer satisfaction, repeat sales 


and greater profits with the Dobbins complete line. 
every practical need. Get in touch with your jobber today! 


dusters, enable Dobbins dealers to meet 


DOBBINS MANUFACTURING COMPANY 


Dept. 201 «+ Elkhart, Ind. and North St. Paul, Minn. 
Address All Inquiries to Elkhart 


CASH IN ON THE DEMAND FOR DOBBINS DEPENDABIL 
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WITH GARDEN HOSE 


EQUIPMENT MERCHANDISING HELPS 


Self-selling display cards, eye catching pack- blossom into bigger sales of GREEN SPOT 
ages, hard-hitting product tags and package garden hose equipment. SCOVILL MANU:- 
inserts are only part of Scovill’s merchandise FACTURING COMPANY, 36 Mill Street, 
ing program to help you sell the new GREEN ~~ Waterbury 91, Conn. 
SPOT line of garden hose equipment. 

ment department in one counter display... TCCH Spot 

| feature items consumer-checked to assure 


volume sales and quick profits...a single & 
; KEEPS THAT SPOT GREEN 


Imagine a complete garden hose equip- 


GARDEN HOSE EQUIPMENT 
source for everything from lawn sprinklers 
to hose connectors. 


This Scovill coordinated merchandising Sprinklers ¢ Fan Sprays * Hose Nozzles ° Quick 
program is working for you, and will con- Connectors * Couplings * Hose Menders * Clamps 
tinue year after year planting new seeds to Nipples *- Goose Necks 
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Write at once for 


& 5 
complete infor- | 2 FOR PERFECT ALIGNMENT 
mation. Be set for 3° @ PERMANENT TIGHTNESS 
dealer demand. » \S @ EXTRA STRENGTH - LASTING 


Here's the new SILVER SWEEP 

packed with exclusive merchandisi 

Your customers can depend on it to 

tain ‘‘golf-green"’ lawns with less effo 
other rake. You can depend on SILVER Si 
the lasting customer satisfaction that leads 
of other products. One satisfied ¢ 
another, for over the back fences 

is made, 


ORDER THROUGH YOUR JO 


TAT PL SRSA DRS ST 


< _ 


WIDE 19-INCH SWEEP makes clean-up « 
fast. 


PATENTED METHOD OF RIVETING keeps tines FLEXIBILITY reduces clogging. 


permanently tight. SPECIAL DESIGN means constant 
contact with ground . . . Every Prong 


STEEL BUTTRESS keeps tines in perfect alignment. the Lawn at Any Angle. 


SPECIAL STEEL ALLOY flexes without breaking. TAPERED HANDLE SOCKET for extra strength. 


GENTLY ROUNDED TINE ENDS protect tender STREAMLINED FERRULE for extra attractiveness 


grass and roots. SELECTED SOLID WOOD HANDLE. . . finished 


beautiful jade green. 
RUST-RESISTANT FINISH means years of extra 


service. POPULAR PRICE for quick sales. 


Every Prong Sweeps the Lawn... at Any Angle 
G-H SPECIALTY COMPAN Y iniwasic iz, wise 
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/ ORDINARY 
| NOZZLE 


Packing subject 
to Weer in 2 


EXCLUSIVE 
‘‘GOLD LABEL’’ 


50% less weer on 

Packing due to 
woys: “‘non-rising™ stem. 

By turning of After long service, 

/ Barrel and By packing nut con be 
Up and Down tightened to assure 
Movement of leak-proof service. 
Barrel. 


LEAK-PROOF 
“NON-RISING” 
STEM 
CONSTRUCTION 


Patented 


This nationally advertised Sherman ‘‘Gold Label'’ Nozzle 
is the most extensively sold Hose Nozzle in the country. 
It is a truly superior nozzle, both in appearance and in 
operation. It has the Sherman, patented, non-rising stem 
construction that assures years of leak-free service. 


The ‘‘Gold Label" is made of heavy, genuine bronze, 


streamlined in design, and with distinctive wide, knurled 
bands that give it extra eye appeal. Fingertip adjust- 
ment for misty spray, full stream, or positive, leak-free 
shut-off. Standard %” hose thread. 


Make sure of getting your stock: of ‘‘Gold Label" 
Nozzles. Order from your wholesaler today. 


MADE WITH THE PRECISION AND DURABILITY OF A HIGH QUALITY STEAM VALVE 


@==— @:00e Git 


Above is a breakdown photo showing the parts used in the ‘Gold Label" Nozzle. 


H. B. SHERMAN MFG. CO. 
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BATTLE CREEK, MICHIGAN 


2915 


THAT “BUCKET BRIGADE’ 


with a 
“DETROIT” CRC-433 FUEL TRANSFER PUMP / 


Modernize old heater installations and 
equip new vaporizing burners with the 
“Detroit” CRC-433 Fuel Transfer Pump. 
It eliminates carrying fuel oil from storage 
tank to heater—makes the fuel system 
entirely automatic. 


Your customers will enjoy the added con- 
venience of this quiet and trouble-free 
means of fuel supply. 


Capacity—80 cc. per minute, or 1/3 gal- 
lons per hour, at 25 foot suction lift. 


The following features of the CRC-433 
mean satisfied customers and extra profit 
to you: | 
Compact © Neat Appearance 
Quiet Operation 
Large Inlet Strainer, Easy to Clean 
Motor Driven Four-vane Pump 
Overfiow Connection 
Easy to Install 
Automatic Shut-off if tank runs dry 
Simple Construction, Easy to Service 


Write for Bulletin No. 218 


| err 


FLOAT VALVES 


For space heaters, water 
heaters, floor furnaces, 
furnaces and ranges. This 


is the best, most reliable 


burners. Easily cleaned, 

maintenance no problem. Full temperature compensation 
assures even flow of fuel regardless of oil temperature. 
“Detroit’’ CRC-239 illustrated. Write for bulletin. 


DETROIT LUBRICATOR COMPANY  ‘weren” sexing oni Rebigestion Cots + tg 


“—& 


| 
control for vaporizing oil | 


Safety Controls « Float Valves and Oil Surner 


Genero! Offices; 5900 TRUMBULL AVENUE, DETROIT 8, MICHIGAN Accessories © “Detroit” Expansion Valves aad Refrigero- 
"DETROIT" Division of Amenicay Raowaror & Standard Sanitary conronarion | tion Accessories * Stationary and Locomotive lubricators 
Concdion Representatives — RAILWAY ANDO ENGINEERING SPECIALTIES LIMITED, MONTREAL, TORONTO, WINNIPEG | 
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LIBRARY -WAREHOUSE 
OFFICE AND STOREROOM 


SHELVING 


_— 


ne COS 


“rh 
A 


‘ 


“a @ 


AA 


EDWARD HINES LUMBER CO. 
2431 SO. WOLCOTT AVE., CHICAGO 8, ILLINOIS 


Please send complete information on Hines-Shelves, and 
name of nearest distributor. 
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3 a= 8 eae House & Garden Bp 


| 5, Fogg STANLE 
‘77|-| “PROFIT 
PACKAGE 


TT ae RECOM 


—EVERYTHING YOU NEED TO GET SALES ROLLING AND 
THEM COMING— FROM ARCHITECTS, BUILDERS, OW’ 


Pescriptive Folders * Catalogs * National Advertising 
Newspaper Advertisements * Dealer Signs * Mailing Pieces 


The GREATEST Name in Door Hara) 


For any residential, commercial or industrial cv 
that Lifts — Slides — Swings — Rolls — or folds 


“Copyrighted 


HARDWARE! 


g & 


OPPORTUNITY never knocked louder or harder for 
alert dealers than it does right now — to cash in on 
Stanley Floating Door Equipment for garages. 
TODAY, 4 out of 5 home owners need this low-cost 
equipment to modernize old, sagging garage doors. 
EVERY DAY, 5 out of 5 home builders are prospects 


aomm=MAIL THIS COUPON TODAY !==<== 


for this modern Stanley Floating Door Equipment! 

There is hardware equipment to convert old, “‘sick’’ 
and battered doors into a modern, smooth-working 
floating door. Also modern hardware equipment that 
will give lifetime satisfaction on new homes... all 
at prices within the easy reach of any home builder. 


The Stanley Works 
Garage Door Division 
New Britain, Conn. 


We're interested in the sales opportunities for dealers offered 
by Stanley Floating Door Equipment. Send us the details. 
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The name DEVOE is important to you 
who handle our products—whether it’s 
on your own sign or on the container— 
whether it appears in large or small 
type. It says with all the authority of 
our nearly two centuries of experience 
that you’re handling products that are 
‘‘sood’’ in every sense of the word. 
This means they are fine quality prod- 
ucts that are right for their jobs—with 


An Honored Name— 
A Profitable Franchise for YOU 


< 
¢ was Awarded the 
* DIAMOND 
2 ANNIVERSARY 
% CERTIFICATE <= 
aN 
Vy, by the wor 
“S Researcn FO” 


Cee 


When you become a Devoe Agent, you share 
the nation-wide trust and acceptance of this 
fine name in paints. And today, your custom- 
ers insist on known brands as never before. 
With the complete range of Devoe Paint and 
Varnish products, you are set to profit (as 


Devoe is rightly proud of this emblem. 


DEVORE SyRAYNOUDS, COMPANY) ING) 


787 First Avenue, New York 17, N. Y. 


good consumer acceptance—and with 
the added advantage of thoroughly good 
profit for you. 


Make the most of the experience of 
others who handle these fine products 
—by making sure your stock is ample 
and represents a worth-while cross sec- 
tion of items in the fast selling Devoe 
line of quality materials. 


It represents the award of the Diamond Anniversary 
Certificate by the Brand Names Research Foundation. 
It acknowledges the fine, nation-wide standing of the 
Devoe name for more than 75 years. 


thousands of other dealers already have) from 
the tremendous resources, and exceptional 
know-how of a great organization. Write 
today on your business letterhead for full de- 
tails on how you can become a Devoe Agent 
in your community. 
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These 2 NEW PROFIT- 
PULLERS PEP UP YOUR § 
VENETIAN BLIND 

DEPARTMENT! 


Popular Priced 
RU-SON RE-TAPE and 
RE-CORD KITS Renew 
Blinds Easily, Colorfully 


Match any style of Decoration 


: , : | from these 16 Colors: 
Here is a quick way to rejuvenate battered blinds. Each RU-SON TAPE 


and CORD KIT services one blind. Individually packed, with 16 popular Rust Chinese Red 
colors and 3 slat sizes from which to choose. Any home owner can do the White Dark Green 
job in a matter of minutes. Black Apple Green 
Cream Peach Skin 
SERVICE PER BLIND SELLS FOR $1.98— YOUR COST ONLY $1.10 Tea Rose Mulberry Wine 


; . Alice Blue Duck Natural 
Attractive blue and white display box holds one dozen RE-CORD KITS, China Blue ee 


one dozen solid woven ladder RE-TAPE KITS. Each RE-CORD KIT con- Royal Blue 


tains 2 matching colored tassels and equalizer. 


Mingle Linen 


You pay $9.60 per dozen for RE-TAPE KITS—$3.60 per dozen for RE-CORD 
KITS. Your suggested resale price is $1.39 for the RE-TAPE KIT, 59c for 
the RE-CORD KIT. Sizes available for 134”, 2’, 234” slats. 


Note: We manufacture a full line of window shade accessories, including window 


shade ring pulls, tassels, novelty plastic shade pulls, luminous light pulls. All are 
available immediately. 


Nis 

ur > co 

. BtAUTiFy ‘ORs 
ME HOw 


Write, wire or phone today 
for complete details. 
JOBBERS — DISTRIBUTORS! 


Your inquiries will receive 
prompt attention. 


J. RUBINSTEIN & SONS 
215 Neptune Avenue, Jersey City, N. J. 
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Here is a lawn sprinkler that is bound to move 
quickly when your prospects see it on display. 


The STREAMLINE Lawn Sprinkler is manufactured by 
the Mueller Brass Co.—one of the largest brass and 
copper mills in the Country. The Mueller Brass Co. 
trademark, STREAMLINE, under which this sprinkler 
is sold, is internationally famous as the mark of 
high quolity, time-tested products. 


This sprinkler saturates in SQUARES instead of 
circles. It has a range of from 3 to 24 ft. on the 
side, and operates from 4 Ibs. of water pressure up. 
It sprinkles right up to its own base, and the square 
sprinkled is parallel to its base. 


Owing to its construction, it is almost impossible to 


Mueller Brass Co. products are advertised 
in many national publications. They are well 


known throughout the nation as quality 
products. 


tip over when manipulating the hose to change it 
from one position to another. It eliminates the an- 
noyance of wet paths and sidewalks, and its posi- 
tion is changed without turning off the water. it 
will operate on moderate inclines as well as on the 
level. 


The STREAMLINE Lawn Sprinkler is handsome in 
appearance, and sturdily constructed of non-rust- 
able materials. There are no threaded parts to be- 
come loosened. It is tested, adjusted and inspected 
before shipping, and no further attention is neces- 
sary. The sprinkler is ready for use when removed 
from the carton—neither dealer or user has any 
assembling, tightening or adjusting to do. 


STREAMLINE Lawn Sprinklers are sold through your 
jobber. 


STREAMLINE 


PIPE AND FITTINGS DIVISION 


MUELLER BRASS CO. 


PORT HURON,MICHIGAN 
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4 reasons why 


LITE-BY-NITE NUMBERS 


| are a Sales Sensation 


per numeral 
RETAIL 


eh tie bith ee 


1 Made from the nationally advertised ‘Scotchlite,"’ with more than 
30,000 light reflecting particles per square inch. They reflect car 
headlights more than 4 block away — make it easy to find a home 
or office in the dark. 


2 Adhesive-bocked for easy placement on mail boxes, 
gateposts, lawn stands, or any metal, glass, or 
painted wood surface. Gold numbers are porticularly 
well svited to dork backgrounds. Black numbers — 
which turn to gleaming silver in front of headlights 
—are best for white bockgrounds. 

BS Both material and adhesive will 
last for years regordiess of weather Ss 
conditions. 

s Recommended low price builds 


soles volume. 


Black aluminum 


SCOTTIE DOG CUTOUT 


Approximately 
15 in. by 12 in. with 
5 in. steel pegs. 


Recommended price: +] ui 5 
6 


, RETAIL 


find 


LITE-BY Nm 


tren 
pet offic 


This attractive gold and block combi- 
nation shipping pockage and counter 
display piece grobs customer attention 
... contains 6 each of gold and black 
numerals, 0 through 9 (120 units) in 
individual cellophane envelopes... 
also “Directions for Use" slips with 
blank spoce for dealer imprint. Siz- 
10 in. x 12 in. x 1Y% in. 
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White aluminum 
DELUXE LAWN STAND 


With reinforced edges, 
approximately 14 in. by 
. Sin. with 12 in. steel pegs. 


Recommended price: 


171 


Fy AVA AX \’ 4c \ y \ 
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INQUIRIES INVITED 


Dealer and Specialty Jobber inquiries are 
invited. Ask about high discounts, pre- 
paid drop shipments, effective stock re- 
placement plan, and sales help program. 
A few exclusive territories are still open 
to manufacturers’ representatives with 
specialty sales organizations calling on 
hardware, garden supply, variety store 
trade. 


THEODOS MANUFACTURING CO. 


2307 MAIN STREET, SANTA MONICA, CALIFORNIA 


31 
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2. Nylon brushes give you maxi- 


Caley 


T. Finest Chinese bristles should be 
boiled, straightened and scientifi-. mum paint pickup and delivery 
cally mixed, as in the Rubberset when filaments are crimped with 
process, to guarantee uniformity the Permanent Wave, exclusive 
and perfect performance. Rubberset development. 


sd 


A, Slightly chiseled tip eliminates 5. Minimum of short leagth bristles 


breaking-in— assures smooth, even on outside of brush prevents splat- 


film from the first dip. tering of paint. 


7. To test permanency of setting, 8. Ferrule shonid he beaded for 
hit bristles lightly against table edge. additional strength and rigidity, 
(Rubberset’s exclusive setting locks securely nailed to block. 

bristles everlastingly in place.) 


Kus 


The Rubberset Company, 56 Ferry Street, Newark 5, New Jersey. 
Established 1873. Factories: Newark, N. J., Salisbury, Md., Graven- 
hurst, Ont., Canada — Branches: Los Angeles, Cal., St. Louis, Mo. 


BERSET 


Made only 


32 HARDWARE AGE 


#472 —Pure Bristle 


Made of finest imported hog bristles 
for smooth, fast performance. 


#1472— Permanent Ware Nylon 
Long-lasting, Exclusive Rubberset 


Permanent Wave development 
gives greater coverage, 


3 Fall stock | of carefully sclected 
lengths of bristle to assure speedy, 
even flow of material over large 
surface areas. 


RUBBERSET NYLON 


6. Bristies set at slight angle assures 
perfect taper to chisel tip. Full weight 
of bristles should be at working end. 


9. Lok for the name babberset— 
not just’ “Set in Rubber.” Only a 
genuine Rubberset brush carries the 
Rubberset guarantee. 


- BRUSHES 


the Rubberset Company 
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HANDY-PACK 
DOILIES, PLACE MATS 


The gracious, old-world beauty of fine laces, re-created 
| in select papers by Milapaco are a popular 
| 


Self-selling because it’s new! 
... Steady-selling because it’s needed! 


favorite with hostesses everywhere. Any paper | 
counter becomes doubly important, twice as profitable, 
when these exquisite doilies and place mats are 


This new and better outdoor and indoor temperature displayed in their HANDY-PACK containers. 


indicator for home or office was pre-tested for you in the 
late months of '47 with a resulting sales record so phenom- 
enal that we now know we are offering you a sure-fire profit 
maker. Here’s what it gives you: 


Githe first and only fully mechanical indoor-outdoor ther- 

mometer Outdoor temperature is shown on the top scale; 
indoor, on the bottom scale of Duo-Temp’s big, easy-to-read 
dial—a welcome change from the hard-to-read glass tube 
thermometer. It has the sales appeal of novel merchandise. It 
is attractively different to look at, handsomely styled for the 
finest interior. Because it is entirely mechanical, there arc no } 
glass tubes to break; none of the inaccuracies due to separated j 
columns of mercury or spirits. Installation is a pleasant task 
anyone can perform in a few minutes. 


@ Already @ seasoned and proved seller—with name prestige 
‘= We dropped Duo-Temp into the market cold in late ‘47. 
Without any special sales-promotion push at that time, thou- 
sands were sold. Owners quickly told friends—are still telling 
them so that checked repeat orders from word-of-mouth adver- 
tising show astounding volume. Naturally, we believe that the 
Jas. P. Marsh name has something to do with this—a name of 
real authority throughout the instrument world. 


@r support of national advertising Duo-Temp has been 
advertised in magazines such as House & Garden, House 
Beautiful, Esquire, Field & Stream, Science Illustrated. Re- 
action proves its appeal to men and women alike. Larger 
advertising is under way this year. 


@rre support of attractive selling aids A handsome “quality” 


100 TO A BOX! 


Every Handy-Pack uni! 


100 perfect reproducti 
of the design shown 


on its cover. 


package to match the instrument. . . a striking display in p 
full color, showing a flesh-and-blood demonstration of Duo- HANDY-PACK SHOWS 
Temp... excellent circulars that have helped sell thousands. THEM HOW! 


Ia incredibly low price The $6.75 ticket on this cher- 
mometer is made possible only by large-scale production 
through mass-precision methods developed in the new, ultra- 
modern Marsh plant. It is an unprecedented value in fine 
instruments—and there is good profit for you. Ask for 


Every container shows us 
suggestions for Milapacc 


doilies and place mars 


the reverse side. 


proposition, wort es 
Vy ¥ 
Duo-Temp measures 3/2 in. a nate LZ, 


square, and is equipped with 5 Vy 


ft. of capillary tubing. Retail 12 


price, complete with outside “WS Ly 

bulb, mounting $ 15 RS 
bracket and ee 
tubing -eatasits aay Ca 


MILWAUKEE LACE PAPER CO, 


1306 E. MEINECKE AVE © MILWAUKEE 12, WIS. 


DEPT. 20, SKOKIE, ILLINOIS BRANCH OFFICES | 98 BLEECKER ST..NEW YORK 


eee et ue SANTA FE AVE. LOS ANG) | 
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6 Cup Drip Coffee Moker 

6 Cup Percolator 

8 Cup Percolator 

5 Qt. Teckettle 

7” Fry Pon — Steel Hondle 
10” Fry Pan — Steel Handle 
7” Fry Pan — Plastic Handle 
8” Fry Pon — Plastic Hondle 
9” Fry Pan — Plastic Handle 
10” Fry Pon— Plastic Handle 
Covered Chicken Fryer 

1l/, Qt. Double Boiler 
Cookie Sheet 

Storage Pon 

Pudding Pan, 1'/; Qt 
Pudding Pan, 2 Qt 

Pudding Pan, 3 Qt 


240) 
2402 
2403 
2404 
2405 
2406 
2407 
2408 
2409 
2410 
2411 
2412 
6329 
6330 
6343 
6344 


4Q1 
4Qt 
4 Qt 
6 OF 
6 Qt 
6 Qt 
8 Qt 
8 Qt 
8 Q! 


Covered Stock Pot — Loop Handle 
Covered Stock Pot — Plastic Handle 
Covered Stock Pot — Bail Handle 
Covered Stock Pot — Loop Handle 
Covered Stock Pot — Plastic Handle 
Covered Stock Pot — Bail Handle 
Covered Stock Pot — Loop Hondle 
Covered Stock Pot — Plastic Handle 
Covered Stock Pot — Bail Handle 


10 Qt. Covered Stock Pot — Loop Handle 
10 Qt. Covered Stock Pot — Plostic Hondle 
10 Qt. Covered Stock Pot — Bail Handle 


4Qr 
4Q1 


Open Sauce Pon — Steel Hondle 
Open Sauce Pon — Plastic Handle 


1'/) Qt. Open Sauce Pan — Steel Handle 
1'/y Qt. Open Sauce Pan—Plostic Handle 


6345 


2 Qt. Open Souce Pan — Stee! Hendhe 


6346 201. Open Souce Pon — Plastic Handle 


6347 
6348 
6437 
6438 
6433 
6434 
6435 
6436 
649) 
6492 

080 

084 

350 

796 


3 Qt. Open Souce Pon ~ Steel Handle 

3 Qt. Open Source Pan — Plastic Handle 

3 Qt. Covered Sauce Pan — Steel Homdile 

3 Qt. Covered Source Pon ~ Plastic Homdile 
1'/ Qt. Covered Souce Pan — Stee! Hendley 
1'/; Qt. Covered Sauce Pon — Plastic Homdly 
2 Qt. Covered Souce Pon — Stee! Handile 

2 Qt. Covered Souce Pon — Plastic Homdle 
4 Qt. Covered Source Pon— Stee! Handle 

4 Qt. Covered Sauce Pon — Plastic Handle 
Dish Pon, 10 Or. 

Dish Pon, 14 Q#, 

Cofeterio Tray ° 

Picnig Kit 
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Lifetime 


quality in 


heavy-gauge...no hot spots! 
Genuine Reynolds Lifetime Aluminum, 
quality controlled all the way from the 
mines to you... heats more quickly 
and more evenly, reduces the risk of 
scorching or burning. © 


heavier-domed lids...hold 
steam in, condense it quickly! 
Flavor-laden juices drip back in... 
you cook with less water. 


rounded corners...easier clean- 
ing! Scientifically designed contours 
that can be wiped out easily with a 
cloth.With proper attention these uten- 
sils will never need rough scouring. 


flat bottoms ... use less fuel! 
The new bottom design that fits 
squarely over any burner... gets more 
cooking efficiency out of less heat. 


cool plastic knobs . . . choice of 
handles! Reynolds Lifetime Aluminum 
Heavy-Gauge Cooking Utensils have 
cool, handsome knobs of plastic. All 
saucepans offered in choice of metal 
or finger-fitting plastic handles. All 
saucepots with metal or plastic loop 
or bail handles. 


‘Reynowds Lifetime ALUMINUM 


HEAVY-GAUGE COOKING UTENSILS 


te 


"se eet Ole 
Lott? 
. - sa sot | fe as , 
From one of America’s great ee ALUMINUM | 5) | 


NOOOCE>E Solerge 
REYNOLOS METALS COMPANY 


Producers of Aluminum 


Backed by the National Advertising 
of Reynolds lifetime Aluminum 
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‘A powerhouse of consumer advertising 
is pre-selling your customers! 


THE FAMOUS 
NESCO SHORT 
CHIMNEY 
BURNER gen- 
erates its own 
gos, burns 
with clean 
blue flame 
No smoke, 
soot or smell. 
Wide temper- 
ature range. 


on tfve e 
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CONVENIENTLY 
SPACED BURNERS, 
101,” between centers, 
permit full flame cov- 


erage of 3 | uten- 
sils. Fuel roa a easily 
accessible from top. 


ELBOW-ACTION CON- 
burners 


to hold big roasts. 
insulation saves fuel. 
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THE GREAT 


NESCO 


KEROSENE RANGE 


The oil range that cooks like a gas range 


Recognized everywhere as outstanding in styling, advanced 
features and dependability, the famous Nesco oil ranges and 
heaters are being aggressively advertised in outstanding farm 
magazines and in 348 weekly newspapers. Fine products, 
backed by excellent pre-selling effort, are two big reasons why 
forward-looking dealers value the Nesco franchise highly. 


NATIONAL ENAMELING AND STAMPING COMPANY 


Executive Offices: 270 N. 12th St., Milwaukee 1, Wisconsin 


Soles Offices: Merchandise Mart, Chicago « Candler Building, Atlanta « 200 Fifth 
Avenue Building, New York « Ambassador Building, $1. Lovis « Western Merchandise 
Mart, San Francisco 
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inlarged ph hs show ordi- 
saryilegullershapandconseced,  FAST-CUT FILE FACTS to remember... 
in contrast with round, smooth, 


open Disston Fast-Cut gullet. and USE in making sales 


Disston Fast-Cut File 5. A product of more than 80 years of file-making experience. 


Thousands of Hardware Retailers now are finding out that this 
<2 attractive new display puts speed in the sale of Disston Past-Cur 
Files. It will do as much for you. Simply place the display 
where customers can get close enough to pick up the files 
and examine them. Many of your customers will be reminded that they need 
new files... and they’re sure to like the Fast-Cut. 


The display is a conveniently arranged pack, containing only 48 files of the 


fastest selling patterns and sizes sold in the hardware store... and 
shapes and sizes in plain sight. Each file is inserted in a cellophane 
which enables customers to examine files without touching teeth . 7. 
helps to keep files clean and fresh looking. Printed in orange on the celic= 
phane are: pattern, size, and a space for your selling price. 


1. Fast-Cut Files are different ...an exclusive product of 


Disston engineering. 


2. Made of high grade file steel with improved heat trear- 


ment... hard, tough, uniform. 


3. Teeth are extra strong, accurately cut, and will give good 
service much longer than ordinary files. They cut shavings 
instead of chips and dust. | 

4. Gullets are shaped with sufficient clearance to prevent 

clogging. | 


| 
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48 FAST 
MOVING FILES 
IN A SINGLE 
COMPACT UNIT 


HERE’S WHAT YOU GET 


Y% Doz. 10’’ Mill Bastard 

1 Doz. 8” Mill Bastard 
Y, Doz. 6” Mill Bastard 

1 Doz. 6” Slim Taper 

1 Doz. 6” Ex. Slim Taper 


All Disston 
Fast-Cut Files 
In Display Box 
Your Cost $10.27 


4 Dozen of the most popu- 
lar types and sizes of files 
sold in Hardware Stores 


THE SATURDAY EVENING 


“VERTISED IN 
“ARCH 20th ISSUE 


.teaching 12,000,000 readers, including a 
it! g percentage of your customers and prospects. 
Jentify your store with this advertising. Be 
ure to have the pack displayed when the 
Advertisement appears, 


-y 


ORDER 
NOW 


Order a Disston Fast-Cut File 
Display Pack from your Hardware 
Wholesaler, or write direct for 
further particulars. 


y204 Tacony, Philadelphia 35, Pa., U.S.A. f 
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; * Aree ies 
bef ‘4 son Te 
FELIS ISAT 


Complete dependability Bia ae Te FO 
is a “must” for jobs such 
as this. Crescent Wire 
Grips are tested and cer- 
tified for full safe load 


\ 
| 
Wh i) 


capacity before they a “ 
leave the factory. eS SSS q 
fs, ne -. “ 
» . _- — — # 
2 = eee 


Individual testing, though costly, is 
the only sure method of determining 

the quality and dependability of each 

tool that reaches the market. At Cres- 

cent, a tag is attached to every tool 

# which has been individually tested, 
certifying that the tool has passed 

tests designed to insure that it will 

live up to all that should be expected. 


4 In addition to wire grips, the Cresto- 
7 [as loy line of pliers is individually tested. 
ia Other items are production tested, 
and while not individually tagged, 

/ constant checks are maintained so 

B * that there is little likelihood of de- 
Mae fective tools reaching purchasers. 


Pedal Fes FP ws 
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Va 


% “CRESCENT” is our trade-mark registered in the United States and foreign countries for wrenches and other tools. “Crest 
tools are made only by Crescent Tool Company of Jamestown, N.Y., and are sold by leading distributors everywo 
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YES, THERE'S A BIG DEMAND for the 10-foot Carlson Stock up with a supply of Carlson 10-foot rules . . . tell 


Rule by workmen and craftsmen in every industry, and your sales clerks about them...and watch them move 
by appliance salesmen, by machinery salesmen and by like magic from your shelves. 
hundreds of men in the service industries. 


You'll find that it will pay you to point-up and point out The Carlson line of steel tape rules offers many ways to 


to every customer that the Carlson “10-FOOTER” is now satisfy rule buyers, so carry a complete stock of Carlson 
available. Rules and Replacement Blades. 


Each style and size of Carlson 
Rule comes in a colorful individ- 
ual box which graphically shows WHITE HOBBY 
how to replace worn or broken CHIEF 

blades. Six rules are packed in an 
attractive display carton. Order a 
supply today! 


NO 

226—6 tt_—16ths & 32nds 

ee 2286 {t.—16ths & 32nds 
No. 2210—10 ft—16ths & Sands = 

226M E—6 ft.—Metric & Englis 
ee, eee eee 278M E—8 {t.—Metric & English 
126ME—6{t.— Metric & English | 22M~- 2 Meter— Metric both eliges 
128ME— 8 ft.— Metric & English 23M—2)> Meter—Metric both edges 


7 3266 {t.—I6ths bothedges 128TE—8ft.-10th-100ths & English 
Carlson & Sullivan Inc 3288 ft.—16ths both edges 
I o 


MONROVIA, CALIF. WHITE CHIEF TAPE LINES ARE MANUFACTURED UNDER U. S. PATENT 2089209 
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REPUBLIC 


UPSON 
ploliw! 


. and cash in on the economies of 


buying from one dependable source of supply. 
Republic Upson headed and threaded prod- 
ucts go together easily, stand up in heavy 
service and meet exacting requirements 

every time. Your choice always is right 

when it’s Republic Upson — backed 
by almost a century of manufac- 


turing skill and experience. 


BOLT AND NUT DIVISION 
CLEVELAND 13, OHIO AND GADSDEN, ALABAMA 
Export Department: Chrysler Building, New York 17, N.Y. | 


REPUBLIC STEEL CORPORATION 


Other Republic Products include Woven Wire Fencing, Barbed Wire, Fence Pests, Bale Ties, Pipe, Sheets, Reefing, Neils and Staples 
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in 1848 in Fitchburg, Mass., a business venture was formed to manufacture knives and other cutting tools. Six years later, Augustus Whitman 


became a partner in this small company. The enterprise prospered, and when in 1877 it merged with George Barnes and Co. of Syracuse, 
N. Y., the names of WHITMAN and BARNES first became coupled together. 


In the decades which followed, Whitman & Barnes manufactured many diversified products —all in keeping with demands of the times. In 
1891 twist drills were added. Now drills, reamers and certain other metal-cutting and piercing tools make up the company’s products. From 
its original inception—one hundred years ago—the company has manufactured only the very best in quality—and in 1948, on its one- 
hundredth anniversary, Whitman & Barnes dedicates its future to a continuance of this same policy of manufacturing only the finest of tools! 


ITMANs BARNES 


DETROIT 


NEW YORK e CHICAGO ° LOS ANGELES 
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“Carborundum” 


GA 
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rasives 


isa registered trademark which indicates manufacture by The Carborundum Wt? 


by 


HARDWARE 


HOME WORKSHOP TOOLS 


Because abrasives are used with su many items in the 
hardware line, it is logical to display and sell them 
with these items. For example, knife sharpeners dis- 
played with cutlery attract the sale of both items. 
Sharpening stones move with tools, sand paper with 
paint, hones with hunting knives, and files with farm 
and garden tools. It is this close relationship that 
builds up individual sales, moves more merchandise 
and adds extra profits to income. 


Abrasives by CARBORUNDUM have the added sales 
appeal of the top name in abrasives. Their high quality 


TRADE MARK 
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FARM IMPLEMENTS 


CUTLERY 


ITCHENWARE 


is recognized. Smart colorful packaging attracts atten- 
tion to them. These are more reasons why they bring 
in extra profits when displayed with related items on 


your cases, hins, shelves, racks and counters. 


Many dealers report substantially increased sales and 
profits through a program of related selling of abra- 
sives. Cash in on their experience. Place abrasives by 
CARBORUNDUM next to the articles with which 
they are commonly used and get the advantages of 
extra sales and extra profits. The Carborundum 
Company, Niagara Falls, New York. 
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GIVE YOUR CUSTOMERS | 
TODAY'S BEST VALUE | 


Bristol Precision-Made 


Fishing Tackle 


Away out in front when it comes to fore- 
most quality at reasonable prices, BRISTOL’S 
famous Fishing Tackle offers your custom- 
ers today’s best values in a variety of light 
superstrong, wonderfully-balanced, dur- 
able fishing rods, as well as in top grade 
reels and lines. BRISTOL originated and is 
today the world’s largest producer of fine 
steel fishing rods. Every item of fishing 
tackle sold by BRISTOL is made by BRISTOL’S 
able and veteran workmen in BRISTOL’S 
own plants. That’s why you offer your cus- 


FOR 
ALL-PURPOSE 
SPRAYING 


~~ 


. + 
o> 
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SPRAYS 
ANYTHING 


YOU can recommend and sell the portable 
CHAMPION for a dozen uses. It sprays 


DDT + OILS + WEED KILLER 
WATER PAINTS « CHEMICALS 


and all kinds of insecticides . . . easily 
and efficiently. Such versatility makes 
the CHAMPION ideal equipment for 
greenhouses, orchards, truck farms, dairy 
barns, vineyards, farm yards, large es- 
tates, and factories. 


tomer’s BrisTou tackle with the full con- 
fidence that you are supplying them with 
only the best. 


BUILT TO LAST — SAFE De oan 

o dangerous compressed air tank. Uni- 
ALL-BRASS TANK and WORK- form pressure pumped as needed only 
ING PARTS give CHAMPION in pressure cylinder. 414 gals. of any 
long life; synthetic rubber pis- —_jiquid kept well mixed by agitator. Com- 
ton withstands any liquid. No plete equipment weighs only 12 Ibs. 
clogging of nozzle because fluid empty. Two straps hold form-fitting tank, 
is filtered twice; no trouble be- —jeaying operator's hands and arms free. 
cause mechanism is simple. Nozzle quickly adjusted to spray mist or 


Spray instantly shut off with- 35.4 stream up, down, or sidewi 
out dripping. Guaranteed one el ’ ewise. 


year against defective materials. 


Feature This Sturdy “All-Purpose 
BRISTOL Hexagonal Telescopic Rod” 


Example of the outstanding achievements 
of BRISTOL precision manufacture is this 
Hexagonal Telescopic Rod, No. 6. It’s a 
long-lasting rod conveniently adjustable 
to all types of fishing, including fly cast- 
ing. Four joints, 734 feet in length, it has 
aluminum, dye-cast handle with reversi- 
ble feature and cork grip. Ring guides are 
nickel plated stainless steel. This “big 
value”’ rod is finished in beautiful ma- 
roon enamel. 


Bi MORTON MANUFACTURING CO 


Berserort. COnNMmsecticyT 


FISHING RODS 
REELS + LINES 


With this CHAMPION you can sell effi- 
cient, trouble-free dusting for ground 
crops, vines, fruit trees, berries, etc. It 
throws powder where it’s wanted with- 
out waste, up, down, sideways, and under 
leaves. Carried like a knapsack; operat- 
ing lever produces uniform flow, grinds 
and mixes powder. Weighs 15 Ibs. empty. 
Holds 25 Ibs. powder, but any smaller 
amount may be used. Amount of dust 
flow or density of cloud easily adjusted. 


‘ IMMEDIATE DELIVERY ON THESE 


TIME-TESTED PRODUCTS 


_ CHAMPION Sprayers and Dusters are used and endorsed by leading 
"a colleges and state farm bureaus. Many thousands used satisfactorily in 
U.S. and foreign countries since 1915. New advertising campaign now 

arousing amazing interest. Write today for prices, terms, complete detaits 


SEND FOR DEALER CATALOG "B’’ 


CHAMPION SPRAYER CO. 


Pan ae Mfrs. of Portable Sprayers and Dusters 


Regularly 
Advertised In BRISTOL 6533 HEINTZ AVENUE ° DETROIT 11, MICH. 
LIFE MAGAZINE Golf Clubs 
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What in the wor 


When your fishing tackle customers get the answer to 
\ that question this spring, you'll want to be ready to 
man the cash register. 


Thirty million fishing and gift buying readers of Life, 
Collier's, Holiday, Popular Mechanics, Field and 
Stream, and Hunting & Fishing will read about our 
Trenton ''Fish Detective.” 


HERE'S 
WHAT 
THEY'LL 
READ 


HERE’S 


nWeg 


A good novelty item, plus a proven lure, plus 
a bargain price, plus good promotion, is 
bound to add up to profits and increased 
demand for Trenton products. 

Wire or write for complete catalog and 
dealer price lists. Dept. HA. 


MANUFACTURING COMPANY 
COVINGTON, KENTUCKY 


renio 
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GENSCO 
FINNISH 
KNIVES 


, OF FINNISH 
KNIVES 


ow, Gensco offers this beautiful natural wood 

rustic display FREE with the purchase of Finnish Knives. 
Hunters, fishermen, farmers and others appreciate 
the razor sharp, chromium alloy blades, sturdy 

birch bark handles, brass fittings and rugged 
construction. Now, for every Finnish Knife there is a 


beautifully designed, genuine leather sheath Here's ancther popular favorite with 
‘ : ; , farmers, ranchers, campers and home 
saddle stitched and reinforced with rivets. Gwneré. The iit Gonilar: fastust cut. 
Display free with purchase of twelve knives (3 each of Hing. all: pornate pes. etebis: : 
erchandising isplay stan 
4 styles). Resale value, $62.10 Dealer cost. $41.43 ; ; 


available with the purchase of three 
saws. Resale Value, $11.50 Deoler 
Cost, $7.68 


eT ee ee ee ee Tee NATIONAL ADVERTISING © 


Builds Consumer Demand =. 


— 


Gentlemen : in the Country Gentleman 
Please send me the following merchandise and displays: Sports Afeid 
sets of 12 Finnish Knives (3 each of 4 sizes) at $41.43 per 
set with Free display stand. 2377 Farm Newspapers _£ 
sets of 3 Bushman Sows at $7.68 per set with Free display 
stond. 


NAME 

ee eeeeesseneseaeesemenneesnnensiomnnesnenseeees 
COMPANY 
LS 


STREET GENSCO TOOL DIVISION 

he : 

CIty ZONE STATE General Steel Worehouse Co., Inc 

Oe a 1830 N. Kostner Ave., Chicago 39, Illinois 
|| We sell, Retail only |_| Wholesale only 


(If Retail) Our Distributor en 


50 HARDWARE AGE 


ee 
RUBBER COMPANY 
MALDEN 48, MASSACHUSETTS CHICAGO 6: 564 W. MONROE ST. 
(Mail to office ) 


fo nearest 


Please send free copy of 1948 CONVERSE SPORTING FOOTWEAR catalog 
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YE AGL BALLS and 
e ( | BALLOONS 
' THAT SELL AND. REPEAT 


Modern Merchandising Methods 
Pay Off in BIG PROFITS For You! 


“ 
Bee 


e EAGLE’s attractive displays and packages a. 
“\ make balloons and balls easy to sell — re- 4 
markably profitable. %: 


One of our new display units is shown at the 
left — No. 13 Eagle carded assortment. Con- 
tains nine each of the sensational new Vari- 
Crystals, Nobbies, Dragons and Spirals— YOUR 


popular five-cent sellers. JOBBER 
ABOUT THE 


Verner Display units promote volume business. PROFITS AFFORDED 
m Ask your jobber, or write us, for complete details. BY EAGLE BALLS. 


EAGLE RUBBER COMPANY, Inc. 
ASHLAND, OHIO S=—— 


Saw Handles «te 
ptgain revailalle / 

Gata , 

men amet Prompt delivery effected on any quantity PADCO saw hon- 


dles in three grades. 


The 


#290 Ball Pen 


Absolutely the last word in sensational 
writing pleasure, the amazing EVER- 
LAST BALL PEN does everything the 


most expensive ball pens do.. AN 
COSTS LESS THAN THE PRICE OF Handles for hand saws compass saws and one-man cross- 


AN ORDINARY REFILL. Looks like a ; . : 

pencil, but is in reality a superb ball cuts. Of choice kiln dried beech these handles are de- 
... Has th EVERLAST patented : . 

i ; signed to fit practically all standard make saws. Well 

made handles are finished with clear, semi-gloss lacquer. 


air loc k feature, which prevents STOP 
and GO flow... Assures instant writing 
every time you ‘touch it to any writing 
surface. 


[his scarce item is in great demand . 
write or wire for prices TODAY. 


Comes in gleaming plastic case, with sturdy 
stainless steel cap. . Will write up to two 
years. Available in red, black, blue, grey and 


green. 


¢ SPORTING GOODS PASCAGOULA 
DECOY COMPANY 
er eee 


PASCAGOULA, MISSISSIPPI! 


Makers of PADCO Boat Oars, Canoe Paddles, Mitre Boxes, 
Small Boats 
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4 Another Exclusive ROSS PRODUCT 


ROSS PRODUCTS... 


24 WEST 23rd STREET N.Y. 10, N.Y. 


gf 
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This year...and every year...it pays to sell 


“The Equipment Most Sportsmen Like Best” 


rs 


e+. and the new 
KAMPKOLD, JR. 


Little brother to the famous 
Kampkold. Measures only 7'4 x 
10 x 10%4 inches, yet holds up to 
8 beverage bottles. Meets the 
demand for a small icebox to take 
lunches or cool drinks for two 


] Wl if 
1a 


7 


Nationally Known...Used...and Advertised 


OUTDOOR APPLIANCES 
OF THE 


AMERICAN 


~$ 
er 
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eee READY- LITE All steel construction, 


Camper's necessity! Barbecue fan’s delight! enamel finish. 
8 to 10 hours of brilliant light on one filling. 
Can't blow out. One and two mantle models. 
The result of over 51 years lantern building 
experience. 


| | > 


OVER 30 MILLION individual magazine advertisements on American Gas 
Machine Outdoor Appliances will appear regularly during 1948 in the Saturday 
Evening Post, Pic, Sunset, Sports Afield, Outdoorsman, Hunting & Fishing 
and the Alaska Sportsman. 

The people who see these advertisements are the people who come into 
your store. It’s only good business to sell a man what he wants—especially 
when it’s the finest in the field in quality and performance. 


-»-- KAMPKOLD KAMPKOOK... 


Outdoorsman’s perfect For 34 years the sports- 
portable refrigerator. Ten man’s camp stove. Burns 
pounds of ice lasts 20 hours filling station gasoline. 
with temperatures of 80 Two burners. Folds up 
degrees. Preserves food and like a small suitcase 

game. Compact—measures only 11 x 17 x 4% inches. 
10 x 10% x 22 inches. Fits Weighs only 14 pounds. 
easily into car or boat. Cooks a complete meal for 
Easy to carry—has strong a group in a short time 

bail-type handles 


--- KABINKOOK 


New, streamlined, two burner 
gasoline stove for trailers, 
boats and cabins. Lights in- 
stantly. Twin generators. 
Stainless steel top. Galley 
rail accessory for use on boats. 
Compact—it measures only 
197% x 124% x 7!4 Inches. 


' 
“ . 
_ 
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READYKOOK... 


Answers the demands 
for a useful L-P Gas Hot 
Plate. Ideal for use in 
trailers, boats-—or any 
small kitchen. Brings 3 
pints of 50 degree water 
to a boil in 11 minutes. 


light gray and black 


The practical portable one burner gasoline 
stove. Only 7 inches high. Weighs only 5 
pounds. Speedikook lights instantly. Burns 
9 to 10 hours on one filling. Non-rusting fin- 
ish throughout. Every sportsman needs one. 


Gas Macnive COMPANY 


i Danaea LEA, MINNESOTA oe oe ew ee ee 


Gentlemen: Please send me full information on the following items, and 
the name of my nearest jobber. 
[_] Kampkold _} Kampkold, Jr. [ } Ready-Lite '_ Kampkook 
("] Kabinkook [_] Readykook [_) Speedikook 
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HERCULES STEAM-DISTILLED WOOD 


! 


TURPENTINE 
PART OF THE PAINT PICTURE 


FEBRUARY 26, 1948 


tL A CAN OF 


witit 


EVERY CAN OF PAINT 


Hercules’ pure steam-distilled 
wood turpentine is quality-con- 
trolled to help you sell and keep 


customers sold. 


Packed in attractive, sturdy metal con- 
tainers, this reliable thinner dresses up 
your shelves .. . catches the customer’s 
eye ... gives no packaging headaches 
through spillage or breakage. 


Remember—and tell your customers, 
too—the turpentine cost is less than 2¢ 
of their paint job dollar. 


Be sure you’re stocked with Hercules 
turpentine! Don’t miss your chance to in- 
crease profits with turpentine—an essen- 
tial part of the paint picture. 


HERCULES POWDER COMPANY 


Ser oeataen 


938 Market Street, Wilmington 99, Delaware 


— Here's the NEW 


QUALITY PRODUCTS Seymour Smitx 


WITH 
| 


EXCLUSIVE 
FEATURES 


No.419 


NEW 
ye ONE-FINGER 


THE ROSS ‘‘SQUARE 
SPRAY’’ HEAD. Throws 
SQUARE spray. One piece 
cast brass body. Interior 
parts of sheet brass, ac- 
cessible from top without 
removing head. An 
inexpensive, popular, 
and efficient head. 12’ 
minimum spacing. 


ee ae ee ee ee ee kw 
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THE ROSS NO. 10 fie Easiest 
SPRAY Body drawn 


.?. 3 
from flat brass + Cutting 
sheet —no seams. ee 
Perforated face can- Pruner 
not loosen and is a hae 
soldered from in- ik aa 
side. Patent baffle AG De atta se Made 
insures even distri- £2 — y 
bution of fan-like |. New streamlined design 
spray. 


iin 
ae STRONG FOR 
HEAVIEST 


PRUNING 


of rugged airplane alu- 
minum with BRIGHT 
anodized finish. New 
tapered, non-pinching 
THE ROSS NO. 24 RE- comfortable handles. Finest 
VOLVING SPRINKLER. 


Uniform coverage to 
40’. Saturates ground 


alloy steel, precision-ground 
blade slices onto a soft-metal 


without flooding. anvil, making a clean, quick- 
Mainioss stool. beer- healing cut. New “one-finger” 
a . —_ ings. Heavy brass tub- 


bias tne Stabnanaanared catch, operated by the thumb or index finger, leaves the 
Non-breakable bose. other hand free. Your jobber can supply you. 
Only the “Snap-Cut” permits complete replacement of parts. 


EROS EREREREAD 


We sell exclusively through job- 
bers. New territories now being 
opened. Inquiries invited from re- 
liable jobbers. 


FREE! 


New Pruning Handbook, written by fo- 
mous horticultural expert, available free 
to customer purchasing any Seymour 
Smith pruning tool from dealer. Coupon 
a packed with each item. Increases sales 


PRACTICAL immediately. Dealers will also like indi- 
PRUDID 1G 3 vidual, colorful, complete-view Pruner 


containers. Neat, compact, ready for 
counter and window display. Write now 
for additional pruner displays available 
without cost. 


THE ROSS SPRINKLER CO. 


34 ROBERTS ST. PASADENA 3, CALiF. 


We are interested in the dependable line of Ross 


Sprinklers and Spray Equipment. Please send us your 
latest catalog and descriptive literature. 


ADDRESS hee ee SEYMOUR SMITH & SON, INC., 900A MAIN ST., OAKVILLE, CONN. 


JOHN H. GRAHAM & CO., INC., 105 Duane St., New York 8, N. ¥: 
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SMITH & SOM, WO 


Linay 


Is loaded and ready to go! Hit the 
for water systems with one. Hit an 
ve market for portable, centrifugal, gasoline- 
with the other. 


1 gallon of gas—pumps with automatic prime, 
r seal, and direct suction flow. 


he Barnes Double-Barreled Sales Franchise that is 
m more profit-dollars for ‘‘on-their-toes” dealers 
letter or the coupon in the lower corner will bring 
ion as to your possibilities. 


) For 


BOTH 


THE 


PUMP WITH 
101 USES 
AND THOU- 
SANDS OF 
PROSPECTS 


for ite ALLOW-WELL 
APPLICATION 
=o 


BARNES SELF-PRIMING 
JET WATER SYSTEMS 
A line priced right— 
priced competitively 
giving ealer 
opportunity for greater 
net profits, 


THE FLASH 

A light-weight Ag Nr Portable 
Automatic Centri WwW 
only 50 Ibs. Deliven coon P.H. ni 
everywhere Farms, Utility Com- 
tors, PF te haps, Estates, Summer 
Soomsas> Conn of Universal 
Drive Pumps for use with existing 
power sources. 


“oRNES MANUFACTURING CO. 


ISION WATER CONTROL PRODUCTS FOR OVER FIFTY YEARS 


MAIL THIS COUPON TODAY 


BARNES MANUFACTURING Co. 
+ 615 NorRTH MAIN STREET 
MANSFIELD, OHIO 


Please mail me full details about my handl 
* both the line of Barnes Self-Priming Jet Ws 
» Systems and Barnes Portable Centrifugal Pump; 


. (Company Name) 
~~ (Individual) 


UT ek OE 


AMAZING NEW HOME HEATER 
KEEPS FLOORS WARM 


Every home with plumbing is a prospect for 
FAUCET-QUEEN ...the perfect, practical kitchen-helper! 
Now nationally advertised, 


A Flick of the Finger Gives 


| An oil burning space hecter 
| with utterly new heat dis- 
tributing features .. . fur- 


And it’s a fine shower spray. Click! 
And it's a steady stream for regular uses! 


of controlled “Down-Glow” 
aN ae | radiation with draoftless, 


FAUCET-QUEEN has a rubber casing, ~——t - circulated warm air. 
built-in strainer. Stays on permanently— \ NS 6 
ready for instant use! Sells for 39¢. \ es Miserly with oil because it 
\ \ aia} puts the heat where you can 
" | B: i use it! 


a 
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: Here’s luxurious new 
ra 


= See J heating comfort for the 
home, featuring a new design which overcomes 
the deficiencies of old-fashioned methods. 

The Winkler Radiant-Air Oil Heater, with its 
Reaches every part of the sink! “‘Down-Glow” principle of operation, provides a 
Makes dishwashing simpler, quicker! | proper combination of radiant heat and circulating 
| warm air which brings supreme winter comfort. 

The diagram shows how the Winkler Radiant- 
Air achieves its marvelous floor warming results. 
The greater part of radiant heat rays pouring from 
the front of the heating unit are directed floorward 
by the scientifically curved surfaces of the 
Deflectors. At the same time, warmed air rises 
through the top grille, producing dual heating 

which warms both air and floors. 


Nothing like it on the market! Write for full information today. 


ALL y& FEATURES 


T. *Down-Glow” Radiant Heat 
Draftiess Air Circulation 

3. Fingertip Control 

4. Large Galvanized Humidifier 


: 5. Quick Reading Fuel Gauge 
This compact, exciting display makes sales on sight! 6. 
Holds | dozen. Assorted colors. 


| Makes vegetables, fruit, come clean! 
- Handy for washing anything! 


nishes an ideal combination | 


- 


Econo-mizer Burner 
7. Oil Safety Float-Valve 


| 
FAUCET-QUEEN also comes in smaller, rigid neck model. ae Hendy Ustting Terek | = . 4 | 


Popular for years... more than 15,000,000 used. Retails for 29¢ 9. Easy to Clean ) 
337 W. Madison St, Chicago 6, Illinois U. Ss. MACHINE CORP., Dept. AL-38, Lebanon, ind. 


Order Now From Your Jobber Save oil—replace your old, inefficient heater. “= 


FAUCET-2UER) WIN KE 
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ect straightness. 
range of shapes and 
meet every need. 
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nd fits bean Scribes “Ing you 
lasting S) beautifull, Dust ie forms. 
tive linen and ches available iin long. 
"3 red, blue, or tan Cloth ote 


Youngstown Manufacturing is always on the lookout 
for new products, to offer you a complete line of related 
item$...to help build up your sales volume and step up 
your profits. For instance...a few months ago, we intro- 


duced Shell-Pli, an attractive 


new sink counter covering 


that’s flexible, easy to work with, and long-lasting. 


ohe NOUNGSTOW 4, 
he Complete line or CW, 
ogee OF Sn 


Decorative, eye-appealing, finished 
the exclusive Schuler luster 
yrocess, and True-edged for per- 
f There’s a wide 


(y 


designs to 


If you’re not already acquainted with the SUPERIOR line 
of products, better get to know them now, for the Youngs- 
town Manufacturing line is a complete line and offers many 
opportunities to increase your profits and build up your sales 
volume. Get in the habit of ordering these fast-moving 
SUPERIOR products— it’s the profit-wise thing to do! 


Dept.4 Please send us literature and prices 


Sink Well Frames, Strip Cutters, Metal Shears, 
Mitre Boxes, Linoleum Rollers, Cove Base Corners 
and Stops, Linoleum Paste, Insulation Tile Adhe- 
sive, Waterproof Linoleum Cement, Nails and Screws. 
Catalogs and price lists are available at all times. 


CORO MOMOMO 


Company___ 
Your Name 


Address__ 


YOUNGSTOWN MANUFACTURING, INC. 


66-76 S. PROSPECT ST. 
MAKERS OF 


FEBRUARY 26, 1948 


YOUNGSTOWN, OHIO 
METAL TRIM SINCE 1930 


Cote... | 
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and through! 


Berkshire 


BATHROOM FIXTURES 


Brand new and just out, the new Berkshire line is 


designed to give you the very finest bathroom fixtures 
to sell for modernization and replacement. You'll want 
to sell Berkshire bathroom fixtures ... and you'll find 
them easy to sell... because of their many superior 
features. Good taste marks their clean, modern styling. 
Fine construction — made of all brass, with heavy 
chromium plate — gives them real permanency. For 
a combination as rugged...as beautiful as the Berkshire 
hills for which the line was named, feature Berkshire 


...and sell the finest! Write now for the new Berkshire 


catalog folder, and prices. 


EYE-CATCHING 
BERKSHIRE DISPLAY 


This fine, white-tiled, 37” 
long and 26” high display 
is available to all dealers. 
Gives your customers a 
flattering preview! Helps 
sell the Berkshire line 
on sight! 


‘AnsivarsaryY/ . 
peak (TS 


THE TURNER & SEYMOUR MFG. CO. 


SS LAWTON ST. © TORRINGTON, CONN. 


irs) 
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TOP LINE recraic 


MODEL 1300 
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ELECTRIC ROO 
HEATERS 


FOR SALE HERE 
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SPRING & 


.. . AND GOOD 
BUSINESS FOR YO 


For the Top Line Model 1300 Electric Room Heator is a 
sales builder wherever it is stocked and displayed. Cus- 
tomers like its modern design and beautiful iridescent blue 
enamel finish.. They like its safe, economical operation 
and its three kinds of heat. 


Cut AWAY 3:06 vidw 


-—=— Radiant Heat 
wae Reflected Heat 


Convection Heat 
“<> with natural up- 
draft circulation 


They like the way it "fits in" anywhere in the house. So 
stock up on the "1300". The on-again, off-again Spring 
weather will be with us soon. Then folks will be looking’ 
for electric heaters to take the chill off those cool morn- 
ings and nights, to use at camps and Summer cottages 
and to heat bathrooms in both town and country. They’ 
be looking for the "1300" to use anywhere that quick, de- 

pendable, economical heat is needed. Order yours now. 

Get them in stock and put out your sign. It will mean 

more business for you. 


Address: Dept. H. 


TOP S®LINE 


TRADE. MARK G. V.S8. PAT. Orr 


APPLIANCES 


TENNESSEE VALLEY | 
f 


MARKETERS, INC. 


Pioneers in Electrical Appliance Manufacture 
in the Tennessee Valle 
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““MORE TEETH ARE 


bn 


PULLED BY TEGCO 


DOOR KNOBS than any other brand!’’ 


WHAT’S THE CONNECTION? Well, just this! Never was 
there a man that has really lived who hasn't exper- 
ienced the pulling of at least one tooth by the door 
knob method! So, since Tegco has been the world’s 
largest producer of door knobs for 28 years (one ma- 
chine makes 66,400 per day) it can be safely esti- 
mated that the greatest number ot these grand 
occasions took place with Tegco hardware. 

WHAT’S THIS GOT TO DO WITH SELLING BUILDERS 
HARDWARE? This! While more people have been buy- 
ing Tegco glass and metal door knobs than eny other 


brand, the entire line of Tegco builders hardware 
has been setting a leadership pace as well. 


WHAT DOES THIS MEAN TO YOU? It means that be- 
cause of the huge production volumes maintained at 
Technical Glass Co. you can buy and sell the finest 
quality builders hardware at the lowes? prices in the 
industry! You can count on quick sales and more profits. 
Good will from satisfied customers. Complete factory 
cooperation! ... Check into the many advantages of 
selling Tegco builders hardware right away. It’s a 
real fast-selling, profit-making line! 


361 x 55 LATCH SET 


2050 EAST 48th STREET, 


LOS ANGELES ll, 


391 x 47 LOCKING SET 


CALIFORNIA 
61 


@ The Stewart dealer plan offers an opportunity 
for you to make extra profits without investing your 
money or carrying any of our merchandise. Here’s 
all you do. Send for Stewart literature and famil- 
iarize yourself with our products. Then send us the 
inquiries. That’s all there is to it because we do the 
selling and pay you the commissions. 


Right: Steop railing 
design M-281. Stewart / 
railings are mede in an ” _& 

unusually wide variety (<<! 
2 of designs lo mee! all 
requirements, 


In addition to the items illustrated, Stewart prod- 
ucts comprise: Chain Link Wire Fences and Gates 
for all types of property. Plain and Ornamental Iron 
Fences and Gates. Folding and Sliding Steel Gates. 
Balcony, porch and stair Railings in Plain or Or- 
namental Iron. Stee] Benches and Settees. Iron and 
Wire Window Guards. Wire Mesh Partitions. Flag. 
Poles. Bronze Plaques. Baseball and Tennis Court 
Backstops. Stadium Seat Brackets, and many other 
products in iron, wire and bronze. Write for litera- 
ture today! 


THE STEWART IRON WORKS CO., INC, 
1437 STEWART BLOCK, CINCINNATI 1, OHIO 
“Experts ia Metal Fabrications Siace 1886” 


Allen garden hose accessories are €asi 
offer more—in advanced design —in & 
features .. . in allover sales a Ask 
sales-proved line —FOR SI Y-ONE 


You'll get a liberal profit margin and 2 


ALLEN “650” Two-Arm R 


— oo 


_. 
a 


_ “s 
. — 
+, or 


Allen’s newest and lowest-priced revolving sprinkler: 
many higher-priced numbers. There's nothing len 
Arms are made of heavy-gauge brass tubing with bus’ 
long-life brass bearing. Efficient, dependable, sells o 


Nationally - fa 
TO HELP YOU 5 


Allen Sprinklers and oe 
hose accessories will ka 
during 1948 in these px 
azines of nation-wide ¢ 
Better Homes & Gardens 
American Home 

Flower Grower 


Free Ne 


( Ask your Jobber about | Dealer mats of New 


Allen Garden Hose available for 
Accessories and Lawn { proofs and order 


Sprinklers. need. 


W. D. ALLE 


MANUFACTURING CO, 


Established 1887 


566 West Lake Street 
Chicago 6, Illinois 


We Hap HopED that the extensive 
manufacturing facilities we recently 
added to our factory here in Bucyrus 
would enable us to supply Hardware 
Merchants with enough Swan Garden 
Hose to meet their needs during the 
1948 Season. 


We've hired more help to man our 
new equipment, and we’re working 
full blast three shifts around the clock 
turning out the greatest footage of 
Swan Garden Hose in our history. 


But the demand for Swan Hose is so 
great, and our sales figures show that 
this demand is increasing so rapidly, 


America’s Favorite 


® @ Garden Hose... 


Our Sales Figures 


Fane 


that your Swan Jobber may still not 
be able to supply you with all the Swan 
Garden Hose you would like to have 
during the coming season. 


So, again we plead with you to be 
patient .. . patient with us and with 
your Swan Jobber. We are both doing 
our best to fairly distribute the 
available supply of Swan Hose so that 
everyone will get their rightful share. 


In the meantime, we here at Swan are 
exerting every effort to further exceed 
our present tremendous production 
record in order to fill your orders for 
Swan Garden Hose—America’s favorite! 


SWAN RUBBER COMPANY 


BUCYRUS, OHIO 
World’s Largest Manufacturer of Garden Hose 
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@ SURE SALES— 


INCREASED SALES. 
e LARGER PROFITS— 


LOWER SELLING 
COSTS 
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DISTRIBUTORS 


New England States — 
Mikelk - Nork Equipment 
Co., Ware, Mass. 
Missouri—South Illinois — 
Berry Tractor and Equip- 
ment Co., St. Louis, Mo. 
lowa—Berry 6Bros.,  Inc., 
Des Moines, lowa 
Wisconsin—Wisconsin Sup- 
ply Co., Madison, Wisc. 
Kansas—Knoll Lawn Equip- 
ment Co., Topeka, Kansas 
Oklahoma, Nebraska, Colo- 
rado, Texas Panhandle —_ 
Whitworth Supply Co., 
Scott City, Kansas 


Michigan — Central Dis- 
tributors, Inc., Lansing, 
Michigan 


Virginia—Big Lick Motor 
Co., Roanoke, Va. 
Pennsylvania, New jersey— 
; Stern Co., Philadel- 
phia, Pa. 

Indiana — Tractor Special- 
ties Corp., Greencastle, Ind. 


INSECTICIDES and Ft 
baperes For the Home Gat 
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SEE YOUR DISTRIBUTOR, OR WRITE US FOR FULL PARTICULARS 


/ 
OU BUY PROTO 


NIAGARA CHEMICAL DIVISION 


FOOD MACHINERY CORPORATION 
MIDDLEPORT, 


Richmond, Calif. © Jacksonville, Fla. © Pompano, Fla. e New Orleans, La. © Greenville, Miss. © Hi 
Canadian Associate: NIAGARA BRAND SPRAY CO., LTD., Burlington, Ontario 


NEW YORK 


Illustrated: 3 H. P. Model 


Manufactured and guaranteed by 
Farm Equipment Division, Marine Iron Works, Inc. 


that your creston 


[2a 


Gall Mighty A 
light tractor — featur 
— regardless of 

you'll choose this 
guaranteed equip 
sight ... it ou 
is ‘‘work-proven” in this, a 
more than 12 other coun! 
The Mighty Man, with i 
heavy-duty implements, is ay 
round seller... and a year 
profit-maker, Write or « 
for complete price list, 
tive folder and ij 
available sales areas, 


Mighty M 
All-Purpose Tractor 
3 H. P. and 12 H. P. models 


| thhowane AGE 
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because it’s the 
easiest saw to use! 


That's right! This is the easiest, 
smoothest-running crosscut saw there 
is... because the larger gullets don’t 
choke up or bind... because the special 
Simonds saw steel can be tempered to 

hold a keener point . . . and because the 

saw is Crescent-Ground on both sides at 
once, by an exclusive Simonds process, to eliminate 

all lumps and assure uniform temper the full length 

of the saw. 


W hat’s more, experienced saw-filers know that Simonds 

Crescent-Ground Crosscut saws stay sharp longer be- 

tween filings...and stand up to more filings per saw. 
So it all adds up to this: Simonds Crescent-Ground 
Crosscut Saws (one or two-man styles, Eastern or Pacific 
Coast patterns) make the No. 1 line for you to handle. 
Get in touch with the nearest Simonds office. 


FITCHBURG, MASS. 


Other Divisions of SIMONDS SAW AND STEEL CO. | 
making Quality Products for Industry 


PHUADEL PHA, Pa 


BRANCH OFFICES: 1350 Columbia Road, 


Boston 27, apg 127 S. Green St., eee ewes gono® ay eveay Co Grinding wonteim reseete sancouvis 

416 W. Eighth Sc., Los Angeles 14, Calif.; 228 First ow i ep Wheels ) 

San ag 5, Calif.; 311 S. W. Firse cpr Special Electric nial Conlics Simonds Products ; 

2ortland 4, Ore., 31 W. Trent Ave., Spokane 8, — anada 

Washington. Canadian Factory: $595 St. Remi St., Furnace Steels for C 

Montreal 30, Que. ae aE Se teammate 
Bess . : ; I I EI A 
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@ This Spring you should be ak le 
to get a good supply of PENNSYLVANIA 
JUNIOR, GREAT AMERICAN and METEOR 
lawn mowers. Our factory has 
working at full capacity for months 
and shipments have been going out to 
jobbers all over the country. They will” 


supply you with as many as you need. 


=, 
So. = =f 


3 Great Names in Lawn Mower: 
| 
| 


Be prepared to push PENNSYLVANIA — 
mowers in your store this Spring. You'll 
cash in with real customer satisfaction 
when they push them on their lawns. 


ae tO oe 
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PENNSYLVANIA LAWN MOWER DIVISION 


AMERICAN CHAIN & CABLE 


es oe on, “4. 5° are: jie 
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AS co | | | 
. Camden, N. J. + Bridgeport, Connecticut | 
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66 HARDWARE AGE 


12,991,296 


SELLING 
MESSAGES 


that will bring customers 


This Spring, 12,957,296 hard-hitting, printed mes- 
sages will appear in the magazines shown here... 
magazines read by millions of people who are ex- 
cellent prospects for WISS garden tools. Tie in with 
this advertising... display and recommend WISS 
tools. A WISS sale means a satisfied customer ... one 
who will come back! 


GRASS SHEARS 


HEDGE SHEARS 
No. 8%-E—8%” blade 
No. 8%4-B—8'" blade 
(Both in 912” size also) 


No. 5600 


1848-1948 


No. 700 


A Century 


Year 
> ar 
100th Annivers y ) , Fin 


of Acknowledged Leaders 
ors. 


Shears and Sciss 


gs SONS CO. 


k 7, N. J. 


Nesey} J. W | S S 


Newcr 
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DIAMOND 


DIAMALLOY 
CUTTING TOOLS 


with 
Electronically Hardened 
Cutting Edges 


Diamalloy Linemen's 
Side Cutting Pliers 


Diamalloy Long Nose 
Side Cutting Pliers 


Diamalloy 
End Cutting Nippers 


Tools tempered to greatest toughness, with cut- 
ting edges hardened by electronic induction 
which affects an area a fraction of an inch 
around edges only. Will cut piano wire or nails 
indefinitely without appreciable wear. 


WRITE FOR CATALOG 


DIAMOND CALK 
HORSESHOE CO. 


4610 Grand Ave. Duluth, Minn. 


Ask Your Jobber For This Quick-Selling 


TWIX io ince 


ADJUSTABLE BENCH LEVEL 


@ Revolutionary tool 
for home or profes- 
sional use. 


@ All metal with 3 
spirit levels for hori- 
zontal, vertical or 
angular position. 


Model S107 / 


Thumb Screw /. 
for Angular a 
Spirit Leve! [Ee 


@ The angular 
spirit level works 
on a patented 
adjustable 
thumb screw to 
give you any 
angle up to 90 
degrees. 


@ Even cheaper 
than ten inch 
‘levels lacking 
the patented ad- 
justable feature. 


WATCH FOR ADDITIONAL TOOLS 


NEW NUMBERS APPEARING REGULARLY 
If your jobber can't supply you, write 


TWIX MANUFACTURING CO., Inc. 


40-09 21st STREET, LONG ISLAND CITY 1, N.Y 


HARDWARE AGE 


THIS 


STAR 
Sand for 
Today! 


SELL ROPE FASTER 
im 6=«SWITH LESS Work, «2 
TO MORE CUSTOMERS! 


Att FOLDER 


WVWILL BOOST YOUR PROFIT! 


7 in < - 
ww - - 
re Seg ee 

feng a 
vy 
at a “Fae 
he a 


— 


i 4? 
Em 
Say 
Cd 
— i 
, le 
be ad 
_S 


rf. 
b- Fe a 


. ‘ 


a 
o 
~ 
. 
° 
” 
. 
+ 


COUPON BRINGS YOU full details of Plym- 
outh’s TESTED way to sell more rope, make 
more money on every pound. Send today for 
1 folder—tells you how other stores have lifted 
" their rope sales with Plymouth’s SalesMaker. 
* How it saves your time by measuring rope 


Real bd is Suehe eicese oteus'l erlare aii cc Seem ®eeeeeeeeegeeeeee ©CBCECE SESS FS 


accurately — instantly ! Displays your rope — ee es re ne ert ee re eg Gm ae @S> as =e GE aE = 
: ! PriymMoutn Corpace Company 
brings you more customers! How you can ! Plymicuth; Massachusetts 
get this magic business - booster for your Send me your free folder telling how I can increase my 
e268 les 25 . 
own store! Complete descriptions of Sales yo “P’"™ eae enar 
YOUR: SAWE s% ohios5 tote tok dtamina en oe tha es 
Maker Models fitted to your needs! Send  ! 
ie | STORE NAME............. Side od Pah Meh nem eS 
coupon NOW! ! STREET ADDRESS... 00.20.22 eee 
f CHY sactintven kek. GON Es 3:4. STATH oi eed nea a sis ° 
| Ae 
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Most Powerful Flashlight Ever Made! 


PRE-FOCUSED 
> Cell Flashlight 


To retail 
2-95 
RRS Sate Dealers Cost 
This new light makes all other 5 cell 1.75 
lights as out of date as a “Model T.” In 3 doz. lots 


TWICE AS MUCH LIGHT AS ANY 
OTHER 5 CELL FLASHLIGHT MADE! 


Now for the first time you can hand your customers a bomb- 
shell of a flashlight so powerful, so strong that the actual 
candlepower is TWICE that of ordinary 5 cell lights. And 
never before has there been a PRE-FOCUSED five cell light 
ever put on the market! Be the first to offer it in your com- 
munity! This light is made of solid brass tubing, has switch, 
navy tested for 2500 “on and offs." Has new sensational small 
head that concentrates all the light on one powerful blinding 
white spot and throws it an unbelievable distance! Beauti- 
fully chrome plated. Production will be limited so we suggest 
ordering right from this ad. Delivery around March 10th. 
Price: Sample order of one Dozen $22.95 prepaid. 3 Dov. 
lots $21 Doz. Prepaid. Cash with order unless credit estab- 
lished with us. 


Extra Bulbs List 17¢ each. Your cost 9¢ in 3 Doz. Lots. 
All orders subject to production limitations. 


SUPPLY HOUSE icc fO%c" Wott Teteee 


(Dept. HA) OHIO 
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“CHICAGO: 
ROLLER SKATES 


More than 40 years of experience and skillful engineering stand 
back of every pair of "CHICAGO" SHOE SKATES. 


Dealers are now offered a wide selection of "CHICAGO" Shoe 
Skates for beginner or professional, in Regular—Dance—Rac- 
ing—Hockey or Figure Models. 


NATIONALLY ADVERTISED 
Complete Catalog with helpful RINK SKATE POINTERS 
will be sent Dealers upon request. 


CHICAGO ROLLER SKATE CO. 


rec ab Morb Se © AC Yeo 


Taye WEST LAME STREET CHICAGO 24 ILLINOIS 
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With the outdoor spors s=asoe] =, 
it’s not too soon to ordeal stock eh 
Drop Forged Pitching Sihao>es- 
able for immediate delivez-"¥ == bob 
official and junior weigiats 
packed in pairs or sets <>® 
four. Pairs are marked lox 
2 and painted red or green. 
Forged steel stakes are 
painted yellow from 
ground line to top. Be 
ready! When it’s time 

for fun...it’s time 

for Phoenix Pitch- 
ing Shoes. 


Right: Matched — 
y wood —= 


Pair in attractive display box. 
De Luxe setis packed in sturd 
carrying case. Through your regular 
supplier or direct. 

PHOENIX MANUFACTURING COM, 


Joliet, Mlinois Z\ 
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The Grimes line—made for nearly a Ath 
half-century—will in 1948 be nationally /\\ | 
advertised in leading magazines such as ») Y 
Ol TDOOR LIFE, FIELD & STREAM. 2 
NATIONAL RIFLEMAN. ete. « | 
Carry the profit line for '48 ¢ 


Send for complete catalog 


BRADLEY E. GRIMES C0. 


Mfrs, of Hunting, Camping, Fishing & Sport 
<< W. COLLINGSWOOD HEIGHTS, \. 


HARDWARE 


Sit esr @ 


THE 


GREAT 


new POWERFUL 


APACHE 


250 Caliber Air Pistol 


FOR ACCURATE eTARGET AND SMALL GAME SHOOTING—AND HOME PROTECTION 
@ 


NEW IMPROVED 
DUAL-CALIGOER 


APACHE AIR RIFLE 


Here's Americo's largest selling, precision-mode, 
DUAL-CALIBER AIR RIFLE, which features: The tre- 
mendous power and accuracy of the BIG .250 Col. 
plus the economy of the .175 Cal. borrel for all 
smoll gome and torget shooting. Big gun appearance 
ond big gun performonce. Precision-Rifled Steel Barrel, 
Automatic Safety. Adjustable Sights, Hardwood Stock, 
Bolt Action, Breech Loading, All-Bross Valve Parts, Test- 
Fired for Accuracy and FACTORY GUARANTEED ON A 
LIFETIME SERVICE BASIS. INDIVIDUALLY PACKED, $!Xx 
TO A CARTON. 


~--- AND THE GREAT, NEW 
BIG .2530 CALIBER 


APACHE ara ersToL 


Mojor feotures include: Big .250 Coal. 
Precision Rifled Borrel, Automatic 6-Shot 
Magazine, Automatic Sofety, Rust-Proof, 
Duo-Tone Finish: Adjustoble Sights, Inloid Grip, 
Smashing 8:9 Coliber Impact ond Accuracy for 
Torget and Small Gome Shooting ond Home Pro- 
tection. 20 ounces of precision, perfection ond 
performance. 


FACTORY GUARANTEED ON A LIFETIME SERVICE BASIS. 
INDIVIDUALLY PACKED, SIX TO A CARTON. 


THE 


Here's the sensational ‘partner’ of the world-famous, dual- 
caliber Apache Air Rifle — the sleek, new, Big .250 Cal. APACHE 
AIR PISTOL, America’s finest quality pneumatic hand gun. 
Accurate, hard-hitting and powerful, it shoots the same Apache 
Special .250 Cal. Ammunition—and offers sportsmen, sports- 
women, home-owners and travelers real, big- time shooting, 
whether used for small game, target practice or protection. 
Precision-made, finely balanced, beautiful in appearance and 
workmanship, rugged in action, the new APACHE AIR PISTOL 
is rust-proof; and factory guaranteed on a lifetime service basis! 
Other features include: Rifled Barrel, Automatic 6-Shot Maga- 
zine, Adjustable Sights, Inlaid Grip, Automatic Safety, Duo- 


Tone Finjsh. 
ACTUAL SIZE © -250 CALIBER 


DEALERS & JOBBERS. Wire or write today for free 
catalog page, big discounts, name of nearest of our 400 


jobbers. Don’t wait. Order today. Immediate deliveries. 


so 
ane Slay. 


* NaTioNaL CART CORPORATION 


s 330 SOUTH FAIR OAKS AVENUE 
PASADENA 2, CALIFORNIA 
RYen 1-7645 


| ae 

/ 
fy SPINNING AIR RIFLE FOLDING APA CUPLAY SIDEWALK SPECTATOR 
| REEL AMMUNITION GOLFCART POW SCOPE GOLF BALL BIKES SEAT 
1y  ‘‘Spincester,”’ lowes? Apoche Special .250Col. Mi-Cort Deluxe, Amer- = For use with fomous -with Flywheel- Mi-Cycle, ages 2-6; For porodes, sports, 
priced quolity spin- Ammunition for Apache ico’s largest selling, Apache Air Rifle; also Action, 95¢ retoil, in "Big Boy’ and ‘Big comping; metal legs; 


ning reel winds right Air Rifle and Air Pistol. 


or left-handed. golf cort. 


FEBRUARY 26, 1948 


lowest priced folding 


precision big gun 
scopes. 


oir-tight tube. Big Girl * 
trade discounts. 


for oges 6-11. 
2 pounds. 


FARM LOURNAL © POPUL ABR MECHAM C4 6 FTES 


TTUSOM ON CANAT A © BOD © uty 


folds up, weighs under 


light multiple e me 
indoor set. oe 
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Whee! Sell ‘em fast! 
For NOMA’s the best 
known name in 
Christmas lighting! 


\ 


\ You bet! NOMA’s \\ t 
tops in style... quality — \;: 
. . selling features! 


3215 —- NOMA 
15-light outdoor 
set. Add-on plug. 


Always in the lead _,4qiunpeeee 
on new ideas! \e te 23 


\\ 
V\ \ ~\ iS * : Varn | 
\ f¢ ict ge ~- =o 4 = "ga z 509—BUBBLE- i 
\ \ 4 , ‘BUBBLE-LITES ! «% L - 5 string pepsin aeaes 
\ A\ A) att a athe tion of last Christmas 


And does the NOMA _ 
name help you make 
more money ! 


503G — BUBBLE-LITE 


tree. In green or white. 


ge 


brand...with the greatest demand! 


‘> 


See us at the 


TOY FAIR, March 8-20 


ast Room —1s¢ Mezzanine 


Hotel McALPIN, N. Y. 


420— BUBBLE-LITET lamp (series type) 
Includes special metal clip to hold lamp upright. 


PACEMAKER ... profit maker... that’s the Noma 
line again this year! And there’s something “super” in 
store for you... be sure to see the Noma Exhibit at the Toy Fair. 
Take advantage of the extra sales power that’s in the NOMA name 
... the name more folks know best in Christmas lighting! Cash in on 
the heavier Noma advertising planned for’48! Join the NOMA 
profit parade! 


tTrode Mark *Reg. U. S. Pot. Office 


NOMA ELECTRIC CORPORATION . 55 West 13th Street, New York Il, N. Y. 
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Globe’s famous 2x2 professional field- 
er’s glove, with thesé special features, 


means more sales and fast turnover: 


Full size welted glove; leather-lined Immediate deliv- 
throughout; completely oiled; leather erv! Get set now 
laced; extra-deep pocket; scientifically for Spring sales. 
designed to fit the hand. 

Be sure also to see Globe's full | 
line of baseball bats and balls in all 


price ranges. 


? 
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Fecal, 2 GLOBE SPORTING GOODS MFG. CO., 251 CAUSEWAY ST., BOSTON 14. MASS 


AAA LONELY * N. Y. OFFICE - EMPIRE STATE BLOG., NEW YORK CITY 


OTHER OFFICES IN PHILADELPHIA, CHICAGO, LOS ANGELES 
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CATCH El YOUNG / 


Prenry of sales and extra profits 
for you in these Ocean City Complete 
Fishing Kits for youngsters. 


Four different Kits with an ideal price 
range ...and each Kit’s complete, con- 


tains everything they need to catch fish! 


30,000,000 Will Read Fishing Kit 
Ads in the Sunday Comic Sections! 


These ads will reach nearly every Ameri- 
can youngster... and dads, uncles, aunts 
and sisters, too! Big and colorful, they 
pack a profit punch for you... 


First ad breaks May 16. Get ready now. 
Order the whole line from your jobber 


and you’re set with a profit line! 


The SPORTSMAN contains: Streamlined Ocean City level- 
wind reel with famous Smoothkaster control—2 pc. 
spring steel casting rod with popular off-set handle— 
50 yds. genuine Ocean City nylon line—enamelled 
casting plug—chrome flashy spoon—3 snelled hooks— 
2 seven-strand wire leaders—4 pinch-on sinkers—cloth 


4 The RANGER contains: Level-wind reel —2 pc. tapered 
J spring steel rod with off-set handle—50 yds. Reytex line 


chamelled: ‘casting . plug--Hashy «metal spoon—3 carrying caseforrod ............-. $12 
snelled hooks—4 pinch-on sinkers—1 enamelled float. The CAMPER KIT............-- $4.50 
; .  . $6.75 The CUB KIT ............... $2.50 


COMPLETE FISHING KITS | | OCEAN CITY MFG. CO. 


FEBRUARY 26, 1948 7 


SAFEST Ladder-Jack’ 
CASTER “HI-JAK" 
Stops Broken-Rung Accidents 


Painters, Repairmen, Electrical Workers — 
ALL ladder-scaffold workers are interested in 
the greater SAFETY of the Caster HI-JAK. 


Caster HI-JAK attaches 
to ladder RAILS—rather 
than on weak rungs, as 
most other jacks are at- 
tached. At NO POINT does 
the HI-JAK contact rungs. 
The Bracer Bar provides solid 
rest, absorbs all strain. Assem- 
bled by 4 machine bolts, easily 
replaced. 12 notch Adjustment 
Bar permits the Caster HI-JAK 
to be used over or under ladder. 
Constructed with heavy gauge 
steel, yet weighs only 12 Ibs. 
HI-JAK folds for easy carrying, 
storage. Red lacquer finish. 
Packed 3 prs. to carton. 


Jobbers, Dealers write Today 
for complete information. 


MOLD AND 


1171 WOOSTER ROAD 


BARBERTON, OHIO 


Brass Plated, Flat Face 
UTILITY 


HAND SCALE 
To retail at 50) ¢ 


Hundreds of uses around the home, 
office, laundry, etc. 


Accurate, all metal spring balance ® 
50 Ib. capacity @ Sturdy construc- 
tion @ Polished brass plated face 
with pound indicator numbers clearly 
shown @ Nickel ring and hook. 


Literature on this and 


other OXWALL products 
on request. Write today! 


OxwaLL | TOOL co. ws 


928 BROADWAY « NEW YORK 10, N. Y. 
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MACHINE CO. 


Ample ventilation for insulated attics. 
Lumite Plastic Screens. No exposed 
metal. No streaks and stains on walls. 
Quickly installed. Arrow-Line Loavers 
save labor and material costs. They 
last the life of the average building. 
There's a type and size for every in- 
stallation. Sell at least two on every 
job, Fine profit margin. 


ae as valve itp a ow all abost thaoe 
FOR OLD AND NEW “ a se Son wherever layed. 
CONSTRUCTION iMuttroted circular with’ prices: Welter 


A. D. HEMPHILL CO. 
118 FRANKLIN ST., LAKE CITY, MINN. 


peuother Dennis MITCHELL SCOOP! 


SHOPPING CART 


LOWEST IN PRICE 9 
HITT will) 


FINEST QUALITY 


Here's a ‘Must’ for every Shop- 

per—an ideal promotional piece Hm 
aii TY 

a 


that every woman will want. 
| 


Send for our latest illustrated 
catalogue with prices. HH 
u Bi py ot 
al Hi 
Hoth ep: 
will 
Te 
tT | 


Wa 
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Your carriage pushing custom- 
ers will welcome this Dennis 
Mitchell Speciality —the Beby 
Carriage basket. Display it end 
7 ‘ll sell it. Feotures ore 

-- carrying handle, bright 
ploted finish, adjustable, heavy 
duty construction tomes in 3 
sizes. Send for our lotes? ilus- 
trated Catclogue with prices. 


Manufactured... from raw materials to finished prodvet 


Dennis Mitchell Industries 


MANUFACTURERS OF DOLL CARRIAGES — BABY AUTO SEATS & HAMMOCKS — 
BIKE, TRIKE & MARKET BASKETS — SHOPPING CARTS — THE “TOT-TRAVELER™ 
4424 PAUL STREET, PHILADELPHIA 24, PENNA. 
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Do profit figures attract you? 


Then let us introduce you to some tested merchan- 
dising ideas. We know a couple of humdingers. 


We've a complete plan. Sales aids free or 


Ww Heaters 
HOME COMFORT APPLIANCES 50h Water Appliances 


Il plants in U.S. A.— Also Brisbane, Melbourne, Heating Appliances 
Sydney, Rio de Janeiro and Singapore. Cooling Appliances 
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at cost. Better not let this opportunity pass 
you by. Sign the coupon now. 


RHEEM MANUFACTURING COMPANY 
Dept. HA-2 
570 LEXINGTON AVE., NEW YORK 22,N.Y. 


_ What do you mean, profit figures? Let me in on the 
* Rheem “Design For Better Business.” 


Name 


(Please Print) 
Address a eee 
A ri et ke SOS 
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A new idea in plastic ware merchandising. Seventeen pieces 2: 
. . - 8 complete items. Beautiful Shel-Glo kitchen colors. Ideal = 
for bridal showers, Mother's Day, birthdays, weddings — and 
all other gift occasions. Attractive 3-color box. 


Retails about $2.39. Be 


Write fer cetelog 
sheets end prices 
on the complete 
line of Shel-Glo 
Plestic House- 
weres. 


THE 
MAN 


WESTERVILLE. 


UFACTURING CO- ; 


oHio. us # 


e800, 8.6 0, 


SAFETY ROLL, JR. 


The famous Vaughan Can 
Opener that opens squore or 
round cans with a twist of the 
wrist. All steel construction. 


No. 171-C fe 


Double shoulder 
gives positive seal, 
prevents gas leak- 
age. Display card 
(left) free with 2 
dozen stoppers. 


“GAS.-TITE” EXPANSION STOPPER 


WORLD'S LARGEST MANUFACTURERS OF 
BOTTLE OPENERS AND CAN OPENERS 


3211 CARROLL AVE., CHICAGO 24, ILLINOIS 


NOVELTY MFO. CO. 
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Fast Moving Favorite: 
for Winter Decorating 
oe TIGER GRIP 


Linoleum Cement 
For floors or walls, all thicknes | 
es of linoleum. Easy to sprea 
quickly and uniformly becov: 
it’s tacky but not gummy o 
lumpy. No presetting — neo of 
fensive odor. Can be applied 
fast—it's easy to clean up whe 
the job is done, 


IGER GRIP 


CT, 


S245) Fen ote 

le ee 
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Consumers Waterproof Cement 
The perfect companien te Tiger Grip Paste — for 
clesing seams, sink tops. Ideal for bath, lavatories, 
rathskellers, etc. 


SCENT Paint Deodorant 


Mokes painting more pleasant—useful anytime 
but indispensable for interier decorating during 
winter months when doers and windews cannot be 
epened. One bettle deodorizes a gallon of paint. 


Order From Your Wholesaler. 


CONSUMERS GLUE C 


ISIS N. HAOLEY ST. ST. LOUIS ¢.. 


ETTER... PRICED RIGHT 


At last! The Garden Grate that 
takes the annoyance out and 
puts more fun in outdoor cook- 
ing. Priced to sell—only $37.50. 
And first cost is last cost — 
there’s no masonry, no build- 
ing. Made of durable cast iron, 
can t rust out. Weighs 125 lbs. 
The Grilladier cooking unit rotates 
easily on the stand for draft contro! 
—smoke can’t blow in vour eves! It's 
a comfortable height for cooking . .. 
there’s an ash shelf, for neatness . ». 
warming area and utensil rest for 
convenience. The base is heavy it 
cant tip over. 


DISPLAY IT.. 


It sells on sight. Plan 
now to get vour full 
share of Grilladier 
profits. 
HW rite us at 
228 North Street 


The Grilladier is rugged, built for 
jor detauls. 


lifetime enjoyment, and offers all! 
the ady antages of permanence—vet 
it slips apart and is easily moved to 
new locations. 


BENNETT - IRELAND INC. 4 


Chantenud. in. 1906 


NORWICH, NEW YORK 


HARDWARE AGE 


Satburning appliance field a 

Srtea marketplace’? DON'T 

| BELIEVE IT! Many dealers are 

lly Gashing in on the substantial 

. GHG tor modern, efficient coal 

= ee Gnd heaters. Capitalize on 
J@shington quality products and 

/stomer demand backed by 85 years 

y Hs ‘experience. The efficiency and 
\""*oder@esign that make Washington 

““\ppliances feuly “Worthy of the 


melame' can mean teal profits for you. 


oA (Above) Down-Dratt Hot Blast Combustion insures maximum efficiency. 
tp, we Heavy-duty special alloy slotted fire pot and large heavy ribbed com- 
-, _—— bustion chamber, adding extra heating surface, insure long lite and added 
years of satisfactory service. 


(Left) The modern styling, rounded corners for easy cleaning, the striking 
lines, the gleaming porcelain enamel finish—all contribute to the smart 
appearance of the George Washington Cast Balanced Range. 


BEANE] Bi Established 1862 
* : NASHVILLE, TENNESSEE 
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Banner Headline in Value! 
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A quarter turn of the key B So easily, safely too, entry is S The door is easily closed with 
with the Free Hand! The latch achieved without accident or in- | the free hand. At any time there 
bolt stays back. No tedious fumb- cident. Save time, save effort... | after, a feather touch flip of the 
ling, no dropping of packages! save bundles! Turn Knob ... and the door is 
again securely locked. 


Just another reason why... P & F CORBIN DIVISION 
GOOD BUILDINGS The American Hardware Corporation | 

DESERVE GOOD HARDWARE by NEW BRITAIN, CONNECTICUT! 
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YOU'LL FIND READY ACCEPTANCE for Roebling Bronze Insect Screen 
Cloth .. . Roebling is the oldest, best known name in wire and wire products. 
What's more, Roebling Bronze Screen is a business getter and wins additional 
sales for it’s a real investment in lasting service. 


Your hardware jobber, close at hand and ready to make prompt deliveries, will 
fill your orders for Roebling Bronze Insect Screen Cloth. It is available in both 
Bright and in Antique finish . . . its hard drawn bronze wire exceptionally strong; 
stiff withour brittleness; and providing maximum resistance to corrosion. 


Sell Roebling Bronze Insect Screen as the finest screen on the market today. And ask 
your jobber for information about other popular, profitable types of Roebling Insect () 
Screen, Wire Lath, Panel Cloth, Standard Hardware Cloth and Heavy Commercial- 
ized Galvanized Steel Cloth. John A. Roebling’s Sons Company, Trenton 2, N. J. 


A CENTURY OF CONFIDENCE 


t WIRE ROPE AND STRAND & FITTINGS & SLINGS 
& SUSPENSION BRIDGES AND CABLES *% AIRCORD, 
AIRCORD TERMINALS AND AIR CONTROLS *& AERIAL WIRE 
ROPE SYSTEMS *& ELECTRICAL WIRE AND CABLE 
& SKI LIFTS & HARD, ANNEALED OR TEMPERED 
HIGH AND LOW CARBON FINE AND SPECIALTY WIRE, 
FLAT WIRE, COLD ROLLED STRIP AND 
COLD ROLLED SPRING STEEL * SCREEN, HARDWARE 
AND INDUSTRIAL WIRE CLOTH & LAWN MOWERS 
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4ESS 
FOR SHARPNESS AND TOUGHN 


GET FLINT “=< KNIVES 
(See Specied Intraductory Offer Below) 
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PLINT=-KNIVE 
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Merchandising like This Lets You Capitalize 
on the Demand Built by National Advertising 
This point of sale fj 


ixture js ready for de. 
very now. Dealers Using it report as much 
as 300% increase in volume, 
knives, shows U 


S€S, Prices, and holds 
Stock. A Fling department in itself, 
square feet of counter space. 


DISPLAY DOESN'T COST You 
A 


IME when YOu buy the fast 
moving Ossortment, and sel the 


Flint knives. Your Ekco salesman 


in 344 « 


Advertising Like This 
Brings People in . 
Asking for Flint 


Big half Page ads in Life 
and the Saturday Eve- 
ning Post Push people into 
the stores asking for Flint. 


Ads run every other week 
all spring. 


try en 


ee 


TWO REASONS WHY 


l. We have doubled production, so you can get the 

knives. Last year we were oversold by $1,000,000. 

But this year sales will double because we've 
doubled production. 


2 @ We will have the biggest and hottest 
advertising and merchandising program 
in the history of America on cutlery — 
even bigger and hotter than last fall. 
We'll probably be oversold this year, 
too—but in the meantime we'll have 

sold twice as many knives for you. 


Get your order in—we can ship 
now—you can buy Flint Cutlery 
and Flint Cutlery sets again in 


quantity. 


You can be sure of quick turnover, big 
profits, because Flint advertising and 
merchandising moves knives off your 


shelves, fast. 


Here’s your chance for the biggest year 
you've ever had in cutlery. Brother —take it 
while it’s hot. 


Get yours now while the getting is good. 


THE BIGGEST NAME 
IN HOUSEWARES 


EKCO PRODUCTS COMPANY, CHICAGO 
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FAST, 


“aauy Popes 


FOR YOU! 


Yes! Here’s a standard stock item 
that sells like hot-cakes! Sturdy, 
rustless aluminum; folds compactly 
for storage in six foot space... or 
opens to give your customer 160 
feet of drying space. Complete 


LIFETIME 
USE! 


RETAILS AT with strong, sash-weight cord and 
$1545 steel ground box. Weight ...a 
mere 12 pounds! Stock on hand 

{MEDIUM SIZE, permits immediate delivery for 


immediate orders. Write for de- 


$3 9.95 
12 tails today. 


THE BALTIMORE OCEAN TRANSPORT CO. 
698 GARRETT SUILDING © SALTIMORE 2, MARYLAND 
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of yards of Rubberlike 


Runner have been sold— 


For Stores and Restaurants to 
cushion and quiet customers’ 


li: i 6s footsteps and confine tracked-in 
dirt. 


For Apartments and Hotels to 
protect floors, make cleaning eas- 
ier and provide firm footing wet 


41K NA 
m or dry. 


Watch the 
regular 
Saturday 
Evening Post 
Ads — Get 
free display 
Aids and watch 
 Rubberlike | 
Runner Sell 


For Institutions, Factories and 
Warehouses to save floors and 
ease foot-fatigue. 


For Home Owners to confine 
tracked-in dirt in hallways, 

cellarways, garages and 
prevent slipping. 


Everybody’s a prospect 
for Rubberlike Run- 
ner. Less than 7c per 
sq. ft. For more in- 
formation write 
Bird & Son, 25 
East Street, East 
Walpole, Mass. 


BIRD RUBBERLIKE ° 
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Bolco MANUFACTURING DIVISION | 


MR. RETAILER: Are you enjoying 
your share of profit from selling 
this attractive GIFT item? 


Set of Real Tools 


ATTRACTIVELY CARTONED 
ADVERTISED IN NATIONAL MAGAZINES 


ASK OUR WHOLESALE DISTRIBUTORS 


PEXTO 


SINCE 1785 


2PH48 


the BIG VALUE juicer! 


efficient, practical 
easy to sell! 


nationally advertised 


in Better Homes & Gardens. 
American Home, Sunset. 


Wy 
“MOLE pacy any vOul™ 
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KWICKY’S PIVOT BASE 


Aluminum juicer pivots 
freely on rubber base which 
grips table without marring 
or scratching. 


This unique all-in - one 
juicer gets all the juice— 
no bitter peel oil « Has no 
holes to clog pouring « 
Races through fruit juicing - 
3 quick strokes usually gets 
allthe juices Rinses ina jiffy. 
QUAM-MICHOLS COMPANY, 33rd Ploce and Cottege Greve, Chicege 06, Hi. 
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Hore’s the answer t0 household pests! 


FOR— 
Your CUSTOMERS ARE WAITING 


Yawk 


, oaware 


, Dust 


mi® INSECTICInN YW 
of cockroache:, 
ww . feas. fice and 


i 
A VERSATILE NEW INSECTICID 


Here’s an important new product that will have instant appeal to 
your customers. It’s Dowklor-5%-Dust—an effective household 
insecticide developed by Dow. Dowklor has a wide variety of uses. 
It controls many lawn pests, household and garden insects, and it’s 
used to protect animals and poultry against fleas and lice. 


Dowklor-5%-Dust comes in a handy one-pound container. It’s 
attractive and practical— designed to help you sell. The package 
itself is a dust-gun applicator ready for immediate use. 


And with Dowklor, you're sure of uniform, high quality. It’s backed 

bv the Dow name which is your assurance of thorough testing and 

proved effectiveness. Don’t wait—begin stocking Dowklor-59,-Dust 
now. Write or wire to Dow. 

miCAL COMPANY 


— . dud fu Bigg Sal TH COMPLETE DOW LINE 


Dowklor-5%-Dust and Dow Weed Killers—2-4 Dow Weed 
Killer (liquid and powder), Dow Contact Weed Killer, Dow 
Selective Weed Killer, E-steron 44—are just a few of Dow's 
rapidly growing line of Agricultural icals. Dow also 
shes DDT formulations, insecticides and fungicides, seed 
protectant, plant growth regulators, and grain fumigants. 
Build bigger year-around sales by stocking the whole line. 


AGRICULTURAL CHEMICAL DIVISION 
THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 


New York « Boston «¢ Philadelphia « Washington e Cleveland « Detroit 
Chicago « St.lovis * Houston * San Francisco ¢ Los Angeles ¢ Seattle 
Dow Chemical of Canada, Limited, Toronto, Canada 


DOW __ 
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CHEMICALS INDISPENSABLE 
TO INDUSTRY AND AGRICULTURE 


REG. U.S. PAT. OFF. 


Faster Turnover 


The many uses to which the Model 381—%" Malldrillsean beats 
this tool one of the most saleable items in your store. Every 
factory, automobile body and repair shop, institetion, carpentes a 
and handy man is a prospect. . 


National advertising in The Saturday Evening Post, Poultry T= ™@ 
Week, Carpenter, American Builder and many other publications # 
distribution are building sales and profits for Hardware Deslen 
Power Tools. Order Yours Today. 


FREE Booklet Mal/ Portable Power Tools sent upon request 


MALL TOOL COMPI 


7702 SOUTH CHICAGO AVE. CHICAGO HE 


—————n fj ph 


Also Electric MallSaws with 2", 214", 
2%" and 414" cutting capacities; 14", 
Mie", Ye", Ys" and %" MallDrills; Mall 
Surface Planes; Screwdrivers; and 
Hand Polishers. 
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NOW! Supply all your customers’ Level Needs 
with One Line for lower inventory . .. faster turnover . . . more profits 


STEVENS PRECISION LEVELS 


* DISPLAY THEM ... THEY SELL THEMSELVES 


Sea eee 2 Se SS SS SS SS SS SF SF Se eee eee SE SE SS SS SS SF SF SF SS eS eS eee eee eee eee ee eo ST 


S 
POCKET LEVEL 


NO. 555 NO. 556 
LINE AND SURFACE LEVEL ALUMINUM POCKET LEVEL 


Originated by Stevens . IN FAST-SELLING DISPLAY BOX 

in great demand by masons, 1000 plus one uses on the job 
contractors, road build- or around the home. Made of 
ers, and mechanics. polished %” hex aluminum 
Made of % hex tubing tubing 5%” long with sturdy 
° long. Accurately lev- pencil clip. Packed in self- 
els from hooks or base. selling, compact, blue display 
Packed in sure-selling, box of one dozen as illus- 
het display box of one trated 
ozen. 


a 
“#u= rai? . 3 . Sh aegis . a : es.) . gees UN eam aS \ hie 
NO. 306 MACHINIST LEVEL NO. 399° “SOLID “BLACK WALNUT NO. 400 sOLiD CHERRY 
Precision made to show .005” per foot, per graduation. ‘‘V’’ TORPEDO LEVEL TORPEDO LEVEL 
grooved for leveling pipe line, shafting, ete. One level, one plumb, one 45° One level, a ae Plated 
vial. Plated steel top plate. steel top plate. 
Pia i a eR a ge ee ae. eo StS aoe ’ ecg tt ot eeene 


OR ee Oe gs a a 2? nae ot ee Oe 2 * . _ 


ALUMINUM LEVELS, S00 SERIES ete ae oe MASONS’ WOOD LEVELS 
Doigved for accuracy and long hard use. ye set with 4 plumbe In 43” and 48” lengths. aeturet finished, kiln dried, California 
and 2 levels. Three popular lengths, 18”, 34” and 28”, sugar pine. 


<a dbmetn, bak a ae le eo ee. te Ts ne ene ean as . me me Nm ieterimnain od 
“ . 
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" GENERAL PURPOSE LEVELS, 200 S§RIES CARPENTERS’ WOOD LEVELS 


12”, 18”, 34” lengths, One plumb, one level with plated steel] to Made from kiln dried, California sugar pine. Natural clear var- 
plate. Natural fin . piatec Z nish finish. 12”, 18”, 24” and 30” lengths. 


SALES REPRESENTATIVES 


‘ e 
A. P. : onough Co. . W. Corcoran j 
me, heeds St C.'& S National Bank Bide. 3016 Blaine ‘Street SPECIAL FEATURE Every Stevens Level is 
He . pions eee sapcinicamacnes equipped with “catseye” liquid vials for easier, 
rving Kemp Ce. L. M. Gard 0. WH. WH ° 
218 WN. Jefferson 2223 Warner Road Clitzens Bids. accurate reading. 


Chicago, Ilinols Fort Worth, Texas Cleveland, Ohio 


ruc ea. STEVENS LEVEL company « newron rauts, onto 
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Available NOW! The HITS 
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DUAL DISPENSER 


For wax-paper and paper towels. 
Easy to lood and use. Top cover 
serves as cutting edge for wax 
paper. Sturdy wood bar holds 
paper towels. Model #120. 


~ 
: 
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NU-TOP STOVE PAD 


America's foremost line of bright 
metal, lithographed, and chromium- 
plated stove pads. 


It’s Elastic-never Gets 
ROCK-HARD IN THE CAN OR ON THE JOB 


of the HOUSEWARES SHOW | 
| 

Contractors and home. absolutely O.K. for sealing 
handy-men go for this idea  giass in either wood or metal 
in a big way... sash, 

They can apply our ‘33” 
faster. It’s smooth as silk — 
never lumpy. They can use 
part of a can today, the rest J 


’$) WHAT A SALES STORY! 


= Stock up on **33” now 

a year later, and still “33” is ... then advertise and coua- 

| in perfectly good condition  ter-display it. Surprising how 

— not dried out. much you can sell — how 
Jobs last longer than with many other items can be 

putty. Remember “33” ig moved along with it. 

always elastic. It won’t crack, from your jobber in 1, 5 and 


Handy HOSE HANGER 


This fast-selling, inexpensive hanger 
protects and holds garden hose 
neatly and securely. Heavy steel 
construction. 


Write far price & delivery information. 


The METALOID Co. 


3815 KINSMAN RD. * CLEVELAND 4, OHIO 


crumble or deteriorate for 10-Ib. cans, or larger drums, 
years after application. It’s er write us. 


DETROIT 17 CHICAGO 9 DALLAS 1 


HYDE SCRAPERS 


mye DURABILITY cud COMFORT 
GUM | 
MAPLE || 


The ARMSTRONG COMPANY 


OAK 


Quality, flat grained 
woodea knobs, tapped 
and sanded, complete 
with washer head 
screws for 56° drawer 


a HYDEX Steel scraper blades are 


made from high carbon alloy steel for durability and 


AVAILABLE IN SIZES 
From 54” TO 2° DIA. 
AT 4” INTERVALS. 


B W-120-2” 


Packed 2 and 3 dozen to box. 
Inquire of your Hardware Jobber. 


ITDYNTON WAQGELL Company 


'800 N. ASHLAND AVE., CHICAGO 22, ILLINOIS 


fronts. precision. They are scientifically heat treated and 
expertly ground to uniform flexibility or stiffmess. A 

PATTERN new, patented handle construction adds extra strength 
NO. BW-120 and comfort to Hyde Scrapers. Made with o full tang 


construction, the steel extends clear through fo the 
end of the plastic handle for added durability. The 
handle is specially designed for comfort, with only o 
single seam at the sides, helping to avoid blisters and 
calluses. Steel extends around butt end as further 


protection against hard knocks. Order now from 


HYD) 


MANUFACTURING CO. 


SQOUTHBRIDGE, MASS.,U.S.A 


HARDWARE AGE 


RETAILS AT 25¢ 


Western States slightly hi 
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Good Housekeeping 
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DUBL-A 


Mason's and Painter's Tools—for 
the artisan or handy man. De- 
signed for long life—Styled for 
ready use—Priced for quick sale. 


QUALITY TOOLS 
by 


PAINT SCRAPERS 
Choice of several styles—all expertly made 
of high quality materials. Complete specifica- 
tions on request. 


PUTTY KNIFE 


Polished and tem- 
pered blade of high 


quality carbon steel. 


PLASTERING TROWELS 
Serviceable trowels for the apprentice or general 
repair man. Carefully made from the best of ma- 
terials. Full specifications gladly furnished on request. 
CANADIAN AGENT: 15 WELLWOOD AVE., TORONTO, ONTARIO 


“a - &, 
g' ‘y . 
me) i 
Nee? 


ennadrills have cutting tips of Kenna- 
metal cemented carbide—the metal that 


POINTING TROWEL 


THE ATLAS-ANSONIA “ment 


N., U.S.A. 


Satisfied Cust 


BRICK TROWELS 


Popularly priced trowels in several sizes and types. 
Built to last from high grade steel with fully 
polished blades. Write for detailed specifications. 


4 ea a 
“ghey 
“8 
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MAXIMUM STRENGTH 


And Uniform Quality Mean 


omers with 


SHEFFIELD 


OIL 


COLORS 


In BULK, Y2 plat end Quer? 
Cars as well es 3 sizes of 
Lithogrephad Tebes 


30 outstanding colors, 


-KENNADRILLS 


| is far harder and more durable than tool 
' steel. No starting punch needed—Kenna- 


metal tip takes hold readily, drills fast, 
retains sharp edge under heat and abra- 
sion of cutting. Design assures clean, 
accurate drilling in all types of masonry. 


Can be used in any rotary electric drill. A ara d 
able in, sizes fo r drilling holes 4“, &% Br 

, Ve ‘ 4 , 7 ‘ 1 Na ‘ 1%’, ‘1! 4 > 
sau if “ae 


Distributors Wanted 


KENNAMETAL DPue., 


LATROBE, PA 


DRILL MASONRY FASTER, CHEAPER, EASIER 


90 


B triple ground in pure 
linseed oil to give 
maximum strength 
and cleanest colors. 
Highest uniform qual- 
ity assured because 


of our volume production and modern equipment. 
A beautiful metal display cabinet is available as a 
sales stimulator. Write for prices and further details. 


Shetticld Zroreze 


PAINT CORPORATION 
CLEVELAND 6, OHIO 


HARDWARE AGE 


48 | 


B3 


ny 


< 


Soft water banishes drudgery of 

household chores, cleans floors, 

tubs, sinks, windows, woodwork 
in half the time. 


SOFTEE will also remove the un- 
pleasant chiorine taste from water 
end condition the water at the 
same time. Merely run unplecsont 
tasting water through SOFTEE, 
end you heave spring-clear soft 
woter thot tastes better. 


More luxurious bothing, easier 
. shaving, glorious heir shampoos, 
dishwoter kind to your hends 
with SOFTEE’s soft-as-rain water. 


You'll actually save upward of 
$150 @ year (by actual super- 
vised tests) when you use 
SOFTEE water softeners in your 


home. 


OVER 40 
HOMES WANT “SOFTEE” 


ILLION 


THE 
(\ PORTABLE AUTOMATIC 
WATER SOFTENER 


aan b/ 
@ Weight approximately 
2 pounds. 


@ Retail price $9.95. 
@ Dealer’s discount 40%. 
@ Packed 12 to a carton. 


@ Immediate delivery. 


SOF TEE— the sensational new soft water discovery! Revolu- 
tionary new filter action INSTANTLY softens HOT or COLD 
water right at faucet. SOFTEE will last many years with proper 
care. Mass design brings SOFTEE’s cost (only a fraction of 
other, less efficient softeners) now within reach of EVERY- 
ONE! SOFTEE is a thrilling new experience for millions of 
American housewives who have longed for the pleasure, con- 


venience, comfort, efficiency of rain-soft water. 


gaomweeeee eC OUP OO Naw aes ee 


- NATIONAL MANUFACTURING COMPANY a. a 
i Foot of S.W. Gibbs St., Portland 1 ,Oregon > a 
y 7) Please send me additional information on SOFTEE. *® << a 
i (} Please send me one sample SOFTEE. Enclosed is $6.50. a a 
“1 Please send me sample order of 6 SOFTEES. o z 

i ALL _SROERS \\ 
Enclosed is $35.82 ($9.95 less 40%). sanr - i 
¥ POSTPAID g 
a Name. — oll . 
Street <i 
City. Zone State z 


Mt \\ 
THE SOFTEE 4S UN CONDIFIONALE y GUARANTEE DC 
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America’s Most Unique 
RUBBISH BURNER 


IT SELLS ON SIGHT 


PULL any Loop 
IT’S 
OPEN! 


Pot. No. 1,921,295 


@ For the biggest buy in 
ie rubbish burners, feature the 
novel ‘ZIPPER TOP." One 
PUSH any Loop complete, sturdy unit; no 
IT’S loose parts. Available in 
CLOSED! Price Leader and Heavy 
Duty models. Shipped 
& nested a dozen to a bundle, 
in new protective wire ship- 
SAG-PROOF ping sleeve. Cash in on 
BOTTOM their unique features... 
that speeds sell "ZIPPER TOP" rubbish 
burning burners. 


UNION STEEL PRODUCTS COMPANY 
126 BERRIEN STREET + ALBION, MICHIGAN 


PACKED FOR THE JOBBING TRADE 
WOODRUFF KEYS 


MACHINE KEYS 


COTTER PINS 


== 


TAPER PINS ¢ STRAIGHT PINS 
COMPLETE LINE “STANHO" ASSORTMENTS 


NEW STANDARD BRAND 
HORSE SHOE NAILS 


STANDARD HORSE NAIL CORP. 


SINCE 1872 
NEW BRIGHTON ° PENNSYLVANIA 


WHEN WORKING WITH reen 
USE A 846-44- 


NO. 35 


er 7 2a 
pa 2 412 


4, JS 


/ See  < SMights or appliances ‘ 
/ M4 jee iy Sapoe NEEDS A TESTER Ih THE 


f “Si OY Say Write for | end 

jolt aes for informatio# om SPECIAL 
UTILITY TESTLITE DEMONSTRA- 
TOR DISPLAY for ihcreased voll- 
age tester “Leae 


FULLY GUARANTEED 
AS TO QUALITY, FIT, AND FINISH : 


Patterns are available for practically all 

plows, listers, middlebreakers in No. 1 
soft center or No. 2 crucible steel of the | 
highest quality obtainable. Send today for 

catalog and trade prices. 


HARDWARE AGE 


2 sets Front Door Locks” 


Devised by Sargent to save costly handling time and cut 
down inventories, the Quality House Unit Package is a 
merchandising plan that brings real savings to the jobber, 
the dealer and the builder or contractor. In one package, 
divided into complete house sets, are all the lock and latch 
sets required for two average small homes—and they are 
all- quality sets with the famous Sargent Integralock for 
front doors, and also genuine pin tumbler locks for rear 
doors and all complete home sets furnished in solid brass 
trim, with front and rear doors keyed alike. Each indi- 
vidual lock or latch set is packaged in a separate box with 
carton suitably labeled for the opening for which it is 
intended. You can figure for yourself how much savings 
in time, labor and space such a plan would mean to you— 
a savings that will convince you that it pays in profit and 
prestige to handle Sargent quality products. 


For quick delivery see your 
Sergeant jobber er write or wire. 


*Choice of Integralocks, 
Entrance Door Handles 


SARGENT & COMPANY and Cylinder Knob Sets 
NEW HAVEN, CONN. 
| NEW YORK CHICAGO 


ile 
sets 
| Interior 
Door 
Latches 
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They make a lazy man. mister FIVE by FIVE | 
love to work! On this fertile display island, exactly 5 fr 


square, many an extra profit will grow for 


Myers Dealers whose merchandising alertness 
e keeps them abreast of today’s opportunities. 
This fixture and dozens of other displays, signs, 
advertising and promotional aids are fully 


illustrated and described in the Myers Dealer 


Cc U 7 T E R Ss Aid Catalog and Supplement. Study it carefully. 


When your customers 
ask for weed cutters, 
chances are they 
mean Lively Lad Cut- 
ters, the original weed 
cutter of its type. Of- 
ten imitated, never 
equalled, Lively Lad 
Weed Cutters and 


\ 


> 5 ; x p, bs - L™ _ 
GENUINE MYERS PARTS 
: —— <p © 


— 
£ 


Bush Whackers are 
two fast-moving items . 
that will pay well for . 


their space in your 
store. 
Weed Cutter Bush Whacker 


ORDER FROM YOUR JOBBER 


LIVELY LAD MANUFACTURING CO., ine. 
- Ashland City, Tennessee 


THE F. E. MYERS & BRO. co 
Dept. M-44, Ashland, Ohio 


AN ew emicto 


High grade bronze burner, for 


gasoline. : 
e Quart size, polished heavy aS i The WRIGHT name is 
gauge cartridge brass tank. SS oN S io your guarantee of top 
e Top filler, quick acting auto- pets SS ~ i quality in hardware 
pene ae Rees gs cloth. WRIGHT pro- 
° apa ee a safety fittings at SSS duction all the way 
Openings. eres from rod to finished 
No. 800 @ Competitive price, with full galvanized product. 
For the oc. quality and safety. 
casional user 


Sold through leading jobbers 
® 


CLAYTON & LAMBERT MFG. CO. 


GF WRIGHT sriecs 


WORCESTER: MASS. 
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1718 DIXIE HIGHWAY = =¢ ~—s LOUISVILLE 10, KENTUCKY 


Check These BIG 
Selling 
Features 


Here's the power lawnmower that is sweeping the country like a 
gale . .. in popularity among users . . . and profits for dealers. The 
HURRICANE has been tested and proved in practically every 
section of the country. And the 1948 model is now ready 
with new, improved trigger-fast governor control—new 

2'/, H.P. engine—new hardened tip blades that 

will make it an even faster selling unit. 
Once sold, the HURRICANE stays sold. 


Its trouble-free operation assures com- 


plete customer satisfaction. 


Light Welght—Car- 
riage designed for light- 
ness in weight combined 
with structure! sturdiness. 
Bed is all cast aluminum. 


Even Cutting—Four fully 
ball bearing wheels with 1.75 in. 
«10 in. zero pressure tires. All 
wheels same diameter; insures cut- 
ting blade operating on an ever 
plane, at all times. 


Maneuverability — Handle designed for 
full floating operation; remains at constant 
level in the grasp allowing machine to float 
or conform to contour of lawn. Slight pressure 
on the handle hinge pins guides machine. 


PU Blade Driving Unit is completely ball 
bearing friction type with ample tension to 
absorb all power of the engine. When striking 
immovable objects, it slips, protecting blade, 
engine crankshaft and driving mechanism. 


4-Cycle Trouble-proof Engine easily 
started by short pull on starting pulley. Has 
the new inbuilt trigger-fast automatic gover- 
nor. Will operate without throttle or any hand 
control. Keeps speed of engine and cutting 
blade constant whether cutting heavy or light 
grass or weeds. 


Grass Distributed evenly over the lawn 
due to arrangement of special housing of the 
cutting blade; prevents windrowing. 


JOBBERS—Write direct for complete informa- 
tion about The HURRICANE and how it can 
fit into your profit picture. 


NATIONAL METAL PRODUCTS CO. idnias“civ's, mo: 
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Get in Touch 
with Your 


Nearest Jobber 


The jobbers listed below 
cun supply you with The 
Hurricane Power laws. 
mower. If no jobber sacar 
you, write as direct. 


Benson Implement & Appliance 
Omaha, Nebraska 


Bering-Cortes Hardware Co 
Houston, Texas 


Browne Equipment Co 
Columbus, Ohio 


Bruce Boats & Motors 
Jacksonville, Florida 


Nelson Radio & Supply Ce 
Mobile, Alabama 


North Jersey Equipment 
Newark, New Jersey 


Old Dominion Motor Co. 
Norfolk, Virginia 

Pacific Supply Cooperative 
Walla Walla, Washington 


Raymond Lake Motors 
Cleveland, Ohio 


St. Louis Distributing Ce 
St. Louis 10, Mo. 


Buyrn, Old & Eaton, Inc 
Norfolk, Virginia 

Haw Hardware Co 
Ottumwa, lowa 

Knapp & Spencer 

Sioux City, lowa 

W. J. Krebs Sales Co 
Corpus Christi, Texas 
Magnolia Seed Co. 
Dallas, Texas 

Neff Marine Co. 
Milwaukee, Wisconsin 
Stratton Baldwin Co. 
New Orleans, Louisiana 
Stratton-Warren Hardware Co. 
Memphis, Tennessee 
Stuckman Tire Service 
Bluefield, West Virginia 
Teague Hardware Co. 
Montgomery, Alabama 
Carmen Lude, Ine. 
Charlotte, North Carolina 
Cox Motor Co. 
Washington. North Carolina 
General Supply Co. 
Kansas City, Missouri 
Keith-Simmons Co,, Inc. 
Nashville, Tennessee 
Speer Hardware Co. 

Fort Smith, Arkansas 
Excelsior Stove & Mfg. Co. 
Oklahoma City, Oklahoma 


Wiley Stewart Machinery Co. 
Oklahoma City, Oklahoma 
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Which sale 


is more 


profitable? 


No question about it! The best profit is in the bundle. 
You sell not two or three at a time, but the whole 
package. You waste no time handling and counting. 
And best of all, the bundled line is Judd Bright 
Wire Goods, finished in brilliant Kadmilite, packed 
in a bright red clip — an item more glamorous and 
eye-appealing than you ever thought bright wire 
goods could be. 


The Judd bundled line of Bright Wire Goods includes Screw 
Hooks, Screw Eyes, and Gate Hooks and Eyes. Standardize 
on the Judd line. Make Judd your one-source supplier for 
Bright Wire Goods and Housefurnishing Hardware. 


JUDD Bright wire Goods 


H.L. JUDD COMPANY, Wallingford, Connecticut 


87 Chambers Street, New York 7, New York 
96 


HERES HOW TO 
SELL MORE WIRE... 


NEW STEEL DISPLAY RACK 


eK\\ 
SS, 
AND 1250 FEET OF WIRE 


TO INCREASE YOU 
Pip t 


Ht 
: Hi May t {] 
a 


GET BEHIND THIS NEW ROYAL DEAL 


Put Royal UL approved WIRE right out where your 
customers can see it... with this new, modern, all- 
steel display rack. No more juggling with loose | 
spools. Needs only 2 feet of counter space. It’s a 
valuable permanent store fixture that will sell more | 
wire with less sales effort. Write for complete details! | 


THRU YOUR 
WHOLESALER 


PLUG and 
CARTRIDGE FUSES + FUSTATS 
WIRE * CORD SETS + TROUBLE 
LIGHTS * CHRISTMAS LIGHTING SETS 


ROYAL ELECTRIC CO., Inc., PAWTUCKET - R -|- 


HARDWARE ACE 


ASBESTO.LITE * 


PAINTMOR* 


KAY-TITE* 
PRIMER 


KAY-TITE * 


NOW IN 8 
COLORS 


WHATS NEW 


Dealers and wholesalers, who have profited with us for the past 20 years, 
know these new. products must equal the reliable performance of KAY-TITE. 


“HYDROXIN"* 


An integral liquid compound to be used in the making of concrete. 
Mixed with cement it speeds up hardening . . . Resists freezing until 
setting takes place ... The result is that concrete is more dense, 
water tight and will not scale or chip. 


Ideal for cement-plaster, mortar, dustless floor finish. control of water 
seepage, grout work and all concrete work. 


is a compound for restoring old. weather beaten asbestos shingles. 
Applied either by brush or spray. It leaves a durable, rock like 
surface that is completely weatherproof. 


Add this compound to any lead or zinc base paint. It increases the 
quantity without thinning action, thus reducing cost. Excellent for 
spraying because it prevents settling and eliminates stirring. In- 
creases the durability and decreases the cracking and fading ten- 
dencies of any paint. You can not tell the difference in finish of 
gloss or of any color when job is completed. 


This compound conditions non-porous surfaces so that regular KAY- 


TITE may then be applied. This primer adheres to any painted or 
unpainted surface. 


KAY-TITE controls water seepage in porous masonry. Can now be 
obtained, in addition to WHITE, in the following colors: 


BUFF BRICK RED CREAM BLUE 
SPANISH BUFF GRAY GREEN ROSE 


FOR FULL INFORMATION about any or all of these products, see 
_ your wholesaler or write. 


KAY-TITE COMPANY 


WEST ORANGE, NEW JERSEY 
MORE THAN 20 YEARS OF SATISFACTORY PERFORMANCE 


* Registered Trade Mark 
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TURNOVER ~— that was the Handy File’s secret of success 


stopped its production. Quick turnover for dealers! Useful turnover forte! 
sparked to the idea of a file with two kinds of cutting surfaces. 


Now 


the Handy File is back again, cellophane wrapped, handsomely m= 


to make money for every hardware store giving it what little display sax’ 


Almost everybody who walks in your store is a prospect for the Hondy/ 
don’t need much imagination to reel off its scores of uses — around thet 
farm, in the garage or shop. 


PRICE TO RETAILER — $3.90 FOR BOX OF ONE DOZ 


Set your own retail price in the blank provided. Suggested retail price of 47 
you $1.98 profit (or 3314% on selling price). Order early from your distribiia! 


in Nicholson or Black Diamond Brand. 


e 


DOUBLE CUT 
teeth on the 
other side for 
fast stock re- 
moval. One cut- 
ting edge, one 
“safe” (uncut) 
edge. 


@@ SINGLE CUT teeth on one 
side, for sharpening edged 
tools and smooth-finish filing 


in general. 


NICHOLSON FILE CO. * 25 ACORN ST., PROVIDENCE /, &! 


(In Canada, Port Hope, Ont.) 


ci Wetosoy N Pond 


Flat, colorful safety handle makes Handy 
File easy to hang-up or carry (no bulge— : 
slips into hip or side pocket). 


NICHOLSON FILES FOR EVERY PURPOSE 
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NOW IS THE TIME TO ORDER 


THOSE AMERICAN CHAIN ITEMS 
YOUR CUSTOMERS WILL WANT 


q 9 


@8 Be ready to place the 
more popular AMERICAN 
CHAINS out where your good customers can see 
and handle them. There’s something about a piece 
of good chain that appeals to a man. And very 
often he will be reminded of a need for one or 
more of the chains you have in stock. 

Selling chain and chain assemblies is good, sound, 
profitable business—especially if you. . 
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*** SELL AMERICAN : > rae compere caam unt 


ACCO ORDER FROM YOUR HARDWARE WHOLESALER 
York, Pa., Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE 


mark “OC )/7 In Business for Your Safety 


HARDWARE AGE 
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Informal Editorial Comments — 


By Charles J. Hf ea le : a 


“There Are Only Fifteen First-Class 
Hardware Stores in the U. S.” 


N the January 1948 issue of 
; Fortune, a recognized “carri- 

age trade” monthly publication 
there is published a highly inter- 
esting story entitled “Home Work- 
shops” with a deck reading: 
“Power Tools Are Luring More 
and More Americans Into the 
Deafening Solitude of the Base- 
ment.” The story started on page 
109, and required a total of eight 
pages including appropriate and 
interesting photos. 

Any of our readers having ac- 
cess to a copy of this magazine will 
heartily appreciate and enjoy this 
particular story up until they reach 
the last two paragraphs on page 
130. These read as follows: 


“Since the war, workshop 
tools have been hard to find. 
Most small toolmakers, required 
to concentrate on _ industrial 
tools during the war, are still 
doing so. Meanwhile the big 
mail-order houses, Sears and 
Montgomery Ward, are giving 
Delta and the other leading 
workshop-tool companies (Atlas 
Press Co. of Kalamazoo; Boice- 
Crane Co. of Toledo; Logan En- 
gineering Co., and Duro Metal 
Products Co. of Chicago, and 
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the South Bend Lathe Works) 
a hard run for the shopman’s 
money. The chief problem of 
the tool companies is distribu- 
tion, as it has always been, since 
they must rely heavily on local 


hardware and mill supply stores 


whose merchandising is notori- 


ously | indifferent. In the trade it 


is commonly said, for instance, 


that there are only fifteen first- 


a 


class hardware stores in the 
U. S.,* and even fewer that, 
like Richter’s in Manhattan, 
specialize in home-workshop 
power fools and all the related 
accessories.” 

“No one knows how big the 
workshop-tool market is now. 
Shortages of cast iron, steel, and 
small electric motors and the 
demands of industrial customers 
have kept the manufacturers 
from fulfilling their postwar 
promises to the workshop owner. 
Total sales of light power tools, 
with Sears and Montgomery 
Ward together selling more than 
half, are expected to reach $100 
million this year, double the 
1939 figure. Delta alone in 1946 


—Fortune Magarine 


sold some $15 million worth of 
small power tools, perhaps 20 
per cent of which went into 
home workshops. But even 
Delta can only guess how much, 
since retailers make no efforg to 
distinguish between their ama- 
teur and professional customers. 
The distinction, of course, is 
steadily becoming more diffi- 
cult,” 


The underlining is mine. A foot- 
note discloses the identity of the 
stores included in the opinion. 
“There are only fifteen first class 
hardware stores in the U.S.” It 
reads: 


“Carlisle’s in Springfield and 
Holyoke, Massachusetts; Pat- 
terson Bros. in New York; 
Stebbins’ in Chicago; Rayl’s in 
Detroit; Stambaugh-Thompson’s 
in Youngstown, Ohio; Weed’s in 
Buffalo; Vonnegut’s in Indian- 
apolis; King’s in Atlanta; War- 
ner’s in Minneapolis; Central 
Hardware in St. Louis; Ernst’s 
in Seattle; Bunting’s in Kansas 
City; Chown’s in Portland, Ore- 
gon; Palace Hardware in San 
Francisco.” 

No one who actually knows any- 
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thing about the hardware business 
can dispute the fact that the firms 
mentioned above are all outstand- 
ing—but I for one challenge the 
statement “There are only fifteen 
first class hardware stores in the 
U.S!’ 

Having been affiliated with the 
hardware industry and trade for 
more than 31 years, I am confi- 
dent I could make up a list of at 
least 1500 stores, perhaps twice 
that number, that are truly entitled 
to “first class” rating, and whose 
sales volume and selling interest 
on home workshop power tools 
and related specialties have been 
developed to a point where any 
producer of this equipment would 
welcome their business. When you 
talk about “specializing” in any 


Iowa, Wisconsin, or Minnesota, 
and in at least 30 other states— 
and I mean just from memory. 
The records will disclose many 
more. 

Articles such as this one in For- 
tune are unfair to the hardware 
distributing fraternity and can 
prejudice various industry groups 
from giving the hardware store 
channel the proper consideration 
it is entitled to receive. I am 
confident that there is nothing 
vicious or malicious about this 
story, but I am equally confident 
that somewhere along the line some 
grossly incompetent source of 
opinion and/or advice was relied 
upon for the mistatement “There 
Are Only Fifteen First Class Hard- 


ware Stores in the U. S.”’ 


specific line you are using a rela- 
tive term. “Specialization” in one 
store might actually mean a separ- 
ate store, elsewhere a sizable de- 
partment. It might mean one or 
more salesmen doing nothing else 
or it could be a major interest of 
one competent salesman who also 
did other selling. 

The Fortune article is not signed, 
nor is any evidence given as to 
the source of the pontifical de- 
cision that “there are only fifteen 
first class hardware stores in the 
U.S.” Personally, I believe I can 
name “fifteen first class hardware 
stores” on Long Island alone and 
just to mention a few states—I 
know I can name more than “fif- 
teen first class hardware stores” in 
either Ohio, Michigan, Texas, 
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Hardware Prices Still Look Firm 
In View of Present Day Costs:— 


URING the recent fluctuation 

of grain and food prices and 
(up to press time) some slight 
downward flurries in certain. se- 
curities, opinions were varied and 
numerous about the import of 
these developments. There were 
definitely two schools of thought. 
One group felt that this was the 
positive forerunner of a general 
downward price trend and an early 
recession in business. Some be- 
lieved this was desirable and main- 
tained that an early recession 
would likely be one of relatively 
short duration, whereas a delayed 
recession period might be a much 
longer period of agony. Of course 
such thinking goes hand in hand 
with the philosophy that a reces- 
sion is inevitable and with that I 
cannot agree, as yet. 

On the other side of the picture 
is the opinion that grain and food 
prices were excessive and needed 
a little shaking down to a more 
normal basis and that declines, all 
of which didn’t stick, did not indi- 


cate a trend. 


As far as hardware prices are 
concerned I cannot see where pres- 
ent day costs will permit any de- 
cline for some time. In fact, I 
would think it more likely that 
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ed and desired merchandise, and 
still have the money to pay for 
what we can get. With those basic 
conditions I again suggest that 
everybody get to work ‘and stop 
talking or thinking about depres- 
sions. 


some items may advance further. 

And I can’t go along with the 
idea that we must have a depres- 
sion—certainly not an early one. 
We are still enjoying good em- 
ployment, still facing many short- 
ages and delays in obtaining need- 
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Your “Packaged” New Look 


fl ass is the time of year when the nation’s economists and industrial 
experts endeavor to forecast the shape of things to come. Their pre- 
dictions are carefully qualified and are rarely projected beyond a six- 
month period. 

We at Masback make no attempt at crystal ball gazing. We do predict, 
however—without any ifs, ands, or buts—that attractive packaging of 
your products will result in increased sales for you in the months and 
years ahead. 

Distinctive packaging not only simplifies the retailer’s stocking prob- 
lems but also assures instantaneous product identification. From a sales 
angle, a package with consumer eye-appeal is an advertisement for your 
product. It invites inspection. It stimulates desire. It is retained in the 
memory. 

Why not let your packages speak for you in 1948? 

And one final thought: To achieve efficient, low-cost distribution it 
behooves all manufacturers to pack their products in units that represent 
the average order of the average retailer. This problem commands your 
attention because breaking the original package and re-packing merchan- 
dise to fill a retailer’s order is costly, wasteful, and inefficient. 

—A letter to manufacturers from 
H. E. Masback, president, Masback, Inc., 
New York City, hardware wholesalers. 
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wtth HOLD-O-MATIC* FEATURE 


Here's a night latch with New features—a New Loox— 


iT HOLDS BACK 
THE LATCH! 


IT’S HOLD-O-MATIC! 


Inco 265 STREAMLATCH 
with Hotp-O-Matic feature 
has extra-rugged iron case 
with rich, pebble-toned finish 
e solid brass, precisioned pin- 
tumbler cylinder, machined 
from solid bar, with two 
nickel-silver keys © universal 
strike that needs a minimum 
of mortising © hold-back 
button ¢ solid brass knob 
e iron bolt © completely 
reversible. 


and Sates ApreaL! Hoxp-O-Matic automatically holds 
back the latch until the key is released. A turn of the key, 
either right or left, opens the latch and keeps it open— 
letting you in singlehanded! It doesn’t take two hands to 
open a door that’s streamlatched with ILco Hotp-O-Maric! 
Click! and the latch stays back—while the door is opened 
with the same hand! 

Place a mounted, working model on your counter just as 
fast as you can get one from your distributor and watch 
your customers reach for it! They'll like its sleek, STREAM- 
LATCH looks—its rich, baked-on, neutral tones that fit into 
any color scheme—its smart, unbroken lines that blend with 
any interior. They'll want one—or more—for replacement 
or new installations. That’s why we urge backing up that 
mounted model with a good stock—today! 

STREAMLATCH, with Hotp-O-Maric feature, is priced 
right for volume business—and backed by ILco’s reputation. 


* Holds open automatically 


as ONES SH berdware 


INDEPENDENT LOCK COMPANY «+ FITCHBURG, MASSACHUSETTS 
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Compact as each branch store is, 
without cluttering the view. 


A Five-Point Plan Turned 


Three-store coverage, centralized buying and 

warehousing, open displays and rental equip- 

ment combine to earn $200,000 net annually 
for the Seattle Paint & Hardware Co. 
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the displays show a variety 
A sign locates each of the three stores. 


A THREE-STORE op. 


eration which had its beginning in 
a depression-born hardware store 
with just $500 worth of opening 
stock, now brings returns of more 
than $200,000 in net sales yearly 
to Robert Ziebarth, owner of the 
Seattle Paint & Hardware Co. of 
Seattle, Wash. 

The latter figure, in comparison 
with the firm’s first year’s total of 
$10,000 in 1935, represents a gain 
of 2,000 per cent over the inter- 


If “seeing is believing,” everybody 
knows where the Seattle Paint & 
Hardware Co. is, for the sign ad- 
vertising fairly clamors for the 
prospective shoppers’ attention. 
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This wall sectien for tools and bailders' hardware utilizes the least 
amount of space thet Is needed for showlag a maximum number of items. 


$500 Into $200,000 Yearly 


vening 12-year period. A_ sub- 
stantial share of this gain can be 
attributed to the success of the 
firm’s newest retail outlet which 
opened in March of 1947 in the 
Mercer St. business district. This 
store, which opened with an invest- 
ment of $30,000 in inventory and 
fixtures, has since been designated 
the No. 1 branch as well as ware- 
housing headquarters for the 
three-store hardware business. 


Factors of Success 


The consistently successful re- 
sults which have attended each of 
his two periods of expansion (the 
second store was purchased in 


1940) are attributed by Mr. Zie- 
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barth to a combination of several 
merchandising factors: 

1. Establishment of small, but 
well stocked stores. Together, the 
selling floor area of the three 
stores totals but 4,200 square feet. 
Thus. labor expenses and other 
overhead are kept at a minimum 
in each store. 

2. The wider trading area which 
the establishment of three small 
stores, as opposed to one large one. 
gives the Seattle Paint & Hard- 
ware Co. 

3. Economies of centralized 
buying and warehousing of stock. 

4. Open displays for self-service 
shopping. 

9. Maintenance of a complete 
line of rental equipment. 


Despite the advantage of being 
able to tap a wider trading area, 
establishment of a multiple store 
operation poses a number of equal- 
ly obvious objections. Chief 
among these is the problem of 
maintaining a varied and well bal- 
anced stock of merchandise in 
each unit equivalent to that which 
shoppers customarily find in larger 
stores with double or triple the 
display and warehousing area. 


Centralized Buying 


The main requirement in over- 
coming this obstacle, Mr. Ziebarth 
has found, is centralized quantity 
buying combined with decentral- 
ized buying of small orders of re- 
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Hardy Chadderdon, manager of the company at the ieft, shows some rental 


equipmeat to a customer. 


Although the rental display area is small, it 


occupies a conspicuous space and accounts for a $25,000 anuual gross. 


placement stock, with responsibil- 
ity for the latter delegated to the 
branch store manager. Specifical- 
ly, here’s the way it works at the 
Seattle Paint & Hardware Co. 

Both the main office and ware- 
house are located at the new Mer- 
cer St. store. Hardy Chadderdon, 
the general manager of all three 
stores, is charged with responsibil- 
ity for all quantity buying from 
wholesalers and factory represen- 
tatives. This includes all items 
which move fast enough to make it 
worth while to buy in the quantities 
sufficient to obtain the quantity 
discount, and accounts for approx- 
imately 75 per cent of the firm’s 
total buying. 


Routing Merchandise 


Merchandise thus ordered is re- 
ceived at the main warehouse in 
back of Store No. 1, where it is 
unpacked and stored on the ware- 
house shelves. There replacement 
of stock is simply a matter of mov- 
ing it from the warehouse to the 
display area. Managers of the 
other two branches order their re- 
placement from the main store. 
which delivers to them regularly 
once a week, or oftener if needed. 
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functioning equipment. Ray Porter, 


Ordering of the other 25 per 
cent—merchandise which is not 
bought on a quantity basis—is left 
to each of the branch managers, 
who order from wholesalers’ sales- 
men as the need arises. Those or- 
ders are delivered directly to the 
branch store for display and sale. 
In this way, the advantages of 
quantity buying are attained and 
facilities of the warehouse are not 
overtaxed. In addition, the general 
manager is not overburdened with 


No rental customer is lost because 


a lot of unnecessary detail work 
which would consist primarily of 
routine approval of his branch 
managers’ decisions. 

Economies of quantity buying, 
Mr. Ziebarth has found since open- 
ing his new branch store, are con- 
siderable. In many cases, smaller 
manufacturers are willing to offer 
merchandise on a_ wholesaling 
basis which they would not other- 
wise offer. In general, however, 
he’s found it pays to favor nation- 
ally advertised brands which are 
usually obtainable only through 
wholesalers. Approximately 75 per 
cent of his quantity buying is done 
from wholesalers, the balance from 
manufacturers’ representatives. 


Self-Service 


Self-service is fully as necessary 
with a multiple operation as with 
a single large store, if not more so. 
With concentration of a wide 
variety of merchandise into a rela- 
tively small space, display area is 
doubly precious, and open wall 
shelving combined with island dis- 
plays make the most of this. Flex- 
ibility of display arrangements 
comes from the fact that the wall 
shelving was made in 8-foot long 
sections which may be removed 
and shifted to other parts of the 
store. Only eight wood screws in 
each section need be removed. Fix- 
tures in the new store were de- 
signed by Mr. Chadderdon, a for- 
mer carpenter by trade, and are 

(Continued on page 142) 


of dissatisfaction with Impreperty 
“fix it mon, sees to thet in the shop. 
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Electric Heating Pad 
4.90 and up 


Electric 
Kitchen 
Clock 


Cake De 


Decorator. . 


on 1 
Now Available: 


5.50 and up 
plus tax 


Lweck- Moteur C0 = 


FIRE — 


@ SCREENS 
@ BASKETS 
© TOOLS 

© AND IRONS 


Zweek-Wellenburg 
COMPANY. 


; “Everything in Hardware” 
(21-123 Frent St. 


Beaver Dam, Wis. 


Some semples of the 

“New Available” ads 

which were featured 
during last year. 


Tel. 20 


week. k-Wollenburg Co, 
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2 Hole 
$13.95 


4 Hole 
$16.50 
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Advertising Program Tied in 


With Current Conditions 


I. order to get added 
reader interest and make more 
sales, the Zweck-Wollenburg Co., 
of Beaver Dam, Wis., ties its ad- 
vertising to current merchandising 
conditions. Six times a week the 
store's ads tell people in that city 
of 10,000 and newspaper readers 
in the surrounding area which of 
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Zweck-Wollenburg Co. plays up an "Available 
Now" theme six times a week, using one-column ads 
of varying height. Campaign arouses reader interest 


the not too plentiful hardware lines 
are “Now Available.” 

Advertising six times a week has 
been the store’s policy for many 
years. Prior to adopting the pres- 
ent style of advertising the store 


had used classified ads, inserting 
from five to 10 of them each ad- 
vertising day. At the present time, 
the Zweck-Wollenburg Co. finds 
that sizable, consistent display ad- 
(Continued on page 144) 
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The thought of gift giving Is dramatized by means of 
a "Treasure Chest" window. Gifts were scattered 

on a floor of sand to further the illusion 

that in the gift department ladies 

will find many gift surprises. 
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Where the Accent Is on 


Neenah, Wis., firm puts imagination to work 


Dispiays in the interior are as unique as the windows. This one serves 
a double purpose. It makes useful and attractive an Grea that is often 
lost space by disguising the basement stairway with candy cane decora- 
tions and using the wall as miniature stages for merchandise display. 
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ls one thing to put 
merchandise in a window or on a 
counter and call it a display. It’s 
quite another thing to dramatize 
that display so that a desire for 
possession is created in the minds 
of customers. Illusion spells the 
difference and it is that quality 
that the William Krueger Co., 
hardware firm of Neenah, Wis.. in- 
fuses in its displays to make them 
unique and eye-compelling. 
Necessity played its part in turn- 
ing a stairway into an attraction. 
Wartime shortages made it impos- 
sible to install a proper metal stair- 
way railing. A wood railing was 
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Better to capture and hold the interest of children 
and parents, this window depicts a scene that is 
familiar to all. “Winken, Blinken and Nod” 

and the arrangement of toys are an 

invitation hard to resist. 


“ro "Sean aRount 
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BOOK ..« TOY DEP’T. 
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Display—at Krueger's 


in creating displays that sell like magic 


used but it was dressed up to look 
like colorful candy canes. This was 
an appropriate motif for the stair- 
way leads to the toy department 
and the interesting display treat- 
ment so intrigued children that the 
additional toy traffic paid off in 
sales. 

Capitalizing on the interest cre- 
ated by the display, James Webb. 
manager and owner, placed five 
shadowbox displays on the wall 
opposite the stair rail. Indirectly 
lighted. colurfully-trimmed — in 
black to highlight their back- 
grounds, these boxes provide al- 
most a stage setting for the mer- 
chandise they contain. Easilv 
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A gift display counter built around the up-front stair well Is another 
interesting device used to eliminate lost space. Because the fixture 
is low, it does not impede any general view of the entire store neither 
does It completely hide the stairway from the sight of the customers. 
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Evon the staircase to the basement is used to advantage by showing 
items that the customer wil see when he arrives at his destination. 


changed, the shadow boxes serve 
to spotlight the store’s various de- 
partments in turn. 

While up-front stairways are 
valuable because they direct store 
traffic to basement sales floors, 
they also represent a_ certain 
amount of lost selling display 


space. To eliminate that loss, a 
special display section has been 
streamlined around the stairway 
for featuring gifts. The strategy 
of placing gifts there has resulted 
in a high rate of turnover in those 
lines. Because the display fixture 
is low and its color scheme unob- 


A “Lobby” for Garden Supply 


LOBBY that is “different” gives 
effective publicity to the Cali- 
fornia Hardware & Seed Co., Stock- 
ton, Cal. Most hardware stores carry 
a line of garden supplies but this 
company specializes in them, one 
large window and half the store be- 
ing devoted to their display and sale. 
There are two double-door en- 
trances to the store, and between 
them is the exterior of a white house 
with a  double-window, window 
box, and green blinds. The big lobby 
is rectangular in shape, with long 
windows at either side, one being de- 
voted to seasonal garden supplies, 
the other to hardware lines. A low 
white fence, with open gates at each 
end extends entirely across the front 
of the lobby, giving it the appear- 
ance of a well-kept back yard. Here 
seasonal lines are displayed as they 
would be in any home. 

In the early summer there are 
blossoming plants in the window box. 
and a steel back yard gym. Ash and 
garbage cans hold a collection of 
bamboo leaf rakes. The seed window 
hold racks of flower seed, various 
garden implements, sprayers and in- 
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secticides, wire netting, and a big 
planting chart. The hardware win- 
dow, frequently changed, features 
items for Mother’s Day in May, and 
Father’s Day in June. In the store 
the same layout as in the window 
prevails—seeds, plants, fertilizers, 
and garden implements on one side; 
regular hardware stock on the other. 


— — 


trusive pastels, it in no way ob- 
structs the store-wide view or the 
stairway. 


Toys With Imagination 


A recent distinctive window fea- 
tured toys; not just toys them- 
selves but displayed against a 
background of unusual appeal to 
children and their parents. High 
on the left was a large moon beam- 
ing down on three familiar chil- 
dren’s story book characters, sail- 
ing along in a paper shoe. The 
legend read “Come to the Land of 
Make Believe with ‘Wynken, Blyn- 
ken and Nod’.” Toyland with this 


store is a year-round promotion. 


“The Treasure Chest” 


Also unique in window displays 
was the “Treasure Chest” window 
of gifts. Center of the display was 
a replica of a large treasure chest 
and to heighten the presentation, 
the display floor was covered with 
sand in which gifts were placed. 
Because the display was unusual it 
helped customers realize that the 
gifts too were unusual. 


Stockton is essentially an agricul- 
tural community, and the rural trade, 
in particular delights in trading at 
this one-stop store, where the farm- 
er and rancher coming in for seeds 
and fertilizers, can at the same time 
purchase all those farm essentials— 
nails, tools, and various types of 
hardware. 


This unusual display catches the eye and aise sells garden goeds. 
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A feature of the “Gadget Shop” is a pauel with individaa! items mounted 
ou prints oxplaining their uses. It encourages the custemers to browse. 


Gets Four Annual Turnovers 


From Stock of 75 Gadgets 


Grocers go over 


big at the Coast Hardware Co., 
Long Branch, N. J., since the firm 
installed its new “Gadget Shop,” 
on the center aisle leading to the 
office. The interesting thing about 
the shop, which was inaugurated in 
the spring of 1947, is that most 
sales are on an impulse basis. As 
Arthur Harmon, president of the 
company, puts it, “Very few 
people come into the store with the 
intention of buying these items. 
We consider a gadget something 
not picked up commonly. It is 
something people do not visit the 
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Coast Hardware Co. features ifems from 10 cents 
to $4, limits its stock to fast moving articles and 
finds "Gadget Shop" is builder of impulse sales. 


store to buy and is purely impulse 
merchandise as far as this store is 
concerned. 

“Customers frequently look at 
the gadget display and suggest 
other items they would purchase if 
we had them, promising to return 
to buy them if we will stock them. 
Our original investment of mer- 
chandise for this department was 
from $350 to $400 and in eight 
months we have enjoyed four com- 


plete turnovers. We keep a per- 
petual inventory on each of the 75 
items in the department, their 
prices ranging from 10 cents to 
$4 each.” 

An effective sales tool, for the 
department, is the fact that as new 
items are received their purpose 
and use is explained to all mem- 
bers of the sales staff. In this 
manner every new item is under- 
stood by all people in the store. 
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The development of bolts and nuts, thread rolling, 
automatic thread grinding and centerless grinding 


HILE bolts and nuts are a 
part of the fastener indus- 
try, and their early history 


parallels the wood screw history to 
a great extent, their progress in 
America may be of interest. 

Before 1840, bolt making was more 
or less a side line with every cross- 
road blacksmith shop. If a farmer, 
for instance, wanted bolts and nuts 
to make repairs, he had the local 
smithy make them to the size re- 
quired. The task was not difficult, 
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By DAVID D. DAVIS 


Vice-President and 
Sales Manager, 
Continental Screw Co., 


New Bedford, Mass. 
i 2 a 


but the results were crude compared 
to the accurate product of today. 
Although practically every branch of 
industry used bolts and nuts for in- 
numerable purposes, it had not oc- 
curred to any one that they could be 


made profitably in large quantities, 
and as an article of commerce. Up 
to that time, each manufacturer 
equipped his plant with the neces- 
sary tools to make bolts and nuts as 
they were needed, and some, no 
doubt, made a small surplus of cer- 
tain sizes, to be kept on hand for 
future use. This was the extent of 
bolt and nut manufacturing until 
near the middle of the 19th century, 
when the first bolt factory in the 
United States was established. 
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In Four Parts — Part 2 


Author's acknowledgment for source material, historical facts 
and other data submitted for this article, previously published in 
condensed form in Wireco Life Magazine of the American Steel 
& Wire Co., is made to Herbert Manchester, Roger W. Boltz, 
Holbrook L. Horton, H. O. McCully, E. G. Wertheimer, James 
D. Eggers, George P. Byrne, P. C. Smith, Herman H. Lind and 
Fasteners, publication of the American Institute of Bolt, Nut and 
Rivet Manufacturers. 
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in 1840, Rugg & Barnes construct- 
ed a one-story frame building de- 
voted to the express purpose of manu- 
facturing bolts, at Marion, Conn. 
This original bolt factory could be 
hidden in any one of the immense 
modern plants, and its equipment 
would be considered very primitive 
machinery by today’s standards. 
Considering the fact that the first 
patent on bolt-making machinery in 
America was not taken out until 1842. 
this is quite understandable. 

From the basic, well-known ma- 
chine and carriage bolts, the indus- 
try today can furnish hundreds of 
styles to fit various needs. Taking 
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This modern cold 
heading machine 
emphasizes the 
advaaco made in 
automatic  fast- 
ener machinery. 
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into consideration the many types or 
styles of bolts, with the various diam- 
eters and Jengths for the many styles 
and types, plus the nuts to fit them, 
it has been estimated that there are 
somewhat over 400,000 different 
items manufactured which it is pos- 
sible to order by size and name. 
Here, in the United States it was 
just a little over a century ago that 
the machine age really began. Ma- 
chinists of New England were devel- 
oping methods of making machines 
and parts of machines in quantity. 
In order to make this possible it was 
especially necessary that the screws. 
bolts, nuts and rivets for fastening 
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together the many parts of the new 
machinery be interchangeable. The 
small plants which produced these 
fastening devices met the demand, 
and thus became a service industry 
to all other industries. Their growth 
kept pace with the development and 
growth of the railroad, farm machin- 
ery, shipbuilding, automobile, house- 
hold appliance, and aircraft indus- 
tries. 

Originally, fasteners were made of 
wrought iron, most of which was 
imported from Europe. Today, 
screws, bolts and nuts are generally 
made of steel produced by American 
steel companies. Other important 
changes in the manufacturing of 
fasteners came with improved meth- 
ods of cold heading, thread-rolling, 
automatic thread grinding, and more 
recently, centerless grinding. 


Cold Heading 


Although the process of cold head- 
ing is an old method of forming the 
head on bolt and screw blanks, it has 
been developed and refined during 
recent years through improvements 
and quality of materials, as well as 
advanced machine and die design. 
The first automatic cold header was 
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invented in 1847, and although many 
other types of machine parts are now 
produced on these machines they are 
still frequently called bolt headers. 


Two Types of Machines 


There are two types of cold head- 
ing machines, open-die and solid-die 
headers. In open-die machines, the 
wire is fed through two half dies 
which, when closed, hold the wire 
firmly, cut it off to length and then 
transfer it to heading position where 
punches force the wire to conform 
to the shape of the die impression. 
Open-die machines are used for parts 
with wide limits and those too long 
for solid dies. 

In the solid-die header, the wire is 
fed through a quill in the die block, 
and is cut off to the required length. 
This cut-off piece is transferred in 
front of the solid-die and the first 
punch or blow pushes it into the die 
until it strikes a knockout pin which 
acts aga stop. The protruding por- 
tion ie then upset into the impression 
in the face of the die by the second 
blow, thus forming the head com- 
pletely. The blank is then ejected 
by the knockout pin. With the solid- 
die, exacting tolerances are accom- 
plished, as well as extruding opera- 
tions. 
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The advantages of cold heading 
are numerous. Being a fast, time- 
saving operation it lends itself to 
mass production. It eliminates burrs 
and extra operations, provides a cold- 
worked finish, smooth, rounded cor- 
ners, and economy of production. A 
particular advantage is the factor of 
greater strength. This results from 
the change in grain structure pro- 
duced by the cold working. The 
smooth, compressed, toughened sur- 
faces produced by drawing raw metal 
into wire are retained throughout the 
cold heading operation. 

To understand the advantages of 
cold heading over the other methods 
of machining, you must realize that 
a machined part is made from bar 
stock, the size of which must equal 
the largest portion of the blank. To 
shape this bar down to the required 
form and dimensions, material must 
be cut away by turning, milling or 
other machining operations. The 
material thus removed represents 
considerable scrap loss. 

In contrast, a cold headed part is 
made from wire, the diameter of 
which is usually the same as that of 
the shank on the part, and is headed 
up to conform to the largest portion. 
In other words, the finished portions 
may be either larger or smaller than 
the original wire. One portion of 
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Olid thread roller 
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the blank wire may be extruded down 
while another portion may be headed 
up. No material is wasted by serap 
loss. This is a particularly econom- 
ical method of making special parts 
and fasteners when the quantity is of 
sufficient volume to offset the cost of 
header dies and punches, which is 
usually over 25,000 pieces. 


Thread Rolling 


The forming of screw threads by 
rolling the blank between two flat 
dies is not new. This method has 
been practiced for over a century, 
and patents on thread-rolling ma- 
chines were issued as far back as 
1860. While there was a great deal 
of development in the next 30 years, 
little improvement was made in the 
following generation as it was not 
favorably considered as a possible 
method for precise screw thread 
forming. ° 

The dies for thread rolling in the 
early days were made by hand, usu- 
ally in the tool rooms of the users 
of screws and bolts. It was difficult 
to make dies accurately by this meth- 
od. Consequently the work they pro- 
duced was correspondingly inaccu- 
rate and rough, suitable only for or- 
dinary use. Gradually, precision dies 
became available, and by the late 
1920’s thread rolling was being 
adopted for high quality work. 

Through years of intensive study, 
research and experimentation, dies 
were perfected which today produce 
precision fasteners and threaded 
parts that meet the exacting specifi- 
cations of the aircraft industry. 
These improvements of the flat-die 
thread-rolling process and the de- 
velopment of cylindrical-die thread- 
rolling methods have given to the 
fastener industry another means of 
economical mass production. 


Process Widely Used 


Today this process is widely used 
in the two methods, both of which 
result in the advantages of increased 
tensile strength, superior surface fin- 


ish and high production of precision 


machine screws, bolts, studs and 
hardened tapping screws for metal- 
to-metal fastenings. 

In the older and more commonly 
used method previously described, 
the blank to be threaded is rolled 
between two flat, hardened dies, one 
of which is stationary, and the other 
movable. The face of each of these 
dies has a series of ridges and 
grooves which are impressed into the 
screw blank as it is rolled between 
them to form the threads. 
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New automatic thread roller. 


In the other, more recently per- 
fected method, the blank is inserted 
between two or three cylindrical dies 
which also have ridges and grooves, 
or profile of the threads to be rolled. 
on their faces. With this method of 


rolling, a screw of endless length can 
be produced. 

When extremely accurate threads 
are needed, they are ground on auto- 
matic thread grinders which gener- 
ally use a single-point, diamond 


dressed wheel. The accuracy of the 
work piece results from grinding the 
threads after the part has been hard- 
ened, thus eliminating all distortions 
which might occur from heat treat- 
ing. The accuracy of the process re- 
sults from the ability of this marvel- 
ous machine to true its own grinding 
wheel, and then automatically com- 
pensate for the amount removed 
from the wheel, thus keeping con- 
stant the diameter of the pieces being 
ground. 


Centerless Grinding 


When first introduced, centerless 
grinding of cylindrical surfaces 
caused the mechanical world to mar- 
vel at this new advance. In the past 
twenty years this process became of 
great importance in industry for cer- 
tain types of work. The most recent 
step in its further development has 
been the grinding of special fasten- 
ers and parts that lend themselves to 
centerless grinding on a commercial 
basis of speed and accuracy. 

In this process, the piece of work 
is not centered or chucked. Instead, 
it lies on a work rest between the 
thread grinding wheel and the feed 
regulating wheel, where the required 
threads are ground from the solid. 
Saving in time and operations, plus 
high speeds with accuracy are the 
advantages provided by this process. 

Part Il of a four-part article on 
The Evolution of The Fastener In- 
dustry. Part 1—the early history of 
fasteners appeared in the Feb. 12th 
issue of HarpwareE Ace. Part III 
will be published in the March 11th 


issue. 


A Bargain or a Cut Price?— This Ad Tells Which Is Which 


HE Wolf Hardware Co., Mo- 

bridge, S. D., received about a 
million dollars worth of goodwill 
with a recent #dyertisement which— 
in blunt, every-day - tenguage—ex- 
plained the present high price situa- 
tion. 

The advertisement shows that 
many “doojiggers” have been re- 
duced in price from the war-time 
level. “But,” the ad asks the reader, 
“if we find we can get along without 
the doojigger, is it a bargain if the 
price is cut?” 

And in closing, the advertisement 
says: “What items we got stuck on, 
we are perfectly willing to admit and 
take our licking. In this ad we are 
just calling your attention to the 
difference between a cut price and a 
bargain these days.” 
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The open background makes it possible for passers-by to see the store's interior. 


New Store Front Increases 


Business 30 Per Cent 


Moores IZATION 


programs for the hardware store 
need not necessarily be complete 
from front to back at one time. 
Sometimes a step-by-step program 
works out better from the stand- 
point of cost, better handling of 
increased store traffic and as an 
index to future remodeling. 

In the case of Kitz & Pfeil, Osh- 
kosh, Wis., a new front was de- 
cided upon about two years ago 
as the initial step in a moderniza- 
tion program. The store is very 
narrow and is located on a street 
with a very high rate of sidewalk 


traffic. 
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The new front was_ installed 
more than a year ago at a cost of 
about $3,000, says Joseph Kitz, 
and was designed chiefly to give 
the store an “eye-stopper.” It has 
done just that. 


New Front Did It 


Business has increased about 30 
per cent since it was installed, and 


Mr. Kitz and his partner, Charles 
E. Pfeil, attribute most of this in- 
crease to a greater stream of store 
trafic, resulting from the new 
front. 

“We are convinced that modern- 
ization pays,” says Mr. Kitz, “be- 
cause of what this new front has 
done, and we are now going to 
modernize the rest of our store 

(Continued on page 134) 


It cost Kitz & Pfeil $3000 to install a modern 
front for its store but it has paid for itself 


many times by attracting many more customers 


HARDWARE AGE 


Tus Lyndale Hard- 
ware, of Lyndale, Minn., conducted 
fishing contests last summer in the 
course of which it distributed more 
than 8500 in awards. The contests 
attracted numerous fishermen in 
that region. 

Dates of the fishing contests were 
split into periods. The first con- 
test, from May 15 to 31, was for 
walleyes alone. Other dates were 
from June 1 to 30, July 1 to 31, 
August | to 30, and September 1 
to 30. 


Advertised in Newspapers 


The contests were advertised in 
local newspapers, by means of 
handbills and posters and signs in 
the firm’s large new store. This 
publicity really attracted the fish- 
ermen. 

In order to serve its fishermen 
customers better, the firm has in- 
stalled a large outdoor concrete 
fresh water minnow tank at the 
rear of the store. Fishermen get 
minnow service there seven days 
a week. They can drive right 
around the store building to the 
minnow tank and get their fish. A 
couple of boys are in constant 
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Contest Attracted Fishermen 


To Lyndale Store 


Minnesota firm publicized event and succeeded 


in stimulating traffic throughout the season. 


Minnow service also draws anglers to the store 


attendance at this tank so that 
fishermen get quick service. 
Naturally a minnow service of 
this type helped increase traffic at 
the store, with many of the sports- 
men also buying fishing supplies. 
One of the handbills used to 
publicize the contest is shown on 
this page. Awards were given for 
the largest northern pike or pick- 
erel, walleyed pike, bass, crappie 
and sunfish. Fish had to be caught 


on hook and line and entered on 


forms provided by the store, fol- 
lowing checking as to weight and 
length at time of entry. Entrants 
were not required to make pur- 
chases in order to participate in 
any of the contests. Although 
awards normally were made on the 
basis of weight, length determined 
the winner in the event of a tie. 
If length and weight of two or 
more entries in any contest were 
identical then provision was made 
for duplicate awards. 
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YES, $500.00 IN PRIZES GIVEN 
AWAY ABSOLUTELY FREE 
IN OUR BIG FISH CONTFST 
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Lyadale Hardware 
used handbiilis 
of this type to 
toll the story of 
its fishing con- 
tosts a year ago. 
Newspaper ads 
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Numerous Additional Prizes, to 


Total in Value at Least $506.00. 


Contest No. 1 May 15-31 
Walleyes Only 


lore ere the erizee to be given ewey 
absolutely free by the Lyndale Hard- 
ware. Remember, additional contests to 
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The Ad-Viser 


WE SPOTLITE 


A Fishing Thrill for 
d Girls! 
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SPORTS SECTION — MAIN FLOOR. 


By IRVING SETTEL 
Advertising Manager, 
Concord's, Inc. 
Instructor of Advertising 


Pace Institute, New York City 


As far as the retailer 


is concerned, there is but one jus- 
tification for advertising: imme. 
diate and profitable sales! This 
means that your advertisement 
must get readership, must convince 
the readers, must get them to act 
upon your suggestions. Obviously, 
then, the first and most important 
problem confronting the advertiser 
is to get attention. 


Competition Terriffic 


Competition within a newspaper 
is terrific. The average person 
buys a paper to read the news, to 
enjoy the comics, the features and 
columns. The advertisements with- 
in the pages are incidental and 
often undesirable. It is necessary, 
therefore, to entice the readers 
from what they want to read to 
what we want them to read. As- 
suming that this can be accom- 
plished, we find another group of 
competitive factors, other adver- 
tisements. Every advertiser is 
fighting for attention. All are try- 
ing to sell. All are demanding 
the reader’s attention. 

What makes the reader leave 
the news items, take his eyes from 
the comic pages, give up his favor- 
ite columnist? The headline in the 
advertisement! What element gets 
the reader to stop as he rushes 
through his paper? The headline! 


This effective heading appeals fo 
tho “self interest" of tho reeder 


EDFORD STREET 
MAIN AT B a and arouses desire of possession. 


a 


~ HARDWARE AGE 


The headline is the eye-catcher of the advertisement 
and the success of the oil depends, in large measure, Part 15 
upon it. This article tells you how to write good ones 
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What, within the ad, offers enough | 


interest to get the potential cus- od 
are ire eee Gane Te Ge mew for fishermen! 
er 
set a 5 North Shore streams are open for 
ere is no doubt about it, the Rainbow trout April 24th 
headline is the most vital part of 
No. Wisc. April 26 
your advertisement. Not many re- 


Minnesota May | 
tailers appreciate its value. Thou- All Wisc. May 17 For tackle and 
sands of dollars are spent on ad- 


! equipment... . 
vertising, on sparkling copy and s a SS come FIRST to 
fine illustrations. But often the es CY > 

SANE 


Warner's .... 
headline is neglected. Yet, if the 
headline does not attract, the copy 
will not be read. While the illus- 
tration does carry a good portion 
of the attention-getting load, it 
cannot do its work without an ef- 
fective “head.” 
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Spinners 10c - 40c 

Hildebrandt Flick- 
er spinners 30c-: 
75¢ 


Trout flies 15¢-30c 


ay 


Many Kinds of Headlines (SS 2 gare rare 
There are many different kinds 
of headlines. There are curiosity <a PAYS TO PLap: pAYS TO 5 STS PP Dry fly dope 25¢c, 
headlines, news headlines, selective KO? _30¢ 
headlines, etc. Tests have proved, Line dressing 25c. 
however, that the one theme with- LICENSES | S/ pi 9s 
in the headline which gets the most Minnesota \ y 4.95 ene 
attention is self interest. Every aes are Metal bait boxes 
reader is interested in himself first ‘ate 59c 
and foremost. Everyone wants to NN , js — boxes 29c- 
better himself. Everyone wants c 
health, happiness and success. If mal 
you can offer this in your head- South Bend fly rods, 81/2-ft. 51/2-oz. or 9-ft. 6/2-02., each 


line, you'll get his attention. You 
must talk in terms of what he 
wants, you must tell him how he 
can benefit from using your prod- 
uct. The result? Plenty of sales! 

Self interest headlines are the 
kind that get attention. Each 
“head” should offer as complete a 
thought as possible. If the reader 
should skip the body copy, and 
often he does, he’ll be left with a 
valuable impression which may 
bring delayed action. Remember, 
the best headlines offer the reader 
something. The best headlines of- 


with extra tip, 22.50. Other rods 4.50-25.00 
Automatic reels, Perrine 9.75; Shakespeare O.K. 6.40 
Other reels, by Weber, Pflueger. Ocean City, etc., 1.50- 
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See Champion motor ad in today’s Paper. You 
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fer the reader something he wants! 
but too, it must be simply written, 
and understandable to every poten- 
tial customer. You must catch the 
reader’s eye with simplicity and 
directness. You've got to sell, sell, 
sell in your headline just as much 
as in your body copy. 

Let us review some of the rules 
which make for effective headlines. 


Making Them Effective 


1. Appeal to the reader’s self 
interest. Offer him something he 
wants. 


2. Make your appeal believable. 
When you make an offer, it should 
be one which can be followed 
through in your body copy—and 
in your store. 


3. Curiosity headlines are effec- 
tive only when combined with self 
interest. Don’t use curiosity alone. 


4. Use the positive, cheerful ap- 
proach wherever possible. 


5. Before writing your headline, 
ask yourself what would make you 
read the ad, act upon the adver- 
tiser’s suggestions, etc. This may 
give you the key to the correct ap- 
peal. 


6. Make your headline \ short 
and simple, easy to understand, 
sincere and convincing. 


Can a succesful formula be ap- 
plied to writing headlines? The 
answer is yes, with reservation. 
Most good headlines are Inspired. 
They come from the heart and the 
head of the copywriter and appeal 
to the heart and head of the read- 
er. However, there are formulas 
which may start the train of 
thought in the right direction. 
There are also formulas which 
have been used successfully in the 
past and can be applied to your 
business. Here are some practical 
examples: 


Practical Examples 


1. Start your headline with the 
word “HOW.” People are always 
interested in learning how to do 
things. Examples include: 

How to save $10 on garden 
tools! 

How to paint your house 
quickly and cheaply! 

How to make cooking a 
pleasure! 
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2. When offering something 
new, start with the word “NEW” 
or “ANNOUNCING.” 

New, a saw that sings with 
ease of movement! 

New, an easy plan to buy 
your hardware! 

Announcing, big reductions 
in nails! 

Announcing, a sale of 50 per 
cent on every item! 

3. One word headlines are ef- 
fective if they are thoughts within 
themselves and are printed in large 
bold letters — REDUCED! 
FOUND! SAVE! 

Sub-headlines are usually re- 
quired with single word “heads.” 

4. Use the question headline to 
arouse curiosity but be sure to in- 
clude the self interest theme. 

Would vou like to own this 
tool kit? 


Are repairs costing too much? 
Would you like to save 25 per 
cent on your fuel bill? 

3. Selective headlines with the 
element of self interest will get at- 
tention. 

To women who want to save 
time and money! 

To men who dislike 
work! 

To boys who like to skate! 

Originality and common sense 
must be included in all your head- 
lines. Your own business experi- 
ence and judgment help a great 
deal. But you must spend time to 
get the best “head” and it will not 
be wasted. Remember, the head- 
line carries the heaviest load in at- 
tracting attention. 

Next time, we'll discuss some 
amazingly effective methods of 
stimulating business. 


their 
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The Ad Clinic 


Dear M. Settel: 
We have just opened our business 
as of Nov. 13, 1947. 


Our advertising consists of two 
five-minute programs on the local 
radio and a small newspaper ad 
every two weeks. 

In view of the fact that there are 
many new businesses opening, we 
would like to see you run articles on 
the proper advertising for a new 
business. Or perhaps you can give 
us a small treatment by mail. 

Very truly yours, 


Louis BARTHEL, 
Central Auto Stores, 
Gardner, Mass. 


Dear Mr. Barthel: 

Thank you for your letter ad- 
dressed to the Ad-Viser Clinic. 

Advertising for a new business 
should be designed to introduce the 
firm to the public. Intensive insti- 
tutional advertising should be initi- 
ated and maintained for six months 
to a year. Following are some of 
the things you might do to stimulate 
an interest in your business, 


1. Newspaper Advertising. Buy 
the largest space you can afford to 
tell your story in the newspaper. In 
addition to selling your business as 
a new institution, offer weekly spe- 
cials, Try to undersell all competi- 
tors on these items to draw the 
crowds. Run your ads on Fridays if 
possible for Saturday volume. Co- 
ordinate your newspaper advertising 


with large window signs offering the 
same specials. 

2. Radio Advertising. I believe 
that frequent 22 second or one min- 
ute spots is better for your business 
than five-minute programs. Use as 
many as you can afford to buy at a 
time of the day when most car 
owners are home. Get your name on 
the air constantly and keep hitting 
away. The copy theme should be 
both institutional and promotional. 
selling the same specials as the news- 
paper. 

3. Direct Mail. Make a list from 
your own sales slips and use these 
names as recipients of regular post- 
card mailings (at least monthly). 
Offer “inside” specials to customers 
only. Try to supplement your list 
with additional lists of the town’s 
motorists usually obtainable from the 
license bureau. Or work with the 
local gas stations. Keep your name 
before these people with regular 
mailings, 

The above program is necessarily 
general rather than specific. I hope, 
however, that it proves helpful to 
you. If I can be of further assis- 


- tance, please do not hesitate to call 


upon me. 
Sincerely, 
IRVING SETTEL. 
# # * 
Mr. Settel: 
As our 1948 plans include a 


greater amount of newspaper adver- 
tising, we would appreciate any in- 
(Continued on page 142) 
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Selling Yourself to the Customer 


Is Your Most Important Job 


Friendliness, helpfulness, interest in patrons’ 


and civic affairs will combine to promote your 


personality and bring business to your store 


“A friendly attitude 
teward people is the 
first requisite for 

solliag yourself." 


Wy is it that the 


hardware dealer who offers the 
best stock, good service, and whose 
prices are strictly competitive—in 
short, the dealer now has the most 
to offer the customer—sometimes 
makes a bare profit, while a com- 
petitor down the street, whose 
stock and service may be inferior, 
prospers greatly ? 

Situations like this occur fre- 
gently. And when they do, it is a 
dollars to dimes bet that the dealer, 
who packs the customer in despite 
the fact that he offers less, is an 
expert in selling himself to the 
customer. 

It is not enough to have the best 
stock. Nor is it enough—if you’re 
aiming for a booming business— 
to offer the best service, even at 
competitive and cutthroat prices. 
Mr. Customer, unfortunately, buys 
at the place he likes. His likes are 
founded to some extent on the kind 
of hardware he buys. But to a 
greater extent his liking for a par- 
ticular store stems from his liking 
for its owner. 


Not Hard to Learn 


Selling yourself to the cus- 
tomer is an important part of sell- 
ing your store and your stock. Just 
as merchandise salesmen are made 
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as well as born. so are salesmen 
who know how to sell themselves. 
It’s not hard to learn. 


Create a Personality 


The first thing is to create a per- 
sonality. This sounds complicat- 
ed, but it is not. The aim is to 
build a reputation, a character, a 
personality that customers will like 
and to make it a well-known per- 
sonality. It is not necessary to 
make over your ways and your 
whims. This sort of personality 
can be created out of a few tricks 
that are easy to master. 

The outstanding feature of the 
personality you want to create 
must be friendliness. Humans all 
tend to like the person who likes 


them, and makes his liking appar- 
ent. So the first thing is to be 
friendly. Being friendly does not 
call for hearty slap-on-the-back 
with everyone you meet. Nor does 
genuine friendliness consist only 
of a grin and a false handshake for 
the people with whom you come in 
contact. 


You Must Like People 


Friendliness must be felt from 
the heart. You must truly like 
people. If you have never made it 
vour business to carry a heart on 
your sleeve for every Tom, Dick 
and Joe, don’t let that worry you. 
If you’re the man who can genu- 
inely like only the qualities he ad- 
mires. you already have the per- 
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sonality for building friendliness 
between your self and your cus- 
tomers. All you have to do is to 
look about you—and you'll find 
things to like about the people you 
meet. 

Everyone, even the worst of us, 
has some likeable quality. No per- 
son is all bad or all obnoxious. So 
if you look for the likeable things 
about every person you meet—and 
such good qualities can be found— 
you will find yourself slipping 
naturally into a friendly attitude. 

Of course, you have to work at 
it, too, in addition to simply find- 
ing things to like about your cus- 
tomers. The smart hardware 
dealer makes it his business to 
know every customer, by name if 
possible, and to greet him person- 
ally with a “Good morning, Mr. 
Jones,” whenever he enters the 
store. 


The First Requisite 


A friendly attitude toward 
people is the first requisite for sell- 
ing yourself. There are other 
things—mechanical tricks that you 
can practice—that help to create a 
friendly personality whom every- 


one likes and from whom a great 
number buy. 

One of the things you can do to 
demonstrate your good will toward 
the customer is to help him get 
maximum benefit from the mer- 
chandise you sell him. The aver- 
age dealer contents himself with 
making a sale, says “Thank you,” 
and is through with Mr. Customer 
until the time to make another sale. 
More constructive thinking would 
be to help the customer enjoy what 
you have already sold him. Then, 
when he again needs hardware, he 
will think of you first—as the 
friendly dealer who went out of 
his way to help. 

You can do this by thinking 
through on each sale. Ask your- 
self, “What will the customer use 
this for?” Find the answer and 
help him to get maximum use from 
what you have sold him. There 
you will be making a friend, and 
selling yourself to the customer, 
even though you do not make any 
immediate profit from the help 
you have given him. 

Simple? Yes. But often over- 
looked. 

One hardware dealer sends con- 
gratulatory letters out to all newly- 


Center Aisle Fishing Supplies Section 
Helps Reduce Pilferage 


A contor aisio location for fishing supplies, with adequate backboard fer 
display of files, etc., heips Robert Fesenmaier, inc., New Uim, Minn., attract 
the attontion of numerous fishermen. Tho location aiso cuts down on the 


pliferage probiom. 


Artificial bait is kept under glass, and flies are on a thin background 
board near enough to let the prospect see the items but not to iet him 
fouch them. Fishing rods displayed at the top of the counter, fishing tackie 
boxes aad minnow palis heip build sales in this section. 
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weds, to couples on their anniver- 
saries, and to mothers of newborn 
babies. He picks the names from 
the society pages and vital statis- 
tics columns of his morning news- 
paper, so the cost of finding ad- 
dresses is low. The letters are 
simple and chatty. They exude 
good cheer and good will. In them, 
he makes no effort to sell anything 
—except himself. 


Excellent Results 


The results, he reports, have 
been excellent. “By selling myself 
to these potential customers as a 
friendly guy who genuinely wishes 
them well and rejoices in their 
joy, I’ve brought in a tremendous 
volume of new business. It doesn’t 
cost me a lot. The letters are 
forms, which I have filled in with 
the name and address by a good 
secretary who can do a matching 
job. The names are simple to find. 
The postage is low, and so for 
‘peanuts’ I have a very effective 
method of selling myself to the cus- 
tomer.” 

Another sure-fire way to sel] 
yourself (and in the process, sell 
your store and your stock) is to be 
a civic-minded joiner or civic club 
and leader of drives. 

Being civic-minded pays off in 
a number of ways. First, it gets 
your name into the newspapers and 
into word-of-mouth discussions. 
It sells you as a man who cares 
sufficiently about his town and his 
fellow citizens to put his time and 
money into working for the things 
that are needed. 

Next, it brings you into contact 
with civic leaders. These men 
often influence the buying of many 
others, as do leaders in every field. 
The store in which the president 
of the Exchange Club buys is very 
likely to be patronized by lesser 
civic lights because the president 
thinks it is good. 

In addition to civic leaders, the 
lesser lights with whom you come 
in contact can be sold on you— 
and, in the process, on your store 
—through the civic work you do. 
The members of civic clubs usually 
total a sizable body of potential 
customers. 

“Sponsoring” events can be a 
powerful tool for selling yourself 
to the public. Some hardware 
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_ Here’s 
“one way to make your 
business big... 
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NOW APPEARING TO HELP BUILD yl one way you can make a business grow 
A BIGGER BUSINESS FOR YOU and grow. 


Give your customers more value for every dollar they 
spend! More value means more customers! 


Success is built on this sound business premise. And 
you’re paving your road to greater success when you 
sell products of greater value—such as paintbrushes 
with Du Pont nylon bristles. 

By actual wear test, nylon-bristled paintbrushes give 
the customer up to 5 times the service for the money he 
spends. That means you'll sell less to one man, sure. 
But it also means you can sell a great many more to 
more men—because the extra value is there! 


Stock and sell paintbrushes with genuine Du Pont 
nylon bristles. But be sure they’re nylon—look for the 
words ‘NYLON bristles’ always stamped clearly on 
the brush handles. Display them out front. More and 
more painters are becoming convinced that the best 
brushes have Du Pont nylon bristles. More and more 
will buy from you when they see them in your store. 
And more and more such sales will make your business 
bigger. E. I. du Pont de Nemours 
& Co. (Inc.), Plastics Department, 


Room 292, Arlington, N. J. 

BECAUSE SATISFIED CUSTOMERS mean repeat sales, this ff. 

ad and others for Du Pont nylon paintbrush bristles are 

telling your customers to make sure they buy brushes 

with genuine Du Pont nylon bristles. For there’s no sub- 
stitute for nylon. That’s why it’s important to your 
future sales to sell him a brush with genuine Du Pont 


nylon bristles . . . a brush with the words ‘NYLON BETTER THINGS FOR BETTER LIVING 
bristles’”’ stamped clearly on the handle. THROUGH CHEMISTRY 


DU PONT 


RC6. us. pat. OFfe 
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dealers have gone so far as to 
sponsor special sporting events. 
Others have sponsored softball, 
basketball and other semi-profes- 
sional teams. Still others sponsor 
less expensive events. The list of 
sponsorship possibilities is end- 
less. 

Particularly with such large- 
scale things as sports events, spon- 
sorship pays off in a flood of pub- 
licity that helps tremendously to 
sell yourself to possible customers. 

If you have any spare space, 
donate it to civic drives. This will 
earn you the applause of almost 
every citizen, and help to make 
him think that, “This hardw&re 
dealer must be a pretty right guy. 
He gives his space freely to im- 
portant things such as the Com- 
munity Chest.” 


Donating Space 


Similarly, donating advertising 
space to these drives can be an 
effective means of selling yourself 
to the customer. The time you do- 
nate to serving on charitable 
boards and helping charity col- 
lection campaigns pays off in pub- 
lic acceptance as a friendly per- 
sonality. 

Do plenty of favors. Don’t be 


afraid to go out of your way to 
help the customer, even if he’s a 
one-time buyer of small amounts. 
He'll be back. They always come 
back to visit the business man who 
demonstrates his genuine friend- 
ship. 

Here is a trick that many very 
successful salesmen have found 
effective: Have the customer do 
you a favor. Ask him for some 
small thing, a favor that will take 
practically no effort. You'll find 
this almost an unfailing friend- 
ship-builder. 

Another way to sell the idea of 
a friendly personality is to person- 
alize your advertising. Instead of 
advertising specials from Jones’ 
Hardware Store, advertise them as 
“Harry Jones’ Christmas specials.” 
In all of your advertising efforts, 
use your own name. Write chatty, 
personal copy that the reader can 
picture as coming from a good 
friend. 

One hardware dealer used this 
idea to advantage by running a 
weekly column devoted to advice 
on how to do simple repair jobs 
about the house. They appeared 
weekly in the daily newspaper of 
his community. Each ad was 
signed with a fascimile of the deal- 


Better Not Try This One 


"Care te try it?” 
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ers signature. The copy style was 
somewhere between a column and 
that of a friendly letter. Each ad 
dealt with a problem that people 
find themselves faced with about 
the house, and told how to do the 
job in jig time. 

The result was not only a high 
readership for the advertisements, 
but an excellent reader-identifica- 
tion of the dealer's name. The 
dealer soon became a well-known 
character in ,his community. 
People dropped into his store to 
find out how to fix a crack in the 
wall, or how to mend broken 
china. “Sure, answering these 
questions took plenty of my time,” 
he relates, “But it paid off. People 
came back when they wanted hard- 
ware. They came back because | 
had become a friend, a person they 
liked, one who gave his time to 
help them.” 


Personalizing Ads 


There are many ways in which 
you can personalize your advertis- 
ing. One Southwestern company 
did it by running at the top of 
each ad “comments” on the state 
of the world, the cost of living, and 
other topics in the news. These 
miniature editorials were “signed” 
by the owner of the company. They 
helped to build a distinct person- 
ality for him (and, in the process, 
for his business). 

If you would like to run person- 
alized advertisements like this. 
however, you must be careful. 
There are two pitfalls. One is pan- 
ning people, ideas and things. 
When you pan, you may be risking 
a libel lawsuit. 

The other pitfall is the possibil- 
ity of offending potential cus- 
tomers. If you discuss topics of 
the day, a strong stand on one side 
or the other is bound to earn 
enemies for you rather than 
friends. Sticking to the middle. 
you can be sure no one will take 
offense. 

Going out of your way to make 
friends in these ways can pay off 
in heavy measure. Nine times out 
of 10, it is the dealer he likes to 
whom Mr. Customer goes. Our 
emotions govern most of our buy- 
ing actions. And the dealer, his 
emotions tell him, is a friend is 
the one to whom Mr. Customer will 
go every time. 
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GLE VELAND links 
store traffic to 
increased sales 


Yes, Mr. Dealer, every person who enters your 
store is a potential buyer of quality Cleveland Chain. 

Chain is used in every home... on every farm 
- - - in every plant, plane, ship or train ... it's a 
household and industrial necessity. 

The Cleveland “security in every link” line 
includes chain for every purpose ... for every need 
of every customer. 

Just place your Cleveland line on *display— 
in a prominent spot where every customer will 
see it. Then—watch it sell itself—linking increased 
sales to greater profits for you. 


*Ask your jobber about the Cleveland Reel Salesman 


Display Stand. 
Pa P-sees 


Security in Every Link 


[ize VELAND [HAIN 


Proof Coil and BBB Chain. Made from 
open hearth basic steel. 13 sizes, ¥" to 1%”. 


For general purpose work. 


Liberty Coil Chain. Electrically welded, 
bright finish. Twist or straight link. 12 sizes. 
Lengths of 100 ft. in carton. 


os a = an os 


Buckeye Pattern Chain. Popular weldless 
steel wire chain (also kn6wn as Brown Pattern). 
15 sizes. Finishes: Bright, Electro Galv., and 
Hot Galv. 100 ft. in carton. 


Sash Chain. Available in 3 grades: Cleveland 
Steel; Monarch Bronze; Super Bronze. 9 sizes. 
All types of sash chain fittings. 


The Cleveland Chain & Mix C0: Cleveland 5, Ohio 


ASSOCIATE COMPANIES: David Round & Son, Cleveland 5, 
Ohio The Bridgeport Chain & Mfg. Co., Bridgeport 1, Conn. 
e Seattle Chain & Mfg. Co., Seattle 8, Wash. ¢ Round Calif. 
Chain Co., So. San Francisco and Los Angeles 54, Calif. « 
Woodhouse Chain Works, Trenton 7, N. J. 
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MAKE LIFE 


EASTER 


EVERY DAY 
OF THE WEEK 


avUTOMéTic 
WASHER 


Show Home Laundries, Radio and 


HOME LAUNDRY 
EQUIPMENT 
WINDOW 


MERCHANDISE: 
Automatic washer or 
wriagor model west- 
er, clothes hampers 
in verions sizes and 
colors, electric iroas, 
steam irons, tewel 
bers, clothespias, 
clothes lines. 


BACKGROUND: 
Contor panel 
bright yellow corre- 
gatod beard er 
paliated wallboard. 
Side panels of light 
green material. Cat- 
out letters or show 
card in red and yel- 
low. 


Maple Sugar Supplies Now! 


RADIO 
WINDOW 


MERCHANDISE: 
Ceonselo model radio 
er record  plileyor, 
table model radios, 
portablo radios, ra- 
dio tubes, electric 
clocks, alarm clocks. 


MAPLE SUGAR 
SUPPLIES 
WINDOW 


MERCHANDISE: 
Syrup cars, sagear 
thermometer, stir - 
riag speons, ladies, 
kitchen knives, boil- 
jag pans, moulds, etc. 


BACKGROUND: 
Center panel of 
bright yollow mato- 
rial or painted wall- 
beard. Side panels 
of light green mate- 
rial. Cut-ont letters 
er show card in rod 
aad yellow. 
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HARDWARE AGE Original Window Display IDEAS 


ITS HERE 


IT’S NEW ~ BRAND 


HARDWARE AGE 


eos 


Your inqutries are 
cordially invited on the 
complete U B M line 
of quality paint and 
varnish brushes. 


n00l and tranch 


The founders of the United Brush Man- 
ufactories, who started in 1890, left 
with us a precious heritage—a legacy 
more valuable than any material posses- 
sion. The ideals and principles upon 
which this enterprise was founded — 
honest dealing and adherence to high 
quality are backed by the accumulated 
experience of 58 years of brush making. 
We are proud that today these same 
ideals are the guiding principles of the 
present management—an American in- 
stitution, root and branch. 


ritage 


necan Gritilution 


“A great institution is the lengthened 
shadow of one man”... at UBM it is 
the composite shadow of many men, who 
carry on the heritage left by our found- 
ing fathers. 


Today, U B M is operated by three teams. 
First there is the management; then 
there is our great family of employees. 
Above all, there is that great national 
family — our customers — without whose 
support this business could never have 
been built and for whose benefit we will 
continue to dedicate our service. 


"Use Brnsias of Marit 


<UBM> 


UNITED BRUSH MANUFACTORIES 
116 and 118 Wooster Street, New York 12, New York 


Since 1890 one of the country’s 


leading manufacturers of paint brushes. 
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Officials of the American Hardware Supply Co., left to right. frout row: Sherwin Wylie, vice-president; 

W. M. Stout, executive vice-presidont and general manager; Charlies W. Scarborough. president; E. A. Hes- 

tings, troasurer and assistant genoral manager; William R. Ritter, secretary. Rear row: Directors Clereace 
Newcemer, M. R. Georgo, Earl Wyant, Warren Goodesow, Waltor R. Conaway cud Paul Miller. 


Volume of $8,245,000 Reported for ‘47 


W.:: 85 per cent 


of its membership of 326 stores rep- 
resented by attendance, despite real 
winter weather, the three-day annual 
merchandise fair and stockholders’ 
‘ meeting of the American Hardware 
Supply Co., dealer-owned wholesale 
house was held on Jan. 26 to 28, at 
the company’s headquarters, 41-43 
Terminal Way, South Side, Pitts- 
burgh, Pa. 


Meeting Highlights 


Highlights of the meeting were 
that the company’s sales increase of 
23 per cent in 1947 was the highest 
in history, while operating expense 
was as low as at any time of record 
despite increased operating costs. 
Another feature of the meeting was 
the tribute uaid to 85-year-old 
“Uncle Charlie” Scarborough, who 
has been president of American for 
38 vears. Mr. Scarborough was 
unanimously re-elected to this office 
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for his 39th term and a special ban- 
quet was given him on the last eve- 
ning of the meeting. The theme of 
the convention was “Keep Awake in 
48 — Sell National Brands by Am- 
erican.” All through the meeting 


much emphasis was placed on the_ 


company’s new advertising and sales 
promotion plans. 


Wm. M. Stout’s Address 


Wm. M. Stout, executive vice- 
president and general manager, in 
addressing the meeting said in part: 

“Your wholesale company, creat- 
ed 38 years ago was, and is today, 
operated to assure you of a major 
source of supply—to carry ample 
stocks of merchandise to be sold 
to you and at prices that are as low 
or lower than all competitive 
sources. Your company, when or- 
ganized, was not intended to be a big 
profit-maker. You, the retailer, are 
engaged in retailing with a profit 
motive. American cannot be expect- 


At American's 38th Annual Meeting 


ed to sell lower than any other job- 
bers and pay high profits to its own- 
ers. American, I repeat, is not sup- 
posed to be a profit-maker; it is 4 
profit-saver. 


An Era Is Ending 


“The past five years have been 
years in which we made abnormal 
profits due to inventory gains and 
continuous advancement in prices. 
This is slowly coming to an end. 
Average profits this year and in the 
years to come will be earned 
through economies in our operation 
of low cost mail selling, efficient 
warehousing, and shipping, modern 
equipment for pricing and _ billing 
and—always important—our cash 
operation. 

“Keep Awake in °48’ for I be- 
lieve. for various reasons, profits will 
shrink in your retail operation. Ma- 
jor among them is the higher cost of 
living. It takes more of your custom- 
er’s income to pay rent, buy gro- 
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BUCKEY 


DURABILITY SELLS 


QUALITY TELLS 


of more than 50 years’ engineering, craftsman- 
ship, and experience behind Buckeye products. 


When your customers ask, ““Who made it?’’, ‘‘How long 
will it last?’’, you can sell with confidence. 


Ordinery 


were 


That extra thickness of Buck- 
eye Ware absorbs and distrib- 
utes heat evenly with no hot 
spots. Ic holds the heat. So turn 


the burner low. Adds years of 


extra life to the ware. 


Buckeye’s ‘New Colonial”’ offers the 
charm and grace of early American 
style plus the great strength and dur- 
ability of modern 10 gauge extra 
thick aluminum. Large spout for easy 
filling and pouring. Palm-fitting han- 


dle has a heat resistant plastic grip. 


Cease Case We. 


Ne. Capacity Geuge lets Apprex. 
1305 4 at. 10 6 20 ibs. 


This bell-balanced 8-cup drip 
coffeemaker features single piece 
dripper construction. Patented 
fileer can be inverted to make 
pot adaptable to 6 or 8 cup 
Capacity. 

Case Case Wt. 


Ne. Cap. Gauge lets Apprex. 
1048 8 cup 12 6 17 Ibs. 


Buckeye is a famous name re- 
spected by the good cooks of 
three generations. Today Buck- 
eye Ware is sold and advertised 
(by name) by the country’s 
finest stores. 


Buckeye BELL BALANCED 


percolator has broad base and 
extra thick sides. For electric 
stove, turn heat off when coffee 
begins to perc. Heat from burn. 
er will finish percing. For gas, 
turn heat to simmer after coffee 
Starts to perc. 10 full cup capac. 
ity will come in handy. 


Case Case We. 
No. Cep. Gauge lots Approx. 


1072% 10 cups 12 6 15 Ibs. 


CHICAGO SALES OFFICE * 11-110 MERCHANDISE MART 
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See this % page ad | SN 


in full color 
in May Good Housekeeping 


7 Rubbermaid Housewares arc ‘Home Ea- 
gincered. * Each item is designed to do a specihc 
[eae houschold chore more safely, quietly and casily 
Their cheerful colors and pastel shades will lend 

r .| charm to your home Write for folder showing 


2 /S complete line 


Protect your dishes from chipping, 
your silverware from seratches. The 
Rebbermeid Dish Drawer bolds more 
dishes... speeds-up duhwashing...it | 


never gets soft or srxky 


The Rebtermend Sieh and Dratsbeard 
Mas: silence and cushion shock .. . cut 
down on berakage and wratching, and 
they protect your sink, to 

The Radberonssd Sint Stresmer, ulent and 
easy to clean, «ill not chip or dent 


No aeed co stoop and hold When 
sweeping Ger the Rebbermerd Det 
Pew Its slop resistant teer hold ia 
firmly ac just the righe angic 


Brigheen your bathroom 
with the Kebberstsed Vecuse- 
Cop Barkted Mor. It beips 
prevent bathrab accidents 

aflords » softer, firmer 
touerng . . ely a beter mst, 
and betes looking, too... ... And as 8 compsoron peece, the Rebbevmead Tociet Top Tray creates 
8 aceres, safer place bor conleeries .. . hes the tup uf aay cant. 


CUS WEOSTER 2USAEA CO. BEPT. ONI, WOSETEA,. ONIG 
i > Sateen Z OM OTIY AE 


rat 
« ” i 
‘it : 
? ne er! aft f eo te ed 2: 


a py me arrens Sony f we laa 


Oo sey. guns. bral and wen! 


104000000 


Reader Impacts during 1948 for . . . 


through the pages of 
LADIES’ HOME JOURNAL 
GOOD HOUSEKEEPING 
BETTER HOMES AND GARDENS 
COUNTRY GENTLEMAN 


* 

Get the Plus Profits possible by featur- 
ing Rubbermaid, the Complete Quality 
Line that assures long life resistance to 
soap, cleansers, grease, scalding water 
and temperatures up to 250° F. 

Tie in with this National Campaign. 

Write for integrated Sales Helps. 


THE WOOSTER RUBBER COMPANY 
DEPT. HA 3, WOOSTER, OHIO 
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ceries and other necessities such as 
clothing, coal, etc. Consumers will 
have less to sell on luxuries or semi- 
luxuries. 

“If you ‘Keep Awake in *48’'—- 
give value, have what consumers 
want, advertise your goods, and price 
it right, it is my belief that *48 will 
be a very good year for hardware 
retailers. Your management, assist- 
ed by the directors and department 
managers, has not sat by waiting for 
times to change. We all realize ,as 
you must too, that the past five years 
of riding on the gravy train cannot 
last forever. Conditions are fast 
changing—yes, changing faster than 
we think. Pipe lines are filled up on 
many lines and slowly, day by day, 
the problem of real salesmanship is 
returning.” 


Address of E. A. Hastings 


Salient points in the address of 
E. A. Hastings, treasurer and assist- 
ant general manager were: 

“You and I both know, but admit 
it few times these days, that a sell- 
ers market doesn’t last forever. 
You and I both know, but because it 
is unpleasant don’t think about it 
too much, that prices won’t con- 
stantly keep advancing, that they 
won't hold a level without declining 
sometime, somewhere along the line. 
You and I both know U. S. produc- 
tion lines will, someday, catch up 
with demand and that it will be nec- 
essary to have the right lines, at the 
right prices, and to tell your trade 
through advertising that you have 
both. 


Scene at one of the luncheons held at company 


“People know and & 
tionally adveritsed geet 
turers of nationally & 
won't capitulate fe | 
chain selling—that bes) 
work. So the cham & 
to pay manufacturer 
parable to what old 
pays because he know: 
goods which move @ 
Therefore, the ind 
worry about obtaining 
of activity of his chaz 
in the manufacturing St 


1948 Will Be 
“1948 will be a dam 


as are all others, to 
Don’t gamble on ine 
what you can discount & 
date only. Miss the sb 
charge customer if his ate 
linquent. Get out and & 
debt. Invest in capital | 
at present high prices a 
extent you can pay cast 
go into debt to do it 
tal investments only if me 
have to borrow to doit m= 
impair capital to do so, = 
installment selling —dest 

that type of selling at thea 
your regular hardware 
predictions are general reat 
last half of 1948 and if aa 


for a major bust in 19" 


H. Leslie Gould, vice-prese 
charge of sales, emphasint 
noteworthy ideas in his 
Among them were these two: 


“As we see it, 1948 is got 
a year of greater competilien 
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oO miatter how you look at it... 


Sales are sure with Libbey HEAT-TREATED Tumblers! 


Customer Preference 


97% of the women interviewed in a recem 
survey prefer Libbey Heat-Treated Tum- 
blers. And why not? Attractive Libbey Heat- 
Treated Tumblers last from 3 to 5 times 
longer than ordinary tumblers! 


ee —_ 


our Market 


=owerful advertisements in 
IFE have spread the news 
bout Libbey Heat-Treated 
‘umblers to 26 million 
zaders. People everywhere 
now and want them. Your 
aarket is ready-made! 


The Famous 
“Safedge’”’ Guarantee 


Here’s another extra that will set 
your sales humming! The certif- 
icate is shown on the box, and 
this famous guarantee backs every 
Libbey Heat-Treated Tumbler: 
‘“‘A new glass if the ‘Safedge’ 
ever chips.’’ _ 


Pre-Packaging 


"The gay carton is a natural 
for profitable selling! The 
Heat-Treated Story is told 
at a glance, it’s perfect for 
displays and advertising, and 
it saves you handling and 
wrapping time. 


In short, now that the famous “Bouncing Tumblers’’ are avail- 
able, you can set the stage for fast sales . . . easy profits! Displays 
are simple to build, your customers are waiting! For samples and 
prices, write Libbey Glass, Toledo 1, Ohio: 


LIBBEY GLASS | tone01, OHIO. 


Copyright, 1947, Libbey Giess Division of Owens-liftinels Gless Company, Toledo |, Ohie 


~\-- _— 
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ROM stainless” 

zinc... from extra hard materials 
‘to extra soft, there’s a Star blade to 
cut it. From the Star line—the com- 
plete line—you can sell a blade for 
everything a hack saw or band saw 
can cut. That means more sales for 
you. Not only will Star do these 
jobs, but do them better. Star 
blades outcut and outlast ordinary 
blades. Handle the whole Star line 
—it’s one sure way to increase your 
sales. Sell Star. | 


’ CLEMSON 


CLEMSON BROS, inc, Middletown, WY. 


Maters of Aond and power hock sow bodes 


frames metal cwiting bend tae blades ond 


the Clemaoe £-!7 lawn morhtne 
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retail stores of all kinds, developing, 
in many cases, into real scrambles 
for available business. I am sure 
that a great many of our dealers 
have ealready experienced this in 
their respective locations. You have 
noticed that the chains, department 
stores, etc., have materially expand- 
ed their advertising appropriations 
and, in many cases, are beginning 
to run large quantities of merchan- 
dise at special prices. In fact, they 


- are using all the tactics at their com- 


mand to win customers away from 
your stores. Particularly is this true 
on a great many hardware lines. 


Do it Now! 


“But the very fact that such a 
sales situation is developing, should 
put every dealer on his toes to do 
his utmost to capture business that 
has been straying past his door .. . 
and shake old customers into more 
activity. Don’t put off, take action. 
Do it now! For a great many dealers 
it has been too easy too long. Only 


the other day one of our dealen 
frankly told us that things were 
coming too easy. He didn’t feel tha 
he had to modernize his store, trim 
up his windows, plan to advertise, 
and, in general, get down to good 
honest selling. Ym afraid that one 
day this dealer will wake up and 
find his customers making a path 
to his competition.” 
Present Day Purchases 

Virgil O. Hall, vice-president m 
charge of purchases, delivered a 
very interesting address conceming 
purchases under current conditions. 

Richard Miller, recently appoint- 
ed manager of advertising and sales 
promotion illustrated and described 
in detail the company’s comprehen- 
sive advertising and sales promotion 
plans for 1948, which are entirely 
original with the firm. 

Company officers and directors for 


1948 are shown and identified on 
page 128. 


Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you are. Each 
question correctly answered is worth 20 points. A grade of 100 is excel- 
lent; 80 is good; 60 is fair; 40 is poor, and 20 very poor. The correct 
answers to these questions will be found on page 216. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—Dealer’s inventory as of Dec. 31, 1947, is $40,000. In this figure are 
goods of questionable value due to damage and obsolescence which have 3 
cost of $3,000. Figure the percentage of shrinkage in total inventory. 


2—Nails are retailing at 14 cents per lb. They cost dealer $8 per cwt. 
If salesmer are careless in weighing and handling nails and shrinkage is 
2 oz. per lb. What is the shrinkage in margin in percentage? 


3—Pure gum spirits of turpentine costs dealer $1 per gallon in 55-gal. 
drums. It is sold in bottles which cost 5 cents whether quarts or pints. 
He sells pints of turpentine at 35 cents each, and quarts at 55 cents each. 
Figure margin on each size bottle. 


4—Contractors’ supplies are purchased so they can be marked and sold 
competitively to produce a margin of 38 per cent on sales. From this 
price contractors receive a 10 per cent discount. If a bill of contractors’ 
supplies cost the dealer $40. Figure what this would retail for regularly 
and also the price to the contractor. 


S—Figure cash discount of following bill for $150: $80 at 2 per cent: 
$12 at 1 per cent; $18 at 5 per cent; $20 net, and $20 at % per cent. 


(Answers on page 216) 
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THE BEST PAINT THINA 
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3UM TURPENTINE NOW! Stock up plenty for the 
; painting requirements of your customers. With the most 
‘ful national advertising campaign in history beginning in 
iconsumer publications, the available supply of packaged 
Turpentine will move quickly. Don’t get caught short! 
> atx tae:. y:5 profit and quick turn-over for you. 9 out of 10 Painting 
re anuge it y-"SCtors use Gum Turpentine — the genuine, original paint 
4 pe nt sanz (OF that is sure, safeand dependablewith all types of oil paints. 
A! Pay viga.D@St painting results recommend the genuine article, GUM 
» state (PENTINE as specified in‘‘PAINTING SPECIFICATIONS,” 

raed and approved by Painting and Decorating Contractors 
ot of Guy is '-S merica, Sell the product you can be proud to sell ... instead 
1 iprva: BinceTheap substitutes that may ruin the paint job. 
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BIGGEST SPRING ADVERTISING CAMPAIGN 
IN OUR HISTORY 


Four-color pages in The Saturday Evening Post. 
Dominating space in the powerful publica- 
tions listed below. This Spring will see the 
greatest national advertising campaign on 
Gum Turpentine in history. 


Cirevlation 


Saturday Evening Post . 3,961,383 


- « 5,307,679 


Better Homos & Gardens . . 3,142,651 
House Beautiful . ... . 
House & Garden ..... 
American Weekly .. . . 9,357,277 
This Week . .... . . 8,734,097 


429,875 
292,037 


« e e e ee ee @ @ 4,50 1 ,892 


Pathfinder... . . - 1,015,040 


Total Circulation 36,741,931 
———— 


--veae:f NOW!..TO BE SURE YOU CAN SUPPLY YOUR CUSTOMERS 


Convenient, Easy to Handle 
On-the-Job Containers: 

5-gallon lithographed tins, 

1-gallon lithographed tins. 


Quart, pint and 8-oz. sizes in glass 
_ bottles. 


DISPLAY 


GUM TURPENTINE... 


IT’S A MARK OF QUALITY 
FOR YOUR STORE 


‘wera ERICAN TURPENTINE FARMERS ASSOCIATION + GENERAL OFFICES: VALDOSTA, GEORGIA 


——— 
~~ ———— 
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Hardware 
Since 1865 


MANUFACTURING COMPANY 
PITTSBURGH 12, PENNSYLVANIA 


134 


New Store Front 
Increases Business 
30 Per Cent 


(Continued from page 116) 


when conditions seem ripe. Manv 
customers tell us we’ve got the best 
looking front for several blocks on 
each side of the store. When cus- 
tomers tell us this, then we know 
it must be so. The advertising 
value of this new front cannot be 
discounted.” 

The name of the store is em- 
blazoned in black on a_ white 
background, with the letters a 
couple feet in height. Ne other 
nearby store name is as large pro- 
portionately. Therefore, it is very 
easy for sidewalk or vehicle traffic 
to spot the establishment. 

Window display space in the 
new front is ample for the show- 
ing of a great deal of merchandise 
of varying types. Customers who 
look at the window displays can 
gaze into the store, for the open 
background display program is 
used very effectively. 

Lighting for the windows 1s 
furnished by numerous ceiling 
fluorescents, which have proved to 
be eminently satisfactory. 

Mr. Kitz and Mr. Pfeil have 
been partners in this business for 
35 years, and say it is some sort of 
a record for hardware men. Mr. 
Kitz is a past president of the Wis- 
consin Retail Hardware Associa. 
tion and at present is a member 0! 
its board of directors. 


U.S. Farms Are Getting 
Fewer and Bigger 


N interesting development in the 
agricultural picture, and one 

that at the same time has significan! 
social and economic implications for 
the nation at large, is that American 
farms are getting fewer and bigger. 
Continuing a trend that has been 
under way for several decades, the 
average American farm has grown 
in size to the neighborhood of 200 
acres, based on data compiled by the 
U. S. Department of Agriculture. 
The exact figure for 1945, the latest 
date available, was an average of 19 
acres for all the nation’s farms. This 
is the largest average since 1860. 
when the typical farm was 199 acres 
The growth in the size of the aver. 
age farm was particularly pro- 
nounced in the 1935-45 decade. In 
this period the volume of land in 
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farms increased to more than 1.1 
billion acres, a record high. But the 
significant factor was that the num- 
ber of American farms decreased by 
nearly a million between 1935 and 
1945 to fall under the 6,000,000 mark 
for the first time since the turn of this 
century. 

The following table gives a bird’s 
eye view of the trend in the number 
and average size of the nation’s farms 
from 1850 to the present: 


Land in Farms Average 


Year All Farms (000 omitted) Size 
1850 1,449,073 293,561 203 
1860 2,044,077 407,213 199 
1870 2,659,985 407,735 168 
1880 4,008,907 536,082 134 
1890 4,564,641 623,219 137 
1900 5,737,372 838,592 146 
1910 6,361,502 878,798 138 
1920 6,448,343 965,884 148 
1930 6,288,648 986,771 157 
1935 6,812,350 1,064,515 1556 
1940 6,096,799 1,060,852 174 
1945 5,859,169 1,141,615 195 


Taken in connection with the re- 
markable growth in the financial 
strength of farmers | as a whole in 
recent years, such as record savings 
and debt reduction, the growth in 
the size of the average farm provides 
a new indication of the improved 
financial well-being and security of 
the average farm family. 


Factors Behind Trend 


There are many factors that ac- 
count for the changing size pattern 
in agriculture. Among these can be 
listed the substantial loss of farm 
population to the cities in the last 
decade, the growing mechanization 
of agriculture and hence need for 
greater capital investment, and the 
steady increase in the average age 
of farm operators. Between 1910 
and 1945 the average age of farm 
operators rose *from 444% to 48.7 
years, and in 1945 over 2,000,000 
farm operators, or more than one- 
third of the total number, were 55 
years old or over. 


A regional breakdown shows that: 


the size of the average farm has in- 
creased in all principal areas. In the 
North, the average farm was 180 
acres in 1945 as against 166 acres 
in 1930, while in the South the com- 
parable figures were 131 and 106 
acres, respectively. The big gain was 
in the West, where the average farm 
was 639 acres in 1945 as against 
433 acres in 1930. 

On a state basis, Arizona led the 
nation with an average farm size of 
nearly 3000 acres. In 1910 the 
average Arizona farm was less than 
150 acres. Other states to show pro- 
nounced gains include Wyoming. 
Montana, New Mexico, Nevada, 
Texas, Idaho, Colorado, Utah, North 
Dakota, South Dakota, Nebraska and 
Kansas. 
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e TRIPLEX Threaded Fasteners have to 
be tough because they are relied on daily 
to do the toughest kind of fastening jobs. 
Cap screws in all four heads and up to 8’ 
long and 1” in diameter—setscrews—nuts 
—lag bolts—plow bolts—stove bolts—ma- 
chine bolts—step and carriage bolts— 
washers and rivets, all are available to be 
used on the tough assembly jobs. Write 
for the complete TRIPLEX Catalog and 
the convenient wall chart that will help 
make your ordering job easier. 


THE TRIPLEX SCREW COMPANY 
5317 Grant Avenue ° Cleveland 5, Ohio 
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CAP AND SET SCREWS + BOLTS, NUTS AND RIVETS 
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Wisce officers, left to right: Roy Boat, Mt. Horeb, chairman of the board; J. A. Fitschon, Madison, presi- 
dont and general manager; Darwin Follett, Coloma, vice-president; Heary Kozelka, Prairie du Chiesa, treas- 
wrer, and Victor Lanning, Madison, secretary. Messrs Beat, Fitschen and Follett are members of tho oxecs- 


tive board. 


Wisco Hardware Co. Announces Expansion 


Plans at 21st Annual Merchandising 


School and Sales Show 


p LANS for considerable 
expansion of operations and plant 
were approved and announced at the 
Zlst annual Merchandising School 
and Sales Show of the Wisco Hard- 
ware Co., dealer-owned wholesale 
house, 15 S. Brearly St., Madison, 
Wis. Sessions were held at the com- 
pany’s headquafters and in the Cen- 
tral High School Auditorium, Feb. 9 
to 11, inclusive. Luncheon was served 
daily at company headquarters as 
well as dinner Monday and Tuesday 
evenings to all of the more than 886 
dealer-stockholders, guests and ex- 
hibitors in attendance. Many new 
lines of hardware and related mer- 
chandise were shown at the exhibit. 
with entertainment and refreshments 
for those in attendance Monday and 
Tuesday afternoons. 


Monday and Tuesday evening ses- 
sions were conducted at the Central 
High School Auditorium, the major 
portion of each session being in the 
form of musical programs. The final 
session and annual business meeting 
was held at Wisco headquarters on 
Wednesday afternoon. Exhibits were 
open throughout each of the three 
days. A 25 per cent increase was 
announced for last year over the 1946 
volume of the organization, which 
now has 586 stores, or a gain of 65 
stores since the 1947 annual meeting 
and exhibit. Since 1938 the company 
has added on an average of better 
than one store a week. Its newly 


announced expansion program looks 
to a total of more than 900 stores. 

Changes in the company’s consti- 
tution and by-laws discussed or au- 
thorized at the final session include 


incorporation in four additional 
states—lIllinois, lowa, Michigan and 
Minnesota. Plans are being made 
for operation in 1948 of stores in 
each of those states. As a further 
part of the expansion program, mem- 
bers voted to increase capitalization 
from $1,097,000 to $1,322,000; au- 
thorize creation of two new offices, 
assistant - secretary and assistant- 
treasurer, and set up the office of 
chairman of the board Roy Beat, Mt. 
Horeb, being named to that office. 
Mr. Beat is also chairman of the 
newly created executive committee, 
which has the full powers of the 
board of directors between meetings 
of the organization. John A. Fitschen, 
Madison, Wis., president and general 
manager of the company and Dar- 
win Follett, Colona, Wis., are other 
members of the executive committee. 


Part of the audionco in the Contral High School Auditorium whore two ovening programs wore presented. 
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FW LIGHTWEIGHT GUTTERS THAT CANNOT RUST OR 


STAIN... LAST A LIFETIME WITHOUT PAINTING! 


REYNOLDS /i/efime ALUMINUM 
EAVES TROUGH, CONDUCTOR PIPE 
AND FITTINGS. 


EYNOLDS, the biggest name in aluminum building prod- _ 
ucts, brings you the ideal rain-carrying equipment... at 
about one-half the price of the only previous rust-proof (but 
not stain-proof!) material. 
Trough is single bead, 5” diameter, in 10’ lengths, with slip- 
joint “S” connectors—no soldering. Weighs less than 31% Ibs. per 
length! 3” conductor pipe comes in either corrugated or plain 
round, 10’ lengths, Fittings include inside and outside mitres, 
trough section with drop, end caps, hangers, conductor elbows. 
It’s what you’ve wanted...what your customers will demand. 
See your supplier now for immediate delivery. Full description 
in Sweets catalog, or write for literature. 
Reynolds Metals Company, Building Products Division, 
Louisville 1, Kentucky. 


yea 
LASTS A LIFETIME WITHOUT LENGTHENS ROOF LIFE... 
PAINTING ..| LIGHTER TO LIGHTENS ROOF LOAD... 
HANDLE, EASIER TO WORK KEEPS BUILDINGS COOLER 
ae | OFF THE SUMMER 

AKES IN SUMMER , >a, em 
SUN LOAD wi e 


wi 


REYNOLDS //efime ALUMINUM # REYNOLDS Embossed ALUMINUM 
STANDING-SEAM ROOFING BUILT-UP ROOFING 


Rolls of stippled-embossed aluminum .019” thick. Two widths, cas art — aan in as easy as ee _ ee 
26%," and 20”, nominal coverage 24” and 17%”. Roll length argh teag Sey pore eet eehes El tees im tes telieten bisa 
fa e ts te of asphalt. Rolls 36° wide, contain 10 squares, weigh about 60 
Ibs. Ideal for re-caps—a world of new business, Write for 
specifications on 2- and 3-ply new roofs and re-caps, 


to cover two squares. Aluminum nails and clip stock are avail- 
able. Literature on request. 
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Wisco’s new, three-story steel and 
concrete building—the basement of 
which is now in use—will provide 
an additional floor space of 45,000 
sq. ft. when completed about May 
15. Present facilities provide 75,000 
sq. ft. of office and warehouse space. 
In addition, the company has pur- 
chased the adjoining Hankscraft 
building which will be occupied by 
Wisco in July, 1949, to then provide 
an overall] floor space of 115,000 
sq. ft. 


The Program 


Monday evening’s program, which 
included a brief address of welcome 
by President Fitschen, had for en- 
tertainment a band concert by the 
Central High School Band, “Echoes 
From Switzerland” by the Swiss 
Family Fraunfelder, University of 
Wisconsin Variety Program, West 
Side High School Tumblers and The 
Chanters of Zor Shrine. 

Part of Tuesday evening’s program 
was broadcast over Rad’o Station 
WKOW. including comments by Mrs. 


- KR. M. Kiefer, secretary and man- 


ager, National Retail Grocers Asso- 
ciation and a concert by The 
Madison Civic Symphony Orchestra. 
In her formal address before the 
Wisco audience Mrs. Kiefer, speak- 
ing on “Opportunity Unlimited,” re 
minded dealers that women, between 
the ages of 18 and 30 years. spend 
50 per cent of the money spent in 
retail establishments in this country. 
Prior to the war there were but six 
and one half billions of dollars in 
circulation whereas the present total 
is 28 billion dollars. Despite the 
fact that this country has but 7 per 
cent of the world’s total population. 
Americans have the predominant 


Left to right: A. O. Edland, Madison, sales manager; J. R. Bennett, Madises. 
managor of new stores’ promotion and buyer for the steel depertmest: 
L. A. Olson, Madison, merchandise manager. 


share of appliances, automobiles. 
private homes, radio sets and other 
necessities or luxuries in the world 
She emphasized the importance of 
inventory control and the need for 
caution in haudling credit transac- 
tions as well as the maintenance of 
an attractive store exterior and im- 
terior as a means of attracting and 
holding trade. Have what custom- 
ers want to buy, well placed in the 
store and with consideration of sea- 
sonal needs, she said. Be a public 
relations expert. Know what neigh- 
boring retail merchants in your own 
and other fields are doing and look 
at your own store objectively. 


Other features of the Tuesday eve- 
ning program were the Fraunfelders 
and a string quartet of four boys. 
accompanied by a girl pianist, all 
aged 1] years and playing as a group 
for the past six years. John Fitschen. 
son of Wisco’s president, was the 
cellist of the group. 


Executive Appointments 


Three new executive appointment: 
--each part of the expansion pro- 
gram—were announced during the 
convention. L. A. Olson, associated 
with the organization for 22 vears. 
is now merchandise manager te 
direct and co-ordinate activities of 
Wisco’s nine buyers. He has been 
a buyer since 1937, previously hav- 
ing served as a salesman. A. O. 
Edland was named as sales manager 
He has been associated with Wisco 
for 22 years. the past three years as 
a buyer and previously as a salesman. 
J. R. Bennett, who will continue a: 
steel buyer, has been given charge of 
opening new stores in Wisco’s expan- 
sion program. 

John A. Fitschen was _ re-elected 
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~, avy cast iron. Overall length of points 6% 

~ :w hole located 4% inches back from inside 

th to guard against splitting wood. Shipping 
‘oximately 1 lb. each. 


. P RAKE TOOTH POINTS 


F-44-13 Split 


WRITE 


for prices and recom- 
mended assortment for 
complete turnover and 
extra profit. Immediate 
shipment. 
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F-44-8 Round 


HOG AND 
POULTRY 
FOUNTAIN 


Heavy cast iron bowl 14 
inches long, 7 inches wide 
and 41,2 inches deep. Fin- 
ished in blue and orange 
enamel. Has two-piece 
lever valve with rubber 
valve gate which assures 
perfect operation. Galva- 
nized strainer. Easily con- 
nected to any barrel or 
tank. 

Order No. 43-HF. Ship- 
ping weight 15 Ibe. 


‘ COMPLETE 
HEATED 


FOUNTAIN 


This is the No. 43-HF foun- 
tain, above, in the No. 
43-HA Queen Heating At- 
tachment. Heating section 
14-gauge copper bearing 
steel finished in orange 
and blue enamel. Venti- 
lated door. Foolproof; can- 
not be knocked over or 
blown out. Keeps water 
from freezing in low tem- 
peratures. Has 214-pint 
lead-coated kerosene reser- 
voir. Operates economical- 
ly. Comes with No. 2 Badg- 
er Burner. 

Order No. 43-HHF. Ship- 
ping weight 31 Ibe. 

Heating attachment 
only (leas fountain) 43-HA. 
Shipping weight 18 Ibe. 


3 in a carton. 


Manufacturers of the famous SUPERFLAME line of Oil Heaters » Kitchen 
Heaters e Floor Furnaces e Water Heaters e Range Burners 


Sell your customers this hand 
them make cutter bar repairs 


ANTI-DOWN DRAFT 
“A” CAP 


This “‘A’’ cap will prevent 
down drafts from blowing 
out fires in oil burning 
brooder stoves or tank heat- 
ers, located near buildings 
or trees. Made from 26- 
gauge galvanized iron, all 
joints electric welded. 
Shipped bundled in lots 
of 6. 


Order No. 5-AC —5-inch, 
No. 4-AC—4-inch. 


WATER 
CONDUCTOR CUP 


Heavy cast iron cup finished 
in blue enamel. Can be 
easily hung on any pump to 
divert water in any direc- 
tion. Made in 3 sizes: 
Order Numbers: 
F-44-10 for 114-inch pipe. 
F-44-11 for 114-inch pipe. 
F-44-12 for 2-inch pipe. 


Shipping weight approxi- 
mately 4 Ibe. 
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33-LB. BAR AND GUARD REPAIR BLOCK 


y REPAIR BLOCK. The following features will help 
on mowers, binders, and combines in a jiffy: 
Attachment for removing sections from sickle @ Punchout hole to remove section 
rivets @ Holder for riveting cutter bar sect 
and changing plates @ Guard 
detacher for various chains. 
Heavy iron casting with bench mounting holes. Size 12” 
(Order No. 45RB.) 


Shipping weight 33 Ibs. 


ions @ Holder for removing guard rivets 
plate riveting post @ Knife straightening edge @ Link 


x 3%” x 3%”. Packed 


FOR GOOD WORK! 

Craftsmen quickly recognize the 
added quality of Vaughan Fine 
Tools, the added scientific design 
and balancing that reduce fatigue, 
and the limitless service these tools 
offer. 


For Industry or Home—Vaughan 
Fine Tools bring Dealers quality 
customers. Display them promi- 
nently. 


No. 700— 


Small Tool Assortment 
i 


FINE TOOLS ARE OUTSTANDING IN 


a ON * Design % Durability 
“Ses » wk Dependability * Materials fi 
ie —-~ ~ Craftsmanship (7 


“NT ALWAYS PAYS TO 
BUY A GOOD TOOL" 
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president and general manager at the 
final meeting, Wednesday afternoon, 
the session being conducted by Roy 
Beat as chairman of the board. Dar- 
win Follett, Colona, Wis., was re- 
elected vice-president and a member 
of the board of directors. Victor H. 
Lanning is secretary. Henry Kozelka, 


Prairie du Chien, was re-elected to 
the board and elected treasurer. 
Newly elected director was Seward 
Lincoln, Dakota, Ill. Other member: 
of the board are J. A. Fitschen; R. 
Baker, Hancock; and Col. F. H. 
Himes, Crandon. C. E. Mielke re 
tired as a member of the board. 


Promotions That Paid Profits 


NY type of civic or business 

promotion that serves to bring 
people to towns serves to bring those 
same people in contact with the 
stores of those towns. Following are 
a number of events which accom- 
plished the purpose for which they 
were intended-bringing people to 
town and increasing business. 


Days of °76 

Cowboys and cowgirls pour into 
Deadwood, S. D., for the annual 
“Days of °76” sponsored by the 
chamber of commerce. The three-day 
event presents saddle bucking, steer 
riding, bulldogging, calf roping and 
bareback riding. A wild horse race 
is the feature of the event as well as 
a 4H calf catching contest. In ad- 
dition the Sioux Indians present 
races -and the Black Hills saddle 
club flag race as part of the event 
which attracts many people to the 
town. 

% + + 


Farmers Entertain 
Business Men 


The farmers of the Fort Atkinson, 
Wis., area recently entertained the 
merchants of that city in return for 
the many years’ entertainment pro- 
vided the farmers by the merchants. 
More than 400 farmers are organized 
as the “Fort Farmers” the purpose 
of which is to work out mutual prob- 
lems with the chamber of commerce 
of that city. 

* + # 


Whisker Club 


Business men and others of 
Prairie du Chien, Wis., let their 
whiskers grow for the annual open- 
ing of the historic Villa Louis. Mem- 
bers of the Whisker Club go out into 
surrounding territory and_ enlist 
others for the historical pageant 
which brings thousands of visitors 
to the city. 

* © 


Farmer Market 
The Chickasha, Okla., Chamber of 


Commerce has established free 10- 
stall space near the county court 
house as a farmers’ market. The area 


has been provided with proper signs. 
water, lights, trash disposal and is 
spaced to suit the convenience of the 
users, The purpose is to provide a 
convenient market for home ‘grown 
produce, to the benefit of both the 
buyer and seller. This service is 
much appreciated by the farmers 
and many of them remain to spend 
at least part of this extra gain in 


Chickasha before returning home. 
+ & # 


Stores Wheat 


During the recent years of bumper 
wheat crops and shortage of storage 
space the Amarillo, Tex., Chamber 
of Commerce made arrangements for 
wheat growers, who need additional 
acreage to get space in their com- 
munity or near by. The chamber also 
sponsors an agricultura] exhibit at 
the annual “Tri-State-Fair.” 

% + + 


4-H Honors Merchants 


The rural folks of Shawnee County. 
Kan., appreciate the services ren- 
dered them by the merchants of 
Topeka and often invite them to 
rural doings. Recently the 4-H Clubs 
of the county held a fried chicken 
supper in honor of the Topeka 
Chamber of Commerce. Such fine 
spirit between city and country re- 
sults in better city-rural relations. 

% # + 


Advertising Rodee 


More than 50 Waco, Texas, busi- 
ness men made a bus tour of 37 
towns in the Waco trading area to 
advertise the annual rodeo. The bus 
tour was preceded by a sound truck 
which announced the place of enter- 
tainment in each town. The enter- 
tainment was provided free by en 
tertainers from radio stations # 4CO 
and KWTX. A newspaper reporter 
accompanied the tour. More than 
40,000 persons were attracted to the 


rodeo. 
* 8 & 


“Silver Dollar Day” 
A different twist to the “Dollar 
Day” promotion won new business 


for the merchants of Milford, Iowa. 
(Continued on page 215) 
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BLACKSTONE DEALER FRANCHISE 


LANT FACILITIES 
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If you're mec 
be impresse 
machines that pe 
rations On 4 
yet hold unfailingly co PpFe 
ances. And you will see in 
ness of Blackstone's faciliti 
intimacy of Bi 
control, the reason for its @ 
liver produ 
ment by less competent means: 


BLACKSTONE CORP., 


sher Manuf 


LACK STONE 


re Ae eines CL SL Rave Go ELL AN Eno 


One in a serie 

messages to Aidt 
stone's nation-wide \ 
network of selected / 
ee in which - 
erin ree 

ate 

the Blackstone boleh 
chise offers many 


| 


this 500 tow press forms 4 seansless 
fiat 


hanically inclined, you will 
d by the many automatic 
rform single OF multi- 
production basis 
cision toler- 
the complete- 
es and in the, 
ackstone’s manufacturing 
bility to de- 
ct value impossible of attain- 


Jamestown, w.Y. 


BLACKSTONE builds the Geasbinatlen 
© other monufacturer offers as complet nee 
ea line. 


141 


A, 0, un oss 


Each Forsberg HY-FLEX BLADE 
that carries the famous WHALE 
BRAND mark of quality is scientif- 
ically heat treated to add the tough- 
ness that gives these molybdenum 
blades practically equal performance 
with high speed, tungsten steel. 
They’re gauged and checked through- 
out every step of their manufacture 
and given a stiff bending pounds test 
before you get them for quick sale. 


The same characteristic Forsberg standard of qual- 
ity in a populer line of WHALE BRAND Hack 
Saw Frames. Machine shop mechanics and elec- 
tricians have found these rugged Frames always 
reliable. They're priced right, moreover, to give 
you over-the-counter action. 


SPEED UP SALES 
WITH THIS 
SILENT SALESMAN 


Order the fast moving Deal 
No. 1012 and get this Coun- 
ter Displey FREE! It holds 
sales making folders, as well, 
for your counter. 


Get to know si WHALE 


gales acti 


* 
’ - 
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© MFG. CO., BRIOGEPORT, CONN., U.S.A. 
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A Five-Point Plan Turned ¢ 
into $200,000 Yearly | 


(Continzed from page 106) 


models of space-saving efficiency. 

In addition to conventional 
hardware items, a consistent profit 
builder for Seattle Paint & Hard- 
ware has been the maintenance of 
a complete line of rental equip- 
ment, embracing spraying equip- 
ment of all kinds, sanders and edg- 
ers, waxers, portable power tools, 
and ladders. This department may 
prove to be a headache for some 
dealers, but Mr. Ziebarth has built 
rentals up to the point where they 
now account for approximately 
$25,000 yearly. Here are the con- 
ditions he prescribes for a success- 
ful rental department: 


What Makes Rentals Tick 


1. A sufficient variety of tools 
to meet every requirement of the 
home handyman. 

2. A well equipped repair shop 
with a competent service man. 

3. Suitable precautions against 
theft. . 

The variety of tools which Seat- 
tle Paint & Hardware keeps on 
hand can be indicated by the fact 
that each of the three stores keeps 
30 spray guns of different types 
on hand, and 20 sanders and edg- 
ers. These vary from light to heavy 
equipment. In spray guns they 
have the equipment to spray any- 
thing from a “foot stool to a bat- 
tleship.” Inventory of rental mer- 
chandise carried by all three stores 
cost approximately $10,000. Daily 
rentals for larger items average as 
high as $5. 

A well equipped repair shop is 
an absolute necessity, Mr. Ziebarth 
has discovered, as customers are 
notoriously careless with such 
equipment. Obviously, an improp- 
erly functioning power tool for 
which a customer pays $5 a day is 
a sure way to lose friends and an- 
tagonize customers. Repair work 


The Ad Clinic 


(Continued from page 120) 


formation you may have on books 
dealing with copy-writing, for this 
type of merchandising. 


I have heard of a book published 


for all three ‘ 

in the shop w+ 

back of Sto: ' 
$500 worth Goes 

An experiens: 

sole responsi: 

ment. : 
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frequent loss « , 
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Credit Not 


Credit is not enc 
Seattle Paint & Harder 4 
Ziebarth’s feeling 0 ® 
being that the indme@ 
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and descriptive on ™ 
alphabetically. Hower." 
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able to find it listed in Canada. 


& will welcome any information 


may have, and thank you most 
“rely. 


=, 


Yours truly, 

Bernarp B. Richmonp, 
Advertising Dept., 

James Walker Hardware Co., 
Montreal, Canada 


eeer Mr. Richmond: 


«+ vhank you for your letter of Janu- 
eee 10th. One of the best books on 
~._ market related to copy writing 
ee thn Caples’ “Tested Advertising 
—thods.” The book was published 
™ *Harper and Brothers in New York 
"Shy. Among the numerous other 
meeoks which may interest you, are 
» following: 
weitewspaper Advertising,” by John 
»»-Lund. Publ. Prentice Hall. 
-s dow to Write Advertising That 
Sells,” by Clyde Bedell. Publ., 
da McGraw-Hill, N. Y. 


___ Successful Advertisements and How | re 
‘bd to Write Them,” by F. Allen Burt. | yY / 
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Publ., Harper & Bros., N. Y. 
“How to Write Advertising,” by K. 


=" N. Goode. Pub., Longmans, Green 
™ & Co. 
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I have not read nor seen “Adver- 
“ising Dictionary.” However I have 
g@made inquiries regarding the book 
«and will send you the name of the 
.oublisher just as soon as I have it. 


If I can be of any further assis- 
_ tance, please do not hesitate to write 
again. 
Sincerely, 


IRVING SETTEL 
te ; 


2 y 


ee 


>> 
ye a a 


» Gentlemen: 


[Bee 
nd 


Saw your Ad-Viser clinic in Harp- 
/ WARE AGE. Do you sell this type of 
information ? 


PRE 
oe 


ee 


oe 


My husband has gone to rest and t 
1 am operating our business as | : oe 
have been with the store for 20 years. Bees Ra 
Thanks. oe 
Mrs, Ray Souxup, eee 
Sokup’s Hardware Store, 
Hinsdale, Ill. 


ei 


Mrs. Ray Soukup, ee 
Soukup’s Hardware Store, : 
Hinsdale, II. 

Dear Mrs. Soukup: 


Information and advice is offered ae 
by the Ad-Viser Clinic as a free ser- ran 
vice to HARDWARE AGE readers. we 

If I can be of any assistance to you 
in solving your advertising problems, 
please do not hesitate to write to me. 


Sincerely, 


Invine Serres E.T. FRAIM LOCK COMPANY, INC. © 


LANCASTER, PENNSYLVANIA | 
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Channellock Pliers are specifically 


Battery Work 


Send for free catalog 
illustrating our 


complete line 


Channellock 
tools. 


Choose the plier that meets 
your needs from our com- 
plete line. 


Only these pliers incorporate 
the exclusive Channellock 
tongue and groove joint. 
This patented joint is far 
superior to the conventional 
type of adjustable pliers for 
these reasons: 


Greater Strength. 
Longer Wearing. | 
Closely Spaced Adjustments. | 
Self Cleaning. 

Visible Adjustments. 
No wear on doint bolt. 


Saf aS 


designed for: | 


Ignition Work 


Pump Re Electrical Repai~ 
Plumbing Work 


General Automotive, 


Electrical, 


Plumbing and Aviation Service 


work 


CHAMPION DEARMENT TOOL Co. 


MEADVILLE + PA. 


Only 


Champion DeArment makes 


CHAN net LOCK] 
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Advertising Program Tied In 
With Current Conditions 


(Continued from page 107) 


vertising. the magic heading, “Now 
Available” and good copy separ- 
ation technique will reach and pull 
in many customers. 

According to E. Heider, adver- 
tising manager, the “Now Avail- 
able’ theme was adopted because 
many customers continue having 
trouble finding a variety of lines. 
Wherever practical, the items ad- 
vertised are illustrated and those 
which are not so treated are men- 
tioned in ruled boxes. Precise 
prices are quoted for many items 
with the range of prices being 
given in other instances. 


Advertising Budget 


The store’s present advertising 
budget for six insertions a week. 
one column by 6 to 12 inches. is 
about $85 a month as compared 


One Hole in a Returned Soldier's Protection 


By ELTON J. BUCKLEY 


NE can hardly pick up a law 

book nowadays without finding 
one case. perhaps several. growing 
out of the war time law passed to 
protect an employee who gave up to 
the army a good job in which he 
had worked through many years, and 
who. besides the job, had attained a 
certain seniority which represented 
security besides money. 

The theory was that when a man 
gave those advantages up to take part 
in the war. it was quite unfair to 
confront him, when mustered out. 
with another man filling his job and 
enjoying his seniority. 

The law provided that when such 
a soldier came back, his old employer 
should give him his old job and his 
salary back, and also restore his for- 
mer seniority to him. 

In other words, place him as nearly 
as possible where he was before. 

Little enough. it seems. when he 
had already made a heavy money 
loss, and possibly had lost a leg or 
an arm. 

A great many cases have arisen 
out of this law. Almost all of them 
grew out of employers’ efforts to get 
around this Act. Perhaps he had 
filled the soldier's job with a man 
he liked better. or who would work 
cheaper. or some union had worked 


with $45 monthly when classified — 
space was used. 


Good Results 


Mr. Heider says “we obtainell 
very good results from those class 
fied ads, but after a while many: 
other merchants started to folle 
our practice. So many of thes 
began using classified ads for se? 
ing both.new and used me po 
cise. that the effectiveness of the 
program began to lessen. Wi 
something different we've obtained 
much increased reader attention: 
and enjoy more business directly 
trece-tle to our advertising 
gram.” 

Many customers now enter the 
store, pull out the paper. point te | 
an item advertised and ask to look 
at the merchandise. 


‘ 


one of its men in and fought to keep | 
him there. 

Quite a number of these cases werr 
won bv the employer. All that werr 
straight and clear—obvious gyps- 
were won hy the employe, but there 
is one clause in the Act which opened 
the door wide to a dishonorable em- 
ployer. 

I have an inquiry now from a 
corporal who served nearly four 
years in the Army. When he signed 
up he was sales manager for his 
employer and making. of course, sev- 
eral times his pay as corporal. 

His employer refused to give him 
his job back, relying on the clause | 
refer to. which says that if the em- 
ployer’s conditions and situation had 
changed during the war, he was not 
required to restore a soldier to his 
old job. 

In the case of the corporal, the 
employer had revised his former sy+ 
tem and now did his business through 
a system of local representatives re 
quiring no sales manager. 

The Court upheld the employer in 
his refusal to reappoint the corporal 
to his old position. 

It did not appear whether this was 
a malicious scheme to oust an un. 
popular employee, but anyway it 
worked. 
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DOUBLE SALES COME EASY WITH 
Jentically Matched Colors 


“RE’S WHY: Paint customers are immediately attracted 
the idea of three different finishes in Identically Matched 
Jors. It means that when a customer buys Flatlux to 
int his walls, you can also sell him the exact same color 
semi-gloss or high-gloss enamel for woodwork and 
uinted furniture. 
The customer gets perfect color matching without 
ixing. You get an easy way to sell two or even three 
roducts instead of just one. 
The selling tie-in is a natural. The matching 3 include 
xe fast-selling, one-coat Flatlux (flat wall finish), Satin- 
ux (semi-gloss) and Glos-Lux (high-gloss). There are 
2 colors in the line—all of them favorites in today’s 
ecorative schemes. 
Exclusive sales territories are still available. Your 
‘eighborhood may be one of them. Mail the coupon 
oday and let us give you full information. 


ook at these selling features of Identically Matched Colors 


® Three different finishes @® Makes modern decorat- 
n identical colors ing easy at low cost 


@ No messy mixing to ®@ Wide range of decorator 
match colors colors 


©@ Nothing to add—noth- @ A finish for every kind 
"ing to go wrong of surface 


ee. 


_ FLATLUX 
SATIN-LUX 
GLOS-LUX 


3 FINISHES IN IDENTICALLY 
MATCHED COLORS 


Don't sign for any line z 
you have complete details a 
“Identically Matched Coke 


Utica Tools 


FOR MORE TOOL MILEAGE 


Pliers for 


Every Need 


Ever progressive, UTICA has 
adopted a process of electronic 
hardening of the cutting edges 


of UTICA Tools to insure © 


DROP FORGE ETOOL 


CORPORATION 
UTICA 4,NEW YORK 


Plumbing Manufacturers Expect 
To Meet Demand at Year's End 


HE capacity of the kilns of manu- 

facturers of vitreous china plumb- 
ing fixtures in 1948 is far in excess 
of their 1941 capacity. 

This is revealed by a survey re- 
cently completed by the Vitreous 
China Plumbing Fixtures Associa- 
tion. The survey indicates an in- 
crease of 72 per cent in the glost kiln 
volume or cubic content of kilns for 
the production of vitreous china 
plumbing fixtures in 1948 as com- 
pared with 1941. 

The survey covered 18 out of a 
total of 22 companies or 20 out of 
22 plants in 1941 and 25 out of 29 
in 1948. The over-all figures repre- 
sent a comparison of cubic contents. 

The increase in the volume of 
kilns is accounted for partly by the 
construction of new plants and partly 
by the expansion of existing plants. 
Also a factor in expanding the pro- 
ductive capacity of manu‘acturers of 
vitreous china plumbing fixtures is 
the introduction of new methods 
which enable existing kilns to handle 
more pieces in less time. Mechaniza- 
tion of manufacturing processes and 
streamlining of production methods 
has been pushed vigorously in recent 
months. 


Expect to Meet Demand 


Thus the industry is doing its ut- 
most to meet the unprecedented de- 
mand for its products. It is believed 
that as a result of the greatly en- 


larged capacity the existing manv- 
facturers will, before the end of the 
year, be able to meet all demands 
for their products in the domestic 
market. Despite the pressure for 
shipments abroad, manufacturers are 
giving first preference to require- 
ments in the United States, particu- 
larly in the housing field. Exports 
in 1947 amounted to less than 5 per 
cent of production. 


Vitreous Fixtures 


The strong demand for vitreous 
china plumbing fixtures, both here 
and abroad, is the result of a gen- 
eral recognition of the advantages 
of this material. In the manufacture 
of vitreous china plumbing fixtures 
special high grade clays are fired 
slowly under controlled conditions 
in a continuous muffle kiln for ap- 
proximately three days at high tem- 
peratures exceeding 2,300 deg. F. 

This extremely high temperature 
imparts a diamond-like hardness to 
the glazed surface of the fixture. The 
surface glaze fuses completely with 
the body of the pottery. 

Thus vitreous china plumbing fix- 
tures under normal conditions of use 
will give a lifetime of service. The 
surface is as easy to clean as the 
finest glassware or china dishes, and 
does not stain or discolor. It is im- 
pervious to virtually all strong acids 
and will withstand the abrasive ac- 
tion of scouring preparations. 


Always Take It for Granted 


% 


LS aa 


“I've told you that the customer is always right?" 
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HARGRAVE 


NO. 530 CARRIAGE CLAMP 


No waits! No delays! High-level production now assures fast shipment 
from stock of top-quality Hargrave No. 530 Carriage Clamps ... the 
best buy ever offered in a Carriage Clamp. No other Carriage Clamp on 


the market offers your customers so much value. 


The frame is made of a powerful new metal far stronger than malleable 
.. is Individually Power Tested to prove it will stand up under extreme 
pressure. Screw is heat-treated steel to eliminate bending and battering 
of threads. Avoid returns of clamps that can't take it! Keep the confi- 
dence of your customers by recommending Hargrave Carriage Clamps 
. . they'll increase your sales! Openings, 3, 4, 5, 6, and 8 inches. 


WRITE FOR CATALOG OF COMPLETE LINE. 
SEE YOUR HARDWARE JOBBER 


MONTGOMERY RD. 
CINCINNATI 12, OHIO 


HARGRAVE 
The Cincinnati Tool Co. 


FEBRUARY 26, 1948 147 


| | ! 

| | 
METAL CEMETERY VASES 
Made in a variety of sizes and 
shapes, with or without wire stands. 
Heavy gauge metal, attractively fin- 
ished in green enamel. 


TUB-SHAPED METAL 
sieaiciedal | CONTAINER 


Green enamel 
finish. Can be 
had in alumi- 
num or own 
choice of fin- 
ishes in quantity 
orders. 


WALL 
BRUSH & COMB | 
CASE 


A handy item 
in popular de- 
mand. Variety — 
of colors... 
Large mirror. 


Sold through 
leading jobbers 
from coast-to-coast. 


METAL FABRICATING CO. 


WILKES BARRE, PA. 
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The sign catches the eye and the 


seeds complete the selling job. 


Good Lawns Begin Here 
Says Sign—and They Do 


NEAT. attractive sign which 
reads “Good Lawns Begin 
Here,” and is placed across the top 
of a seed display rack, helps the 
Midland Hardware. Midland, Mich.. 
sell more lawn seed and fertilizer in 
the spring and fall. The special dis- 
play stand is placed halfway down 
the main aisle of the store and has 
three display shelves. It is in a con- 
venient location for waiting or brows- 
ing customers to spot and inspect the 
items on the shelves. 

People who buy lawn seed and fer- 
tilizer at this location often pick up a 
rake. shovel and other garden tools 
as well. in order to do a better lawn 
or garden job. 


Fishing Tackle Industry 
To Have Peak Year, 
Few Shortages 

ORE than 18 million U. S. and 
Canadian fishermen will spend 
about $100 million this year for line. 
reels, rods. lure and angling acces- 
sories, it was predicted recently. 


Richard H. Balch, president of Hor- 


rocks - Ibbotson Company. Utica. 
N. Y., one of the world’s largest 
tackle manufacturers, assured a 


group of fish and game editors at a 
luncheon meeting in New York City’s 
New Yorker that in spite of an in- 
creased demand, there would be 
plenty of tackle for every sportsman 
during the 1948 season. 

“Although,” Mr. Balch said, 
expect about three million new men 
and women to be bitten by the ‘fish- 
ing bug’ this year. the industry’s ex- 


panded production facilities wil’ 
nevertheless make it possible for 
sportsmen to pick-and-choose ther 
tackle for the first time since 1941 


Bamboo Rod Shortage 
“A shortage of split bamboo rod: 


and level winding casting reels mat 
still haunt us. but it will only bk 
temporary, Horrocks-Ibbotson. itself 
is doubling its production facilitie: 
for these types of tackle.” 

One of the main bottlenecks in 
producing split bamboo rods. Mr. 
Balch pointed out, is the great diff. 
culty in obtaining good quality bam- 
boo which must he imported from 
the Orient. 


Mother's Day Posters 
For 1948 Available 


OTHER’S Day poster for 1948 

is lithographed in six color< 
and features the national slogan: 
‘**Remember Mother—America’s Fir-! 
Lady.” George J. Hecht. publisher «: 
Parents’ Magazine and chairman o! 
the National Mother’s Day Comm!t- 
tee, urges retailers to keep the pro- 
motion and displays on a high aad 
dignified level. Ordinarily retailers 
begin promotion two weeks in ad- 
vance, but this year, as Easter come- 
early on March 28th. there remain 
36 selling days to Mother’s Day. 
Mr.. Hecht further requests that as 
this is the only official Mother’s Day 
poster, and that it ties in directly 
with the national] publicity theme for 
May 9th, retailers display only the 
official posters and co-ordinated sales 
helps. Display material has been 
designed in several sizes. A _ brovad- 
side which will be sent upon request 
to 393 Seventh Ave., New York City 
1. describes the various items ob- 
tainable. 
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. WinGrip Polished Pi« ste 
Hondies won't slip or roll 
in hond 


Electro Welded Jomts 
Cannot Collect Dirt — 
Stronger 


Resilient Hor dened 
Stamless Stee! 


Advertising Chips are Down 


Biggest advertising support in kitchen tools history 
is behind Ekcoline. Last fall full color pages in 
Life and American Weekly . . . this spring color 
advertisements in Life, Ladies’ Home Journal, 
Woman's Home Companion. Lots of them, too...ads 


averaging every three weeks during the spring 
selling season. 


Merchandising Chips are Down 


Here's a deal with real blue chip value to you. 
It puts you in the Ekcoline Kitchen Tool Business in 
less than three square feet of counter space... 
and with a nominal investment that is quickly 
recovered. Because Ekcoline Kitchen Tools move 
fast, backed by big national advertising display. 
In use everywhere ... everywhere successful. 
Thousands on counters today...with sales in- 
creases of up to 300% reported. 


Ads like this are running 
frequently all spring in 
Life, Ladies' Home Journal 


ond Womoan's Home 
Companion. 


Ekcoline Merry-Go- 
Round Deal is available 
now. Supplies are limited 
—see your Ekco sales- 
man and place your or- 
der now to be sure of 
early delivery. 


The Biggest Name in Housewares 
Ekco Products Company, Chicago 379, Ill. 


National Sales Representatives, D. E. Sanford Company 
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Dry Cell Batteries 


Winchester Repeating Arms Co., 275 
Winchester Ave., New Haven, Conn., 
offers improved “Hi-Power” dry cell 
batteries, with nearly double the life 
and power of their predecessors as 
measured by the American Standards 
Association light industrial flashlight 
cell test. Batteries are available in No. 
1711 size AA, No. 1311 size C, and 
No. 1511 size D, left to right below. 
Sizes are suitable for flashlights, port- 
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able radios, hearing aids, scientific in- 
struments, model airplanes and other 
devices. Guaranteed shelf life is six 
months for AA, 12 months for C, and 
18 months for D. 


Kitchen Exhauster 


Portable Exhauster was designed pri- 
marily for use in the lower sash but 
may be placed in the upper part of the 
window, resting on the top of the low- 
ered upper sash. Wire guard on the 
exhauster is removable for cleaning the 
unit. Unit is placed in the window 
nearest the stove with louvered hood 
to outside. Fan should be turned on 
before starting to cook. Said to elimi- 
nate frequent need of washing wood- 
work, walls, and ceiling. Also ideal for 
taking out bathroom odors. It is adjust- 
able to fit sash windows from 24 to 33 
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in. wide. Extra extension for windows 
up to 43 in. is available. Has shaded 
pole type motor and an 8 in. fan whicl: 
operates at 1800 RPM. Used with AC 
only, it has a capacity of 350 CFM. 
Suggested to retail for $10.95 it is 
finished in ivory enamel. VW. B. Marvin 


Mig. Co., Urbana, Ohio. 


Universal Scale 


Landers, Frary & Clark, New Britain. 
Conn., offers a streamlined styled, float- 
ing top health scale with smooth, 
rounded corners and edges. Finish is 
baked enamel and a large corrugated 
rubber mat is provided. “Mag-Nif-Eye” 
elevated dial with large, easily read 
markings, enlarges the figures about 
90 percent. Dial is covered by an un- 
breakable transparent shield. Scale 


gives accurate weight to 250 Ibs. within 


usual tolerances. 
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Forged Steel Vise 


Henry Cheney Hammer Corp., Little 
Falls, N. Y., offers a forged steel vise 
for home owners, farmers, garages, etc. 
Vise has a 3% in. jaw width, opens to 
3 in. and, due to its drop forged steel 
front jaw and body, an extra wide 
throat, 2144 by 2% in., is provided. Slid- 
ing bars protect a 6-pitch thread 
screw equipped with a long lever. Re- 
placement parts are available if nec- 


essary. Front jaw and body are 
tinished in maroon and jaws, screw and 
lever, side nut and lever are highly 
polished. 


Porter Cutters 
H. K. Porter, Inc., Somerville, Mass.. 


is offering its redesigned improved line 
of hand power cutters featuring a new 
degree of ease, strength, safety and 
performance in the cutting of bolts, 
rods, wire, cable, chain, bars and metal 
of all kinds. Cutters have curved toe-in 
handles, making an easier and stronger 
pull, broad rounded palm-fit grip. no 
protruding screws or bolts, metal safe- 
ty handle stop, jaws marked plainly 
showing capacity and type of metal 
safety cut and red color finish. Maker 
claims 30 pereent greater tool strength 
than former models in sections and 
handles. 
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f Approved... 


by the National Coffee Association 


Jyor-savos 


TRIPLE-COATED 


PORCELAIN-ON-STEEL 
drip 
cotfee 


maker 


~ 


Twin handles for casy removal 
of one-piece water container 
and coffee basket. 


Tt =a—_— 


Federal’s Flavor-Savor drip coffee maker has won the 
Seal of Approval of the National Coffee Association in 
recognition of its fine design and ability to produce a 
consistently good brew. Every Flavor-Savor now carries 
the Association Seal; convincing evidence to your 
customers that here is an excellent, dependable buy. 
Flavor-Savor is triple-coated porcelain on heavy gage 
steel. Water container and coffee basket made in one 
piece for easy removal. It's a best seller everywhere. 


ara 


Triple-coated stain-resistant 
porcelain assures peak flavor 
in every potful made the Flavor- 
favor way. 


FEDERAL ENAMELING & STAMPING CO. 


Assortment consists of four 


Pittsburgh, U. S. A. 
“World's Largest Manufacturer of Porcelain Enameled Kitcheaware”’ 
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colors: red, blue, yellow, 
green. 


151 


SOMETHING 
BRAND 
NEW! 


A real Spring Steel 
Lawn Rake to sell 


UNDER $1.00 


The new #48 
""KLEEN-UP'"' 


Send for a sample 
and start your 


KLEEN-UP for 1948 


And DON'T FORGET 
OLD RELIABLE 
+41 KLEEN SWEEP 


the fastest selling 
Lawn Rake on the 
market today. 


Both KLEEN SWEEP 
and KLEEN-UP 


are sold through 
Hardware JOBBERS. 


NOTE: Some territories are open 


for live wire distributors. 


Better write today! 


RUGG MFG. COMPANY 


GREENFIELD, MASS. 


1532. 


in 
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Electroflo Valve 


Hays Mfg. Co., Erie Pa., offers the 
electroflo valve which combines the 
power of electricity, flow pressure and 


, va 
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gravity. It is said to deliver maximum 
How at minimum operation and product 
cost and assures carefree operation, 
without maintenance problems It will 
operate on water, oil, steam or air. It is 
self-closing, quick acting, anti-hammer 
and packless, according to the maker. 
It permits remote control, automatic 
control, time cycle operation. Electroflo 
valve has three selections of piping 
methods: Inlet and outlet, female iron 
pipe; inlet and outlet; flared copper 
tube; inset and outlet, solder connec- 
tion. 


—————_— 


Aluminum Canopies 


“Hollywood” door and window cano- 
pies constructed of satin finished alumi- 
num are available. Maker claims they 
will not give or warp even under the 
heaviest weight of winter snow. The 
etch finish is a fine undercoat for paint. 
Canopy is 42 in. wide by 32 in. deep. 
Weight 10 lIbs., shipping weight, 144 
Ibs. Unit is packed 1 to a carton, com- 
plete with stainless steel screws and 
nuts and bolts necessary for hanging. 
Canopy has_ hardened’ aluminum 


brackets and spot-welded seams, which 
give a clapboard effect. Claimed to sup- 
port a factory-tested dead weight oi 
235 Ibs. Maker says that it will not sag. 
warp, rattle, or flap. Suggested to retail 
for $13.95. Colgate Mfg. Corp., Amity- 
ville, L. J., N. Y. 


Rotary, Cross Slide Table 


Chicago Tool & Engineering Co. 
8383 S. Chicago Ave., Chicago 17, IL. 
is making the Palmgren No. 82 indes- 
ing and cross slide table with 360 deg. 
graduated rotary top. It can be rotated 
manually or locked securely in any de- 
sired position. Table is 8 in. in diam- 
eter and T slots are provided for con- 
venient mounting. Cross travel is ac- 
complished by feed screws and cali- 
brated accurately in thousandths. Ad- 
justable gibs are provided for take-up 
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due to wear. Has maximum travel of 
4 in. Machining of all parts is held 
to close tolerances. Suggested to retail 
for $39.75. 


'Goosie Gander' 


Nation-Wide Mfg. Co., 737 N. Mich- 
igan Ave., Chicago, Ill., offers the 


Goosie Gander pulltoy made from lus- 
tron Polystyrene plastic and steel. Con. 
cealed mechanisms flap the wings and 
bob the head while the Goosie “honks” 
along. The toy is red and yellow with 


a yellow ball button. The shipping 
weight of the toy is about 80 lbs. to 
six doz. Toy is packed with gift card 
and is 10% in. high, 14 in. long and 
1544 in. wide. 
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BERNARD 


TRADE MARK RECISTERED 


HEDGE CUTTERS 


Users enthuse about them 


BECAUSE... 

though they’re rugged and husky, 
they feel light, less tiring to use. 
That's due to good designing, proper 
balance, the keenest edge that cut- 
ters can have. 

Stock, display and push BERNARD, 
the “work-easy” Hedge Cutters 


*s 


———_ ~ 


N ATIQ@REAEEY 
ADVERSISEO 


Bernard is usir@ummae 
lions in circulation’ 
tell your customers the 
advantages of BERNARD 
HEDGE CUTTERS. 


ORDER FROM YOUR JOBBER TODAY 
DESCRIPTIVE FOLDER ON REQUEST 


Faithful Ouality Since 1870 


NARD 


* 


22" long 
8" blade 


TRADE MARK REGISTERED 


WM. SCHOLLHORN CO_. 8 | 5 QQRS es 
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PROFIT-WISE BUYERS 


CONCENTRATE ON 


Sanetles 


Here are fourteen reasons Sanette sells so fast. Buyers need no 
other line because no other kitchen can has all these QUALITY 
features: 


9. Separate Replacement 


Pails Available for 
All Saneties 


1. RUBBER EDGED COVER 


2. Earned and maintained Good 
Housekeeping Seal Over 20 Years 


10. Streamlined Style.. 
Designed by 


3. GUARANTEED : 
‘ Professional Designers 


LEAKPROOF PAIL 


11. Patented 
Spring Hinge 
Closes Cover 


4. Consistently 
Nationally Advertised 


ee 


\ 

5. LASTING Automatically 

FINISH 

BAKED ON: 

12. Matches 

6. Many Remain Every Modern 
in Use After WC Appliance 
10 Years’ Service 


13. More are Sold 
Because So Many 
Housewives Know 
Vt Sanette Quality 


7. Four Popular 
Sizes: 12, 14, 16 
and 20 Quart 


Capacity 
8. EASIEST ACTING ¢ 
Chromium Plated 


Foot Pedal 14. Four Rubber Feet. 


ee SANETTE INNER PAIL IS 
h, Pasrantoed WATERTIGHT 


It is made of heavy carbon steel, not 
easily bent or dented. Edges are tightly 
seamed. Then the pail goes through a 
\ special process after forming to make it 
|positively watertight. Result —it wears 
j}'onger; cleans easier. 


/ All these exclusive Sanette features 
mean extra value for your customer and 
extra profits for your store. Sanettes are 
sold exclusively through the independent 
trade at established retail prices—never 
through chains or mail order houses. 


MASTER METAL PRODUCTS, Inc. 
273-291 Chicago St. Buffalo 4, N. Y. 
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pellent. This pr 
and through tt» 
and spreads 2 , 
matter that repe! 
it does not evape 
it is applied ta; | 
It is said to gual 
age and protec! . 
becoming discolor: 
that its product 
cement floors by ! 
loose particles. Ra 
fectively control “E 
is recommended : 
quent painting of © 
is available in quan! 
55 gal. drums. 
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Steak Knife Se/ 


Queen Cutlery Co 
Ave., New York Liiy 
knife set, including : 
vidually packed in 2s 
lined with velveteen. K 
uine bone stag handle ¥ 
9% in. overall, Made ° 


chrome vanadium steel. Mi 
knives will not stain, of ™U | 
keep sharp cutting edge. Desi 
comfortably in the hand 


HARDWARE 


Home-Utility 


V2” Vertical 
Bench Stand 
Home-Utility $17.45 Home-Utility 
’ Ya” Drill Ve erer 
$35.95 ar plus Stand $ . 


Wire Wheel Brushes—Buffing & 
Polishing Kits Abrasive Kits 


TIE IN 
with This 


Popul ak 
NAME 


. over eight million advertising messages 
20nth, in four national magazines, hammer 
ay at your customers to pile up new de- 
nds for Home-Utility Electric Tools for 
mes, farms, hobby shops, repair kits! 


Pa ow oo and 
BLACK & DECKE Ley 


ae unity /~ 


ORULLING 


CASH IN 


on This 


Striking 
Banners! 


n THE FARM 
\ in THe HOME «ooo 
= \ * = 


DRIVING 


covert® sans 
@oce acres 
woul rm 


acon 


epruaacts 


Envelope 
Stuffers! 


Display 
Stands! 


Carton 
Displays! 


. . . Push 
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Home-Utility 
VY” Vertical 
Bench Stand 


$11.45 


Home-Utility 
V4” Drill 


$18.95 


. to help you v "ganas 0 oem 
tie in your local | 
advertising with | _ 
our own national (2+: 
Home - Utility 
program ...and 
boost your sales 
of Home-Utilt- 
ty Tools! 


. for Extra Seasonal Sales Drives - 
featuring the familiar Home-Utility Name! 


National advertising——special promo- 
tions—— dealer newspaper mats-— 
colorful point-of-sale material——a 
versatile Electric Drill Line! ‘““‘Home- 
Utility”’ gives you all this! That’s 
why it pays to tie in with this 
nationally-known line! Remember 
the name—‘HOME-UTILITY” 

has national sales-appeal! Push the 
name — ‘‘HOME-UTILITY for 
extra sales, extra profits! Order these 
fast-selling Drills, Drill Stands, Acces- 
sory Kits and Wire Wheel Brushes 
from your nearby ‘“HOME-UTIL- 
ITY” Distributor today—and get 
your share of this profitable business! 
THE BLACK & DECKER MFG. 
CO., DEPT. H-653, TOWSON 4, MD. 


ee « ® Sell 


SHIPMENT, 


4 as Tipped 
MASONRY DRILLS 


75% faster—use in electric 
drill or hand brace on con- 
crete, brick, stone, masonry 
and all non-metallic materials. 


BIG SALES TO 
Plumbers Builders 
Contractors Electricians 

Home Owners 

Maintenance Men 


WRITE FOR CATALOG SHEET 
AND PRICES, TODAY! 


STANDARD 
AND SPECIAL 


SUPER TOOL COMPANY 


21650 HOOVER ROAD e DETROIT 13. MICHIGAN 
SURPLESS-DUNN CO. 


Notionol Distributors 
NEW YORK 2 CHICAGO 
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WHAT'S NEW 


Cadillac Vacuum Cleaner 


Cadillac vacuum cleaner model “600” 
features the “magic wand,” a two-piece 
tubular extension made of Etho-Cell 


llren 
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plastic. The extension is very light in 
weight and is claimed not to crack, 
dent or get out of round. Also available 
is the upright model which combines 
suction with the beating sweeping ac- 
tion of a motor-driven brush. Both have 
powerful motors with 2-speed operation. 
Control switch provides high speed for 
deep, thorough cleaning or low speed 
for cleaning delicate fabrics. Clements 
Mfg. Co., 6652 S. Narragansett Ave., 
Chicago, III. 


—Sae 


Edwards Diaphragm Pump 


Water pump which is claimed not to 
be damaged by sand or abrasive in the 
water is being produced by the Ed- 
wards Co., Sanford, N. C. Rubber 


} 


diaphragm allows for simplified in- 
ternal construction doing away with 
crossheads, guides, packing glands and 


‘other parts. Water cannot pass the 


diaphragm to reach the bearings. Full 
ball bearing construction is employed 
with bearings grease packed for life at 
the factory. Maker guarantees the 
diaphragm to provide two years normal 


home service. Pump is available in 275 
and 375 gals. per hr. sizes driven bs 
1/6 and % h.p. motors. Finished in two 
tone paint. To provide convenience for 
dealer, pump is shipped in a cartoa 
which has a wooden insert stiffener. 


Matglo Sander-Scraper . 


Glober Mig. Co., 5640 S. Lake Park 
Ave., Chicago, Ill., offers the Matglo 
sander-scraper which enables, carpen- 
ters, painters, hobby builders, farmers. 
etc., to accomplish sanding and scrap- 
ing with least possible exertion. Unit 
is equipped with a handle and consist- 
of a flat plate, felt covered, over which 
is stretched the sandpaper. Above ani 
to the rear of the plate is the reserve 


roll of sandpaper which is fed over the 
plate and folded up and on top being 
locked into position by a setscrew. De- 
vice comes in one width, 1 in. May also 
be equipped with emery cloth for meta! 
or wood. Suggested to retail for 49 
cents. 


Mower-Edger 


Holcroft Corp., 354-6 Aliso St., Los 
Angeles 12, Cal., offers the mower- 
edger which is a combination small 
lawn mower, edger, trimmer and 
finisher. It has 5 hardened steel blades. 
ground to knife edge sharpness, and 
they have easily adjustable cutting 
heights for any type of lawn. To use 
the tool-steel edging disc, turn mower 
upside down with the plow toward the 
concrete and the disc and plow cleave 
a perfect edge, says maker. It is sug- 
gested to retail for $18.95. 
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The quality 
CEMENT PAINT 


made by a 


cement! company Mey, 
‘Dus, oy 
ge Boys, OD UCTS prvIsION 
a Mig) ORTLAND CEMENT ©O: 
ley 2d Build 
Eland. onic.” 
@ A large cement company stands back of | " 
Medusa Portland Cement Paint. This pain 
is not untried and unproved, but has gained 
its reputation with contractors and painters 
as the most dependable paint for concrete, FOR CONCRETE, 
stucco, and masonry after 28 years of success- 
ful use. That’s why you can sell Medusa STUCCO, AND MASONRY 
Paint with complete confidence . . . be as- 


sured it will give your customers the kind Protects and decorates. Equally 


of satisfaction they want. effective on exteriors and in- 
NATIONALLY ADVERTISED teriors. Above or below grade. 
You'll benefit from all Medusa’s advertising. Brushes or sprayson. Mixes with 


But the paint advertising will do more than 
ever in producing sales for you. This year, 
Medusa Paint advertising is reaching mil- water. Ten colors. Packed in 5, 
lions of people through the pages of The 10, 50-pound metal containers. 
Saturday Evening Post, Better Homes and 
Gardens, Small Homes Guide, and other 
leading home and building publications. In 
addition, there are folders, booklets, counter 
signs, newspaper mats, window decals— 
everything to build sales and profits for you. 


Why take a chance with unproved brands. 
Stock, sell, profit, on Medusa Portland 


water. Seals masonry. Checks 


MEDUSA 


PRODUCTS DIVISION 
of MEDUSA PORTLAND CEMENT COMPANY 


Cement Paint—the standard for quality 1019-1 Midleed Building + Clevelond 15, Ohie 
throughout the industry. Also made by Medusa Products Division of Canada, Ltd., Paris, Ont, 
Distributors Everywhere 


8 CEMENT PLANTS AND 3 WAREHOUSES 
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ESKOTRAY 


The pepe lastic Ss Cube Tray 


Mr. Dealers 
1948 IS ESKOTRAY YEAR! 


We have merchandised 
ESKOTRAY, from raw 
material to the freeze 
ing compartment of 
Mrs. Smith's refrig- 
erator, to sell and 
sell. Quick conven-= 
ient ice CUDESececece 
truly....at a twist of 
the wrist! Priced for 
activity, discounted 
for liberal dealer 
profits, packaged and 
displayed for eye ap- 
peal ESKOTRAY sells 
and repeats because 
your customers will be 
ESKOTRAY'S best ade 
vertisers, 


Order now from your 
jobber or address 
your inquiries to us, 
Yours very truly, 
sales Manager 
ASSOCIATED PLASTIC COMPANIES, INC. 


201 N. WELLS ST. CHICAGO 6, ILLINOIS 


COUNTER DISPLAY PACKED IN 
EACH ONE DOZEN CARTON. 


AD MATS ON REQUEST 


“Quadriver' 


Drake New England Corp., 265 
Church St., New Haven, Conn., offers 
the ‘Quadriver’ made of alumi: It 


is a screw driver with four different- 
sized, steel-bit screw drivers neatly 
nested in one aluminum handle. 
Knurled, handle is well balanced. 
Packed four doz. in a merchandising 
type box with pop-up bull’s eye for 
counter and window use. Suggested to 
retail for 69 cents each. 


Gasket Material Kit 


Porter Mfg. & Supply Co., 2500 W. 
6th St., Los Angeles 5, Cal., offers a 
complete gasket-making kit for farm 
and trucking use, industrial mainte- 
nance down to individual use. It con- 
sists of two-sized rolls of flexible gasket 
material, tape form and a bottle of 
flexible gasket cement. As the cement 
and the gasket tape withstand vibration 
and shock and are not affected by 
aliphatic fuels, oil or water, says the 
maker, the products lend themselves to 


a variety of repair jobs. Cement - 
suited for automotive or industrial be!: 
dressing needs. Kit is compact an 
light in weight. 


Queen Cutlery Catalog 


Queen Cutlery Co. 200 Madison 
Ave., New York City 16, has issued ; 
catalog in loose leaf form, so the pages 
can be slipped out. All knives, seta ani 
display pieces are illustrated and de. 
scribed. 


‘Mini Perk' 

Fireglas, Division of Polan Industries. 
Huntington 19, W. Va., offers a 2-cup 
glass percolator known as Mini Perk. |: 
has a durable aluminum insert and lid 
Features a flame-proof plastic handle 
and polished stainless steel. Can be 
used as hot syrup server, cocoa or te 
pot, etc. Packed 24 to carton with } 


percolator bodies free to cover heat 
breakage or loss. Shipping weight 5 
Ibs. 


PD 


Retailers Income 
Tax Guide 


Fairchild Publishing Co., 8 East 13th 
St., New York City 3, has issued the 
1948 revised edition of Fairchild’s In- 
come Tax Guide for Retailers. Harolil 
Gold and Louis Haimoff. the author. 
include all the latest treasury depart: 
ment rulings and their interpretation‘. 
to aid the retailer. It contains all the 
regular features and not only helps the 
merchant prepare his tax return sep 
by step but serves as a year-round aid 
in making business decisions that wil! 
ultimately effect his taxes. Special <t- 
tions are devoted to individual, partner. 
ship and corporate firms with the at: 
vantages of each discussed. Suggestet! 
to retail for $2.75. 
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SALES STAR! 


Give SOILAX a big play in your housecleaning 


section, then watch your profits roll up! 


15,126 hardware dealers from coast to coast report 
Soilax outsells all other brands of cleaners! Your cus- 
tomers want Soilax and look for it in your store. Make 
sure you disp!ay Soilax right in front of their eyes— 
they’ll see it quicker, buy it quicker! 


Nothing sells better than display, no cleaner sells faster 
than Soilax—combine the two and you’ve got an unbeat- 
able profit team! And remember, your big Soilax profits 
are Fair Trade Protected! 


NEW, SURE-FIRE DISPLAYS! 


NO RUB! No SCRUB! NS Free samples 


. pest for —the world's 
*& Ail POSE CLEARING >. bes! sales- 
y 


men! 


Window or door | 
poster—gets ‘em 
coming or going! 


ECONOMICS LABORATORY INC., ST. PAUL, MINN. | 
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S59 WRITE TODAY 


“ATnge Sipe PAINT 


F + RUST PROOF 


FOR FULL 
PARTICULARS 


. Mons ~ 
“Onn InDIAWA, U 5? 


PROVEN PERFORMANCE 


under every condition imaginable makes 
BROMA Chrome Finish Aluminum Paints 
the most desirable in America. BROMA‘’S 
unique qualities insure surface protection for 
metal, wood, concrete, plaster, canyas, and 
other materials, Capitalize on its nation-wide 
popularity .. . order BROMA paints today! 


Free sales promotion 
material available 


HAMMOND, INDIANA, U.S.A. 


MASTER BRONZE POWDER CO. 


The Best Are 
BETTER BRAND 


e and rat 


¢ METAL OR WOOD TRIGGER 
© FOUR-WAY ACTION 
¢ OIL TEMPERED SPRINGS 


McGILL METAL PRODUCTS CO. 


Marengo, Illinois 


The New Look 


When your customers have 
Adjustable Closet 


Hangers in their homes, 


Shelby 


they need 
find their 
New Look 


in style. 


There’s a 
Shelby 


Hangers 


They’re adjustable in length 


and easily 


Take a look at this profit 
item — Shelby’s Hardware 
of the Month. Your Jobber 


has them! 


Adjustable Closet 


only look once to 
choice—and_ the 
clothes will hang 


‘ 


ready sale for 
in every home. 


installed. 
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SPRING HINGE CO 


SHELBY CHIC 


IWHAT’S NEW 


‘Eversharp’ Mower 


Midwest Mower Co., St. Louis, Mo., 
is introducing the “Eversharp” lawn 
mower. Two blades simultaneously at 
the cutting surface are found to be 
most efficient, says maker. New features 
of protection are included to provide 
longer life for lower cutter bar and 
resistance to impact shock and foreign 
objects. Eversharp has 16 in. cutting 
width with five blades, double paw! 
clutch, cutting blades and lower cutting 
bar of crucible steel, precision ground 
for perfect alignment and double set 
screws. Adjustment for light or heavy 
lawns has a range of from % to 1% in. 
Has ribbed rubber tires and_ rigid 
tubular steel snap-on handle, balanced 
weight of 34 lbs.. and is available with 
cast side frame or all-steel frame. 


Six-Shot Apache Air Pistol 


National Cart Corp., 330 S. Fair 
Oaks Ave., Pasadena z, Cal., otters the 
250 cal. size Apache air pistol. The 
pistol penetrates % in. pine easily, says 


maker. Gun features easy squeeze trig- 
ger, an automatic six-shot magazine, 
precision rifled barrel automatic safety, 
adjustable sights, inlaid pattern grip 
and a fast, easy pump action. Claimed 
to be completely rust-proof—it is fully 
guaranteed on a lifetime factory service 
basis. Made entirely of brass and alumi- 
num. Other features of the Apache air 
pistol are: All brass valve parts, duo- 
tone finish, and air reservoir storage. 
Packaged in a simulated walnut display 
box, the gun is 11'% in. long and weighs 
20 oz. 


Infant Trainer 


Cambridge Industries, Inc... Iniant 
Specialties Division, 315 E. 91 St.. New 
York City, 28, offers the King Cole in- 
fant trainer made of sturdy lustrous 
plastic. Closed. unit resembles a modern 
cover. Maker claims there is no inter- 
ference with adult use: trainer is 
raised in normal fashion. When lifted 
for infant use, King Cole automatically 


locks into a real seat for baby. Wide 
arms and back provide safety and com- 


fort for the child. Unit has _ built-in 
deflector and plastic vinyl straps. Sug- 
gested to retail for $6.95. 


Revolving Lawn Sprinkler 


W. D. Allen Mfg. Co., 566 W. Lake 
St.. Chicago, II, offers the revolving 
lawn sprinkler cataloged as No. 7-11. 
Water is sprayed in a twisted and 
swirled pattern in the air to fall evenly 
on the lawn, says the maker. Stream- 
lined in design, sprinkler has a red 
base, polished brass arms and _free- 
running bronze bearing. It sprays 6 
gals. per minute in a 36 ft. circle at 
30 Ibs. sill cock pressure. 


Farm Dinner Bell 


Design for Outdoor Living, Harring- 
ton, Ill.. offers dinner bell for farm 
ranch or estate. Clipper is adjustable 
to control volume. Bell is 14 in. diam- 
eter, 9 in. high. Supporting bracket. 18 
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in. wide. Black or white enamel finish. 


Shipped assembled. with cord. weigh- 


ing 35 lbs. Suggested to retail for $15. 


HARDWARE AGE 
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When you shew lt, you weld tf 


— 


e EASIEST TO USE! 


e EASIEST TO 
DEMONSTRATE! 


EASIEST TO SET UP 


@ Opens in one motion 
@ Opens from either end 


@ Positive locking 


EASIEST TO USE 


@ Perforations mean faster ironing 
@ Steady—rigid —strong legs 
@ Rubber feet, no slipping 


EASIEST TO PUT AWAY 


@ Closes in one motion 
e@ Hangs from either end 


e Stands on either end 


a 
(ees the name on many profit-building products of 
NOBLITT-SPARKS INDUSTRIES, Inc., 
Columbus, Indiana 


‘oistrieureD BY Sabmnariton & Co, Se. 1107 BROADWAY, we YORK CITY 10 


° EET MS Se "> NEW YORK 
Me —_ CcHTCAGO 


@ METAL-CHROME DINETTE SETS 
@ ALL-METAL IRONING TABLES 


@ ALL-METAL OUTDOOR FURNITURE 
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START THE 
YEAR IN HIGH 
WITH FAST-SELLING 


x-acto 


Dealers who've sold X-acto will tell 
you this famous line of handicraft 
knives and tools is a high-profit, 
full-profit line too... protected by 
the X-acto Fair Trade Policy! Your 
customers all know X-acto... want 
X-acto... buy X-acto over other 
hobbycrafters’ lines. They’ve seen 
X-acto advertised in all the big 
magazines and they’ll take no other! 
Remember, there’s an X-acto knife 
or tool set for every hobbycrafter’s 
need ...so stock the full X-acto line 
from the 50-cent beginner’s knife to 
the super-deluxe “Toolmaster” 
Chest—X-acto No. 89, retailing for 
$50. Write now for complete details! 


NO. 86 X-ACTO HOBBY CHEST 


Contains 3 X-acto knives, 6 blades, 6 
gouges, 4 routers, 2 punches, 3 3-inch 
blades, balsa stripper, plane, sander, 


steel rule—all in handsome 


wooden chest ... to retail for 
®*Reg. U.S. Pat. Off. 


$10 


Alfred Field & Co. 

(Manufacturer’s Agents in the Hardware 

Field) 

93 Chambers Street, New York 7, N. Y. 
Please send me complete information on 

X-acto Knives and Tools. 


NAME 


ADDRESS 
CITY & ZONE. (STATE 
My jobber is_ 


Lewmemeeneeeeeenee 


X-acto Crescent Products Co., Inc., 
440 Fourth Ave., New York 16, N. Y. 
In Canada: 


Handicraft Tools, Ltd., Hermant Bidg., Toronto 
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Waterprooted 
Patching Cement 


Green Thumb, Inc., 2103 Race St., 
Philadelphia, Pa., is making a water- 
proofed patching cement for home and 


TriB-L-(RETE 


* 
SCARE TD USE PATCeG eter LS 
ee, PI. 


industrial use. Trip-L-Crete is a com- 
bination of cement, sand, and Trip-L.- 
Seal in measured proportions so it can 
be made ready for use simply by adding 
water. Eliminates the need for buying 
and mixing separate ingredients. Ce- 
ment is packaged in a 5-ply bag which 
is dust and moisture-proof, says maker. 
Green Thumb offers counter cards and 
circulars for effective display. Trip-L- 
Seal is a compound which is said to 
make concrete impervious to capillary 
water action and prevents damaging 
effects of freezing and thawing. Also 
permits painting the finished job with- 
out lime burn or discoloration. It is 
offered in 20 lb. bags to retail for $1. 


‘Your Family Dog’ 


Gaines Dog Research Center, 250 
Park Ave., New York City 17, has is- 
sued a publication called “Your F amily 
Dog,” which is devoted to the care, 
feeding, grooming, exercise, etc., of the 
dog. It includes both dog fact and 
fiction and is 15 cents per copy. Book 
is illustrated in color. 


Frost Finish Grill 


Continental Alloy Castings Co., 19625 
West Lake Rd., Cleveland 16, Ohio, 
offers an aluminum grill designed for 
bacon and eggs primarily, but it can 
be used for hamburgers and fried po- 
tatoes, pork sausage and fried apples, 
chops and steaks, etc. Sloping surface 
allows excess fats to drain constantly 
hence the flavor of the meat is not 
boiled ot in the grease. Drippings in 
the flat well add flavor to potatoes, eggs, 
or whatever is cooked there simultane. 
ously. Frost finish of cooking surface 
is said to help in eliminating sticking 
of food. Suggested retail price east of 
the Mississippi is about $3. 
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AND A JOY 
TO DEALERS | 


Dealers enjoy the increased. 


widespread interest in croquet 
—not only because it’s a fast 
moving item itself, but also be- 
Cause its popularity increases 
sales of outdoor equipment. 

Promote lawn furniture. um- 
brellas, yard decorations via 
this popular interest in Ameri- 
ca’s Family Game. 


SALES REPRESENTATIVES 


Eastern — Julius Levenson, 7 E. 17th Se., N. Y. 
Southern — Louis Williams, Nashville, Tena. 
Midwest— South Bend Toy Mfg., So. Bend, Iad. 


So. Calif. & S. W.—Glenn B. White & Assoc., 
122 S. Broadway, Los Angeles 1 S, Calif. 


No. Calif. — Standard Toy Agencies, 718 Mission. 
San Francisco, Calif. 

Denver & Pac. N. W.—Leo Scherrer, 2840 W. 
93rd Sc., Seattle 7, Wash. 


SOUTH BEND TOY MFG. CO. 
SOUTH BEND 23, INDIANA 


SOUTH/BEND 


toque 


AMERICA’S FAMILY GAME 


Croquet Sets « Baby Carriages + Children’s Furnitare 
Doll Carriages « for ever 70 coatinuegs years 


HARDWARE AGE 


——— a CT 
. 
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Steel Broom Cabinet 
Midwest Mfg. Co., Galesburg, IIl., of- 


fers a broom and linen cabinet to its 
line of Kitchen-Kraft steel cabinets. 


oe —-—- 
. 


_- 
a. 


i‘ 


+ Jig ? 


Cabinet has an opening in the right 
hand side of bottom shelf in upper com- 
partment gives clearance for broom and 
mop handles. Hooks are provided for 
hanging up cleaning equipment. Upper 
compartment has two shelves, adjust- 
able to any height on 2 in. centers. 
Adding 4 shelves to bottom compart- 
ment converts a broom cabinet to a 
linen or utility cabinet. Sectional shelf 
closes broom handle opening in upper 
compartment. Cabinets are bonderized. 
sprayed inside and out with Dupont 
Dulux enamel and baked on. Semi-con- 
cealed hinges and door handles are 
chrome plated. Cabinets stand 84 in. 
high, 24 in. wide and 13 in. deep. 


Plastic Handled 
Kitchen Tools 


Crown Industries, 379-85 Lexington 
Ave., Brooklyn 16, N. Y., offers plastic- 
handled kitchen tool line including 
hamburger turner, cook fork, slotted 
cake turner, spatula, gravy ladle, and 
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solid spoon. Made of stainless steel 
with green or red handles. Suggested 
to retail for 59 cents each. Packed one 
doz. to chipboard box, 6 and 12 doz. 
to carton. Other, tools not shown are 
skimmer, fish turner, pie server, pierced 
spoon, etc. 


_—_—_— —_-~ 


Devoe Painting Guide 


Devoe & Raynolds Co., Inc., 44th 
St. & First .Ave., New York City 17. 
has released a book entitled, “Devoe 
Painting Guide.” Book was composed 
to insure the proper use of paint and 
related materials. Methods of painting 
each major type of surface, walls, fur- 
niture, woodwork, floors, is shown on a 
single double page spread which also 
provides spread rates, drying times, 
surface preparation and a short descrip- 
tion of products recommended. Its cover 
is the index. Copies may be obtained 
by sending 50 cents to Sales Training 
Dept., Devoe & Raynolds Co., Inc., 787 
First Ave., New York City 17. 


Keg Radio 


Radio Development & Research 


Corp., 26 Cornelison Ave., Jersey City 
4, N. J., is introducing a Magic-Tone 
radio in a keg. Radio is a super-hetero- 


dyne AC-DC type mounted in a pottery 
keg. Spigot controls both switch and 
volume—the bung selects your station. 
Base is stained walnut and is equipped 
with six glasses. Unit is suggested to 
retail for $19.95. Radio is individually 
packed, six sets to the master carton. 


Guide Buttons 


Makinen Guide Buttons are being dis- 
tributed by the Makinen Tackle Co., 
Daleva, Mich., to’ give with the pur- 
chase of any one of the fishing lures 
made by the company. Buttons are 
printed in three colors. 


Here's why Ta-pat-co Life-Save Vests 
and Cushions are favorites with 
dealers and consumers alike: All 
Ta-pat-co marine products are filled 
only with new Java Kapok, the safest, 
most buoyant material of all. Ta-pat-co 
products are designed correctly, too 
—they're cut for style and comfort 
as well as safety. Ask your jobber for 
the complete Ta-pat-co story for 
1948—or write us for name of 
nearest jobber. 


THE AMERICAN PAD & TEXTILE COMPANY 
GREENFIELD, OHIO 
Canedian Branch: CHATHAM, ONTARIO 


STAY-A-FLOAT — the 
safest, fastest-selling 


child's swim vest. Re- 
cently redesigned and 
improved by Adolph 
Kiefer, world-famous 
swimmer. 


THE SPORTSTER 
easy-fitting, comfort- 
able life-save vest for 
all sports on water. All 
outdoorsmen know the 
Sportster! 


BUOYANT CUSHIONS 
—beoutiful new de- 


signs make these Ta- 
pat-co products more 
popular than ever. 
Coast Guard ap- 
proved. 


WOMAN'S VEST 
gaining acceptance 
every year with women 
water sports fans. Spe- 
cial styling for comfort 
and safety. 


@Ta-pa!-co Marine Preducts are recommendea 


and merchandised by 


famous swimmer. 


Adolph Mieter, worid- 


Sell Ta-pat-co and 


you sellthe FAVORITE 
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NOW READY 
FOR YOUR 
CUSTOMERS! 


Teuch— it's closed! 
Positive Catch 


\S 


Teuch— it’s open! 
Pesitive Release 


At last you can offer an inexpensive, 
simple and easy to install hidden 
latch that does away with bulky 
hardware, knobs and handles. 
Hundreds of uses in home and 
office! Good profit item with grow- 
ing demand. 


TUTCH-LATCH Is priced right 
for volume sales! 


And individually packaged with 


1 finger unit 1 toggle unit 

1 hinge spring 1 set assembly 
screws 

Complete installation instructions 


See your jobber or write direct for 
l#eroture and prices 


PHILLIPS 
furcy LATC# 


J, L. HOLLAND CO. + PROVIDENCE 1, R. 1. . 


National Sales Representative 


/OPYRIGHT 1948 PHILLIPS TUTCH-LATCH GO. 
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WHAT'S NEW 


Bolt Action High 
Power Rifles 


Remington Arms Co., Inc., Bridge- 
port 2, Conn., is offering two models, 
721 and 722 bolt action high power 
rifles. Rifles feature: encased bolt head 


said to support and enclose cartridge 
case for utmost safety and! accuracy; 
double locking solid lugs; new style ex- 
tractor; match rifle trigger mechanism 
with smooth. sharp, lightning fast let-off 
claimed to have no back lash, drag or 
creep; special bolt stop in front of 
trigger; streamlined sporting stock; 
light weight, perfectly balanced; and 
attractive appearance. Model 721A 
standard grade chambered for .30-06 
Spfld. or 270 Win. cartridge with 24 
in. barrel or for .300 Mag. cartridge 
with 26 in. barrel. Stock of American 
walnut; weight about 744 lbs., is 4414 
in. long over-all except .300 Mag. cali- 
ber, 46% in. Model 722A is the same 
except with shorter action and cham- 
bered for .300 Sav. or .257 Roberts cart- 
ridge, 24 in., over-all length 43% in. 
ond weicht 7 Ibs. Suggested to retail 
for $79.95 and $74.95, respectively. 


ee 


Electric Hedge Trimmer 


“Trimall,” lightweight electric hedge 
trimmer, has revolving stainless steel 
blade. Made of 95 percent pure alumi- 
num, weighs 5 lbs., and is balanced for 
ease of handling. No oiling is required 
and the 14 gage stainless steel blade 
requires only infrequent sharpening, 
says maker. Blade has protective guard. 
Cord, 12 ft.. and plug, to be connected 
to DC or AC outlet, is included. Pow- 


ered by a 25-60 cycle high speed Univer- 
sal motor. Trimall Division, Terminal 
Hardware, Inc., 411 Linden Ave., Wil- 
mette, III. 


GREAT NECK SAW MFRS. 


have always known hn 
sale. Hamdsome 
colorful easy-grip 

able handles. 

fully hardened, pred 
life and reliability. os 
specially boxed. r 
EACH SCREW DRIVER FULLT 
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No. 50 Screw Driver 


_ 


No. AX Midget Screw Driv! 
Assortment (1 doz) _ : 

Inquire about other GREAT NEG | 

best-selling dis ey 


pees UNRIVALLED I 

4 PRICE & QUALITY | 

i) ( {SEE YOur Jo#ie 
ne WAY ~ 
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HARDWARE 4% 


6 


Show your customers 
this wise choice 


for maximum fastener strength- 


@, CLEVELAND 


Heat Treated 
Cap Screws 


"(The Kaufman Process) 


It's easy to select Cap Screws when you know 
that one type, which costs very little more than 
the general run, has all the desirable qualities 
recommended by metallurgists and engineers. 


Cleveland High Carbon Heat Treated Cap 
Screws made by the Kaufman Process—the 
Double Extrusion method—“come through” 
with all ten important points that experts look 
for in correctly made fasteners. These qualities, 
and the extra toughness and dependability 
of Clevelands give you full assurance of a 
wise choice....The same manufacturing 
method produces Top Quality socket head 
cap screws—the newest addition to the Cleve- 
land Cap Screw Line. 


*Write for folder explaining double extrusion. 


The Cleveland Cap Sore Company 
2917 EAST 79TH STREET sd CLEVELAND 4, OHIO 


Warehouses: Chicago and Philadelphia 


Ask your Jobber for Cleveland Fasteners 


MADE BY THE ORIGINATORS OF THE KAUFMAN PROCESS FOR GREATER STRENGTH AND ACCURACY 
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N EW Designs N EW Quality N E W Low Prices WHAT'S NE 


P (a , Rheem Compact 
4 If 2 = INCH JOINTER «| a : — Floor Furnace 


Cutter-head of best | sles itis Bis Rheem Mfg. Co., 11 W. 42nd >. 

By y pia New York City 18, is offering a ms 
quality steel. Tables series, 1600 “compact” floor fursa: 
on machined ways, a ' : | 
with take-up gibs. : 


Two-way tilting fence. 
Depth of cut 5-16” 


Sarra- , james 


POWER TOOLS § 


Sold Only Through Dealers 
Write Today for Franchise Plan! 


which features a special round ° 
8 = INCH radially drilled bummer which is «' 
to provide a maximum amount of x 
ondary air to each burner port. Bur: 
may be specified for use with naturz 
manufactured, mixed or liquid fe 
lroleum gases. Heating elements a> 
made from die-formed steel, resistsp: 
seam welded. Scientifically place 

baflles installed inside the heating ¢- ], 
ments provide a long hot gas trat:. 
and maximum heat transfer. Dow 
: Rta Taegan Oi: draft diverter prevents sudden ft: 
_ - oe drafts from extinguishing the burn 
AW Ei pa a Ye and yet allows normal up drafts t 
BAND S 2 ae : continue undisturbed. Furnaces 2” 

. . Ae a OP equipped with an AGA-approved pre« 
Finest microm. a MM Blige he sure regulator. Line includes thre 
eter adjustments ~ e CEE gts J ifs models: Flat register, fits majority « 
on two guides. tO heating needs; standard dual wall mod 

el, designed for installation betwe: 
New blade ten —- ae two rooms, has a diverter which sen#- 
sioning device. eA heat in either or both; space saver 
Table tilts to 45°. 4 ‘i Se model, also installed between twe 
One-piece frame. ; rooms, has a narrow floor grille thi ! 


Blade ee motor tilt to 45° fits in the space between rug and wa!. 


cast iron table stays flat. Steel == 
base. Gives 2 5-8” cut. Faster Bunny 

Dillon-Beck Mfg. Co.. 1227 Centra’ 
Ave., Hillside, N. J.. has added th | 


netted Easter Runny containing an ac 


Tilting Table SAW 


Cuts to 2 11-16". Big tilt- 
ing table. Double-locking 
fence. 


t 
CORPORATION 

| soriment of various Wannatoy numlrr- 
WATERBURY 86, CONN. 


to its line. 
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Garden Tool Displays 


Seymour Smith & Sons, Inc., 
ville, Conn., offers a set of 4 colorful 
garden tool displays to dealers who send 
the return postal found in the new 


FOR EASIER 
‘Awa, 
TRIMMING \\% 


Seymour Smith catalog. Sturdy displays 
feature: Pruning shears, long-handled 
pruners, grass shears and hedge shears. 
May be used for counter or window. 
Tools rest firmly in displays but can 
easily be removed for examination by 
customer. Seymour Smith trademark 
ties product in with advertising. 


'Royledge’ Patterns 


Royal Lace Paper Works, Inc., 99 
Gold St., Brooklyn 1, N. Y., has added 
5 new patterns to its Royledge pattern 
line. Included in the group is a “High- 
land Plaid” which is predominantly red 
with green and blue; edge is scalloped; 
at top is band of gray lattice work; 
another is “Royal Rose” floral design 
with large red roses and green leaves 
on a white background, border has a 
sweeping scalloped edge; “Orchard’s 
Pride” features giant re] apples with 
apple-blossoms on a white background, 
scalloped border of blue and white at 
top and bottom. Fourth new pattern is 
“Chick-a-dee” and includes perky yel- 
low ducklings gathering and cooking 
red and green vegetables and the fith 
is “Old Lace.” Latter pattern is avail- 
able in all-white and red, green and 


blue. 
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Oak- 


SPINNER 
EDGER 


DELUXE FLOOR 
MAINTENANCE 
MACHINE 


American Floor Surfacing Machine Co., 


Lit lev Nite 
i enter 


Everywhere — American Rental Sanders mean 
business for hardware and paint dealers! This 
service increases store traffic for you... brings 
in new customers for many items. They come 
not only to rent floor surfacing machines. . 
they also buy floor finishes, paints and other 


supplies and materials needed for the job. 


For extra profit and goodwill—furnish an 
American Spinner Edger which eliminates tedi- 
ous hand scraping... and an American DeLuxe 
Floor Maintenance Machine for polishing, steel 
wooling and scrubbing. Your cus- 
tomers will gladly pay the rental 
Send 


fees for these labor savers. 


today for profit-plan booklet. 


[) Spinner Edger ([) DeLuxe Floor Maintenance Mac 


RICAN 


522 So. St. Clair St., Toledo 3, Ohio 


Send 12-page illustrated free booklet showing how to make money in the 
floor sander rental business; also details and prices on the followin 
C) Floor Sander 


fine 
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© This line of household items 
consists of funnel combinations, 
fruit juicers, shaker sets, sink 
strainers, tumblers, tumbler 


sets, etc. They are uncommonly 
smooth and free from molding 
marks, laminations and defects 
of any kind. Of beautiful, lustrous 
finish, they are also highly dur- 
able. Colors: solid red and white. 
® They are made only of virgin 
materials and molded with ex- 
‘reme care. They are backed by 
vix years of plastic experience. 
Ask for folder A-l and prices. 


PLASTICS DIVISION 


The VLCHEK TOOL Co. 


3001 EAST 87th STREET - 
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CLEVELAND 4, OHIO 


WHAT'S NEW 


Pre-Focused Flashlight 


Supply House, Post Office Box 14]. 
Toledo 12, Ohio, offers a 5-cell pre- 


7 


focused flashlight made of solid brass 
tubing, heavily chrome plated. Has a 
navy tested switch which is said to 
have stood up under 2500 “ons” and 
offs.” Switch is a 3-position design. 
Bulb housing has protective feature 
which prevents jars and knocks from 
ordinarily ruining the bulb. Light has 
a small head. Light is suggested to 
retail for $2.95, packed 1 doz. to case, 
shipping weight, 20 Ibs. 


Brass Mail Box 


Trine Mfg. Corp., 401 E. 163rd St.. 
New York City, 56, is making a sur- 
face type mail box of all brass welded 
construction. Said to hold more than 
average quota or mail, it has a clip for 
magazines and newspapers. Designed to 


_ blend with any style house. Box is 11% 


by 6 by 2% in., and has name cari 
holder, self-closing drop cover and a 


staple for padlocking. Packaged ia: 
corrugated carton with a prevision al 
lowing for removing the box for displ 
without re-sealing the carton. Suggested 
to retail for $6. - 


Fold-Away Laundry Hanger 


Fold-Away Products Co., Jerse; 
Shore, Pa., is offering an efficient de 
vice which eliminates low hanging and 
sagging clothes lines. It is made of 
heavy duty steel finished in a ligh: 
color. Four sizes run, 35, 51, 67, or 8 
in. in width over all, holding either 7. 
10, 13, or 16 lines. Wider hangers with 
more lines are special and can be fur- 
nished on request. When it is not m 
use it can be put against the ceiling 
out of the way. When in position the 
standard hanger supports lines 12 in 
from the ceiling. However, provisics 
has been made to cut this size down 
for 8 in. drop if necessary. Hanger 
can run either with or across the joista 
Attaches to ceiling on 16 in. centers 
Attractively packaged it is furnished 
with proper screws and installation in- 
structions. 


Silex Display 


The Silex Co., Hartford 2, Conn., is 
offering a 3-piece glass coffee maker 
display which pictures the product in 


use and also displays the merchandise. 
Die-cut and lithographed in 8 colors, dis 
play has a central panel 32 in. high by 
24 in. wide and two 3-dimensional side 
pieces, 2] in. high by 12 in. wide, with 
‘latforms in front to hold models. 


Shoe Rest 


Combination that can be used for 
both repairing and shining shoes. Made 
all in one piece, the last is said to fi 
all sizes of shoes. Device is finished in 
black enamel and made of unbreakable 
malleable iron. Shoe rest is packed in 
bulk, shipping weight being 30 lbs. to 
a doz. Star Heel Plate Co., 357-391 Wil- 
son Ave., Newark, N. J. 


HARDWARE AGE 


Name YOUR FUEL! That's what full-line 
Monarch dealers can tell their trade . . . electric, 
gas, coal-wood, or combination. Monarch’s com- 
plete line covers every range market with a top-flight 
performer. Each range is packed with exclusive 
features and backed by a half-century reputation 
for high quality and user satisfaction. Yes, it’s 
a pretty volume-and-profit-picture. See us at your 
State Hardware Show. 


MALLEABLE IRON RANGE COMPANY 


2428 LAKE STREET BEAVER DAM, WISCONSIN 


# CIRCULATORS 


& CIRCULATORS WITH 
RADIANTS 


= & RADIANTS 


PLEASE HELP US TO 
HELP YOU © The demand for 


Royal Gas Heaters continues far ahead 
of supply. You can help us to help you 
if you will place your specifications early 
for shipment when available. If you will 
check the Royal features you will see 
why Royal Gas Heaters are in such 
demand. 
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CHATTANOOGA IMPLEMENT 
AND MANUFACTURING CO. 


CHATTANOOGA, TENNESSEE 


MANUFACTURERS OF ROYAL GAS HEATERS 
ROYAL FIREPLACE FURNISHINGS 
KOL-GAS MAGAZINE HEATERS 


ultra-new polythene kitchenware ee 


by the makers of 


ORIGINAL 
all-plastic 
ice cube 
tray 


sold by 4000 dealers 
from coast to coast 


fast turnover — profitable repeats! 
FOR SALES IMPACT you can’t beat this 


completely new line of handsome, practical 
houseware for table, kitchen and refrigerator 
use. Made of duPont polytnene, the modern 
miracle plastic that’s strong, light, flexible, 
sanitary—and shatterproof! Three sizes of 
nesting utility bowls —two of refrigerator 
leftover dishes with covers—ice buckets—- 
large and individual salad bowls—ice-box- 
cake dishes — custard cups — tumblers — 
cereal dishes—all in beautiful translucent 
pastel colors. Write for details, prices and 
discounts. 
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WHAT'S WE 


Hagerty ‘Sea Shelf’ 


Hagerty, Cohasset, Mass., offers tbe 
“Sea Shell” pre-fabricated boat ki 
ready for assembly. Designed to answer 


the need for an inexpensive all-purpose 
boat for fishermen, duck hunters. 
youngsters, and the like. It can be 
rowed, towed, sailed or used with ap 
outboard. Included are precision pre-cul 
parts of waterproof plywood and ma- 
rine approved lumber, rust-proofed 
screws and oarlocks, marine glue and 2 
wood assembly form plus full-scale lay- 
out plan and instructions. Boat is 8 ft 
long, 16 in. deep, has a 4 ft. beam and 
weighs 65 Ibs. Suggested retail price 
for complete kit is $35. Parts are— 
mast, boom, counterboard box, floor 
grating and tiller along with aluminum 
dagger centerboard and rudder. Sail is 
$25 additional. 


—— 


Small Packaged Solder 


British Industries Corp., 315 Broad- 
way, New York City, is introducing 3- 
cored Ersin multicore solder in two 
small handy packages suitable for over 
the counter merchandising. Packages 
are clearly marked as to size and alloy. 
One Ib. package features a pull as re 
quired arrangement which eliminates 
wastefulness in use. Packages contain 
interesting ideas simplifying use of the 
solder. 


Special Roach Spray 


Boyle-Midway, Inc., American Home 
Products Corp. Div., 22 E. 40th St. 
New York City 17, is offering a new 
roach killer, the Black Flag special 
roach spray. Insecticide although about 
the same toxicity as DDT to warm. 
blooded animals is said to be five 
times more toxic to crawling insects. 
The spray containing 2 per cent chlor- 


_ dane is effective and yet is safe. When 


sprayed on a surface it leaves an in- 
visible varnish-like film. When the 
roach comes in contact with it, he dies. 
Killing powder is claimed to continue 
for about three months under normal 
circumstances. It is a contact poison 
which is absorbed through the feet of 
the insect and attacks the nervous sys- 
tem. It is also a stomach poison and 
a fumigant. 
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No 2 45° Tilting Table Stationary Table 
tor mount needed ... Size 18” x 25” with Raising Arbor 
Large -€ 
Protractor 


5 
Built-in 
Belt Adjustment 


6 
7” Table space 
in front of blade 


7 


Self Contained 
Sow Dust Collector 


Heavy Cast Iron Construction Bench Saw 
... for home, farm, factory or construction use 


Here’s value. Solid, heavy, precisely engineered . . . the Tomlee 
Tool Bench Saw is a real substantial tool. It has the quality that 
builds customer good will and repeat sales. It is priced within 
reach of everyone. Its rugged construction makes it possible to 


use this saw on many varied jobs in addition to its home work- 


‘shop use. As a resale item it has eye appeal. 


/A very reasonable investment sets up a complete and profitable 


department . . . the counter space required to display the line is 


not large. 


When you sell a Tomlee Tool you have a worthwhile unit of sale. 
Write for full information and the name of your nearest Tomlee 
Tool jobber today. 


Selective Jobber Arrangements Are Available 


dG SAWS... LATHES .. . JOINTERS 
. SPINDLE SHAPERS 


SANDERS ... BENCH SAWS.. 
BAND SAWS ...DRML PRESS .. 


The BIG Value Line With Customer Appeal 


F.O.B. Minneapolis 
without wings — wings $4.95 


8 
8” Blade 
Cuts 2” lumber 


° 
New Departure 


TOMLEE TOOL 
BAND SAW...No. 40 


Solid cast iron construc- 
tion . . . equipped with 
Chrysler Oilite Bearings 

. it has a ground table 
12” x 14” that tilts 45°. 
Dials are large and easy 
to read. It will cut 6-inch 
lumber. 


TOMLEE TOOL SANDER...No. 60 
SS One look at this 


sander and you 
knowitiscapable 
of turning out the 
work. It is 
smooth running 
and free of chat- 
ter. It uses a standard 
abrasive belt 4 inches 
wide. 


TOMLEE TOOL 6" JOINTER...No. 50 


The new Tomlee Tool Jointer is ball bear- 
ing precision built to handle lumber up to 
6-inch width. Equipped with rollers in front 
and back for more efficient work. Designed 
for 34” rabbiting. 


TOMLEE TOOL LATHE...No. 11 


This lathe has many fine features only ex- 
pected of higher priced tools. Adjustable 
tool rest grooved to fit the hand .. . four-step 
pulley allows mounting from 
below or back . . . spindle 
standard threaded. 


Double Race Ball Bearings 


» . . and now 


THE DOG BAR 


A Dog Furnishings Dept. compact and com- 
plete—made up by expe isting of 
assortment of quality harness, collars, leads, 
chains, brushes, soyeJacluding FREE Com- 
bination Display Unit, Size chart for all 
breeds, price tags. 


Brings yeu 129.06 
Costs you 74.61 


YOUR PROFIT $54.45 
Write for illustrated literature 


LEHMAN BROS. 


Specialists in Pet Supplies Since 1925 
1830-38 St. 


GALVANIZED 


STOVE PIPE WIRE 


PACKED IN DISPLAY CARTON 


The wire of 1000 uses! 18-19-20 gauge in nandy 
50-ft. rolls. Zinc-coated to prevent rust. Color- 
ful disploy carton builds extra sales for you. 
Write for information. . 

Same gauge wire also available with black 
annealed Bnish: coated with rust inhibitor. 
Plain carton, 


SPRING STEEL MUSIC WIRE 


Non-snarling—easy to work: lays flict in coils. 
High tensile strength carbon steel drawn to 
excct dianmeters—.010 to .120. 


PEKIN SPECIALTY Co. 


PEKIN, ILLINOIS 
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Clair Ave., Cleveland 14, Ohio 


WHAT’S NEW 


Aluminum Pitcher « 


Spun Aluminum Products Co., 565 
Fifth Ave., New York City 17, is offer- 
ing a pitcher made from 16-gage alumi- 
num lustrously polished. Its capacity 
is 234 qts. May also be had with an ice 
guard attached. Pitcher is designed for 
sanitation and easy handling. 


Retailers Tax Manual 


Institute of Distribution, Inc., 25 
West 43rd St., New York City, has pub- 
lished the 1948 edition of “Retailers 
Manual of Taxes & Regulations.” 
Manual is a compendium in tabular 
form of data on the various state and 
federal tax and regulatory laws which 
affect retail merchants. Book is sold 
for $7.50. 


——_______. 


‘Fish Detective’ 


Fisherman’s thermometer known as 
the “Fish Detective” is offered by 
Trenton Mfg. Co., Covington, Ky. It is 
packaged with the “Whamcaster” buck- 
tail lure and suggested to retail for 
$1.75. Package is a Frame Vue box 
with photographic blue water back- 
ground. Maker states that water tem- 
perature is a main factor in catching 
fish and this device places you on the 
spot where the fish are. 


— ee 
Trenton LEA Box 


COVINGTON, Ky, Thi : 
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iT SWINGS 


s 
95% OF 
ALL CORD 


SET TROUBLES 
A BIG VOLUME, FAST MOVING 
LONG PROFIT SPECIALTY! 


Eliminates 95% of all cord set troubles 
Wireless swivel plug keeps cord from 
heat of electric iron, eliminates cord 
chaffing, twisting — no broken wire: 
no shocks, no inconvenience. Fimes? 
quality cord, Two smartly styled 
models, two price ranges. A proves 
seller. Women who see it will try 
it; women who try it will lowe & 


FREE DISPLAY CARD “Le 


Holds one WRIST ACTION 
set, and illustrates unique 
swivel action. See your job- 
ber or write direct for com- 
plete details and prices. 


DAVIS Mfg. Comeall 


PLANO 1, ILLINOIS 


—- 


A buy-word for de- 


pendable hardware! 


A product that has proved its merit « 
service through the years —that is why? 
still remains the first choice of discrin- 
inating buyers of builders’ hardwore. 


Building projects of today must serve 
the needs of future years. The moderm- 
ness of the National line embraces 
styles that exemplify the very lates: 
ideas in design to amply provide for 
the building requirements and trends 
of tomorrow. 


Dealers are enthusiastic about the cor. 
pleteness of the National line with it 
wide variety of styles onc 
sizes to meet practica'; 
every request of the trace 
for this type of hardware 


NATIONAL MANUFACTLRS, ae 


COMPANY 
SE PORMLGEIN GG: -/er i a ae, 
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Econo Shower 


“™ Standard Steel Cabinet Co., 3701-3715 
Milwaukee Ave., Chicago 41, IIL, offers 
wa, 


the “Econo Shower” for basements, 


utility rooms, garages and summer 
‘ houses. Installation is simple wherever 

there is drainage. Colorful plastic cur- 
- a tain is included. Adjustable shower 
* head. 


—— eee 
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‘ne Ice Bucket 


=: Continental Silver Co., Inc., 32-33rd 
y 4 St.. Brooklyn 32, N. Y., offers a 
# : wrought-aluminum ice bucket with an 
“™*" embossed chrysanthemum _ design. 
~:' Bucket features Owens-Corning super- 
fine Fiberglas insulation, permanently 
sealed in. Its capacity is 2 qts., and 
ice cubes can be kept over 12 hrs., says 
maker. Will keep cold drinks cold and 
hot drinks hot. 


Electromode Catalog 


Electromode Corp., 45 Crouch St., 
Rochester 3, N. Y., offers its new cata- 
log No. EC-4. Containing 16 pages, it 
describes in detail the complete line 
of Electromode unit heaters from 1500 

as to 60,000 watts. Includes a page of 

"illustrations of the Electromode port- 
hs able and built-in-wall heaters. Contains 

a heating analysis sheet to assist in 
. solving industria] heating problems. 


_,: Label Color-Finish Color 


as Staley’s Re-New-It Finishes Co., 5235- 
“5243 Manchester Ave., St. Louis, Mo., 


** has developed a merchandising slant for 
paints which will show the color of the 
a 
at 


finish on the label. Exact duplication 
of the colors makes self-service selection 
simpler. This approach eliminates con- 
fusion with color-cards. 
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Everhot gives you a widely diversified assortment of the appliances 
required daily in all homes from the most modest to the most luxurious. 
The shopper may not always find what she is looking for, but in the 
Everhot line she always finds something she wants. 


Everhet Reaster-even Everket Rayvecter Everbet Fan and Hester 


One of the greatest staples | The outstanding room } A heater for room heating 

in the appliance trade. | heater for any room and with Comfitrol cooling. | A fan type unit. Smart 
Many patented exclusive any season. Circulating or [| Dual service in a single J styling, quick, light and 
self-selling features. radiant heat as desired. compact beautiful unit, efficient. Sells on sight. 


Everhet Air Fle Hester 


Everhet Timer Cleck 


Everhet Electric Blanket 


Useful with roasters, | Finest quality, full size. | Cooks a complete meal and 
heaters, radios, coffee- | Big intrinsic worth in a | goes to the table where it | Does everything that can 
makers, electric lights and | new appliance Item of wide [functions as a serving | be done en a kitchen 


Everket Reasterette 


Everket Rangelte 


other appliances. 80 hour 


appeal and utility. Zipper gutensil. A year ‘round | range. The only cooking 
movement. 


Plastic Bag, no added cost, | item. unit in thousands of honies. 


THE SWARTZBAUGH MFG. COMPANY 


TOLEDO 6, OHIO - ESTABLISHED IN 1884 


€VERHOT PRODUCTS 
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| Electric Company 


No extras 


coffee you'll b 
Maker! Genera 


in the aide of the upper 
he wonderful 
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ery time- 
Coffee Maker has the 
o other coffee maker bas it! 
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h coffee brew® best. 
clways right, *° the coffee is alway® a delight — 
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Temperature is 
ke a full 8 cups, oF only 2 cups— or 


¢ MODEL— Complete $6.95 
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Read it in 


NEWS | 


RAYMOND K. WATKINS 


J. FRANK BOXWELL 


Yale & Towne Announces Six Appointments 
In the Stamford, Conn. Sales Division 


The Stamford Division of The 
Yale & Towne Mfg. Co., has 
recently announced six new sales 
appointments. The six men are: 
J. Frank Boxwell, manager, trade 
sales; Raymond K. Watkins, 
manager of builders’ hardware 
sales; Walter J. Cyr, manager 
of door closer sales; Edward 
“Deke” Jones, manager of trade 
relations; John P. Dunphy, field 
sales manager; and H. Warner 
Hill, assistant manager hardware 
sales. 

Mr. Boxwell joined Yale & 
Towne in 1911 as a salesman. 


In 1941 he became field. sales 
manager, three years later, divi- 
sional sales manager and in 1946 
manager of builders’ hardware 
sales. 

Mr. Watkins has been advanced 
to his new position after serv- 
ing as sales representative in 
Western Virginia, Southwestern 
Pennsylvania and the bordering 
communities in Maryland, Vir- 
ginia and Kentucky. Before serv- 
ing in the armed forces for three 
years, in World War II, he sold 
builders’ hardware in the Pacific 
and Mountain states for 10 years. 


WALTER J. CYR 


Mr. Cyr’s appointment as man- 
ager of door closer sales fol- 
lows after a year during which 

e assisted in developing a sales 
program for Yale door closer. 
He was assistant to the manager 
of Yale & Towne’s war contract 
department. Mr. Cyr joined Yale 
& Towne in 1926. 

Mr. Jones has been with the 
company since 191] and has 
served successively as regional 
sales representative, field sales 
manager and manager of trade 
sales. Mr. Dunphy, prior to his 
new appointment was a division 
sales manager. He joined Yale 
& Towne in 1918 and served 
throughout the country as re- 
gional sales representative. 


EDWARD JONES 
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JOHN P. DUNPHY 


H. WARNER HILL 


#Ann 


H ARDWA 


Mr. Hill joie: ‘~ 
in 1929 as a com 
specialist. In 1% » 
correspondence =: 
training course = 
Yale’s customer > 
ford division. He vl 


cod 
ROPE Com 
H. G. Metcalf ve: 


elected chairman ¢« © 
of the Columbian Ro | 
burn, N. Y. Mr. Metczi: 
served as vice-charms 
board for the pest = 
succeeds Edwin F. i= 
brother, who has b= = 
since 1928. The directs = 
the by-laws to authors | 
ation of an executive = 
which includes: Ede | 
calf, H. G. Metcalf, =: * 
Everett. E. RR. Men 
elected secretary to = 
Everett. Other chang ° 
the election of Donald * : 
way as assistant secteis” : 
R. Seymour as ss= 
surer. 


—_——_—— 


CORY CORP. EX?PA\ 
CANADIAN OPERAT: 

Cory Corp., Chicage. ° 
nounced the formulate 
Corp. (Canada), Lid. =! 
sidiary firm. The Ces- 
ganization is located » '* 
Ontario. 

J. Arthur Crouch, ©: 
Cory Canadian director © 
and promotion, is now »™ 
and general manage! © 
Corp. (Canada), Lid. J.’ 
dorf, president, A. N. ” 
chairman of the board 
Blakeslee, _vice-presi¢®" 
general manager, all o! \ 
ent corporation in Chi” 
serve on the Canadian 
board. 

The newly formed ots” 
will manufacture and * 
glass coffee brewers 1° * 
brewing equipment ‘\™ 
the Dominion. Compe # .” 
facturing facilities are *™ 
tablished in a plant at!” 
Cory Corp. in Dec. !° 
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pply Convention Plans Near 
2pletion; Conference Booths a Feature 


-ement has been made 
rogram of the Triple 
aly convention, which 
ld jointly by the Amer- 
“ly & Machinery Manu- 

Association, Inc., the 
Supply and Machinery 
yrs’ Association and the 

Supply and Machinery 
ors’ Association, Inc., at 
City, N. J., April 26-28, 
sally complete. Speakers 
-lude Fred Hall, Kiek- 
~orp.; Dr. Ralph Cooper 
_n, president of Lafayette 
. Nathan H. Gist; F. J. 


Tone, Jr., vice-president, The 
Carborundum Co., and J. G. 
Geddes, vice-president, H. K. 
Porter, Inc. The convention key- 
note will be announced later. 

One of the features of the con- 
vention will be conference booths 
in the convention hall in which 
manufacturers will be able to 
meet with their distributors. 
Louis Miller will entertain with 
selections on the Convention Hall 
organ. It is expected that the con- 
vention will be both interesting 
and eventful. 


'* .7GEORGE 8. PRECHTEL 


net 
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- 8. PRECHTEL NAMED 
. JLUMBIAN ROPE CO’S. 
, CHICAGO MANAGER 


c “-eorge S. Prechte] has suc- 
“*ded Willard M. Parker as 
~ “nager of the Columbian Rope 
-+’8, Chicago branch. Mr. Par- 
‘yt has served in the capacity for 
7.” years, having joined Colum- 
« “in in 1904 as a mill hand in 
¢ 'e opening room. He progressed 
x Umekeeper and soon to order 
"s2partment and trafic manager. 
, <Tansferring to sales he was 
.- ‘tomoted to assistant sales man- 
a, BET. 

wc: Mr. Prechtel joined the com- 
a yany in 1920 and after moving 
yx ‘hough all departments learn- 


¢ 
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ing the manufacturing processes, 
he joined the sales department 
and in 1927 moved to the western 
Chicago area. 

R. Henry Strid has recently 
been appointed salesman in the 
Western Chicago territory. He is 
replacing George S. Prechtel who 
is now manager of the Chicago 
office following the retirement of 
Willard M. Parker. O. H. Tyberg, 
with Columbian since 193] has 
been named sales representative 
in the city of Chicago and ad- 
jacent metropolitan area. Jack 
Rose, who joined the rope com- 
pany in 1942, will contact cus- 
tomers previously served by Mr. 
Tyberg. 

Mr. Strid started with the com- 


WILLARD M. PARKER 


pany two years prior to the war. 
He served with the ATC in the 
Pacific for three years and then 
rejoined the sales department at 
Auburn. 


E. H. MASBACK, NAMED 
TOY, SPORTING GOODS 
BUYER FOR MASBACK 


Ermest H. Masback has been 
appointed toy and sporting goods 
buyer of Masbeck Inc., hardware 
wholesalers, 330 Hudson St., New 
York City, 13. He succeeds B. 
Gordon, who has been assigned 
special toy sales representative 
for the Masback company. Mr. 


E. H. MASBACK 


Masback was previously buyer 
of heavy hardware,plumbing and 
paint sundries. 


WINCHESTER 401, 405 
CARTRIDGES AVAILABLE 


The manufacture of the 401 
Winchester self-loading and the 
405 Winchester cartridges has 
been resumed by the Winchester 
Repeating Arms Co., and West- 
ern Cartridge Co., divisions of 
Olin Industries, Inc. 

The announcement was made 
by Winchester sales manager, 
W. S. Allen, who stated that at 
the company’s request the com- 
mittee on simplified practices of 
the Sporting Arms and Ammuni- 
tion Manufacturers’ Institute had 
restored the two cartridges to the 
active list. 


SNELL APPOINTS SALES 
MGR., J. J. BURGUET 


Jacques J. Burguet, formerly 
in the Sales Department of Snel] 


Manufacturing Company, Fisk- | 


JACQUES J. BURGUET 


dale, Mass., since 1946, has been 
appointed sales manager. Mr. 
Burguet had been connected with 
the French Steamship Co. and 
the Gillette Safety Razor Co., 
and had served five years as cap- 
tain in the U. S. Army Medical 
Administrative Corps prior to his 
first association with Snell. 


RICHARDS-WILCOX 
MAKES PROMOTIONS 


Richards-Wilcox Mfg. Co., Au- 
rora, Ill., has announced the pro- 
motion of A. J. La Fleur from 
manager of the engineering serv- 
ice department, to assistant to 
the general manager and A. W. 
Thurow from assistant manager 
of the engineering service depart- 
ment to manager of that depart- 
ment. 


———e 


RUTH NEW ASSISTANT 
BUYER AT PRITZLAFF’S 


Charles Ruth has been ap- 
pointed assistant sporting goods 
buyer for John Pritzlaff Hard- 
ware Co. 333 N. Plankinton 
Ave., Milwaukee, Wis., hardware 
wholesalers, to assist James Pike, 
buyer. Mr. Ruth was formerly a 
retail sporting goods dealer. 
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SCHICK PROMOTES TWO 
TO EXECUTIVE POSTS 
Sy D. Moorman who has been 

with Schick Inc., Stamford, 
Conn., since 1939 as a member 
of the sales force, has been ad- 


SY D. MOORMAN 


vanced to sales manager. He was 
Schick service sales manager 
prior to his new appointment. 
Len Evans succeeds Mr. Moor- 
man in the latter position. He 
was formerly a member of the 
Eastern Region sales staff with 
headquarters in New York. 


ORGILL BROS. ISSUES 
CENTENNIAL BOOK 


Orgill Bros. & Co., hardware 
wholesalers, 10 West Calhoun 
Ave., Memphis, has recently is- 
sued a book “The First Orgill 
Century” marking the company’s 
100th year in business. The book 
was composed with material col- 
lected by Mrs. Adele Orgill and 
written by Clark Porteous. It 
traces the history of the firm 
from the stage coach days with 
William Orgill through the Civil 
War, Chicago fire, yellow fever 
plague, Johnstown Flood, the 
first World War and right up to 
the present day with Edmund 
Orgill as president. The book 
contains many illustrations and 
photographs of executive mem- 
bers of the firm and personnel. 
Side marginal notes throughout 
tell of the major historical hap-- 
penings during the 100 years. 
Those who are interested may 
obtain a copy by requesting it. 


PAINT SALESMEN FORM 
MILWAUKEE CLUB 


A group of 26 representatives 
of the paint industry recently 
met at the Wisconsin Hotel and 
organized the Paint Salesmen’s 
Club of Milwaukee. The tem- 
porary officers elected were: Her- 
bert D. Hentzen of the Wiscon- 
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sin Paint Mfg. Co., president, 
pro-tem, and J. M. Schultz, Alu- 
minum Co. of America, secretary, 
pro-tem., 

Arthur H. Schroeder, regional 
vice-president, and Bernard W. 


aaa a 


win hardware, for the past 25 
years, and in his new position 
will direct an expanded hardware 
division, dealing in builders’ 
hardware and consumer items, 


Kunst, past president of the Na-| HAMMACHER SCHLEMMER 


tional Paint Salesmen’s Associa- 
tion, attended the meeting. The 
club plans to cooperate with the 
Milwaukee Paint, Varnish & Lac- 
quer Association and other or- 
ganizations in the industry and 
trade to encourage increased use 
of paint through education, pro- 
motion and cooperation. 


JACK McCUE APPOINTED 
MANAGER OF HDWE SALES 
FOR EDWARD HINES 

Jack McCue has recently been 


named manager of hardware 
sales of Edward Hines Lumber 


JACK McCUE 


Co. Mr. McCue was 
western manager of 
Erwin Mfg. Co., makers of Russ- 


formerly 


LE 


MARKS 100TH YEAR 


Hammacher Schlemmer, hard- 
ware and housewares store, 145 
East 57th St., New York Cty, 
recently marked its 100th anni- 
versary at a reception in the 
Sherry-Netherland Hotel. Mrs. 
Else F. Schlemmer, president 
and chairman of the firm cut the 
birthday cake assisted by W. B. 
McKibbin who has been with the 
company 47 years, and by Wil- 
liam N. Siebert, who joined the 
store 45 years ago. 


INSTALL NEW ENGLAND 
HOUSEWARES OFFICERS 
AT MARCH MEETING 


The newly-elected officers of 
the Housewares Club of New 
England will be installed at the 
March meeting of the organiza- 
tion. Joseph T. McElroy, Jr., 
of R. H. White’s, Boston, retir- 
ing president, who has served in 
the office for two years, will be 
succeeded by Harry Woolfson, 
representative of the Hamilton 
Manufacturing’ Corp., Columbus, 
Indiana. 

Other officers-elect are: 
T. Uek, of Aluminum 
Manufacturing Co., first vice 
president; John McQuade, Bar- 
& Putnam, 


Robert 
Goods 


num, Sumner 
Worcester, second vice _presi- 
dent; A. P. Mortimer, United 


States Stamping Co., will serve 
as secretary for the fourth year; 


Russell | John Damon of Concord (Mass.) 


Woodworking Co., treasurer. 
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been appointed 
‘aculator’s hex 
Mr. Boxrude wi 
an executis 
and most cet tl 
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the housewa 
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GEOR 


George phen 
promoted from the 
general manager in t 
sets Administration Di 
dling the disposal of 
electronic properties & 
manager of the parts ak 
service departments for fx 
Radio & Phonograph Co. 
Eighth Ave., New York & 


DEMING HOLDS SALES CONFERENCE: Volume of business for 1947 for The Deming 


Company, Salem, Ohio, manufacturers of pumps and water systems, was reported to hare 


been the greatest in its 67 years. 


This announcement was made at the company’s recet! 


annual sales conference. Outlook for 1948 indicated even greater volume, according t 
President G. R. Deming. Discussion of new engineering developments and improvement 
in its line was prominent among the wide range of subjects reviewed at the three-day 


conference. 


Particular attention was paid 


to a new line of self-priming centrifuge! pumps 


improvements in jet-type pumps and developments in water system lines, 
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SLEEK is the word for this Eagle Night Lateh EAGLE Now Offers 


creation, newest in Eagle's constantly growing This Modernly-Designed 


family of money-makers. Smooth lines and 
: | | Night Latch No. 3547 


appealing finish have been blended with traditional 
: Eagle security to meet the demand of customers 
who are looking for a night latch that will be at home 


in the most modern setting. And Eagle No. 3547 

. EAGLE No. 3547, Pin 
Tumbler, Rim Night 
Latch. For doors 12” 
to 3” thick. Backset 
clicking steadily. Better order from your jobber today, 2%". Die-cast aluminum 
case and strike in 
bronze lacquer finish. 
Cast brass latch bolt. 
Cast brass cylinder. 
Latch is reversible. One latch to box, complete 
with bronze plated screws. 


fills the bill... at a price that is bound to keep sales 


America’s First Lockmakers—Sinace 18.3.3 


EAGLE INDUSTRIES, UNG. sitsicicry 0: bowser, tne. 


National Sales Representative of The Eagle Lock Company 


110 North Franklin St., Chicago 6, Illinois 
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PROFITABLE BUSINESS 


in a new fool. . 


THE Hotchkiss 
AUTOMATIC TACKER 


One Hand Operated 


Here's a tool that opens a new field for repeat business in the 
Hardware store . . . The HOTCHKISS Model 18 Automatic Tacker. 
This modern improvement does all that old-fashioned hammer and 
tacks can do and then some. Simply by pressing down on the handle, 
powerful leverage is released which drives twinpoint staple tacks just 
exactly where they are needed . . . within one sixteenth of an inch of 
an edge or in confined spaces where a hammer can't be used. 


Everyone needs to tack things. You can supply them the means to 
do so by selling them Hotchkiss tackers 
and also assure yourself a constant 
series of repeat sales of staples for 
these tackers. 


HOTCHKISS MODEL 18 TACKER 


Finished in frosted nickel. Die-cast frame with 
hardened steel working parts. Fits the hand 
erfectly. Weighs only 24 ounces. Magazine 
olds o strip of 70 staple-tacks. Loads in a 


jifty 


HUNDREDS OF USES 
INSULATING 


Installers of Insulation find a Hotchkiss tacker 
Invaluable for tacking insulation In tight 
corners, under eaves, etc. 


SHIPPING 


A shipping department necessi 
labels and tags, lining freight 
cases, etc. 


UPHOLSTERING 


Upholsterers love it. They hold material with 
one hand, and tack It with the other. 


SCREENS 


Carpenters and handy men say it's the great- 
est tool they ever used for tacking screen 
wire on screens. 


OVER HALF A CENTURY OF EXPERIENCE 


Since 1896, Hotchkiss has specialized in the man- 
ufacture of superior tacking and stapling devices. 
Our large plant in Norwalk, Connecticut is devoted 
exclusively to this work. 


for tackin 
cars an 


For details, write te: 


THE EH. Aotchlht(ss. COMPANY 


@ 
N 4 R WAL K e CONNECTICUT 
Pioneers in olf fthots best sn 5 topling” 
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FRANK E. PELTON 


F. E. PELTON HONORED 
BY PARTY MARKING 
50TH ANNIVERSARY 


On the occasion of his 50th 
anniversary in the hardware field, 
F. E. Pelton, president, Pelton 
Bros., Inc., 107 N. Main St., Her- 
kimer, N. Y., was tendered a din- 
ner at the Prospect Hotel, Herki- 
mer, N. Y., on Jan. 10th at 6:30. 
Dr. Albert Judd, director of the 
Folts Home Institute, Methodist 
Home for the Aged, was toast- 
master and introduced the many 
speakers of the evening who 
paid tribute to Mr. Pelton. 
Among the out of town guests 
who spoke were: H. P. Aikman, 


Cazenovia, N. Y., Frank De: 
Utica, Henry Belos, Utica, Jax 
Knight, Charles Millar & <a: 
Utica, Frank Sticht, Fort Pic 
and Mr. & Mrs. Schuyler He- 
son, daughter and son-i c 
Mr. Pelton. George Wilkie. 
an employee who has spex = 
years in Mr. Pelton’s baszz | 
presented him with a set of < 
links, and tie clasp on behal - 
the company’s employees. 

Geo. M. Hoy, formerly a & 
sociated editor of Hagpwaar Az ! 
New York City, and now re 
president and general mane 
of Pelton, presented Mr. Petr 
with a Harpware Ace Fifty Ye 
Club membership. 


r 
‘ 


McDOUGALL ELECTS 
OFFICERS, DIRECTORS 


At the annual meeting « 
stockholders and directors of ‘k 
McDougall-Butler Co. Inc. Bei 
falo, N. Y., Herbert J. Mik! 
was elected executive vice-pra 
dent, and Edward J. Batler. tx 
tory manager, was elected vic 
president in charge of product: ' 
and purchasing. Andrew S. Bs 
ler, president and H. Vernz« 
Smith, secretary, were re-electe: 

The following directors wer 
re-elected: Andrew S. Butle 
Herbert J. Miller, Edward J. Br- 
ler, Andrew S. Butler, Jr., az 
H. Vernon Smith. 


> 
 - 
‘S = 
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Sherwin-Williams regional and division sales managers ‘spoke 
their piece’ at the recent three day sales meeting held in 
Cleveland. The field men took over after C. M. Lemperly, vice 
president and director of sales, spoke on “Across the Board 
Selling.” There were panel discussions covering the major 
phases in the marketing program including: Market Analysis. 
Hiring and Training Salesmen, Branch Dealer Operation— 
the Key to a Profitable Branch Operation, and Dealer ra- 
tions. The S-W blueprint for ‘Selling Across the Board” was 
discussed a full day, with actual dramatizations of the approach 
to serving the market. The third day's session covered §5-W 
special household products. Pictured standing left to right: 
E. T. Deasey, San Francisco; L. W. Dasbach, advertising 
manager and Fre . Wansner. Left to right, seated: J. L 
Rutledge, Philadelphia, E. T. Housekeeper, Pacific Coast vice- 
president, Oakland; J. A. Till, Houston, South Texas division. 
and F. W. Griffith, Denver, Oklahoma-Kansas division. 


HARDWARE ACE 


! 


| 
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> » 
~ "ey 
Vy Laie * 


Ben McCabe, at left, chairman of the board of the National 


Tax Equality Association, 231 S. LaSalle St., Chicago, 4, and 


Seth Marshall, chairman of the executive committee, both of 
whom were elected at the annual meeting of the association 


held Jan. 23. Other officers elected include: Garner M. Lester, 


president, Robert L. Rote, first vice-president, Philip P. Bash, 


.L. Malo, secretary. 


second vice-president, Fred Pabst, vice-president, J. Adams 
Bruce, vice-president, J. Gordon Roberts, treasurer, and Oscar 
r. Lester, is president of his company, 


G. M. Lester & Co., cotton ginner, Jackson, Miss. Mr. McCabe 


was elected president of the association at the first meeting 


of the board in 1943 and served continuously in that position 


until the meeting of Jan. 23, 1948. 


’ 
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any members of the 
board praised his splendid four-year leadership in the effort 
to acquire tax equality. Mr. rshall, elected to a newly 
created position, is president of the Marshall-Wells Co., whole- 
sale hardware dealers, Duluth, Minn. He has been chairman 
of the Committee on Cooperatives of the National Wholesale 
Hardware Association. 


BUCKEYE ALUMINUM 

APPOINTS SALESMAN 
Charles W. McClarran has re- 
cently been appointed sales rep- 
resentative for The Buckeye Alu- 
minum Co., Wooster, Ohio, in the 


western part of Ohio and the 
southern part of Indiana. Mr. 
McClarran will cover all classes 
of trade. 


TEXAS WHOLESALERS, 
BCOSTERS STAG DINNER 


The semi-annual meeting of 
the Texas Wholesale Hardware 
Association, held recently at the 
Baker Hotel, Dallas, Tex., was 
confined to routine discussions 
primarily, although the whole- 
salers went on record as favoring 
non-interference of states’ rights 
by the federal government in the 
matter of tidelands in Texas and 
elsewhere. The 1948 annual con- 
vention will be in Galveston with 
headquarters at Hotel Galvex, 
June 11-12, 

The stag dinner given by the 
Texas Hardware Boosters for the 
wholesalers in the Crystal Ball- 
room of the Baker Hotel was a 

poe enjoyable affair and well 
attended. 


CHARLES W. MeCLARRAN 
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a LEADER with PLUS... 


NA-MACS 


DUTCH SERVER 


ODOR AND 
VAPOR PROOF 


EASY 
TO CLEAN 
AS A KNIFE 


STORES 
AND POURS 


A low-priced dripless 
server for all liquids, 
by the makers of the 
incomparable Dripcut 
— “dripless, dropless, always spotless.” Like Dripcut, the Dutch Server 
has patented removable cutoff slide of stainless steel — “as easy to clean 
as a knife.” Available in the most popular 12-oz. size, with crystal-glass 
container and one-piece grained plastic top, the Dutch Server is a superb 
price leader or promotion specialty with Na-Mac quality appeal. 


na-wac HANG-R-PABS 


Sight sellers! Colorful plastic 
Hang-R-Pads fit snugly over 
the ends of ordinary wood 
coat hangers, prevent sagging 
shoulders, save the shape and 
drape of clothes. Every home 
needs lots of them! Attractively 
display-boxed in sets of six! 


NA-MAC PRODUCTS CORP. 


SUBSIDIARY OF WILLIAM R. WARNER & CO., INC. 


1627 NO. SEWARO STREET LOS ANGELES 38, CALIF. 
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A BIG ADVERTISING 
CAMPAIGN FOR A BIG 
H-| SELLING YEAR 


Larger ads and more of them — striking color 
advertisements with hard-hitting, hard - selling 
copy ... new magazines—including Collier's and 
Holiday—plus all the leaders in the outdoor field 
—plus True and American Legion ...That’s the 
H-I advertising program for 1948. 
program for a BIG H-I selling year. 


It’s a BIG 


HARRY J. WOLFSON 


New England representative of 
the Hamilton Mfg. Corp., 
Columbus, Ind., president-elect 
of the Housewares Club of 
New England, will be officially 
installed at the club’s March 
meeting. 


CRAWFORD APPOINTED 
PACIFIC SALES MGR. 
CROSLEY DIVISION 


J. D. Crawford has been ap- 
pointed as regional sales man- 
ager of the Pacific Northwest 
region, Crosley Division, the 
Avco Manufacturing Corp., Cin- 
cinnati. 

Mr. Crawford will handle the 
states of Washington, Idaho, 
Utah, Montana, Oregon and 
parts of Wyoming and Nevada, 
as well as Alaska. 


43,000,000 a 


Selling ) 17Ue 
Messages 8 rat mast SA 

meee «© Py nndn ony . — - 
Beamed at Se cy | 


Your Customers 

in These | 
Leading 
Publications 
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bus, secretary-treasurer; 


H. Carpenter, Athens, director; Carl 
new president. Standing, left to right, John B. Conklin, Colum 
W. Waldogel, Archbold; W. |} 
Wittekind, Cincinnati; Arthur Beiner, Dover, director; Ira A 
Burbick, East Liverpool, director; Carl E. Graeff, Dayton. 


He was formerly assocw= 
with a radio and appliance ¢- 
tributor in Memphis, Tennesx. 
and a partner in the Crawic 
Chemical Company of Mem: 
and Houston. For many vears > 
was the owner of a radio 4;). 
ance business in Texas. 


GILLESPIE HEADS 
HOUSEWARES CLUB 
IN KANSAS CITY 


Kenneth G. Gillespie, gern 
manager of Jenkins Wholk-a- 
Division, was recently elec: 
president of the Kansas CG: 
Housewares Club. J. Nore 
Gosney, Katz Drug Co., wb~ 
term of office expired reces:i 
conducted the meeting at H-- 
Phillips. 

Other officers elected incluse 
J. Heard Wimberly, Jr., Superx: 
Distributing Co., first vice-pres: 
dent; B. J. Enright, Duff & Rep; 
Inc., second vice-president; Ret- 
ert P. Ingram, Robert P. Is: 
ram & Co., secretary; Bert | 
Clark, Bert J. Clark Co... tra- 


uref. 


The officers serve on the boar 
which is made up of the follow 
ing adidtional members: J. Nar 
man Gosney, Katz Drug G 
Guy Jones, General Electric CG. 
L. S. Gershon, L. S. Gershor ! 
Son; Jack Robertson, Jenk:-- 
Wholesale Division; Walter Dre». 
Drew Hardware Co.; Jim Boxe. 
Superior Distributing Co.; Flor: 
Faeth, Stowe Hardware & Supp" 
Co. 


OHIO ASSOCIATION EXECUTIVE MEMBERS in session 
during the association's annual convention and exhibit Feb. 
3-6, at Cleveland, Ohio, are seated left to right, H. G. Houk. 
Carey, director; L. P. Vallery, Waverly, retiring president: A 


Fitzgibbon, Cleveland 


director; F. H. McMillen, Hilliards. 


HORROCKS IBBOTSON CO. 
UTICA, N. Y. 
Manufacturers of the Largest Line of Fishing Tackle in the World 


of the 
opposing an 


Law or the 


Tax Laws; amending 


iller Tydin 


182 


The association passed resolutions favoring the amending 


the federal Wage-Hour Law. 


attempt to repeal either the State Fair Trade 
ct; favoring the taxation of co- 
operatives and favoring the Government control of credit. 


HARDWARE AGE 


> ee 


GERARD J. CARNEY 


CARNEY HEADS SALES 
FOR LODGE & SHIPLEY 
SPECIAL PRODUCTS 


Gerard J. Carney has been ap- 
pointed sales manager of the 
special products division of 
Lodge & Shipley Company, Cin- 
cinnati, Ohio, manufacturers of 
the Choremaster precision-built 
garden tractor and various geared 
assembly units for other manu- 
facturers. 

Mr. Carney, a native of New 
York, received his Bachelor of 
Arts degree from Fordham Uni- 
versity in 1940. He served five 
years in the United States Army, 
rising from second lieutenant to 
major in the Coast Artillery. 
During the European campaign 
he was on the staff of Lieuten- 
ant General W. H. Simpson, 
commanding general of the 
Ninth Army. Prior to that he 
commanded anti-aircraft _ bat- 
teries in Europe, the Pacific and 
this country. 

Following the war, Mr. Car- 
ney joined the Procter & Gamble 
Company as industrial sales rep- 
resentative for Southern Califor- 
nia and he was then promoted 
to assistant sales manager of the 
industrial sales department and 
moved to Cincinnati. 


RENOWN STOVE MAKES 
SALES APPOINTMENTS 


The Renown Stove Co., Owosso, 
Mich., has recently announced 
several key sales appointments. 
Homber L. Scott has been ad- 
vanced to the post of district 
manager in charge of sales and 
dealer relations in New England, 
New York, Pennsylvania and 
New Jersey. 

The western division, com- 
posed of Wisconsin, Minnesota, 
North Dakota, South Dakota, 
Iowa, Nebraska and northern []I- 
linois, excluding Chicago, will be 
under the direction of C. L. Job, 


as district manager. 
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W. C. Schneider will be ter- 
ritory manager of Michigan in- 
cluding Detroit and Wayne 
County. Three new members of 
the sales force are William J. 
Hatch, eastern representative, 
who will assist Mr. Scott, Duane 
T. Kritchman, western representa- 
tive, who will assist Mr. Job, and 
Philip Murnane, Chicago, Re- 
nown representative in that city. 


FRANKLIN HDWE. ELECTS 
C. F. PARVIS, PRESIDENT 


At the annual convention held 
by the Franklin Hardware & 
Supply Co., wholesalers, Phila- 
delphia, 23, Pa., the following 
oficers and directors were elect- 
ed: Charles F. Parvis, president: 
M. W. Allen, vice-president; F. 
Leon Herron, executive  vice- 
president and general manager; 
George R. Park, Jr., treasurer; 
T. Vanden Beemt, assistant treas- 
urer and secretary, and E. Leon 
Herron, Jr., assistant manager. 

The meeting was attended by 
about 80 per cent of the com- 
pany’s stockholders and was a 
most successful affair, according 
to Mr. Herron. Some manufac- 
turers participated and_ there 
were display booths. The conven- 
tion was concluded with a ban- 
quet served in Franklin’s ware- 
house to about 175 persons. The 
Semi-Annual meeting will be 
held in Philadelphia Aug. 16th. 


C. J. GOTTHARDT MADE 
PAYSON CORP. DEALER 
SALES MANAGER 


C. J. Gotthardt has recently 
been appointed manager of dealer 
sales for The Payson Corp., 420 
Lexington Ave., New York City 
17. Mr. Gotthardt was formerly 
with Devoe & Raynolds and 
Wadsworth Howland in sales and 
executive positions. Most recently 
he was regional merchandiser in 
the retail stores division of Mont- 
gomery Ward with paint, wall- 
paper and housewares under his 
supervision. 


C. J. GOTTHARDT 


Se 


instructive HUNTER’S 
HANDBOOK ... A Real 
SALES STIMULANT 


Written by Gordon MacQuar- 
rie, one of the country’s lead- 
ing editors and authors on 
outdoor life, this highly illus- 
trated, 56 page handbook is 
available for quantity distri- 
bution to your customers, over 
your reprint. A Free Copy of 
this booklet will be sent to 
you upon request. 


for CARRY-LITE 


THE ORIGINAL 
PRODUCER OF 


Molded Pulp 
DECOYS! 


The New Carry-Lite DURA-BEAK Molded 
Pulp Decoy will top your 1948 list of 
fast sellers. Duck hunters, everywhere, 
will be asking for the new DURA-BEAK 
Decoy because beak breakage while 
transporting decoys is reduced to a 
minimum. In addition the Carry-Lite 
DURA-BEAK Decoy incorporates all of 
the other fine features long typical of 
Carry-Lite design .. . lightweight, water- 
proof, true ducklike appearance, etc. 
You'll profit by adding the new Carry- 
Lite DURA-BEAK to your line, early. 
Contact either your local jobber or write 
directly to the manufacturer today. 


New Carry-Lite DURA-BEAK Decoys 
made only in Mallard and Pin Tail 
models. Traditional Blue Bill, Canvass 
Back, Black Duck models also available. 


Special Carry-lite Decoys 
for Special Occasions 


CARRY-LITE OWL 
Con't tell it from the 


CARRY-LITE GOOSE 
Truly, the finest 


goose decoy ever real thing. Used to 
made. Same fine hunt crows, frighten 
features as Carry-Lite starlings, sparrows, 


etc. Offersyeararound 
sales possibilities. 


Ducks makes for rapid 
sale upon display. 


CARRY-LITE DECOYS 


DIVISION PULP REPRODUCTION CO. 
3000 WEST CLARKE STREET, MILWAUKEE 10, WISCONSIN 
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Chicago DIE CASTING 


Displays will Sh Lor You 


Your counter becomes your stockroom when 
you use Chicago "'on the counter" Displays 


* SAVES SPACE » 
* CREATES SALES = 


Ask your Jobber about 
No. 50 Pulley Display 


Twenty-four V-groove pulleys, in 
twelve popular sizes, from |'/" 
to 5'° make up this display. 
All pulleys are for "A" section 
belts, and are furnished in '/2" 
and %"" bores. The display Is 
attractively colored In Red, 
White and Blue. 


Chicago Packaged Pulleys 


These colorful Red, White and Blue pulley 
display cans add to your profits 3 ways: 

1. Displayed on your counter they attract 
customers to your home workshop IIne. 

2. Your salesclerks save time, as each can 
contains 6 of one size pulley with diameter, 
bore, and belt size clearly marked. 

3. Merchandise is always clean, and checking 
stock Is a matter of minutes. 


XX ~~ Seven 
SAV —~ GRINDING | 
MANDAELS | 


No. 70 Mandrel 
Display 
This display features 6 of the 


fostest selling saw, grinding, 
ond buffing mandrels. Four of 


the mandrels are used for grind- 
Ing and buffing. The other two 
are fo be used with circular 
sows. The display Is colored in 
Red, White and Blue, cnd has 
space In the rear for other sizes. 


E ee (0. i 
: ae CASTING MIC 
| chicago EME Seems. 


For Full Information Ask 
Your Jobber or Write 


for 


(Bulletin 47A) 


Chicago 
Packaged Mandrels 
Your Chicago Mandrels now 
come to you In this smart, new, 
Red, White and Blue display carton. 
Feature this carton with your No. 
display and add to your sales. 


DIE CASTING MFG. COMPANY 


2510 West Monroe Street, Chicago 12, Illinois 
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25 Years with the Martin-Senour Co., 
record held by Fred D. Randall, right, 
William M. Stuart, 
Dinner" held at the Red Lacquer Room of the Palmer Hou» 
Chicago. Mr. Randall, Robert Pilling, accountant, and Willis= 


Trantina, were presented with gol 


joining the 
Anne T. Mc 
P. C, Frayser, 


a console radio, 


both of who 


although a part of their service 


Chicago, is th 
salesman, shown wi: 


president at the annual “Silver Anniversan 


engraved watches, upo: 


roup. Special recognition was also given to Mn 
Losghia who received a gold engraved watch sn: 
merchandise manager, who was presented wi: 
m have also served 25 yean 


was with affliated companie 


zl [Oa[lll"ZZ OOO 


SYLVANIA ELECTRIC 
NAMES TWO DIVISION 
MERCHANDISE MGRS. 


Garlan Morse and Frederick 
W. Fulle have been recently ap- 
pointed merchandise managers of 


the Lamp division and the Fix-: 


ture division, respectively, of Sy]- 
vania Electric Products, Inc. Mr. 
Morse, who has been directing 
sales activities for both divisions 
will now devote his entire time 
to merchandising policies and 
distribution problems of the lamp 
division. 

Mr. Morse has held various 
positions in the manufacturing, 
production, merchandising and 
sales departments of the lighting 
division in his 12-year associa- 
tion with the company. Mr. Fulle, 
with 20 years’ experience in the 
lighting field, will assume the 
same responsibilities for the fix- 
ture division. Joining Sylvania in 
1943 as merchandising manager 


GARLAN MORSE 


of cold cathode products, he me: 
recently supervised _ productic: 
and sales of the wiring device: 
plant. 


LOUIS KRAUSS ELECTED 
PRES. MASSACHUSETTS 
HDWE. DISTRIBUTORS 


At the annual meeting of t» 
Massachusetts Hardware Distr? 
utors, Inc., dealer owned whole 
salers, held at the Hotel Gardne-. 
Boston, Louis Krauss, Adam 
Hardware Co., was elected pres 
dent. Other officers elected ip 
clude: Aaron Mendelsohn, Mes 
delsohn’s Inc., vice-president: Hy 
Siegel, Siegel Hardware & Paint 
Co., treasurer; and Albert Roses. 
Rosen’s Hardware, clerk. Arthur 
Veneza, general manager, extends 
an invitation to all New England 
hardware and allied line dealer 
to visit and inspect the ware 
house at 32 Cambria St., Boston 


FREDERICK W. FULLE 


HARDWARE AGE 
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been 


J. L. MeDERMOTT 


J. L. McDERMOTT MADE 
WESTERN SALES MGR. 
GLYCO-RYERTER DIV. 


J. L. McDermott has recently 
appointed western sales 
manager of the Glyco-Ryertex Di- 
vision, Joseph T. Ryerson & Son, 
Inc., Chicago, Il. Mr. McDermott 
has sales supervision in the area 
extending west from Pittsburgh 
to the Pacific coast. He joined 
the company in 1923 and was ap- 
pointed Glyco babbitt sales rep- 


. resentative in 1926 and in 1927 
. establishing headquarters in 


ae Ne 
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Cleveland. In 1931 when the com- 
pany introduced Ryertex non- 
metallic bearings, he moved to 


Pittsburgh as district sales rep- 
resentative of both Glyco and 
Ryertex materials. 


CYRUS LEWIS RETIRES 
AS PRESIDENT OF 
LOGAN-GREGG HDWE. 


Cyrus Lewis, has retired as 
president of Logan-Gregg Hard- 
ware Co., wholesalers, 121-129 
Ninth St., Pittsburgh 22, Pa., al- 
though he will continue as a 
director. 

J. M. McClelland has been 
elected president and treasurer. 
He was formerly executive vice- 
president. Harvey S. McMillin, 
formerly sales manager, was 
named vice-president and general 
manager. Ralph C. Harms and 
Carl H. Markel were elected pur- 
chasing agents and members of 


the board. 


HEALTHWAYS OPENS NEW 
PLANT, LANCASTER, PA. 


Healthways of Hollywood, 1360 
E. 16th St., Los Angeles 21, has 
announced the opening of a new 
plant in Lancaster, Pa. The com- 
pany offers such exercising de- 
vices as the Hollywood stretch to 
health, giant exerciser, perfect 
man minute gym and the cham- 
pion skip rope. Also offered is an 
aquatic line including Webby’s, 
Aqua-Vue dive mask, deluxe gog- 
gle and speed web swim glove. 


” 
es m. ” 


(Neely Studio) 


Edward Dare Sperry, Sr., formerly vice-president and gen- 
eral manager of H. B. Sherman Mfg. Co., Battle Creek, Mich., 
resigned recently, to become sales agent in the Western ter- 
ritory for the Swan Rubber Co., Bucyrun, Ohio. His son, 
Edward D. Sperry. Jr., is associated with him. Their office 
is located at Carpinteria, Cal., post office address being Box 
25. Mr. Sperry. Jr.. was formerly a manufacturer's repre- 
sentative in the midwest and is now seeking an additional 
line or two on a commission basis. Shown left to right are: 
Mr. Sperry, Sr., his grandson and son. 
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Sell the best... 


MoZe 


Steel Tackle Blocks 


Strong-Sturdy 
Dependable 


The dealer who displays and sells MOLINE Stee} 
Tackle Blocks is doing his customers a real favor 
and at the same time increasing his own profits. 
MOLINE blocks are made for both manila and 
wire rope with loose side hooks and come in sizes 
from 4” to 14”, and for rope 44” to 1” diameter. 
They have heavy steel side plates and U-brackets; 
strong, oversized, extra strong hooks and thim- 
bles; and are finished in rust resistant enamel. 
Rope life is increased because of rounded edges 
on side plates. The counter display stand as illus- 
trated will sell these blocks for you. 


ORDER TODAY FOR QUICK SHIPMENT! 
Write Dept. HA-10 for full information. 


MOLINE 


RON WORKS 


A. 
mMOLIRE. LLINOls, u.5 


McMILLAN ROBINSON 


McMILLAN ROBINSON 
ELECTED VICE-PRESIDENT 
OCEAN CITY MFG. CO. 


McMillan Robinson has _ re- 
cently been elected vice-president 
and director of Ocean City Mfg. 
Co., Philadelphia, Pa. Mr. Robin- 
son was formerly sales manager 
for the company. 


MAYER HARDWARE HAS 
CHANGED HANDS 


After more than 50 years of 
operation under the guidance of 
the founding family, the George 
Mayer Hardware Co., Denver, 


Colo., has been purchased by O. 
L. Davis and Frank M. Ashley. 
George E. Mayer will remain 
with the firm, however, as ad- 
viser and consultant. 

Both the new owners of the 
Mayer Hardware Co. are war vet- 
erans and have had extensive 
business experience. Mr. Davis 
was formerly with the Mountain 
Motor Co. and with the Depart- 
ment of Commerce. 

Mr. Ashley, a_ well-known 
sportsman, wase formerly con- 
nected with various skiing ac- 
tivities in Aspen, Colo., and has 
had considerable other business 
experience throughout the state. 


JANNEY-SEMPLE-HILL 
NAMES NEW BUYER 


Janney-Semple-Hill Co., Inc., 
22.36 S. 2nd St., Minneapolis 1, 
Minn., wholesale hardware dis- 
tributors, has announced election 
of a new director and appoint- 
ment of a new buyer. O. H. 
Englund, merchandise manager 
and buyer of major appliances, 
associated with the company 
since 1918, has been elected a 
director of the company. J. P. 
Pottner. associated with the com- 
pany for 46 years is retiring as 
buyer of housewares but con- 
tinues as a director of the com- 


pany. 


H. F. Hagberg, associated with 
the company for 30 years, suc- 
ceeds Mr. Pottner as housewares 
buyer. He had previously been 
selling to the department store 
trade. 


MARDIGIAN ACQUIRES 
MANUFACTURING PLANT 


Mardigian Corp., rolled alu- 
minum cookware producer, has 
recently acquired a manufactur- 
ing plant at 21930 Grosbeck 
Highway, East Detroit, Mich. 
The building includes 62,000 sq. 
ft. of floor space. Mardigian’s 
cookware line is marketed under 
the trade name Marco and Marco 
Mfg. is the name selected for this 
separate and distinct unit housed 
in the plant. However, president 
and chairman of the board of the 
parent company will direct and 
coordinate activities of the new 
firm. 


ee 


SCHULTZ DISTRIBUTORS 
FOR DEXTER PRODUCTS 


H. Schultz & Sons, 620 Market 
St., Newark 5, N. J., has recently 
been appointed exclusive distrib- 
utor for the Dexter Co., Fairfield, 
Iowa, single and twin tub wash- 
ing machine manufacturers, in 
northern New Jersey and Rock- 
land and Orange Counties in 
New York State. 


The_members of the general merchandising division of Devoe & Raynolds Co., 44th 


St., & First Ave., New York C 


ity, 17 recently honored George H. Fitch at a luncheon at 


the Hotel Roosevelt in New York, marking his departure for Louisville, Ky., where he 
will take up new duties with Jones-Dabney Co., division of Devoe. Mr. Fitch served as execu- 
tive assistant general merchandising manager during the past year and has been succeeded 
by G. P. Hal]. He was presented with a plaque and desk set by his co-workers. 


Mr. Fitch joined Devoe in 1940 in the a 
Wadsworth, Howland & Co., New En 


vertising department, served subsequently with 
land Devoe afhliated, the Devoe Stores Merchan- 


dising Division, then General Merchandising Division with an interlude as a major in the 


AAF. Shown above, left to right: Jos. McGivney, Adele Peters, G. P. Hall, Mr. Fitch, A. H. 


Mohrhusen, general merchandising manager, W. H 


Mathews, vice-president trade sales, 


Edna Kellershohn, Milt Groth, Meta Asendorf, Stanley Kowalski and standing are: Sidney 


Asp and Louis Castrilli. 
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ROBERT N. HICKS, JE. 


R. N. HICKS APPOINTED 


SALESMAN INDEPENDENT | 


LOCK COMPANY 


{ 


Robert N. Hicks, Jr. has & ° 


cently been appointed represer® 
tive in Alabama, Arkansas, Lee 
siana, Mississippi and Westie 
Tennessee for Independent Lx 
Co., and Lockwood Hardwar 
Mfg. Co., Fitchburg, Mass. 

Mr. Hicks devoted 4% year: 
in the armed services in the 6% 
infantry division. He has ser~ 
as assistant to the contract + 
partment manager at the factor 
and assistant in the sales mz 
ager’s office. Mr. Hicks will b 
under the supervision of bh: 
father, R. N. Hicks, Sr., soutber: 
sales manager of both companies. 


GENERAL MILLS RESUMES 
PRODUCTION OF PRESSURE 
QUICK SAUCEPANS 


General Mills, Minneapols 
Minn., has announced that pre 
duction of the Pressure Quick 
saucepans will be resumed in: 
plant at Bloomington, Tl., as the 
company’s plant at 3127 Hiawaths 
Ave. was destroyed recently >}: 
fire. The Tru-Heat Iron and 
steam ironing attachment wil 
continue to be manufactured in 
the Minneapolis plant at 16% 
Central Ave. 


— ee 


EMERSON RADIO—-NEW 
YORK APPOINTS 
TWO SALESMEN 


Emerson—New York Ine., d:- 
tributors for Emerson Radio an: 
Phonograph Corp., in the Metre 
politan area, recently annoance/ 
the appointment of two new sale 
men. Edward T. Kernan, former}: 
associated with Federal Ra°.> 
will represent the company - 
Westchester County. Mr. Arno’ 
L. Scheinberg, formerly of Em. 
erson-New York's Parts Div:-:° 
has been advanced to the rad 
division. He will cover the upp-: 
Manhattan territory. 


HARDWARE AGE 
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NATIONALLY AMTERTISED 


cdter on 


and Gardens 


co-powymer (iAIVIII\ WINS 


M2 child easy 
Carries jt 
With one 

» hand! 


FAMILIES ARE GETTING i'm ama 


| C8-POl yur, 


FEATHER-LITE SALES MESSAGES MONTHLY! fiegey.’ wiMuuennge it 


**¢ 
Sees 


powerful campaign of National Consumer Advertising is creat- B’ 
ing an active demand for FEATHER-LITE Co-Polymer Garden _—  —_ 
Hose, everywhere! Ads of commanding size, in one and two colors, are sre Lan 
hammering home to gardeners,. month after month, the spectacular 
light weight, little bulk, better quality, and other finer features of 
FEATHER-LITE Garden Hose. Over 3,000,000 families . . many of 
them your own customers ..will get these strong sales messages. 
Let this campaign make big money for you. Tie in with ample stocks 
—with window and store displays. FEATHER-LITE is competitively 
priced for fast sales and big dealer profits. Ask your jobber—or write 
us for full information and details of our dealer cooperative sales plan. 
Also ask about the ‘“‘dealer’s FEATHER-LITE 
Garden Hose department.” 


Ser Pees S&S Ee foe ERM eS | N iz P ome ORD Re FPA tr Bike S 


andee Manufacturing Company 


ee e Fee fe A VE BOONE . CHICAGO 390, ELLINOITS 
WORLO'S LARGEST CUSTOM EXTRUDERS OF FLAS TICS. {] 
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Acme . 
Ball Bearing Casters 


are hack again... 


Ready fo Roll in any 
Direction and Roll Up 


Profits for You ty 
* IN any vie 


i 


ACME Casters roll on balls, not on wheels. They are 
ideal for furniture and trunks ... won't mar rugs or 
floors .. . move quickly and easily in any direction. 
And they sell as easily as they roll. 

Here’s the same quick-moving, quick-selling, profit- 
able item that sold itself before the war and is ready 
again to roll up sales for you. Acme Casters are made 
in several types ... Knee Pattern... Flush Plate... 
Counter-sunk with round plate or oblong plate... 


Square Flange and Grip Neck with Socket. Stock 
up now! 


- . 


Available at your distributor. 
THE SCHATZ MANUFACTURING COMPANY © Poughkeepsie, N.Y. 


SoSeSeSeSeSesSesSeoseses 


Get these EASY 
A 


2AM. 


(ee a yw 
: 


PROFITS 


Sell a MISENER HOLE SAW 
with EVERY ELECTRIC DRILL 


(and Bit Brace, too) 


EVERY SALE YOU MAKE of a PORTABLE ELECTRIC DRILL (also, 
drill press or lathe) is an opportunity to sell a MISENER Single or Multiple- 
cut Hole Saw. The MISENER Hole Saw Line increases the hole-cutting range 
of ao %” drill to 3”. and a %” drill to 7”. The MISENER Line of Hole 
Saws (from %” to 15” in graduated fractional diameters) enables you to meet 
ALL hole-cutting needs for electricians, plumbers, steamfitters, home insulation 
applicators, for factory maintenance and machine production: for home work- 
shops. Every MISENER Tool you sell starts a continuous demand for Re- 


placement Blades. Display materials and advertising Mterature supplied FREF. 
Write for complete information NOW! 


"The World's Headquarters for HOLE SAWS'' 
Write for Folder Write for NEW 
"THE HOLE STORY" M i SEN F R CATALOG PAGES 
202-8 WALTON ST MANUFACTURING COMPANY SYRACUSE, 10 Y. 


CUTS CLEAN, FINISHED, ROUND HOLES IN it rte wires rastics 


STR MARBLE THe ETE 
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arms. 

Ray C & 
comptroller ¢ 
Louis was masz 
A turkey dime 
lowed by dancm 


FORM TELS 

WARES ¢ 
E. P. 
SYDNEY JONES Edwin P. isi 


Kraeuter & Co. Inc., 583 piesa We 
Eighteenth Ave., Newark, os hent 
N. J., manufacturers of pliers | @°™ president 
and drop forged tools, an- ganized Texas § 
nounces the appointment of | of North Tem 
Sidney Jones, 642 Brock Ave., | sales managers 
Toronto 4, Ont., Canada, as|and buyers of 
a direct factory representative sions ofizenel 
for Eastern Canada. 


the DallasFor ® 
ST. LOUIS HARDWARE a Sharp, Shan 
SALESMEN’S CLUB wens ‘alae 


HOLDS INSTALLATION secretary - treasant = 
The Hardware Salesmen’s As-| The elub with i 
sociation of St. Louis, Inc., re-| bers and a conteny 
cently held its ninth annual in-| ship of 500 was ue 
stallation of the officers for 1948 | interest in the nom 


; r 
~ oe Pr* . 
= ~eae 4 


7 
Sie « 


& 


WISCONSIN ASSOCIATION HOLDS CONVENI® 
T. Johnson, Rice Lake, was succeeded as president = 
consin Retail Hardware Association, at its 52nd 
vention at the Milwaukee auditorium, Milwaukee 
F. Strong, Eagle River. Gerald Zenz, Lancaster. = ™ 
elected vice-president and H. A. Lewis, Stewens F 
re-elected secretary-treasurer. Carl Nelsom. Park Fae 
new member of the board of directors. Other are 
Messrs Strong and Zenz; S. V. Kubly, Madison; © & 
Whitewater; J. O. Gilbertson, Whitehall; Ray © 
Milwaukee. The convention favored amendment @' 
tax laws to repeal wartime excise tax schedules; t 

personal exemptions and adoption of the communtiy? 
principle for all personal income tax reports; ame” 
the Internal Revenue Code to “tax alike all compet™ 
nesses," amendment of the Federal Wage-Hour ky 
tinued—to exempt retailers from its provisions, ane 
ance of state and Federal fair trade laws. An anti4 | 
resolution urged dealers not to relax credit terms nx 
public, deal with the black market or to speculate in =” 
Left to right, front: B. F. Strong, Eagle River, news 
president. Rear: H. A. Lewis: Gerald Zenz and WT | 


HARDWARE: 
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GRIFTIN 
HINGES 


x 


ORIFEIN |y 


nujactunn CManufacturing Company 


ERIE, PENNSYLVAN ACPO LRY LOY 
PXIANUFACTURERS | 
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TUBULAR 
LOCK ano LATCH SETS 


3? TYPES of 
TUBULAR LOCK and LATCH SETS 
in BUILDERS’ HARDWARE CATALOG No. 18 


700 ITEMS / 


BUILDERS’ HARDWARE 


WRITE NOW! ! 
for CATALOG No. 13 


| ORDER 
THROUGH YOUR 
JOSBER 


i PAOLO ROVE 
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Orly Te : e : 

| €6G BEATER ee 
CAN DO THIS: 

Beat egg whites so firm in [eames 
28 seconds you conturn 


the bow! upside down! 


Beating Time speed Tests 


‘ 
on 
i 

tore } wie 


re ets 13 Feature the 


Pot Advertised 
aa 
Egg Beater 


Feature the 
Most Wanted 
eee 
Egg Beater 


wo oTwer 
| was ale THESE 
ftaTuRtS 


Feature the 


‘BEST 


Egg Beater 


Hundreds of thovu- 

sands sold at $3.95. 
Constantly increasing de- 
mand proves it's worth more. 


paorect YOUR cant (MVESTMENT 
with THE BEST EGG BEATER 


An Angel Fo 


Best for you because 
nationally advertised 
to 13,000,000 readers in 


GOOD HOUSEKEEPING 
AMERICAN HOME 


ve — ae BETTER HOMES 


ii AND GARDENS 
'B i ny } LADIES HOME 
~ JOURNAL 


EGG BEATER 


ve 


EKCO Products Company, Chicago 


OBITUARIES 


CLIFTON RODES 


Clifton Rodes, 62, sales di- 
rector, Belknap Hardware & Mfg. 
Co., 111 East Main St., Louis- 


ville 2, Ky., was stricken with a 


CLIFTON RODES 


heart attack while attending the 
Oklahoma State Retail Hardware 
Convention in Oklahoma City, 
and died in his room at the Skir- 
vin Hotel. 

Mr. Rodes joined Belknap in 
1928 as sales manager for the 
paint and glass departments. He 
was made director of sales for 
the western sales division in 1931 
and in 1942 he was elected a di- 
rector of the company. Mr. Rodes 
owned a 525-acre farm in Oldham 
County on the  Louisville-La- 
Grange Rd., and was known as 
a leading Duroc hog breeder in 
the South. In 1940 the United 
Duroc Record Association award- 
ed his Fox Run Ranch herd sec- 
ond place in a national contest. 
He devoted much of his leisure 
time to breeding and raising 
Hereford cattle. Mr. Rodes was 
president of the Kentucky Polled 
Hereford Association, the Na- 
tional Polled Hereford Cattle 
Association, the Kentucky Pure- 
bred Livestock Association, and 
the Kentucky Duroc Breeders 
Association. 


—— 


ARTHUR THOMAS BYRON 


Arthur T. Byron, 76, retired 
hardware dealer, of Owingsville, 
Ky., died after suffering a heart 
attack in Sebring, Fla. He and 
his wife had been in Sebring 
about a month to spend the win- 
ter at the home they bought re- 
cently. Mr. Byron was a former 
mayor of Owingsville and former 
president of the Kentucky Hard- 


National Sales Representatives, D. E. Sanford Company | ¥#re & Implement Dealers’ Asso- 
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ciation. Mr. Byron had been s 
member of the Masonic order for 
more than 50 years, and was 
prominent in the civic, religious 
and fraternal affairs in Owing: 
ville. 


OTTO L. BURGER 


Otto L. Burger, 75, former 
president of the Kruse Hardware 
Co., Cincinnati, Ohio, and re 
cently chairman of the _ board, 
died in Bethesda Hospital of in- 
juries sustained in an automobile 
accident near his home in Sep 
tember, 1947. 

Mr. Burger was president of 
the wholesale hardware firm from 
1918 to 1944. He retired in 1944 
after serving three years as chair- 
man of the board. 

At the age of 19 he went inte 
business with the late Henry 
Bode of the Bode Hardware Co. 
When Mr. Bode retired in 192 
the firm became the Kruse Hard- 
ware Co., and Mr. Burger became 
secretary. 

First president of the Cincin- 
nati Hardware Club in 1910, Mr. 
Burger had been active in Rotary 
affairs since 1917. He was a di- 
rector of the Atlas National Bank 
and a member of Carson Lodge. 
F. & A. M. 


ROBERT LYNN DUNCAN 


Robert Lynn Duncan, 45, vice- 
president and sales manager of 
the Midland Co., South Milwau- 
kee, Wis., was instantly killed on 
Feb. 6, while cleaning a gun. Mr. 
Duncan, who was widely known 
by the hardware trade in the 
Midwest, had joined the Mid- 
land Co., makers of farm and 
garden implements, in 1942 and 
was appointed vice-president last | 
fall. He is survived by his wife. 
who suffered a broken back while 
tobogganing just a week before. 
and a smal] son. 


GEORGE F. SISBOWER 


George Franklin Sisbower, 70, 
sales manager of the Southington 
Hardware Mfg. Co., Southington, 
Conn., died recently at his home 
following a brief illness. Prior to 
his association with the latter 
concern, he was general manager 

of the New York branch of Rome 
Mfg. Co. for 35 years. 


GILMAN D. PERKINS 


Gilman D. Perkins, treasurer 
and purchasing agent for tbe 
Union Stee] Chest Corp., Le Roy. 
N. Y., died recently. 


HARDWARE AGE 
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LOOK! THE EASY WAY TO SHOW AND SELL 


Te Los that Wags i Teil 
make Friends / 


No other iron has this fool-proof, swivel-attached cord that fol- 
lows every stroke perfectly, avoids tangling. So demonstrate this 
exclusive Manning-Bowman feature first, and tell customer, “See? 


The Iron-That-Wags-Its-Tail !” 


i 
— 


Then tell your customer about the 


Next, show how bakelite handle is Be sure to call attention to the neat 

equally comfortable for right- or point and beveled edge that iron rest of Manning Bowman’s quality 
left-handers. Then demonstrate thumb- smoothly around buttons, pleats. seams. family: toasters, percolators, broilers, 
tip temperature dial with choice of heats Note the attractive chrome finish—per- automatic grills, waffle bakers, heating 
from RAYON to LINEN, plus OFF. fect balance—even, automatic heat. pads. You may make another sale! 


Manning Bowman Means Best 


Monning, Bowman & Co., Meriden, Connecticut. © In Canada: Manning, Bowman & Co. (Canada) Ltd., Oakville, Ont. 


THE LINE THAT'S ALWAYSIN DEMAND 
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OKLAHOMA DEALERS ELECT: At the annual convention 
of the Oklahoma Retail Hardware Assn., held recently in 


Oklahoma City, the officers elected were: front row, left to 


right, R. K. Thomas, Oklahoma City, 


Okla., secretary-treas- 


urer; George G. Pinkerton, Bartlesville, retiring president 
elected to advisory board: J. A. Wheatley, Yucon, new presi- 


dent; J. 


ewey Clemens, Ardmore, first vice-president. Rear 


row, left to right, M. E. Culp, Duncan, advisory board; C. L. 


Murphy, Stillwater, director; Wallace Kelly, 


ulsa, director; 


L. P. Rice, Watonga, director. Directors not in the photograph 
are C. S. Springer, McAlester; Stewart Martin, Okmulgee, and 


O. D. Fenimore, Woodward. 


HARDWARE BOOSTERS 
HEAR ADDRESS ON 
“CUSTOMS PITFALLS”’ 


Hardware Boosters, Inc., held 
a meeting at Whyte’s Restaurant, 
145 Fulton St., New York City, 
on Jan. 30. The guest speaker 
was James F. Donnelly, -Barnes- 
Richardson & Coburn, customs 
attorneys, New York City. Mr. 
Donnelly who was formerly con- 
nected with U. S. Customs Serv- 
ice for 10 years served as assist- 
ant solicitor of the Port of New 
York and later was special cus- 
toms attorney in the U. S. De- 
partment of Justice. A known 
authority on imports and exports, 
he discussed “Customs Pitfalls,” 
touching on imports and exports. 
His remarks dwelled on smug: 
glers, cheaters, and forgers of 
declaration on personal baggage 
when returning to the United 
States. 

There were 34 members and 
three guests attending. An a- 
mendment was made in Article 
VIT of the by-laws, referring to 
the election of members. The 
journal committee reported a 
showing of over $1,000 nrofit. 
The Sightless Children Christ- 
mas Party was declared a suc- 
cess and a credit to the organi- 
zation. 


—— ee 


WESTERN MARKET 
BUYERS INTERESTED IN 
QUALITY AND MATERIALS 

The recent Western Winter 
Market Week at the Western 
Merchandise Mart, San Fran. 


cisco, broke all records for at- 
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tendance, Monday through Sat- 
urday, according to the directors. 
Dealers and buyers from the 
islands of the Pacific, England, 
Norway, India, Canada, as well 
as the United States, attended 
the market. The buyers were said 
to be interested in merchandise 
of quality and emphasis was 
placed on design, workmanship 
and materials. Exhibitors re- 
ported that buying was in the 
“good to satisfactory” range. 
The expanded showings and 
the increase in the number of 


exhibitors were demonstrated by 
the Western Mart Directory of 
800 pages listing the lines of over 
2000 manufacturers. The Seven- 
Markets-In-One in San Francisco 
include: floor coverings, radio 
and appliances, gifts and house- 
wares, furniture, linens and do- 
mestics, decorative textiles and 
toys and juvenile goods. 


THOMSON-DIGGS PLANS 
OFFICE-WAREHOUSE 
COMBINE ADDITION 


Charles L. Mason, president 
and general manager of the 
Thomson-Diggs Co., Third and R 
Sts., Sacramento 4, Cal., whole- 
sale hardware distributors, has 
announced that plans are com- 
plete for the construction of a 
$500,000 addition to the com- 
pany’s warehouse and office build- 
ing. The four-story addition will 
be erected at Second and R Sts.. 
and will adjoin the present office 
building and warehouse which 
stands on the southwest corner 
of Third and R Sts. 

Mr. Mason said the office staff 
will be moved to the top floor 
of the addition and the present 
headquarters will be used entirely 
for housing merchandise. The 
first three floors of the addition 
will be used also for storage 
purposes, 

The new building will provide 
the company with 55,000 more 
feet of floor space. The addition 
will be an_ all-steel, fireproof 
structure with the latest type of 
air conditioning and soundproof- 
ing facilities. The company serves 
a territory extending from south- 


ern Oregon to Bakersfield in Cali- 
fornia and the entire state of 
Nevada. 
NORTH COAST ASSN. 
ELECTS OFFICERS 


At the recent annual conven- 
tion, Feb. 7-10 in Portland, Ore. 
of the North Coast Retail Hard- 
ware Assn., Neil M. Cochran, 


NEIL M. COCHRAN 


Snohomish, Wash., was elected 
president. Other officers elected 
were: vice-president, Ray L. Mil- 
ler, Forrest Grove; vice-president, 
Ron C. Warburton, Seattle; di- 
rectors, George Reda, Centralia, 
Wash.; Chester Farr, Coos Bay, 
Ore.; A. L. Wold, Issaquah, 
Wash.; E. R. Whitmore, Buck- 
ley, Wash.; Bob Waage, Seattle, 
Wash., and past president, Ruel 
D. West, Portland, ex-officio. D. 
D. Stewart, Seattle, was renamed 


secretary-treasurer. 


NEW OFFICERS MOUNTAIN STATES ASSN.: Elected at the recent annual convention 
of the Mountain States Hardware & Implement Assn., Boulder, Colo., are, standing left 
to right, Lewis Hunter, Standard Mercantile Co., Fort Collins, Colo., director; Harold 
Gilliland, Gilliland Hdwe. Co., Las Animas, Colo., second vice-president; Bert Jessup. 
Valley Implement Co., Monte Vista, Colo., director; Henry Brown, Brown-Fraser Power 
Equipment Co., Eaton, Colo., director; James E. Ward, national councilor; S. Lorane 
Fredregill, Sterkng, Colo., implement dealer, retiring president. 

Seated left to right, are: Leland Schmidt, Schmidt Hdwe. Co., Grand Junction, Colo., 
director; James F. Ellis, Ellis & Capp, Greeley, Colo., first vice-president; Ed Romine, 
Schulte Hdwe. Co., Casper, Wyo., new president; Mrs. Margaret A. Bartlett, Boulder, 
Colo., secretary-treasurer; Joe F. Kellogg, Linder Hdwe. Co., Golden, Colo., director. 
Henry Siebott, Siebatt Hdwe. Co., Craig, Colo., also a director, is not shown in photograph. 
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TELESCOPING + ADJUSTABLE 


WARDRO-BAR 


and Shower Curtain Bar 


@ 24 INCH LENGTH THAT EXTENDS TO 42 INCHES 
@ 42 INCH LENGTH THAT EXTENDS TO 72 INCHES 
@ 47 INCH LENGTH THAT EXTENDS TO 84 INCHES 


—_._.. SLIDE ROD TO WANTED LENGTH 
AUTOMATICALLY LOCKS 


The smoothest, smartest item in any closet housewore or hardware line— 

ad and the fastest selling, too! It doubles closet space .. . adds extra hang- 

INSERT BETWEEN ing space for towels, lingerie, etc., is permanent ... yet easily moved 
WALLS WHERE DESIRED with no telltale scrow or nail holes. And they sell on sight—because every 
home can use from one to six bars! Individually packed . .. for imme- 


diate delivery! 


lf your dealer cannot supply you, send us his name with your inquiry. 


ROP-LOC PRODUCTS CO. 


1401 WEST 9th STREET CLEVELAND 13, OHIO 


KWIK- LITE 1g 


The Extra Value 
ASBESTOS 
KINDLER WICK 
for Oil Burners 


TURN Sop TO MAKE 
BAR PERFECTLY RIGID 


= — — — 


2 


~~ &£ & BB MN 


AA 


Sedan Wwe 


5\%-ft, lengths in color- 


ful individual cartons. 12 car- 
tons in eye-catching display container. 


The famous Kwik-Lite Asbestos Oil Burner 
Wick. Made right. Quick kindling. Long last- 
ing. Sells and satisfies. Offers extra sales ad- 


= CUNDER TUBULAR NIGHT LATCH No. 0 => vantage for every merchandising requirement 


Reversible es 0G ee ie colorful from attractive display packaging to quality 
a ff Cisvensing carton. at low cost. Priced to sell. Attractive discounts. 
Forged Brass Latch and Back Plate 
t cker 
4 167 W. hides on Kwik-Lite Oil Burner | 


PROMPT SHIPMENTS 


= Neti : ctive discounts. | 
HARDWARE = coos. anust Wick with priens and attractive diseye 
MFG.COMPANY = rd bea ney 100-ft. , Name ae ee : 
‘ a a at SBOE PR i ' 
i] 
TRENTON 4 NJ. 
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a : _ Pare Ask your Jobber or mail coupon. 


wore XTILE COMP ANY, Inc. ) 
r agotsTos Drive, Chicago. ( 


~~ 2 vw ovo FB 2. 


Robert H. Clark Co., Beverly Hills, Cal., makers of Genie 
can openers, flew to New York a shipment of can openers 
to meet the third section of the Friendship Train. Additional 
Genies will be flown to Europe to overtake the first two ship- 
ments of Friendship contributions. 


D. M. WILKINS NAMED 
CONVENTION MANAGER, 
RESEARCH BUREAU INC. 


Don M. Wilkins has been 
named managing director and 
president of the Convention & 
Conference Research Bureau, 
Inc., 1418 Walnut St., Philadel- 
phia 3, Pa. Mr. Wilkins has re- 
signed his position as convention 
trafic manager of American Air- 
lines which he held for the past 
two years. Mr. Wilkins has had 
23 years’ experience in conven- 
tion selling and servicing. He is 
well known to the trade as a 
hardware convention sales man- 
ager throughout the country. 


TURNER & SEYMOUR 
MARKS 100TH YEAR 


The Turner & Seymour Mfg. 
Co., Torrington, Conn., is cele- 
brating its 100th anniversary. 
Elisha Turner and Philander 
Hines formed a partnership in 
1848 to manufacture hooks and 
eyes. Four years later they or- 
ganized a joint stock company 
under the name of Waterbury 
Hook & Eye, adding a line of 
sheet metal brass cornices and 
brass curtain rods. 

In 1863 the name was changed 
to Turner & Clarke Mfg. Co., 
following which they moved to 
Wolcottville, Conn., and consoli- 
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dated with Seymour Mfg. Co. 
A short time later E. M. Judd & 
Co., New Haven, was purchased 
and the name became Turner, 
Seymour & Judd. 

In 1867 the company procured 
a foundry of its own. Seven years 
later the name was changed to 
the Turner & Seymour Mfg. Co. 


Today the company operates one 
of the foremost gray iron foun- 
dries in Connecticut, producing 
a variety of high grade gray iron 
castings ranging in weight from 
one ounce to six tons and brass, 
bronze, and aluminum. The fac- 
tory division produces the Westco 
can openers, Blue Whirl egg 
beaters, bathroom fixtures, and 
kitchen tools of many kinds. 


GEO. WARNER ELECTED 
PRESIDENT HARDWARE 
SQUARE CLUB 


George W. Warner, Geo. W. 
Warner Co., was recently elected 
president of the Hardware Square 
Club of New York, Inc., at the 
Hotel Cornish Arms, New York 
City. Other officers installed in- 
clude: Edward Brandt, first vice- 
president, Long Island Hardware 
Co.; George Jungkind, Seneca 
Wire Co.; Charles Pincus, Stan- 
ley Works, third vice-president; 
LeRoy B. Fowler, Franklin Hard- 
ware Co., and Fred A. Scholl, 
treasurer, Long Island Hardware 
Co. 

Mr. Warner has arranged for 
the appearance of two well 
known guest speakers at the 
March meeting, which will be 
open to members and guests. 

The annual shore dinner will 
be held May 6, at the Hotel 
Astor, New York City. Com- 
memorating the 25th anniversary 
of the founding of the club, the 
dinner will be designated as the 
“Silver Jubilee Celebration.” 
George Jungkind is chairman of 
the shore dinner committee, and 
he has announced that the main 
ballroom decorations, souvenirs 
and entertainment will stress the 
silver jubilee feature. 


HARRY GATES, SALESMAN 
FOR EDW. ROBINSON 
Edward FE. Robinson, Isc. 

Nutley, N. J., has appointed 

Harry Gates sales representative 


HARRY GATES 


in New York, New Jersey, Coo- 
necticut, Rhode Island and 
Massachusetts. Mr. Gates was 
formerly associated with Whi. 
ing-Adams Co., and Star Brush 
Mfg. Co. 


MAREMONT AUTOMOTIVE 
RECEIVES BRAND 
NAMES AWARD 


Certificates of public service 
were recently awarded to 3 
firms, among them Maremon! 
Automotive Products, Inc., mak. 
ers of leaf springs, mufflers and 
farm tillage tools, at a banquet 
held in Chicago by the Brand 
Names Foundation, Inc. Each 
firm recognized was required to 
have had the same brand name 
accepted by the public for at 
least 50 consecutive years. 


PANHANDLE ASSN.’S NEW OFFICERS: At the annual convention of the Panhandle 
Hardware & Implement Assn., Feb. 9-10 in Amarillo, Tex., the following officers were 
elected: front row, left to right, L. A. French. Quanah, Tex., director; R. P. Isaacs, Clayton. 


New Mexico, director; Carl Harrison, Memphis, Texas, president; Mrs. C. L. 
Tex., executive secretary (re-elected) ; A. S. Meinecke, Lubbock, retiring president. 


Canyon, 


ompson, 


member of advisory board and national councilor; E. W. Brasch, Levelland, director; Sam 


Hergert, Perryton, 
ex., advisory board; 


Tex., vice-president. Back row, left to right, C. L. Thompson, Canyon. 
E. C. Armstrong, Clovis, New Mexico, director; Julius 


. Cox, Boise 


City, Oklahoma, directors; Grady Thompson, Hobbs, New Mexico, director, and L. C 


Harp, advisory board. 


The convention favored restoration of credit controls; exemption of retailers from 
provisions of Wage-Hour Law; equitable taxation of cooperatives. 
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Acme 
FAUCET WASHERS 
‘Self Merchandiser”’ 


Most popular washer 
ossortment today. Col- 
orful display holds 20 
“see-thru’ cellophane 
bags. Each bog con- 
tains 4 assorted size 
Genuine, World Re- 
nowned Acme Washers 
ond one brass screw. 
Can't be topped for 
real value and instant 
sales oppecl. 


Ce 


| cme 
FAUCET WASHERS 
Nr eome roar —_— ree | 
algoetere: . 
| rouse « ert tates 
ia & es di 
- : 


on“ he «4 SeettrreTt =eeR row Cee oF 


ont sae es al Mas a “T| TANK ® 


No. 5 Lucky Strike 
HOSE WASHERS 


Colorful “on the spot” 
salesman — reminding 
your customers of their 
needs in Garden Hose 
Washers. 


12 Garden Hose Washers 
in each envelope; 25 
labeled envelopes to a 
sales-stimulating 2 color 
display carton. 


to my Jobber 


LAVELLE stands for more than 35 years leader- 
ship in the Plumbers’ Rubber Specialty Field. 


LAVELLE leadership makes your sales job 
easier with distinctive packaging, colorful dis- 
plays—a constant reminder to your customers 
at the point-of-sale. 


Talk LAVELLE to your jobber, today. 


ALL 
\ Fit One—Fit All 
TANK BALLS 
_—s LAVELLE quality through and 
through — with special tapered 
seat for smooth operation on all 
size flush valves. Tough, black 
compound assures long life — 
satisfied customers. 


aa 


COLORFUL COUNTER UNIT. Reminds — 
and sells your customers on this important 
need at a glance. Holds 12 individually 
packaged tank balls, 


424 North Wood Street — Chicago 22, Illinois 


TANK BALLS — FAUCET WASHERS — FORCE CUPS — HOSE WASHERS — BASIN STOPPERS — REPAIR ASSORTMENTS 
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SHERWIN-WILLIAMS 


SELF-SERVICE PAINT CENT 


ENKWELDID 


QOH DOVES CHPBLY 


Customers can’t miss it .can’t resist 
coming over to see what it’s all about! 
Here’s a brilliant, smart addition to your 
store ... something you'll be proud of! 


Made of sturdy steel! This complete self- 
service merchandiser occupies no more than 
15 sq. ft. of floor space! Yet, there’s suffi- 
cient shelf space to carry your complete 
paint stock p/us all your color cards, color 
panels and instruction sheets. 


SWP AUWSE PAL SEMA-LUSTRR 


UO Rt Be YOO WAYS Aa WRN NE 
6 lent ae oo les se este." 0 ob Shae we oe 


°° 


paints... quick-moving, 


Williams SWP House 


seve. « 


No dust-catchers here! You stock only the world’s best-known 00) 
quick-profit 
Paint, 


There’s famous She®8 
Sem-Let 


items! 


& Floor Enamel, 


Porch 


Enameloid, Lin-x Clear Gloss Varnish and, of course, Kem-Tone' 
fastest-selling colors ... colors of proved popularity! | 


Right where the customers see ‘em, we've 
placed rich illustrations to give any man or 
woman painting ideas! They show the kind 
of paint jobs everyone wants! 


Unmatched! These wonderful panels take 
the paint right out of the can and show it 
to the customers. They show the newest, 
most fashion-wise colors ...the #1 selec- 
tion of leading decorators. The customer 
sees what he wants...sees what he gets! 


fessional-looking paint job. They'rr * 
ance that your customers will hk 
with the paint they buy! 


They make it easy for anyone to dc | 
4 


> 
. 


7. 


These are your traveling salesm«: 
go home with the customer... . g1\¢ 
chance to study the lovely colors— 
them with his own decorating sche. 4 
they tell all about the paint .. . se!! 
They’re the best ever made! 


ast a unit... not a gadget ...the new Sherwin- 

uns Self-Service Paint Center is the greatest busi- 

_nd profit boosting plan ever offered to the paint 
_It puts an end to big stock investment. You carry 

imum of the world’s fastest selling paints... only 
jost popular colors. No dead wood! 

ry bit of stock is loaded into one compact, attrac- 
iard-selling merchandiser! And of equal impor- 


OMPLETE PAINT DEPARTMENT in a few sa. ft. of space! 


ere’s everything you need to satisfy practically all paint 

ustomers. Exterior and interior finishes... the best that 
1oney can buy! Great color selections! Helps . . . decorator 
ints...instruction sheets...all contained within 15 
. ft. of floor space! 


INIMUM STOCK INVESTMENT! 


ot $2,000, not $1,000, not $500... just $298 buys the 
omplete Sherwin-Williams Self-Service Paint Center! 
t keeps the stock complete at all times. You never have 
o buy extras to store in the cellar or back room. 


ORLD’S BEST KNOWN PAINTS! 


Ihere’s no question about the brand name. Sherwin- 
illiams has been the world’s leader for scores of years. 


t's absolute tops in quality ... tops in consumer prefer- 
‘nce. Yes, with over 1,400 paint manufacturers in this 
-ountry alone ... people still prefer and buy the famous 


Sherwin-Williams Paints! 


O SELL PAINT! 


Most revolutionary merchandising 
plan in paint history! 


tance, is the fact that your local Sherwin-Williams 
representative automatically reorders stock. What’s 
more...a full warehouse is within phone reach— 
deliveries made in 24 hours. 

To guarantee great volume business, Sherwin- 
Williams backs you with an unequalled, concentrated 
magazine and Jocal newspaper advertising campaign 
that reaches every family in your community! 


QUICK TURNOVER ASSURED! 


These Sherwin-Williams paints don’t sit on the shelf wait- 
ing for someone to ask for them. They’re right out on the 
selling floor shouting, ‘“‘Come here...I’m what you’re 
looking for .. . take me home!’’ Experiences show that you 
can expect a minimum turnover of 5 times per year! 


DAILY REPLACEMENT OF STOCK! 


A complete warehouse stock is as close as your telephone! 
And you get daily delivery service! In addition, the Sher- 
win-Williams representative automatically and periodi- 
cally checks your stock... fills in any stocks that have 
been depleted! 


GREATEST LOCAL PAINT ADVERTISING EVER! 


While Sherwin-Williams is famous for its national magazine 
promotions, you also get consistent, highly-concentrated 
and hard-hitting Jocal advertising! The fact is, this is the 
only line of nationally- known paints to give you these 
advantages... advertising in neighborhood newspapers, 
radio plugs, handbills, p/us a planned point-of-sale adver- 
tising and merchandising service! 


ash-in on the best paint profit builder in 80 years! 


2*s no question... we know that the new 
vin-Williams Self-Service Paint Center will keep 
business building ... profits booming! It took 
". of sales research and field study to develop it. 
when we urge you to ‘‘cash-in’’ on it, it’s because 
‘sure you will profit! 
e reduced inventory worries ... the ever-increas- 
‘usiness ... the net profit on each and every sale 


HE SHERWIN-WILLIAMS CO. 


-VELAND 1, OHIO EXPORT DIVISION, NEWARK, N. J. 


. the streams of satisfied customers will make the 
new paint center a great addition to your store. It will 
become a popular institution in the neighborhood! 


GET IN TOUCH! Phone, wire, write your local 
Sherwin-Williams representative. Let him give 
you the complete Paint Center picture. He’ll show 
you the way to the grandest paint business you 
ever had! 


wos tie 


a 
te va) 


NV =-AMERICAN BRAND 
INSECT WIRE SCREENING 


is even better than before 


Always preferred by customers who look for long depend- 


able service in insect wire screening, famous “American” 

Brand is now even higher in quality. For metallurgical OTHER WICKWIRE SPENCER 
research, plus improved equipment and weaving tech- HARDWARE PRODUCTS 
nique, has resulted in a stronger product. 

Being made of wire, American Brand Insect Screening Clinton Brand Hardware Cloth 
won't burn, melt or sag, and its stiffness makes it easy to Clinton Brand Poultry Netti 
handle. Even the amateur can make or repair his own 7 
screens, for wire screening lies flat across the frame— Wickwire Music Wire 


requires no stretching or pulling—assures a smooth, clean- 
looking job with less tacking. 


Perfection Door Springs 


Customers can select the grade that best suits their Coburn Sliding Door Hardware 


purse and purpose, for American Brand is made in bright Wickwire Wire Rope 
or antique bronze, galvanoid, aluminum and other non- 
ferrous metals. For fast, profitable sales and satisfied 
buyers, feature American Brand Insect Wire Screening— Nails and Brads 
the brand whose high quality has been recognized for 
generations. 


Wissco Clothes Line 


AMERICAN WIRE FABRICS INSECT SCREENING MADE BY 


WICKWIRE SPENCER 


A DIVISION OF THE COLORADO FUEL AND IRON CORPORATION 
500 FIFTH AVENUE NEW YORK 18, W, ? 
Boston + Buffalo + Chicago + Dallas + Denver + Philadelphia + Pacific Coast Subsidiary — The California Wire Cloth Corp, Oakland 6 G@ 
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wo ADM SUSINESS? 


Re St a Sete 


Vien sieniadiblin ¢som \ omen ca ka 


ME 


February 26, 1948 


ADVANCES 
Sieb zinc. Platinum. Rolled ziuc products. 


DECLINES 
Linseed oll. Bere copper wire. Weethor-proof copper wire. Brass lugots. 
Weel bienkets. Some copper refrigerators. Somo radio sets. Flaxseed. Scrap 
copper. Calf skias. Paper draperies. Scap products. 


KOC EE Se 


Linseed oi] reduced—Early in 
February leading crushers reduced 
prices for linseed oil %4 cent per lb. 
On Feb. 11 it dropped another 1% cents 
per Ib. 


Some upse—some downs — 
Revere Copper & Brass, Inc., announced 
that effective Feb. 3, it was revising its 
prices of alloy products in accordance 
with changes in the cost of base metals. 
For example, alloys containing zinc and 
tin were advanced in proportion to the 
content of these metals. The price for 
slab zinc was recently increased 114 
cents per Ilb., while tin was advanced 
14 cents per lb. The company said there 
was no change in the prices of copper 
products. On Feb. 2, Anaconda Wire 
& Cable Co. announced its price of bare 
copper wire at 27.3 cents per lb., for 
less than carload lots, a reduction of 
almost % gent. Weather-proof copper 
wire was lowered by % cent to a new 
level of 27.85 cents per lb. for less than 
carload lots. There was no change in 
the price of magnet wire. The company 
said these reductions “reflect the cur- 
rent market levels for these types of 
wire,” but added that the current price 
changes have nothing to do with the 
price paid for refined copper. That 
still remains firm at 2114 cents per Ib., 
Connecticut Valley base. On Feb. 6, 
leading brass producers announced price 
cuts of one cent to 1% cents per Ib. on 
brass ingots. The reductions reflect 
heavy offerings, at lower prices, of scrap 
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materials used in turning out the ingots. 
Only a month previously, brass ingot 
makers had raised prices by a half cent 
to 144 cents per lb. They ascribed the 
advances then to scrap shortages and 
rising prices for such material. 
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Phileo prices — On Feb. 2, 
Philco Corp. announced price reductions 
of up to 6 per cent on its 1948 line of 
new refrigerators, and up to 25 per cent 
on its new model radios. The company 
said the reductions were made possible 
by improved “manufacturing tech- 
niques.” Vice-President J. H. Carmine 
emphasized that the price reductions 
represented lower prices only on new 
models, as compared with prices on last 
years models of equivalent size. The 
new model refrigerators and radios also 
include features not found in last year’s 
comparable models, he declared. For 
example, Philco is offering a refrigerator 
with eight cubic feet of storage ca- 
pacity for $299.50. This compares with 
$319.50 for the company’s similar 7-foot 


Wholesale Hardware Sales‘ 


By Geographic Divisions, 


for December, 1947 


SALES REPORTED 


SALES YEAR-TO-DATE b 


GEOGRAPHIC 
DIVISION Percent Twelve | Twelve 
from | Monthe | Monthe 
12 meos.| 1047 1046 
1046 (Add 000)|(Add 600) 
U. 8 TOTAL +22 | $700,728 | $067,500 
ate ott 16 18,517; 16,8466 
Mame Nac Pe | ans] sera 
West North Central.” +23 | 140,680| 121,737 
South Atiantic......... +2 62,346 
Eset South Centra! 28 47,660} 37,261 
West South Central 2B 07,265 77,770 
Meuntain.... 2 26,627 | 21,128 
Pacifle............... +16 122,963 | 106,302 
Bureaw of the Ceneus Current Wholesale Trade 


a Includes 12 reperts received teo late to be incorporated in Ceneus Bureau published releases. 
b Includes reperts received teo late for inclusion in previeus monthly totais. 
c Number does not apply in all cases to the year-to-date figures. 


States Comprising Regions: 


Now Englaad—(Cona., Maluo, Mass., N. H., R. I., Vt.) 


Middle Atiaatic—(N. J., N. Y.. Pa.) 


East North Central—(iil., ind., Mich., Ohio, Wis.) 

West North Central—(lowa, Kan., Miun., Mo.. Neb., N. D.. S. D.) 
South Atiantic—(Del., D. C., Fia.. Ga., Md., N. C., S. C.. Va., W. Va.) 
East South Central—(Ala., Ky., Miss.. Teun.) 

West South Central—(Ark., La., Okla., Texas) 

Mouutaln—(Ariz., Colo., idaho, Mont., Nev., N. M.. Utah, Wye.) 
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JOE HODGMAN Says: 
“For Any Sport 
in a Storm" 


NYLON NEOPRENE 
FISHING SHIRT 
The finest fishing 
shirt of its type 
anywhere at any 
price. Meets every 
demand of fisher- 
men who want @ 
truly excellent 
lightweight water- 
proof shirt. Made 
entirely from an ex- 
clusive Hodgman 
fabric with WNeo- 
prene Perbunen 
Type Coating. Spe- 
clal features Include 
slash side openings, 
special collar which . 
folds into a parka 
hood, 9’’ zipper 
front and elastic at 

wrists. 


HODGMAN RUBBE 


FRAMINGHAM, MASS. 

261 Fifth Ave., New York, N. Y. 
15 North Jefferson St., Chicago, Ill. 
121 Second St., San Francisco, Cal. 


EARLY BIRDS 
CATCH 
SPRING SALES 


HOMEMAKERS with minds on spring 
decorating look for Ready Patch—the 
easy-to-use, ready-mixed patching com- 
position for filling cracks and holes, 
smoothing wall surfaces. Ready Patch 
stocked on your shelves will prepare you | 
for this extra-sale season. Order today | 
—spring's on the way! 


Free Ready Patch 
mats, counter ais- 
plays now avail- 
able. Write to 


M & H LABORATORIES}. 


2703 Archer Ave. 


Chicago 8, Ill. Bee 


refrigerator last year. Among new 
radio models, the company is offering a 
new three-way portable priced at $29.95 
less batteries, compared with $39.95 for 
its lowest-priced portable last year. In 
its console models, Philco reduced prices 
6 per cent to 10 per cent from compar- 
able models of 1947, while adding new 
features such as enlarged record stor- 
age space. Philco expects increases in 
its refrigerator sales from $65 million 
in 1947 to $100 million this year. The 
company’s total sales of radio, refrigera- 
tors and other products were $225 mil- 
lion last year. 


Non-ferrous metals active— 
There has been no recent let-up in the 
demand for newly produced copper, lead 
and zinc, and there is no indication at 
the moment of any immediate lessen- 
ing of consumer inquiries. Makers of 
copper products are still actively seek- 
ing the refined metal. Even though pro- 
ducers have not yet opened their books 
for March delivery, many custgmers al- 
ready have made requests covering their 
needs for that month. On the basis of 
such inquiries, it would seem that the 
copper supply will have to be allocated 
among regular customers. The demand 
for lead continues heavy and well in 
excess of supply. Consumers are said 
to be canvassing the market in all direc- 
tions in an effort to root out additional 
sources of supply, but trade authorities 
assert their endeavors are not meeting 
with success. The lead price holds firm 
at 15 cents per Ib., New York, or 14% 
cents per Ib. for foreign metal at Gulf 
of Mexico ports. The new zinc price of 
12 cents per Ib., East St. Louis, has not 
caused any diminished demand, trade 
members say. In the first full week at 
the new price level, consumers were ac- 
tively seeking supplies and the 12-cent 
price was described as firmly set. 
Among the “precious” metals, on Feb. 
3, the price of platinum was increased 
$3 per oz. by a leading refiner. The 
new prices are $69 per oz. for large lots 
and $72 per oz. for retail quantities. The 
former prices had been in effect since 
Dec. 3, when they were advanced $4 
per oz. Demand for platinum is not 
exceptional, but there exists a tight spot 
supply situation, resulting from reduced 
imports during the past several months, 
particularly from Russia. 


Wool blankets reduced — 
Chatham Mfg. Co., a large producer of 
blankets, has announced a reduction of 
$1 in the price of one of its leading 
wool blankets, bringing the retail price 
down to the $10.95 pre-war level. The 
company said it would hold the present 
price line for other numbers in its 1948 
offerings, despite constantly rising costs 


NOW AVAILABLE! 


CARLOAD QUANTITIES OF 


GALVANIZED 
BEFORE WEAVING 


OULTRY 
ETTING 


1" MESH—20 Ga. 


2" MESH—20 Ga. 
12” te 72” Widths 


POULTRY and RABBIT FENCING 
48”, 60” & 72” Widths 


Write for New Price List! 


portable bench grinder 


$ 5 
Light, handy, efficient for 149: 


workshop, garage or factory. Self-con- 
tained grinder with 1 fine and 1 coarse 
(444” x 3%”) grinding wheels. 

New powerful shaded pole motor oper- 
ates at correct speed. Self-aligning bear- 
ings, l-piece cast aluminum housing has 
integral wheel guards, tool rests and 
switch. Plugs into any 110-120 A.C. cir- 
cuit. 

No. 69 Electric Drill, drills holes up to 
14” in steel. Die-cast, pistol-grip makes it 
natural to drill straight holes. Has spe- 
ree wound high torque tool motor, only 

80. 


Ask your dealer to show you 
the complete line of SpeedWay 
Blue LAne Portable Blectric Tools. 


No. 69 
¥," DRILL 


ne 
SPEEDWAY MFG. Co. 
1836 S. 52nd Ave., Cicero, Ill. 


HARDWARE ACE 


; 


POWER KING 


Py 
T 
: L qw i M ower 
A THOROUGHLY DEPENDABLE POWER JOB 
Tough aluminum alloy gives it lightness. Fine special steels, bronze 
HAND MOWERS : 
and rubber assure precision quality. One of the best gasoline motors 
MODEL 550 DeLUXE is beyond 
’ k i d bi Ision. 
question the finest hand mower on the marmel provides copendable propursion, A 
we have ever built. Light. mower you can recommend with complete con- 
smooth running, easy to push fidence. And best of all, the price is reason- 
and popularly priced. This able. 5-blade ball bearing reel. 20” cut. Easily 
mower practically sells itself. mows up to three acres per day. WRITE NOW 


for details. 
Aluminum alloy caste 


§ ra oe ings. 5- blade bi ill bear- 


; a § ing reel; crucible tool LIGHT 
é steel knives; 16” cut. 10” STRONG 
" wheels. Rubber roller; MODERN 
semi-pneumatic tires. . 
Tubular steel handle WEIGHS ONLY 
7 with rubber grips. 
Model \. Weighs only 27 Ibs. SF 8s. 


\ Details on request. 


LAWN MOWERS SINCE 1880 


TMS Heenutecturing Ca 


Springfield, Ohio 


HAND AND POWER LAWN MOWERS 
EXECUTIVE OFFICES 2-264 GENERAL MOTORS BLDG., DETROIT, MICH. 


if 


MODERN EQUIPPED STORES 


_ WAVE GREATER 
_ SELLING POWER 


SOUTHINGTON 

nr} SCREWS 

For Weed er Metal 
Southington Wood Screws, Drive 
Screws and Sheet Metal Screws 

have upheld their quality since 


1867. All standard sizes with vari- 
ous styles of heads in the most 


4 

; called for types. Send for screw 

| catalog, also our eatalog covering 
steel squares, tri-equares, bevels, 


he 
gen: 


iB ES ae 
. , rt 


etc. 


PHILLIPS RECESSED HEAD SCREWS 
FOR WOOD AND SHEET METAL 


Driver fits se N Supply the in- 
curely into ta- ster ee 
_ mand for these 
an pee modern, time- 
not slip . . 3 
i messes | 
out, on standar Send sketch of your store with measurements 
. = sizes. for free store plan and No. 248 catalog. 
: THE SOUTHINGTON W. C. HELLER & CO. 


HDWE. MF6G. CO. 2268 Bryant St. Mostpelier, Ohio 


y 
Bet. 
: iscr SOUTHINGTON, CONN. :53; SELLMoORE - MAKE MorRE 
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ARTBEck 


BASTER 


<a ee > 

% 
> Guaranteed by % 
Good Housekeeping 
4 


, 
4o. a 
TAS aovennisto ™ 


This is the 
famous Artbeck 
Baster* ... Sold 
by leading dept., 

hdwe., and chain 
to FSS) ER 
tremendous 
quantity . . . Now 
available to retail 
outlets everywhere 
..» Stock it! Display 
it! Cash in on the 
national advertising 
and public demand! 
. . . Get your share of 
these profits—Contact 
your jobber or write us. 


my GREASE 
or FATS 


<Y 


*Serves dozens of home needs 
—bastes meat and fowl—skims 
milk—bastes apples, etc., etc. 
Individually packed in full color, 
permanent container. pauonany 
advertised at 79c. You get full 
mark-up! 


ARTBECK 
PAN HANDLE 


A marvelous new kitchen help for 
safe, easy handling of hot pots, 
pans, grills, PYREX cooking dishes. 
No more burns, no more cloth 
pot holders around the stove. 4 
Nationally advertised as a worthy s 
companion to the Artbeck Baster 
in leading publications. Individ- 


Wd 
ually packed in full , 
color, permanent con- | &, E 


tainer. Demand is high — 
so stock up now. Ad- ; j mn 
vertised at $1, with a Mim 

full mark-up for you. ==>. 


ARTHUR BECK CO. INC. 


Sales Office—173 W. Madison St. 
Chicago 2, Ill. 
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Wholesale Hardware Inventories° 
By Geographic Divisions, for December, 1947 


END-OF-MONTH INVENTORIES (Cost) 


STOCK-SALES-RATIOS b 


Percent Change 
GEOGRAPHIC December 1947 Amount (Add 000) 
DIVISION ve. 
eal 
Firms Dec. Nov. ew. 
1946 1047 1947 1046 1047 
U. S. TOTAL..... 168 +33 + 4 | $06,286 | $64,849 | $83,251 188 
New England......... 7 +158 —4 1,872 1,680 38 
Middle Atlantic ...... 33 +4 + 8 9,486 | 6,611 178 
Eset North Central... 32 +38 + 1 16,844) 11,484 178 
West North Central... 28 +35 +3 | 17,067] 13,331 163 
South Atlantic........ 23 +83 + 8 906 6,207 163 
East South Central... 8 +B +21 3,397 | 2,647 142 
Weet South Central... 14 +26 +4 11,2685 | 6,971 212 
Mountain............ 6 +38 + 2 1,345 906 178 
Paclfic............... 17 +22 +1 17,146 | 14,600 ZI 
Bureau of the Ceneus Current Wholesale Trade 


a Includes nine reports received too late to be incorporated in Census Bureau published releases. 
b Stock-eales ratios are obtained by dividing the stocks by the sales for an identical greup of firme. 


of material, labor, manufacturing and 
packaging. 


The non-ferrous metals—The 
easier price trend in commodities 
spread to scrap copper used in making 
refined copper. Scrap copper broke 
Feb. 10 a quarter of a cent a pound, 
to levels %-cent under prices 10 days 
earlier. But producers of copper report 
domestic inquiry is continuing heavy at 
2144 cents per lb. This has been the 
quotation for nearly a year. Lead and 
zinc prices are unchanged, and reflect 
the tight supply situation. Manufac- 
turers of rolled zinc products, such as 
sheet zinc, have raised their prices to 


compensate for the recent 14%-cent ad- 
vance in the price of slab zinc. One 
concern only raised its price of zinc 
sheets by %-cent per lb., while another 
increased its quotation 144 cents. Mean- 
while, higher freight costs resulted im 
one major producer of lead increasing 
the price of premium grades of lead, 
passing on to the customer in eastern 
areas, half of the increase in freight 
costs. 
s S td 


Paper “fabric” draperies— 
From Chicago, Trimz Co., Inc., a divi- 
sion of United Wallpaper, Inc. an- 
nounces a price reduction of 20 per 
cent in Trimz ready-to-hang paper 


Wholesale Hardware Collections 


on Accounts Receivable‘ 


By Geographic Divisions, for December, 1947 
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ACCOUNTS RECEIVABLE 


Current Whelesale Trade 


a Includes 12 reports received teo late to be incorporated in Ceneus Bureau publiehed releases. 
caster percentages are obtained by dividing the collections by the accounts receivable for an identienl 
group of firme. 
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Smashing Advertisements 


i i OF ELECTRIFIED FARMS 
THROUGH FARM JOURNAL, CAPPER'S FARMER, THE PROGRESSIVE FARMER, 
7 SOUTHERN AGRICULTURIST 


mean Big Profits tor Vou 


Every month powerful Gem Dandy Elec- 
tric Churn advertisements appear in the 
national farm magazines which reach 
practically every electrified farm in the 
country. Over 3% million farms are 
now electrified and the number is con- 
stantly increasing. 


i. 


Surveys made by these leading farm 
publications show that more than 50% 
of your electrified farm customers want 
to buy an electric butter churn (selling 
for about $20.00) right now. Gem Dan- 
dy is the only nationally advertised elec- 
tric churn. . . the largest selling electric 
churn in the world. 


You can make big profits in 1948 by 
stocking and displaying nationally ad- 
vertised Gem Dandy Electric Churns. 
They sell on sight and carry a big mar- 
gin of profit. 


ACT NOW! 


1. Study the prices listed below. 


2. Order Gem Dandy  Electrie 
Churns and Gem Dandy Chura 
Jars from your distributor today. 

3. Order free display material d)- 
rect from us today. 


ANY 


ALABAMA MANUFACTURING CO. 
Dept. A-36 Birmingham 3, Ale. 


a ’ 
if dealer cant 


gher wote phe Rector 


00 
STANDARO 
Price slightly _ 


FOR 
mait COUPON oe oxiet 


crock or 
Dur agias 


ponrnetee* wv ® 
script | 
| ease pices Compan ‘aisbama. : Deluxe Model Retail Price...... $19.95 
a Mane ingbam 3. +. Cherm. +» ' 
| , Alameriment A= eae Dandy Blectric Cherm Recommended Dealer's Cost .. $12.49 
deat! 


H nd booklet ' 
Cee ee Standard Model Retail Price... $16.95 
5 Name ee ‘ Recommended Dealer's Cost.... $11.02 
SE ee ‘ 


ee 


Gem Dandy Electric Churns may be used 
with owner's crock or with Gem Dandy 
Duraglas Churn Jars, which are sold sep- 
arately. List price: 3-gal. about $2.75, 
5-gal. about $3.50. 
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- 
ao 
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. All prices slightly higher west of Rockies. 
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Dual Purpose Pan 


a 
a” 


Cake pan with insert 
that lifts out does 
double duty as angel 
food pan, form torte, 
sponge cake, meringue 


ring or others. Cake 
pan will serve as a 
pudding dish or as a 
casserole, minus the in- 
sert. Serves daily cooking and 
baking needs to perfection. 


5 Yt. capacity $12.80 doz. 
F.O.B. CHICAGO 


J. GERSON & SONS, INC 


931 MILWAUKEE AVE. 
CHICAGO 22, ILL. 


, ** a nit 
ystme — 
\. Ad) wet t 
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ay 0 pounds bY 
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| dia 


SEE YOUR JOBBER 
HANSON SCALE CO. 


525 N. ADA ST., CHICAGO 22, ILLINOIS 
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draperies. ‘Continued consumer de- 
mand,” say officials, “plus new ma- 
chines and manufacturing techniques 
which permit increased production, have 
enabled the company to pass on econo- 
mies to the consumer in the form of 
better quality for a lower price.” The 
new price for all regular Trimz ready- 
to-hang paper draperies is $1.19, com- 
pared with a previous price of $1.49 
which prevailed since their introduction. 
s 6 s 


Leather — The Ohio Leather 
Co., Girard, Ohio, has reduced its 
leather prices as a result of a drop in 
raw materials costs, says President F. 
H. Becker. Reduced prices of skins re- 
flect “unloading of inventory” by some 
suppliers of raw materials, he explained. 
Calf skins are used by the industry for 
producing high grade soft leathers, for 
shoe uppers and the like, while hides 
from the larger full-grown cattle, are 
used for coarser grades of leather. Ohio 
Leather Co. used chiefly the lighter 
skins, producing the better grades of 
leather for shoe manufacturers. The 
company says larger offerings of raw 
materials are now in sight from domes- 


tic sources. 
Ce oe | 


What a buying strike did — 
Shoe makers have balked at the run- 
away cost of calfskins, used as the 
leather of footwear “uppers.” Late in 
1946 calfskins sold fo: 2344 cents per 
pound. By the first of this year they 
had soared to $1.15 per pound. The 
rise was nearly 400 per cent in less than 
18 months. Then the shoe men put a 
brake on their buying, with this result: 
Prices have tumbled, so that sales were 
made this month at 65 cents per lb.— 
down 40 cents from the Jan. 1 peak. 

a a 


Soap and groceries — Major 
soap makers have cut prices 5 per cent, 
following declines in prices of the raw 
materials they use. One leading manu- 
facturer on February 12, announced 
price reductions on 10 of its soap prod- 
ucts. Some other companies said they 
were cutting wholesale prices by 5 per 
cent. Manufacturers said lower fats and 
oil prices made the reductions possible. 
Soap makers were buying tallow at nine 
cents per pound under the mid-January 
level. In Chicago, the National Associa- 
tion of Retail Grocers reported a survey 
of independent retail grocers showed 
substantial drops in prices for several 
basic food items, These included flour, 
bacon, ham, lard, vegetable shortenings, 
eggs, butter, pork, and in some cases, 
beef. The cuts, the association empha- 
sized, are not the “loss leaders” some- 
times sold by stores at reduced prices 
to attract customers. The survey cov- 
ered stores in key states across the 
country and the findings reflect, of 
course, the lowered commodity markets. 


CopRToP 


TANK BALL 


a #8. 
A Por 


Trade item 


Cash in on this quality tank bail. 
Cop-R-Top tank balls serve bet- 
ter and give you real profits be- 
ate it is a fair aay item. 

nce your customer buys Cop-R- 
Top he is satisfied and a steady 
customer. Place Cop-R-Top on 
display and watch them self. 
Your jobber carries Cop-R-Top 
or write us today! 


Write for | MASTER-PIT 
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AMERICAN RUBBER PRODUCTS CORP 
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Paint makers “expectant”— 
The nation’s paint makers, who chalked 
up their first $1 billion sales year in 
1947, expect to do even better in 1948. 
Last year’s sales, estimated at $1.2 bil- 
lion, were 33 per cent higher than those 
recorded the year before, and 93 per 
cent above 1941. Yet the National 
Paint, Varnish & Lacquer Association, 
representing at least 90 per cent of the 
industry, predicts that the tremendous 
backlog of demand will keep paint man- 
ufacturers’ sales well over $1 billion for 
the next few years. Sales last year far 
outdistanced the $623 million of 1941, 
the industry's best pre-war year, but the 
paint makers still have their troubles. 
The problem of raw materials shortages 
is still a factor. So are the prices on 
the items that go into paint production. 
The shortage of pigments — titanium, 
white lead and lithopone—is the most 
troublesome. The steel scarcity is ex- 
pected to make cans and large contain- 
ers harder and harder to find. Another 
headache is the increase in the cost of 
labor and materials, which has hit the 
consumer in the form of higher retail 
paint prices. Although physical pro- 
duction has also grown, higher paint 
prices account for a substantial part of 
the industry's larger sales volume. But 
the rise in paint prices has not matched 
increases in production costs, say the 
producers. The result has been nar- 
rower profit margins despite commonly 
higher total earnings among the com- 
panies. With no relief in sight in pro- 
duction costs, major producers say price 
reductions this year are unlikely. On 
the contrary, says Mr. Steudel of Sher- 
win-Williams, “substantial cost increases 
in raw materials, as well es higher 
wages to labor, might easily justify 
price advances for paint in 1948.” 


Sees plentiful paint supply 
Householders who plan to redecorate 
their homes this spring should have no 
trouble getting enough paint, says Dr. 
N. E. Van Stone, Sherwin-Williams 
Co.’s vice president in charge of re- 
search. He told a news conference 
that “the paint pipeline should be well 
taken care of by April.” Prices of the 
firm’s paint products, he said, are the 
same as a year ago, both for oil paints, 
and resin-emulsion types for interior 
decoration. The most successful sales 
and profits year in its history, was re- 
ported by Devoe and Raynolds Co., Inc., 
in its annual statement. Sales in 1947 
were $42,095,610, an increase of 23 per 
cent over the previous year and a new 
record. E. S. Phillips, president, said 
in his report to stockholders that prices 
of the company's products must again 
be reviewed and “some increases made 
in the near future.” Higher material 
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Genuine DC 


Cane-bottomed chairs 


Well-seasoned, double- 

sanded, solid oak, 2 coats 
sprayed lacquer natural 
finish. 

Bent-back posts, 

158” through. 
Seats 134% x 16” 

Rocker—31” 


P kel anufacturin 


NCOQORPO 


+ | 


TALL ADE ARE 


No. 


high (back) 
Bent-back 35” high (back) 


DEALERS and JOBBERS 


write for information 
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Manufactured com- 
plete under modern 
production methods 
at source of mate- 
rial. 
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rue UNIVERSAL 


1535 EAST FIRST STREET 


CLAY PRODUCTS CO. 
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prices and increased labor rates require 
this action. 
a 

Approaching “support” 
levels—The reopening of commodity 
markets after the Lincoln Day rest, 
found flaxseed the first among farm 
commodities to reach government price 
support levels, as the result of recent 
price breaks. At the close of markets 
on the 11th, flaxseed was down to $6 a 
bushel, at Duluth and Minneapolis, a 
drop of about $1.25 in a week and $1.50 
below the mid-January high for that 
commodity. The government had under- 
taken to support flaxseed prices at the 
$6 level until Aug. 1, 1949, under an 
agreement between the Commodity 
Credit Corp. and linseed oil crushers. 
Prices of other farm commodities re- 
main above their support levels al- 
though the spread between these levels 
and prices of early February has nar- 
cowed rapidly. Under war time legis- 
lation the government has established 
“floors” below the prices of most farm 
products, and is required by law to 
support most of them at not less than 
90 per cent of “parity.” Parity is that 
price which will give to a commodity a 
purchasing power with respect to 
articles that farmers buy, equivalent to 
the purchasing power of such com- 
modity in a “base period,” in most 
instances the base period is August, 
1909, through July, 1914. 


Steel output off—For the week 
ended Feb. 14, steel operations were 
scheduled at 92.7 per cent of ingot ca- 
pacity, compared with 94 per cent in 
the previous week, according to the 
American Iron & Steel Institute. A 
month ago the indicated rate was 98.7 
per cent. The lower rate reflects the 
natural gas shortage and other effects 
of the cold weather. The latest week’s 
schedule was equivalent to the produc- 
tion of 1,670,900 net tons of ingots and 
castings, against 1,639,700 net tons in 
the corresponding week* of last year. 
Steel output in January amounted to 
7.463,112 tens of ingots and steel for 
castings, according to the Institute. 
This is a new peacetime record for the 
first month of the year. The only higher 
January production was the wartime 
output in 1944 of 7,592,603 tons. In 
Jan., 1947, the total was 7,213,246 tons. 


Quotas asked for steel—On 
Jan. 30, Secretary of Commerce Harri- 
man asked the steel industry to allocate 
steel voluntarily to four industries “of 
great national importance.” He listed 
these as freight cars, farm machinery, 
oil equipment and home building. Mr. 
Harriman estimated that not more than 
10 per cent of all steel production will 
come under the rationing system «et up 
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under the anti-inflation law. He de- 
scribed this estimate as “an outside 
guess.” He also said a drive will begin 
throughout the industry to conserve 
steel, increase production, and postpone 
projects which can be deferred. “We 
hope by these means to leave as much 
steel for automobiles and other indus- 
tries as before. Our first concern is that 
we do not disrupt the industry of this 
country.” As a further reassurance to 
industry, Mr. Harriman emphasized that 
his new “office of industry cooperation” 
will not attempt to limit steel use by 
automobile makers of other industries, 
nor will it attempt to act as an “expe- 
diter” of steel to individual companies. 


Small motors more plentiful 
—For lack of enough small power mo- 
tors, production had been delayed on 
anything from juke boxes and malted 
milk mixers to farm equipment and 
machine tools. Output was slowed on 
such home appliances as refrigerators, 
washing machines and vacuum cleaners. 
Even textile machines and buses other- 
wise ready to hit the road were held up 


This Ad Attracted 
Home Gardeners 


WEEN HOUSE scor TS LA wn SEED > | 


he oe ee ee 


> WOLEE KUBLY & HIRSIB 


Madisons Wnost Interesting Myreh 


When Weiff, Kubly & Hirsig decided 
to advertise to home gardeners iu 
Madison, Wis., last year it didn't 
do it iu a half-hearted manner as 
the abeve ad will prove. There's 
pleuty here te intorest any type 
of gardener. in its original form 
the ad measured four columns in 
width and 15% iu. In height. 


by lack of motors. But the picture has 
changed. Increasing output and soften- 
ing demand are building up some sur- 
plus. General Electric, largest maker of 
small motors, reports some slackening 
of demand for fractional horsepower 
motors by manufacturers of such major 
appliances as refrigerators and washing 
machines. The company also reports a 
slump in orders for oil burner motors, 
due, they say, “to seasonal factors” and 
the oil shortage. Westinghouse Electric, 
one of the top three fractional motor 
makers, says it has “felt somewhat a 
slackening in demand for small motors, 
but not enough to warrant any reduc- 
tion in output. We plan to carry on our 
present full scale production.” The 
Delco products division of General Mo- 
tors Co. is making “every motor we 
possibly can” but says, however: “We 
have noticed that we haven’t been 
bothered for motors by companies we 
never sold in the past. Until recently 
a lot of these companies sought us out 
for motors because they couldn't get 
them elsewhere. Those requests have 
dropped off.” Around the country other 
companies echo the report of a drop in 
demand for oil burner and gas pump 
motors, since the gas and oil shortage 
has hit those businesses. Some makers 
reduced prices of some fractional mo- 
tors about 5 per cent. 


Small bolts scarce — Makers 
of bolts and nuts report little improve- 
ment in the supply of the smaller sizes, 
although there has been better service 
on the larger items. As a whole, the 
supply situation remains very tight, and 
there is little indication that this may 
soon change. One principal producer 
reports a slight improvement in de- 
liveries of steel from the mills, but this 
betterment is not confirmed by other 
companies. Nor is there any guarantee 
that the improvement will continue in- 
definitely. Because of the steel short- 
ages, little inroad has been made into 
backlogs of orders. Delivery dates with 
most companies range all the way from 
“prompt” to one year. On the most 
popular “hardware” sizes, the average 
wait is six months and over. 

* ¢ «@ 


Fertilizer sales near record 
—Fertilizer sales in the 16 reporting 
states totaled 9,101,000 tons in 1937, 
only one per cent below the record high 
of 1946, says the National Fertilizer 
Association. Sales in 1945 were 7,850,- 
244 tons, compared with the 1935-39 
average of 4,832,693 tons. 

e s e 

Sports lines—Dealers predict 
that war-induced sports equipment 
shortages will be ended late this year. 
It may still be “tough” for most of 
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Source: Office of Business Economics, U. S. Department of Commerce. 


1948 to get enough golf clubs, bamboo 
fishing rods, reels, firearms and ammu- 
nition but, in general, things are look- general manager of tire sales for B. F. 
ing up, says President J. F. Lawlor of Goodrich Co. 
the National Sporting Goods Associa- * * @ 
tion. At this year’s (seventeenth) show 
by the N.S.G.A. appears the first dis- 
play of new safety football equipment 
recommended recently by the American 
Footbal] Coaches Association, also new 
spikes and fielders’ gloves for baseball, 
and new type elastic knee and arm 
bandages for basketball. 

* 2 @ 


Drop in tire sales predicted 
Production and sales of tires by the rub- 
ber industry will fall below 1947 when 


new records were set, but will remain 
“relatively high,” says Guy Gundaker, 


Industria] output high — In- 
dustrial production, after a seasonal lull 
early in January, recovered in the mid- 
dle of the month and is now running 
close to the levels reached in the final 
months of 1947, says the National As- 
sociation of Purchasing Agents. High 
activity is reported by 58 per cent of 
the purchasing agents surveyed. In- 
creases over previous highs were noted 
by 31 per cent, while 1] per cent said 


Estimated Sales 
Of Wholsale Hardware Distributors* 


Monthly 1939, 1941, 1946 and 1947 


(Expressed in millions of dollars) 


Month 1947 1946 194] 1939 
Jeneery $138 $100 $56 $39 
February 142 104 55 37 
Merch 164 116 64 48 
April 170 126 76 47 
May 160 129 80 52 
June 148 126 80 51 
July 146 130 82 45 
August 148 139 G4 50 
September 162 139 89 60 
October 186 170 92 60 
Nevember 162 152 79 54 
December 151 143 80 49 
Gread Tete! for Year $1777 $1574 $917 $592 


* Estimated by the Office of Business Economics, U. S. Department of Commerce. 
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CHAMPION 


Screen-Storm Door Latches 
and Adjustable Surface 
Door Hinges 


The all-round superior qualities 
built into these items make them 
fast sellers for you and insure long 
and satisfactory use by your cus- 
tomers. 


No. 4120—Wrought Steel Rim 
Screen and Storm Door Catch 


Cast Allumaloy, rust proof levers. One 
piece drawn steel case. Bolt equipped with 
two easy compression springs. Packed 1 in 
a bex, 4 dozen in a case. 


Tubular Screen and Storm Door Latch. 
Ne. 4150—Wrought Steel 

No. 4155—Wrought Brass 

Packed 1 in a box, 4 dozen in case. 


Screen Door Hardware is available in plated 
finishes. 


ADJUSTABLE SURFACE DOOR HINGES 
No. 78. Size 3°° x 3°’ 


Tension easily regu- 
lated after 
door is 
huneg. 
With or 
without 
ball tips. 
Packed 1 
pair in 
box with 


screws. 


No. 79. Size 3°’ x 3"° 


For use on uar- 
row casings 
and places 
where a_ full 
surface hinge 
is not desira- 
ble. Packed 1 
pair in box 


with screws. 


Nearly all hardware jobbers handle some 


products in the big CHAMPION line. 


The a 
CHAMPION HARDWARE C0. 


GENEVA, OHIO 


19 ils a CHAMPION tis a winner 


SIZE MARKED 


OE 


ee" PUMP LEATHERS 


Size-marked at the factory, all Simplex 
pump leathers are pre-stamped to help you. 


They save the time of measuring each 
pump leather for size. Simplex size mark- 
ings are pressed into the leather, can’t be 
rubbed off through handling or use. 


In pump leathers make yours “’Simplex.”’ 
Ask your jobber or write us 
for price list. 


Here's the one that 
WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


GE 
Most dealers report: 


OCK < 
“Our sales of Dur- kplan PL 
ham’s Rock - Hard. ‘&tpar camp ese 


Water Putty keep 


doubling, year after ccierale 
year.” What's more, COMPANY 
Durham’s Rock- Des Moines 4 


Hard Water Putty 
gives you by far the 
best profit-margin on 
any product of this 


lowa 


nature. Use it yourself, and you'll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 


finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. ¢ Packed twelve 1-lb. cans or four 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users. 


The PLASTIC Repair Material 


in POWDER Form 
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their volume was lower. The survey also 
showed: The continued increase of 
competition; revision of large long-term 
orders into smaller units; and the con- 
tinued prevalence of “extreme caution” 
as more resistance to high prices is en- 
countered. Purchasing agents still have 
a “generally optimistic expectation” for 
good business through the first half of 
the year, but the policy of holding in- 
dustrial inventories to the minimum re- 
quired for production remains in force, 
the Association states. 
a 


1947 Manufacturers’ sales — 
Manufacturers’ sales in 1947—measured 
in dollars—were one-third higher than 
in 1946, the Commerce Department re- 
ports. The tetal value of sales by 
manufacturers during the year was esti- 
mated at $169 billion, “representing,” 
says the announcement, “some gain in 
unit volume as well as the further sub- 
tantial rise in prices.” Year-end inven- 
tories of manufacturers were reported 
at $23.7 billion, but they rose only $3.4 
billion during 1947, compared with $4 
billion increase in 1946. In view of the 
higher prices in 1947, this indicates “a 
pronounced slackening in physical in- 
ventory accumulation,” the Department 
said. 

* 6 8 

Wholesalers also gained — 
The dollar volume of sales by whole- 
salers in 1947 set a new record at an 
estimated $63,360 million, says the U. S. 
Commerce Department. This was 15 
per cent above the previous record set 
in 1946, but higher prices, rather than 
an increase in physical volume of sales, 
are held largely responsible for the 
jump in dollar volume. Among the 
nearly 3,000 wholesalers reporting, from 
all parts of the country, sales gains of 
30 per cent or more were registered by 
wholesalers of coal, petroleum, lumber 
and building materials, furniture, and 
electrical goods in 1947. Sales of 
hardware, drugs end jewelry showed 
slight gains, while groceries were un- 
changed, the Department said. 

* 2 8 


January construction gains— 
New construction put in place in Janu- 
ary was valued at $1,106 million, the 
Department of Commerce estimates. 
This was 32 per cent greater than a 
year ago. Gains over Jan., 1947, were 
35 per cent for private homes, 24 per 
cent for public utilities and 20 per cent 
for public works. The dollar value of 
actual construction work done during 
the month dropped only 6 per cent from 
December levels. This is less than nor- 
mal seasonal decline expected, the De- 


partment says. 
s e 6 


What of 1948 building—The . 


nation’s builders, heading into the busy 


EAGLE 
~ RULES 


HAVE THIS 
FEATURE 


iustrated is the 


No. 672W 
ROYAL EAGLE 
Regulor Markies 


hese 


‘Wied 


REPAIR PARTS 


PREPARE TO REPAIR ALL MAKES, 
ORDER COLLOT ASSORTMENTS AS 
THEY HAVE WHAT [IT TAKES ... 
AND YOU SAVE MORE 
PINIONS, PAWLS, SCREWS, ETC. 
Order Cataleg Ne. 3 


A. M. COLLOT SUPPLIES 


221 N. W. 8th AVE. © MIAMI 36, FLA 
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The ORIGINAL 
and FASTEST Selling 


Telescopic Adjustable All-Steel 
Basement Post with built-in jack 


More people know—more people buy 
Tel-O-Post than any other kind. Tel- 
O-Post is the adjustable post of estab- 
lished reputation. Its superior design 
and soundly engineered construction 
have been thoroughly proved in hun- 
dreds of thousands of installations. 
Are you cashing in on this big de- 
mand? Set up a prominent display of 
Tel-O-Posts in your store today. 7 out 
of 10 homes need this inexpensive, 
easy-to-install device to correct and 


prevent sagging floors. 
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140 Ash Street * Akron 8, Ohio 


NOW is the time to 


MODERNIZE for the 
Busy Days Ahead! 


HIRSH STANDARD 


STEEL UPRIGHTS 


for 
il) ISLAND DISPLAYS 


S Made tor Any Store... 
... for Ay Parpose / 


Don't remodel until 

ou investigate first! 
Write for illustrated literature 
pertaining to these outstanding uprights! See what 
Hirsh Standard Steel Uprights will do for you. Your 
Hardware Jobber can get them for you, or write to 


S.A. HIRSH MFG. CO, 3119 W. LAKE ST. CHICAGO 


S. A. Hirsh Mfg. Co., 3119 W. Lake St., Chicago 12, ill. 
Please send illustrated and descriptive literature of Standard 
Steel Uprights. 

GINO. 5. S365 dees 2s 

Address : ij eta 3 +: send 
Cie -chiicaséxs ag Ddiongette Sch Shes bi vieig biases whclees.t 
Mir: SOBBOR: oon feiss UR iso cata es are 


209 


see aeaaua ae eaeea eae auar 


aa 2 2 & 


=) =) —\—)— ae) oe) ee) ee) =) ) ee) ee) ee) ree) ee) ee) cree) ee) ee) ee) ee) > 


EASY TO GELL 


EVEN THE 
NEWEST CLERK 
FINDS IT EASY 

TO SELL A 
PEERLESS 


Through constant re-designing, 
: ioe Peerless Freezers continue to hold 
cs z first place in modern, artistic ap- 


ih - ~~ - 
sacs 


Re pearance; in quality; and in ease 
és of operation. 

HOUSEHOLD SIZES: 2 TO 10 OTS. 

HOTEL SIZES: 12 TO 20 OTS. 
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- TRIPLE ACTIONS °° PEERLESS: DASHER: ‘STREAMLINE DESIGN EASY TO LOCK HOOPS 30 


ASK YOUR JOBBER 


THE carats FREEZER co. WINCHENDON. MASS. 


JOHNSON WIRE * JOHNSON WIRE * JOHNSON WIRE * JOHNSON WIRE 
JOHNSON WIRE * JOHNSON WIRE 4 JOHNSON WIRE * JOHNSON WIRE 
| JOHNSON WIRE * JOHNSON WIRE ¢ JOHNSON XLO 
JOHNSON WIRE * JOHNSON WIRE epee oa ae bles 
| 2 wo e Wire of a Thousan 
 hebacdehetod gy hae nt pela! * tS Uses." Your customers 
JOHNSON WIR looking for small units of 
high-grade spring wire 
readily supplied . . . at- 
tractively packaged 
for handling and dis- 
play .. . units of |4 
8 /2 |b., and | Ib., 
full range of 
sizes. 


Order through 
or neares? J 


our wholesaler 
nson branch. 

gwaeerwJN WIRE 
JOHNSON WIRE * JOHNSON WIRE 
DHNSON WIRE ¢ JOHNSON WIRE 
.JOHNSON WIRE * JOHNSON WIRE 
ON WIRE « JOHNSON WIRE * JOHNSON WIRE 
yVIRE * JOHNSON WIRE * JOHNSON WIRE ¢ JOHNSON WIRE 


JOHNSON 


STEEL AND WIRE COMPANY, INC. 
WORCESTER 1, MASS. 
NEW YORK PHILADELPHIA CLEVELAND DETROIT AKRON CHICAGO 


-rerwwe .* 22%ee > 


LOS ANGELES 
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spring and summer construction seasea. 
are sharply split on how many nev 
homes to start. Fact-and figure experts 
at Washington’s Bureau of Labor Sts 
tistics have predicted home building 
this year will beat all records. They 
estimated workers will hammer the fint 
nail in some 950,000 permanent dwell 
ings, over 10 per cent more than were 
started last year, and well ahead of 
1925’s record 937,000. Last year topped 
every year snce 1925. But a Fall 
Street Journal survey in 11 larger cities 
shows that confusion reigns among this 
year’s home blueprinters. Of 32 builders 
queried, 12 plan to increase home out- 
put, 10 to decrease it and nine to turs 
out about the same number of houses 
as last year. One confused west cosst 
builder admitted “this year is a foggy 
question mark.” Yet home _ builders 
from Boston to San Francisco generalls 
agreed on two things: Home prices are 
up and going higher. It’s getting 
tougher and tougher to find funds for 
financing. The builders interviewed 
said one must pay, on an average, 10 
per cent more for a house this year thas 
last. Their price-tag mark-ups ranged 
anywhere from four per cent on last 
years $16,200 two-family houses in 
Boston, to 20 per cent and 25 per cent 
for “budget series” houses in Detroit. 
which sold for $6,000 to $10,000 las: 
year and will sell for $7,500 to $12,000 
this year. Builders agree that on the 
whole the materials supply has “loosen- 
ed,” but all listed some things hard to 
get. Most often mentioned are naik, 
pipe, plumbing equipment, siding and 
doors. 


Dinnerware progresses — In 
American dinner-ware manufecture. 
quite an industrial revolution is im 
progress. The factories that make 
America’s dinner table items are sub- 
stituting more and more machinery, to 
do jobs formerly done by hand. Much 
progress is due to the automatic jigger 
machine, wherein dinnerware is formed 
in plaster of Paris molds which move 
along in a straight line through three 
shaping stations. Some factories are trv- 
ing infra-red heat to supplement kiln- 
drying. Spraying machines now apply 
the glaze as the plate moves along a 
conveyor belt. Formerly this was ac- 
complished by hand-dipping. Other ma- 
chines now decorate the dinnerware. 
and semi-automatic edge-lining wme- 
chines apply gold or platinum bands. 
Of all household and hotel dinnerware 
produced in this country, about 35 per 
cent is vitreous and 65 per cent sem: 
vitreous. Of the total vitreous produced. 
only about 3 per cent is designed for 
homes; the rest for hotels, restaurants 
and clubs. In the United States there 
are at least 38 makers of pottery dinner. 
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ware—about two-thirds within a 100- 
mile radius of East Liverpool, Ohio, in 
a territory where good clay is available. 
The U. S. Pottery Association has its 
headquarters there. Much of the gain 
in dinnerware the past few years was 
in dollars, not units produced. The in- 
dustry placed last year’s production of 
vitreous and semi-vitreous at about a 
half billion pieces. The 1941 total was 
416 million. 


Dishes less breakable—Mod- 
ern dishes may look more frail and 
dainty, but actually they are getting 
harder all the time. American dinner- 
ware, on display at the winter “mar- 
kets,” shows that it is being built for 
wear nowadays. Top scientists in many 
haboratories are hard at work perfect- 
ing more durable, more bighly resistant 
dinner, hotel and oven ware, without 
sacrificing anything in quality or 
beauty, according to a spokesman of the 
United States Potters Association. 


Farmers — Farmers garnered 
$30 billion last year, more than double 
their best dollar takings in the post- 
World War I boom, nearly four times 
their 1939 income, and nearly seven 
times their receipts in lean 1932. Today, 
with their prices plummeting, the farm- 
ers are “taking it” in varying moods. 
Wheat farmers are tight-lipped on the 
question of how rapidly they plan to 
market the wheat they still own. Most 
say they expect prices to rally and that 
they plan to hold out for the expected 
rise. But many grain experts are skep- 
tical of this “confidence.” Liquidation 
by the growers has been of a variable 
character. But most significant is the 
fact that as the declining trend in wheat 
gained momentum, farmers have shown 
much greater inclination to dispose of 
their grain. 

s s @ 


Farm prices “in and out”— 
Both the farmers’ income and his costs 
took additional jumps in January, the 
Bureau of Agricultural Economics says. 
The B.A.E. said the index of prices paid 
by farmers rose to 251 on Jan. 15, con- 
siderably over the mid-December level 
of 245. At the same time, the index of 
prices received by farmers rose 2 per 
cent to 307. Both indexes are at new 
highs. The 6 point rise in the “prices- 
paid” index was the sharpest increase 
in 11 months, and resulted from higher 
feed and food prices, together with 
higher taxes and interest payments per 
acre on farm real estate. It is the opin- 
ion of agriculture officials that the high 
prices of food have been tied to wheat. 
Now the experts are expecting bumper 
1948 wheat prospects — barring bad 
spring weather. The winter wheat crop. 
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PULLEYS 
AND BLOCKS 


Fast Eye Single or Double Pulleys 
and Blocks are available in a 
variety of styles and sizes for rope 
diameters from 545” to 34”. 


The W-C line of Heavy and Shelf 
Hardware also includes such items 
as Drop Forged Shackles, Wire 
Rope Clips and Sockets, Connecting 
Links, Turnbuckles, Thimbles, 
Hooks, Eye Bolts and Ring Bolts. 


WILCOX, CRITTENDEN & CO., INC. 


“4 CENTURY OF DEPENDABILITY” 
77 SOUTH MAIN STREET, MIDDLETOWN, CONNECTICUT 
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BERKSHIRE 


READY MIXED 


ALUMINUM PAINT 


INTERIOR ose EXTERIOR 
SURFACES 
ONE GALLON 


"swine paint comet 
remericne massacwestt!® 


IN 1948 
BUILD PROFITABLE 
REPEAT SALES 
WITH 
BERKSHIRE ALUMINUM 
PAINT 


The ability of Berkshire to be applied to all surfaces 


plus high quality assures you of trouble-free sales. 


COMPARE THESE FEATURES 


All in one container. 


Controlled inventory — less handling. 

Paint over wet and damp surfaces. 

Will never discolor or harden in the container. 
Prevents rust and deterioration of metals. 


Heat resisting. 


Berkshire may be applied on interior or exterior surfaces with brush or 
spray gun and dries with a lasting brilliant metallic lustre. 


ASK YOUR DISTRIBUTOR FOR BERKSHIRE 


BERKSHIRE PAINT COMPANY 


MAKERS OF FAMOUS DARI-GLO 


BOX 251, HIGHLAND STATION 


SPRINGFIELD, MASS. 
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Profitable Plambing Repair Items 


Copper tank ball lift wire leops through flush lever and threaded wire to lift rubber tank ball. Suggested 
Retail Price 10¢ each. 
poesl remgatrc Tack ball and is looped by lift wire. Suggested Retail) Price 10c each. S 


Brass overfiew tube takes tus 
overiow water turuvugh tho 
flush valve. Suggested Retail 
Price 50¢ each. 


Brass fleat rod—connects copper float to ball cock 8”°—0”—10”--12”. 
Suggested Retail Price 15¢@ each. 

Chromium plated shower rod with flanges to hold shower curtain for 
recessed tubs 5’—5%’. Suggested Retail Price $3.50 each. 


tollet bowls to the floor and 
to brass flange which toilet 
bow] sets on. Suggested Re- 
tall Price 40¢ set. 


Bibs seat dresser unit with 8 fine steel cutters—resurfaces seats of 
faucets. Suggested Retail Price $3.75 each. 


These emergency repair items are needed by every home. Make more profit by selling theese 


fast-moving Spearhead items. Attractively packaged, easy to sell. Ask your jobber about our 
complete line or if he can’t supply you write direct to the factory. 


‘ <THE SPEARHEAD BOILER PLUG AND SPECIALTY CO. 


706 Weedland Avenue Cleveland 15, Ohio 


FIt-All tank ball—flush ball 
for toilet tank. Suggested Re- 
tall Price 50¢ each. 


STOVE BOLTS 


FOR FLAT HEAD SPECIFY FS GROUP 
FOR ROUND HEAD SPECIFY RS GROUP 


40 SIZES 
1633 PIECES 


ALL IN ONE FOOT 
OF SPACE! 


@ ELECTRO GALVANIZED 

@ NUTS ARE ATTACHED 

@ PRICES AND SIZES CLEARLY MARKED 
@ ALWAYS NEAT AND IN PLACE 


<< 


: ry 1/8 er ; 
ROUND no HERD STOVE Botts L 


1/8 ond 6/3) Gaet'r 


Each Group Consists of: 
| er i 1—731 1/3" Assortment 
Sagres ' 1/,"" & 5/32" dia. from 


ee ae ws 288 318 1" to 2” lon 
= its 2 g 
Ne * ae wERD sTove BO 1—394 3/16” Assortment 
wget 3/16" dia. from 1/2" to 
a 3° long 
oe 208 8 _ 1/,"" Assortment 
BOLTS 1—269 1/, 
aouno HEAD syoue 4" dia. from 1/2” to 3” 
anf nore long 


- 1—143 5/16” Assortment 
ae at BOLTS 5/16" dia. from 3/5" to 3” 
~ pogne HEAD age / ia. /4 


' long 
a 1—36 %,"° Assortment 
¥," dia. from 3," to 3” 


pound end yout eS long 


or 


_— 
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already in the ground in the southwest, 
has had especially good weather this 
year. The heavy snows which irk hn- 
mans protect the wheat plant from 
severe cold, and later will provide 
needed moisture. Unless spring weather 
upsets the predictions, the new wheat 
crop will be of near-record proportions. 
eee 


Horses vs. machinery — On 
more and more farms, the horse and 
mule, once the prime movers of agri- 
culture, have become luxury items. Re- 
cent studies indicate that now it costs 
almost as much (or more) to keep a 
horse for farm work as to run a tractor. 
A study of 131 tractor equipped farms 
in South Carolina showed that mules 
allowed to stay on after the tractors 
arrived had an easy life. They worked, 
on an average, only 36 days a year. 
They ate, however, 365 days a year 
consuming an average of 24 bushels of 
corn, 47 bushels of oats, and two tons 
of hay. On this basis mule power cost 
the farmers 41 cents an hour compared 
with 21 cents for a tractor. A study of 
New York farms indicate that the horse 
still is less costly than the tractor but 
the margin between the two is rapidly 
narrowing. In 1918 a horse cost a 
farmer 18 cents for an hour’s work, but 
a tractor cost him $1.32 an hour. In 
1945 the horse cost has risen to 41 cents 
an hour with the tractor cost 60 an 
hour. The New York figures take in all 
cost such as overhead, feed, and labor 
whereas the South Carolina study 
merely compared feed with fuel costs. 
Tractor production has reached the 
point where the farmer can buy a ma- 
chine for almost every type of work. 
Many farmers kept a team because they 
a hee it cheaper to use horses on 
light jobs than to use their big plowing 
tractors. Now the small tractors are 
putting an end to this excuse, and many 
farmers finally are admitting they keep 
their horses mainly for “sentimental” 


reasons. 
ee 


Box-car shortage to continue 
—J. Monroe Johnson, head of the Office 
of Defense Transportation, predicts the 
box car shortage will continue “inde&- 
nitely.” He said that even if 10,000 cars 
a month are built this year until Octo 
ber, “we would only have about as many 
cars as we had in 1946.” Mr. Johnson 
said the steel shortage is the primary 
handicap. He remarked the industry 
came within 200 cars of the 10,000 goal 
in December but that probably it will 
not reach 9000 in January. 


Retail store sales—Heavy buy- 
ing in December lifted retail store sales 
to a record high. The dollar volume 
reached $12.5 billion, 16 per cent above 
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the $10.8 billion sales of December, 
1946. The U. S. Commerce Department 
emphasizes that while higher prices ac- 
counted for a good part of the increase, 
the physical volume of goods sold was 
also above a year ago. In the latest 
January week, national department store 
sales were up 7 per cent over the like 
1947 week, the Federal Reserve Board 
reported. The percentage rise is based 
on dollar value of sales. The board's 
seasonally adjusted index of department 
store sales for January was estimated at 
283 per cent of the 1935-39 average, 
compared with 303 for December and 
265 for Jan., 1947. All but four of the 
reporting Federal Reserve districts 
showed a gain over last year, for the 
Jan. 31 week. F. W. Woolworth Co. 
chain reported January sales at $40,- 
230,995, a bettermen of 8'4 per cent 
over the 1947 month. Sales for Decem- 
ber showed an increase of 18.1 per cent 
over Dec., 1946. 


Chain and mail-order sales— 
Dollar sales for 1947 of chain stores 
and mail order houses were $25,218 
million—some 20 per cent above the 
previous year, the Commerce Depart- 
ment says. Chain store and mail order 
sales represented 21.5 per cent of the 
country’s total retail sales, the Depart- 
ment adds, estimating that total retail 
sales were up 17 per cent over 1946. 
Catalog sales of mail-order houses in- 
creased 22 per cent in 1947. These sales 
were held down during the war by lack 
of supplies, but they have been moving 
upward rapidly since. Building ma- 
terial store sales were up 39 per cent; 
furniture and house furnishings, up 17 
per cent; and hardware, up 13 per cent. 
Only automotive parts and accessory 
stores showed a decline—amounting to 
about five per cent—in sales from the 
previous year. “This reflected in part 
the large growth in the number of hard- 
ware, appliance and specialty stores 
since the end of the war, which tended 
to divert purchases of many special 
lines of goods from automotive parts 
and accessory stores,” the report com- 


ments. 
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World oil reserves — Proven 
reserves of crude oil in the entire world 
total 71.3 billion barrels, according to 
the Oil and Gas Journal. Of this total, 
33 per cent is in the United States; and 
a total of about 49 per cent in the west- 
ern hemisphere. In the eastern hem- 
isphere oil reserves are reported to be 
51 per cent of the world total. Of this 
eastern hemisphere total, Iran, Iraq and 
Saudi Arabia account for nearly all. The 
United States is estimated to have 
proven reserves as of Jan. 1, 1948, equal 
to 12.8 times the country’s total crude 
oil production in 1947. The rest of the 
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DON’T TAKE CHANCES 


WITH YOUR GARDEN TRADE 


Generous profits from loyal trade are yours, when you feature 
the HAMMOND Safe Line of Insecticides and Fungicides. 
Known to Gardeners everywhere as safe and sure. 


SLUG SHOT—famous original 3-way plant treatment. For 73 years 
a national favorite for controlling chewing and sucking insects and 
fungous diseases. 

GRAPE AND ROSE DUST-_—prevents mildew and black-spot. 
KIX—all-purpose rose, flower and vegetable spray. 

COPPER SOLUTION—for fungous diseases. 

DOG SKAT—easy-to-use animal repellent. 

WEED KILLER—kills all weeds, grasses, etc. 

NO-CROW-—crow and bird repellent. 

ANT GAS—kills ants in thelr homes. 

STABILIZED (ROTENONE) “75” DUST—controls all insects on vege- 
tables—for gardens, etc. “Rotenone at Its Best.” 

EGG PRESERVATIVE—for preserving eggs. 

HORICUM-—lime sulphur solution for dormant spray. 


STOCK FULL LINE—Don'tdisappoint Protect your customers with this hall- 
your customers. Professional and mark of SAFETY and QUALITY 
amateur growers everywhere de- 

mand and use this best known line. HAM MON D ‘S$ 
Dealer Aids and Electro Sheet upon 
request. Steady Repeat Sales. Send 


for latest Catalog and Price List. 
Also Point-of-Sale Helps desired. 


HAMMOND PAINT & CHEMICAL CO. % 
412-8 Ferry Street Beacon, New York bea Ud Por Of. 


Why Not? Mave, your PERSONAL ACCIDENT 
y Not? ond HEALTH INSURANCE with... 


EASTERN 
COMMERCIAL TRAVELERS 


Mutual Association © Direct Purchase 


No Branch Offices 
Massachusetts Company, Incorporated 1804 
Insure Your Earnings... Protect All ! 


ACCIDENT POLICY PAYS SICKNESS POLICY PAYS 
$35.00 PER WEEK $10.00 PER WEEK 
FOR CONFINING 


FOR NON-CONFINING 
SICKNESS 


Metimated Annual Cest $24 


MORE THAN 50 YEARS OF UNFAILING SERVICE 


Provides protection 24 hoars a day when traveling, while at 
work, aronad the home or on vacation 


NO POLICY CANCELLED OR RATES INCREASED OR ANY 
BENEFITS REDUCED ON ACCOUNT OF ADVANCED AGE! 


SEND THE Ne 
COUPON ! John 8. Whittemere, Sec.-Treas. 


TODAY § 80 Federal St., Beston 


HA-48 (No Solicitors Will Call) 
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western hemisphere is reported as hav- 
ing reserves equal to 19 times its cur- 
rent production, and the reserves of the 
eastern hemisphere are about 5] times 
annual production. 


Front Door Spindles 
Swivel Type 


Ne. 14 


s 2 2 


As shown by the indexes - - 
_ As of Feb. 11, the Associated Press 
price index, of 35 major commodities, 
stood at 187.78 per cent of the 196 
“par.” This was a spectacular drop 
from a week previous, when the rate 
was 199.93 per cent, and from a month 
ago, when 207.74 per cent was recorded. 
A year ago, the A. P. index was 169.28 
per cent of the 1926 base. Every com- 
ponent in the index except non-ferrous 
metals was lower, in the latest week. 
Grains and cotton accounted for most 
of the decline. Live stock and food 
also declined heavily. 
* * «@ 


5/16" for glass Fe knobs, 
#20 thread; 4%" long. 


aS 
o> 4 


¥%" centers: 5/16" ends. Centers removable. 
#20 thread: 4%"" long. 


Ne. 20 


%"’ conters: 5/16" ends. Centers removable. 
" lfong. 


OR 


Fill all replacement needs for swivel front door 
spindles from a small stock of 


No. 25 Universal Spindles 


SULTAN BROTHERS INC. 
Manufacturers of Builder's Hardware 
1470 - 39th $¢. Brooklyn 18, WN. Y. 


Sales Representatives Wanted January showings — Sears, 


Roebuck & Co. reported sales for Jan- 
uary ($156,678,603) were 17 per cent 
ahead of a year earlier, while the fiscal 
year total gained 24.7 per cent. Mont- 
gomery Ward & Co. reached $74,115.- 
612 in January, up 10% per cent, while 
their full year total gained 19.7 per 
cent over the preceding year. S. S. 
Kresge Co. sales for January were $16,- 
990,026, gaining 8.1 per cent over the 
1947 month. Sales of F. W. Woolworth 
Co. increased to $40,230,995 in January, 
a gain of 8% per cent. 
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A. G. Spalding—A. G. Spald- 
ing and Bros., Inc., in its fiscal year 
ended Oct. 31, 1947, sold $24.2 million 
worth of sporting equipment, compared 
with $19.4 million worth in the previous 
year. A leading manufacturer of goods 
for baskethall, baseball, football, golf 
and tennis and several other sports, 
Spalding has started an expansion pro- 
gram in both wholesaling and manufac- 
turing divisions while reducing its re- 
tailing outlets to three, all in New 
York, and maintained chiefly for adver- 
tising and publicity purposes. 

e © « 


Lots of radios—Total billings 
of the Westinghouse Electric Corp. 
home radio division totaled $22.5 mil- 
lion last year, representing a record out- 
put of 500,000 radio receivers. Plans 
for 1948 call for an increase of this pro- 
duction rate by 50 per cent. F. M. 
Sloan, manager, said the demand for 
radios last year exceeded the company’s 


Gripper Clips 


Registered U. &. Pat. Office 


TOOLS, INC. » 
Oreage, Mass., U.S.A 


ZIG-ZAG 
FASTENER 


RETAILS 
15e & 25¢ 


A Perfect Fastener for any wood Joint 


For repairing Furniture, Screens, Ete. In 
Upholstery Shops. The Sign Shop. In the 
Home or Workshop. 


JSOBBERS: 
Send for prices and full information. 


Manufactured by ZIG-ZAG FASTENER Co. 
P. 0. Box 298, Encinitas, California, U. S. A 


Petsn‘ed Feature (6 Prongs) 


FILE HANDLE. 
safety to user. It can’t split 


aay Werkmanship and 


. quickly aad 
HOG SCRAPERS—t ingle or Gouble end. 


TROY FILRE WORKS 
Troy, Est. 1831 MN. Y, 


" 
/ 1 Pl G fom j ee | E production capacity. In December, the 
’, Process company turned out 70,000 table and 
qyrenc console radios, a record. Mr. Sloan 
"| Oo said the 50 per cent increase in quotas 
Cc bj for 1948 will include new models in 


MADE IN U.5.A. 
ASK YOUR JOBBER 


price brackets not now served. West. 
inghouse radios will probably remain 
‘n short supply, with dealer inventories 
low for a good part of 1948, 


FOR OUR DOUBLE DUTY CHAMOIS 
DOUBLE VALUE TO THE CONSUMER 


HOYT & WORTHEN TANNING CORP 
MAVERWILL, MASS. 
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FOLDING CHAIRS 


ADIRONDACK 
CHAIR CO. 


\ 1142-A BROADWAY 
NEW VORK |, N.Y. 


IGHT 


78 types to cover all price ranges—all ports 
available. Complete line of "AMERICAN™ 
Incandescent lamps—our own product af bes! 
factory discounts. 


JOBBERS—+send for catalog and prices. 
THE SAVE LAMP CO. Baltimere 11. MD. 


THE PROFESSIONAL’S CHOICE 
aS 


LIKE A NEW LAYER 
OF SKIN IN 


ONE OPERATION 


at A COST LESS THAN 10¢ 


PLASTIC ENAMEL 
REPAIR COATING 


for Sinks, Ronges, Bath Tubs. Refrigeretors. enc 
Easy—Quick ond Permanent! In 2 shedes. Applience o- 
Plumbing White. Write for name of nearest disteibeter 


(Several Choice Territories Open for Distributors) 


ARK LABORATORY 


P. O. BOX 5726, CHICAGO &C, ILLINOIS 


Makes It” Editor. He'll be 
glad to serve you. 
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100 E. 42nd St., New York 17, N. Y. 
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PROTECTING 


AMERICA'S 
HAND POWER 


THE BOSS MFG. CO., KEWANEE, ILL., U. 5. A. 


Your Guide 
fo 


Long Lived 


Saws! 


Bulletin 1047—just off the press—will 
prove a dependable guide to greater saw 
service per dollar expended. In Chicago 
Saws, the finest steel and expert crafts- 
manship are supplemented by the most 
modern production and heat-treating 
facilities. 

The Chicago line includes solid tooth rip 
and cut-off, flat ground combination, 
planer, hollow-ground trimmer, thin rim, 
dado and band saws. Also soft-metal saws 
and circular knives. Special saws and com- 
plete saw repair service. Every Chicago 
Saw is guaranteed to be correctly heat 
treated, balanced and accurately fitted. 
Prompt deliveries. Ask your supplier or 

dealer for Chicago Saws. 


CHICAGO SAW WORKS 


503° 5S. Wentworth Awe Chiraga 9 IN 
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January employment — Em- 
ployment dropped®798,000 in January, 
the Census Bureau reports, carrying the 
total number of persons holding jobs 
down to 57,149,000, the lowest level 
since last April. The decline was con- 
centrated in non-farming work, and re- 
sulted largely from seasonal factors. A 
primary cause was the lay-off of women, 
young persons and older men who had 
taken temporary jobs for the Christmas 
buying season. Farm employment gained 
98,000 from December to a total of 
7,060,000, because weather conditions 
were “unusually favorable” in the early 
part of the month in many areas of 
the south and far west. 
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Personal incomes up — Per- 
sonal incomes reached a record $197 
billion in 1947. This topped 1946, the 
previous record, by $20 billion. The 
Commerce Department said incomes, 
rising through the year, hit an annual 
rate of $209.7 billion in December, at- 
tributed chiefly to increased farm in- 
come. That fact made it appear that a 
drop will show up in personal incomes 
for early 1948, because of the recent 
slumps in farm commodity prices. Per- 
sonal income include wages end salary 
receipts, which accounted for $120.7 
billion of the 1947 total, plus net in- 
comes of business owners and partner- 
ships, dividends and interest, rents re- 
ceived by landlords, veterans’ benefits 
and relief payments. 


Promotions That 
Paid Profits 


(Continued from page 140) 


The local commercial club obtained 
two shipments 4f silver dollars, which 
have been rare in that area for many 
years, aad used them for making 
change. The idea worked well and a 
check with the bank revealed that 
only about one-seventh of the coins 
passed out were returned, indicating 
a desire on the part of the public to 
retain the dollars. While “Dollar 
Days” are numerous across the nation 
this different “Dollar Day” resulted 
in added business and a lot of pub- 
licity. 
* * © 


Junior Fat Stock Show 


The Chamber of Commerce of 
Guthrie, Okla., recently conducted 
an outstanding agricultural program, 
in fact, two programs in one. The 
junior iat stock show attracted the 
largest crowd in the history of that 
event. The soil conservation program 
and demonstration lured more than 
2000 white and over 700 colored 
farmers. In connection with these 
events a 4-H rally and a dress revue, 


m Spring hardware 
rush. 


: | Ash Your Jobber 
Nf out the 


Chicago DIE CASTING COMPANY 
2510 West Moaree St., Chicege 12, Nilacis 


SPAR-TE 


a, 
SPAR-TEX VEHICLES 
PAINTS @ VARNISHES @ EWAMELS @ WATERPROOFINGS 


220 EAST 134th. ST. NEW YORK 51, N.Y. 
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was staged by the extension depart- 
ment. Photographs of the city were 
shown in a “Know Your Home Town” 
program. Outstanding agricultural 
leaders as well as a representation of 
170 soil conservation leaders from 


Louisiana also attended the affair. 
* 2 & 


Tourist Development 


The Amarillo, Texas, Chamber of 
Commerce places large placards in 
business houses in the area for the 
benefit of tourists, giving the places 
of interest and recreation activities 
of the city and surrounding area. 
Clerks in the business houses are 
educated as to what may be seen, 
things to do and where to go, so 
that they can answer the inquiries of 
tourists and help make them welcome 
in the city. 
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Purebred Sire Program 


The fourth annual purebred sire 
program for Michigan’s upper 
peninsula was held at Marquette, 
Mich., recently. The upper peninsula 
development bureau promotes the 
event. Purpose of the program is to 
help promote the section’s dairy in- 
dustry and develop a year around in- 
come for the farmers of that area. 


CENTRIFUGAL 
»! PUMPS 


In the three years that the program 
has been in operation over 400 bulls 
and 61 purebred heifers have been 
purchased by northern Michigan 
farmers. Most of these animals came 


from other mid-western areas. 
* * & 


Sports Show 


The annual All-Sports Festivals 
conducted by the sports committee 
of the Topeka, Kan., Chamber of 
Commerce attracts more than 20,000 
people and receives wide publicity 
throughout the Middle West. Future 
plans of the committee calls for a 
program which will more than double 
this attendance. Events in 1] differ- 
ent outdoor activities are offered 
which are climaxed with a half hour 


fireworks display. 
+ # & 


Fireman's Tournament 


More than 24 villages and cities 
in three counties in eastern Wiscon- 
sin participate in an annual Volun- 
teer Fireman’s Tournament. Hun- 
dreds of firemen, their families, and 
thousands of spectators are attracted 
to the host city which is rotated each 
year. The two-day event is backed 
by the merchants of the host city 
and receives statewide publicity. 


Annual Community Play 


When it’s Ramona play time in 
Hemet, Cal., the Hemet News puts 
out a 100-page special edition of 
which 76 pages are in tabloid maga- 
zine style to boost the play. The 
Ramona play now in its twentieth 
season at Hemet is sponsored by the 
Hemet-San Jacinto Valley people in 
a special Ramona bowl. A cast of 
200 takes part. The play edition 
carries special advertising and pro- 
motional copy of the merchants in 
the area, boosting the community ef- 
fort. 


Correct Answers to 
Test Your Hardware Sense 


(Questions on page 132) 


Answer—I. Shrinkage 7.5 per cent. 
Answer—2. Regular margin on nails 
would average 42.8 per cent while 
actual margin with shrinkage is 35.7 
per cent or a shrinkage of 7.1 per cent. 
Answer—3. Margin on quarts 45.4 
per cent; margin on pints 50 per cent. 
Answer—4. Regular selling price of 
order would be $64.50. The contractor's 
price would be 10 per cent less, $58.05. 
Answer—5. Total cash discount $2.72. 
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LINE 


Your sales future holds big opportunities if you carry the Dempster 


America’s most complete Water Supply Line 


sale leads to more business 


because every Dempster 


and extra profits in the sale of accessories 


for complete installations for kitchen, bathroom, barnyard and feedlots. 


Today thousands of families need and can afford to install running water. 


Dependable, nationally advertised Dempster equipment is a line they 


will buy. Dempster is a line that will bring future business to you. 


DEMPSTER MILL MFG. CO. 


BEATRICE. NEBRASKA 


HARDWARE AGE 
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We manufacture and stock, Gate hooks, Cup hooks, Screw hooks, 
Hammock hooks, Clothes hooks, Clothes line hooks, Ceiling 
hooks, Curtain rod hooks, Cabinet hooks, "S" hooks, Serew hooks, 
Screw eyes, bolts, Turnbuckles, Corrugated fasteners, Screen 
door springs, s, handles. Storm sash o and hang- 
ers, Pole line hardware, Sow horse brackets and many other 
items too numerous to mention. 


See your jobber or write direct to 


BETTER MADE BRIGHT WIRE GOODS 
AND HARDWARE SPECIALTIES 


“STANDARD PACK" includes bright wire items stocked 
in all stzes. 

“UNIT PACK" Includes all fast moving items elther 
carded, boxed, In envelopes or bundies. Best for dise- 
play and quick sale with addad profit. 

"HARDWARE SPECIALTIES” all boxed in appeali 


display cartons Include storm , screen door ha 


ware, saw horse brackets and many home needs. 


“MAKE YOUR OWN” line of construction sets packed 
In dispisy cartons includes many workroom and back- 
yo ‘ 


CHAS. 0. LARSON CO. © STERLING, ILLINOIS 


pealers: 


per’ EANS BU 
AY 


Unbreakable 
Amber-Handle 


~< TOOLS 


ARE STILL AT 
1941 PRICES! 


= ee 


Fuller gives the tool business o “shot in the arm” with these 1941 
prices on popular, unbreakable amber-handle screw drivers, chisels 
owls, mallets—despite current high costs of materials and labor! 
Jobbers, get out your order pads dealers, check your stock and 
put these items in your “WANT BOOK" these mew prices on 


Fuller Tools mean new business for everybody’! 


DEALERS: Write for complete catalog and name of nearest jobber 


FULLER TOOL COMPANY, INC. 


GARRISON AND FAILE STREETS, BRONX 59, N. Y 


FEBRUARY 26, 1948 


ron SAFETY's SAKE—SAY 


Pin Tumbler Cylinder Rim 


Lok af fee 
Cully Pealiion : 


* Genuine Five Pin Tumbler Cylinder © Full 
Size Case and Cylinder © Excellent for re- 
placement © Attractive Finish © Beautiful 
package © Priced LOW for VOLUME Sales! 


Your Hardware Wholesaler Has a Complete Line of 
Taylor-Made Quality Products: Padlocks, Night Latches, 


Inside Lock Sets and Key Blanks. 


TAYLOR LOCK COMPANY 


PHILADELPHIA 32, PENNA. 
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Dependable steel products and 
unequalled steel service facil- 
ities...available for your steel- 
buying convenience at twelve — 
cenveniently located Ryerson © 
plants. Because of great de- S 
mand, all sizes are not always 
in stock; but we usually can 
suggest a reasonable alternate. 


PRINCIPAL PRODUCTS 


Bars e Structurals « Plates »« Sheets 
e Tubing * Allegheny Stainless e¢ 
Alloy Steel « Safety Floor Plate e« 
© Bolts e Rivets e Metal Working Tools 
& Machinery, etc. 


ee Sed yoy va 


fe JosePH I. RYERSON & SON. Inc. 


Plants: New York, Boston, Philadelphia, 

Detroit, Cincinnati, Cleveland, Pitts- 

burgh, Buffalo, Chicago, Milwaukee, 
St. Louis, Los Angeles 


A, OS EN Sa vy re te 


THEY SPELL 


“Real Safety” 


EMBURY 


Luck-E-Lite 


HIGHWAY TORCHES 


Lowest Cost for Highest 
Dependability 


i tn 


Order through Your Jobber 
EMBURY MFG. CO., WARSAW, N. Y. 
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Coming Conventions and Events 


Corrected Each Issue According to Latest Data 


Alabama, Retail Hardware Associa- 
tion of, annual convention, May 13-14, 
1948, at the Admiral Sims Hotel, Mo- 
bile, Ala. Mrs. J. H. Crowe, 509 No. 
19th St., Birmingham 3, Ala., secretary- 
treasurer. 


Albany Sportsmen’s and Boat 
Show, Feb. 28-March 7, 1948. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 


American Hardware Manufac- 
turers Association, 94th semi-annual 
convention meeting jointly with the 57th 
annual convention of the Southern 
Wholesale Hardware Association, April 
9-8, 1948, with headquarters and meet- 
ings at the Netherland Plaza Hotel, Cin- 
cinnati, Ohio. Charles F. Rockwell, 342 
Madison Ave., New York City, is secre- 
tary-treasurer of the manufacturers’ 
association and T. W. McAllister, Or- 
lando, Fla., is secretary of the whole- 
salers’ association. Applications for 
rooms at the Netherland Plaza Hotel 
and cooperating hotels must be sent 
direct to the Housing Bureau, 910 Dixie 
Terminal] Bldg., Cincinnati 2, Ohio, and 
on official association application blanks. 

American Toy Fair, New York 
City, March 8 to 20, 1948, with exhibits 
at 200 Fifth Ave., 1107 Broadway and 
other permanent showrooms and at the 
Hote] McAl]pin. Horatio D. Clark, man- 
aging director. Toy Manufacturers of 
the U. S. A., Inc., 200 Fifth Ave., New 
York 10, N. Y., is manager of the 
American Toy Fair. 


Buffalo Sportsmen’s and Boat 
Show, April 17-25, 1948. Details from 
Campbell-Fairbanks Expositions, Inc., 
Park Square Bldg., Boston, Mass. 


Canadian National Sportsmen’s 
Show, March 13-21, 1948, at Toronto. 
Details from Campbell-Fairbanks Ex- 
positions, Inc., Park Square Bldg., Bos- 
ton, Mass. 

_ Carolinas, Hardware Association of 
the, annual convention, June 10-11, 
1948, at Hotel Robert E. Lee, Winston- 
Salem, N. C. Mrs. Sally Couch Mas- 
ten, 118 E. 4th St., P. O. Box 2008, 
Charlotte 2, N. C., acting secretary. 

Hardware Golf Association, 22nd 
annual tournament, Sept. 9-11, 1948, at 
the French Lick Springs Hotel, French 
Lick, Ind. Ditz Lusk, Henry Disston & 
Sons, Inc., Kansas City, Mo., secretary- 
treasurer. 

Louisiana Retail Hardware Assn., 
annual convention and exhibit to be 
held jointly with the Mississippi Retail 
Hardware and Implement Assn., June 


7-9, 1948, at the Hote] Buena Vista, 


Biloxi, Miss. David O. Mansfield, 226 S. 


State St., Jackson, Miss., secretary of 
both associations. 

Marshall-Wells Associates Stores. 
Congress, joint Billings and Duluth 
branches meeting, March 8-10, 1948, at 
Duluth, Minn., and joint Spokane and 
Portland branches, April 12-14, 1948, 
at Portland, Ore. Details are tentative. 

Metropolitan Home Show, April 
17-24, 1948, at Grand Central Palace. 
New York City. Details from Campbell- 
Fairbanks Exposition, Inc., Park Square 
Bldg., Boston, Mass. 

Mid-Year Housewares and Major 
Appliances Exhibit, May 30-June 4. 
at the Atlantic City Auditorium, Atlan- 
tic City, N. J., sponsored by the Na- 
tional Housewares Manufacturers’ Assn... 
1402 Merchandise Mart, 222 No. Bank 
Drive, Chicago 54, Ill. A. W. Budden- 
berg, executive secretary. 

Mill Supply Joint Regional Meet- 
ings of the American Supply & Ma- 
chinery Manufacturers Assn, 1108 
Clark Bldg., Pittsburgh, Pa.; Nationa! 
Supply & Machinery Distributors” Assn., 
505 Arch St., Philadelphia, Pe., and the 
Southern Supply & Machinery Distrib- 
utors’ Assn., 712 Volunteer Bldg. At- 
lanta, Ga., will be held as follows: 
March 23, 1948, at the Palmer House, 
Chicago. 

Mississippi Retail Hardware and 
Implement Assn., annual convention 
and exhibit to be held jointly with the 
Louisiana Retail Hardware Agssn., June 
7-9, 1948, at the Hotel Buena Vista, 
Biloxi, Miss. David O. Mansfield, 226 
S. State St., Jackson, Miss., secretary of 
both associations. 

National Retail Hardware Asso- 
ciation, 49th annual Congress, July 
12-15, 1948. Chalfonte-Haddon Hall 
Hotel, Atlantic City, N. J. Sessions at 
Haddon Hall, Rivers Peterson, 333 No. 
Pennsylvania St., Indianapolis, iInd.. 
managing director. 

New England Electrical Show, 
April 3-10, 1948, at the Mechanics 
Bldg., Boston, Mass. Complete informa- 
tion from Campbell-Fairbanks Expo- 
sition, Inc., Park Square Bldg., Bes 
ton, Mass., and 139 E. 47th St., New 
York City. 

New England Modern Home 
Show, May 24-29, 1948, at the Me- 
chanics Bldg., Boston, Mass. Details 
from Campbell-Fairbanks Expositions, 
Inc., Park Square Bldg., Boston, Mass. 

North Dakota Retail Hardware As- 
sociation, annual convention end ex- 
hibit, March 23-25, 1948, at Fargo, 
N. D. Convention headquarters at 
Hotel Gardner, meetings at the Town 
Hall, exhibits at the Fargo Auditorium. 


HARDWARE AGE 
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COPING SAWS 


Aop to your sales volume 
and your profits in 1948 with 
these four outstanding Parker 
Line Coping Saws. Each is a 
leader in its price range. Stur- 


Distributers—Seles Represestetives Write dy frames with eye-catching 
Write fer pretected territery finishes. Nos. 25, 55 and 85, 
WEAVY DUTY BUILT FOR YEARS SERVICE with generous, comfortable 
MEAVY DUTY BUILT FOR VEARS OF SERVICE, handles, incorporate the fa- 

Manufactured and Seid By , 


Parker “Klik-Klik” pat- 

CHARLES E. KRAUS MFG. CO. itso aaeis, Nohiele. odie “tis 

\ 123 &. Gth ST. LOUISVILLE 2. KY.  ) keen, tempered blades in any 
position. 


#210 ALL-WIRE COPING SAW 
Sturdy round wire frame, 5” 
deep. Blade faceable in four 
directions. 

Accurate and Dependable 


CARPENTERS’ and MASONS’ 


| 225 COPING SAW FRAME 
L E V —E L Ss ail Excellent value — nickel plated. 
= ; Fully adjustable. Complete with 
Known from Coast 61," blade. 


to Coast! 


255 COPING SAW FRAME 

Heavy duty. Master quality. Pol- 
ished nickel! finish. Fully adjust- 
able. Hardwood mahogany finish 
handle. 612"' pin end 
blade. 


Guaranteed, 


Tested. Made from #85 COPING SAW FRAME 


fine, seasoned woods. Heavy duty. Polished and buffed 
@ nickel finish. Hardwood mahogany 
finish handle. Fully adjustable. 
Packed in individual cartons. 64," pin end blade. Individually 
: packaged. 

Workmanship that has made Peerless 

a leader for over 30 years. 

cy 


Sold only through recognized jobbers. 


Write for new Peerless literature. : La 
LEVEL & TOOL ) 
COMPANY 


Siac ance | PARKER MANUFACTURING CO. 


WORCESTER 1, MASS., VU. S. A. 
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ONLY EASYOFF gives you all these amazing features: 
e Sold under a MONEY-BACK GUARANTEE. e Faster and 


SOLDERING 
IRONS THAT 
GIVE 
EVERYBODY 


MORE 
FOR 
LESS 


HARMIC 
HEADLINES 


Harmic is giving the trade 
the best packaged line of 
SOLDERS ... bar, core and 


commercial types. 


Harmic features standard 

size units of SOLDERS at 

new, amazingly low prices. 
e 


Vv ou stocked THE 
MiOHry - MITE Electric 
Soldering irons... two 
models retailing at only 
49¢ or 69¢...both exclu- 
sive leaders in the field! 

® 


Watch for Harmic’s new 
“BESJET” Alcohol and 
Gasoline Blow Torches soon 
to be announced! Revolu- 
tionary in design — work- 
ability— and up to usual 
Harmic merchandising 
appeal. 


HARMIC MFG. CO. 
Box 64E—SOMERVILLE, MASS. 


A Complete Line of Electric 
Irons and other Soldering 
Products 


DOWN TO THE PLASTER IN MINUTES WITH... 


EASY! EFFICIENT! 


Dissolves Paste 


No Kinse Keguined 


easier than any known method of removing wallpaper. 


e Neutralizes the plaster 


e Highly concentrated for lower cost per gallon of so- 
lution. @ Beautifully packaged. ¢ Packaged in gallons for 
contractors. ¢ Priced to bring you substantial profits. 


ORDER NOW and take advantage of EASY- 
OFF’S nation-wide Advertising Campaign, 
directed to more than 
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.. fequires no rinse. ¢ Harmless to 
woodwork, paint. . . even the most delicate fabric. e One 6 
oz. bottle removes the paper from 1-2 rooms. 


E coyoff WALLPAPER REMOVER 


FAST! 


Penetrates Paper «+ 


WH 


AMERICAN HOME * PATHFINDER * COUNTRY GENTLEMAN 
ORDER FROM YOUR JOBBER 


Miss Clarine Sherwood, 21 (Ciiffor 
Building, Grand Forks, N. D. secre 
tary. 

Pennsylvania Wholesale Har- 
ware & Supply Assn., 48th anaw 
spring meeting March 11-12, 1948 = 
the Hotel Astor, Times Square, Nee 
York City. Samuel B. Smith, 517 T. 
Orange St., Lancaster, Pa., is associs 
tion secretary. 


Rochester Sportsmen’s and Boat 
Show, March 27-April 4, 1948. Details 
from Campbell-Fairbanks Expositions. 
Inc., Park Square Bldg., Boston, Mas 

South Dakota Retail Hardwar 
Assn., annual convention and exhibit 
March 16-18, 1948, at the Sioux Falls 
S. D., Coliseum. Convention _head- 
quarters at the Hotel Cataract. Ear 
Erlandson, Cottonwood, S. D., secretar. 


Southern Wholesale Hardware 


’ Association, 57th annual conventie 


meeting jointly with the 94th semi-an- 
nual convention of the American Hard 
ware Manufacturers Association, Apri 
5-8, 1948, with headquarters and meet- 
ings at the Netherland Plaza Hotel 
Cincinnati, Ohio. T. W. McAllister. 
Orlando, Fla., is secretary of the whole 
salers’ association. Charles F. Rock- 
well, 342 Madison Ave., New York Cin. 
is secretary-treasurer of the manufac 
turers’ association. Applications fer 
rooms at the Netherland Plaza Hote! 
and cooperating hotels must be sent 
direct to the Housing Bureau. 910 Dixie 
Terminal Bldg., Cincinnati 2, Ohio, and 
on official association application blanks 


Sportsmen’s Shows, Albany, N. Y- 
Feb. 28-March 7, 1948: Toronto, March 
13-20, 1948; Rochestet, N. Y., March 2/- 
April 4, 1948; Buffalo, April 17-25. 
1948. Complete information available 
from Campbell-Fairbanks Expositions 
Inc., Park Square Bidg., Boston, Mass. 
and 139 E. 47th St., New York City. 


Triple Mill Supply convention. 
April 26-28, 1948, at Atlantic City, N. J. 
Sponsoring associations are the Amer- 
ican Supply & Machinery Manufactur- 
ers’ Assn., Inc., general manager. R 
Kennedy Hanson with headquarters 3! 
1108 Clark Bldg., Pittsburgh 2, Pa.: Ne- 
tional Supply & Machinery Distribc- 
tors’ Assn., secretary-treasurer, Henry 
R. Rinehart with headquarters at 56 
Arch St., Philadelphia 6, Pa.; Southem 
Supply & Machinery Distributors’ Assn. 
secretary-treasurer, E. L. Pugh, 712 Vo!- 
unteer Bldg., Atlanta 3, Ga. The fist 
Conference Booth Program will be he'd 
concurrently with the convention at the 
Atlantic City Auditorium. 


Virginia Retail Hardwere Assn.. ar- 
nual convention and exhibit, March 23- 
25, 1948, at Roanoke, Va. Meetings a! 
Hotel Roanoke; exhibit at City Aud:- 
torium. G. T. Amohundro, Jr., Scotts 
ville, Va., secretary. 
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FINEST HOME AND HOBBY SAW ak MADE 
@ Made of Finest Alloy Steel 


@ Heavy Gauge 

@ Correctly Tempered to Withstand Heavy 
Factory Use 

@ Each Blade Attractively Packaged & Labeled 


RIP CROSS CUT & COMBINATION 
6 to 10° Diameter 


Deliveries Made from Stock, Mail & Phone 


Sell These Sews ef COMPETITIVE PRICES AND 
Meke oe GREATER PROFIT! 


LAFAYETTE SAW & KNIFE INC. 
BstabMehead 31918 
115 Banker Street Brooklyn 22, N. Y. 


Manufacturers of Circular Sews, Band Sows, H. S. Plener & 
Jotnter Knives, Moulding Blanks, Beveled Edge Shaper Steel. 


SPRING HINGES 


“TRIPLEX” SPRING BUTT-HINGES 


Streamlined “Triplex double and 
single acting spring butt-hinges may 
now be ordered with button tip 
ornamentation in keeping with the 
most modern designs in builders 
hardware. They are as modern as 
the newest streamline train or the 
latest flagship of the trans-conti- 
nental air fleets. 

Careful designing has created 

these proven features: 

@ Button tip ornamentations are 
held securely In place by Im- 
proved lock washer of latest 
design. 

@ Single thickness of metal in 
spring barrel reduces outside 
diameter, giving streamlined 
appearance. 

@ No open joint where spring 
barrel continues as the web. 
This avolds exposing springs 
to moisture. 


Spring Hinges of Quality 


Chicago Spring Hinae Co. 


U.S.A. NEW YORK 


Medern Button 
Tip Ornamentation 
Neat Streamlined 
Appearance. 


CHICAGO 
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Your customers like the FRILZ1I> 
Cutter—rolls right thru any pipe 


MADE EASIER 


@ Your customers find it surprising how much the 
new balanced malleable frame of this Rimnrp takes 
the work out of pipe cutting, helped by its special 
tool-steel cutter wheel, factory tested to assure per- 
fect circle cutting. Quick and easy does it, as users 
world - wide can tell you. Choice of 
5 sizes to 6” pipe; 4-wheel cutters 
to 4." Seeing is believing — show ’em 
and you sell Rita cutters. 


* 
— 
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4-wheel Nos. 
42 & 44 for 
fast quarter- 
turn cutting. 


Iw 
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ORK-SAVER PIPE TOOLS. 


ELYRIA, OHIO 


THE RIDGE TOOL COMPANY 
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ROUND 
OR FLAT 


CARDED OB 
IN BULE 


rFOR TOUCH-UP AND MARKING 


FOR BRONZING AND ENAMELING 


SOFT HAIR 
OB BRISTLE 


i N Ss 
LL... 464 WEST 34th STREET, NEW YORK 1, NEW YORE 
M GRUMBACHER OF CANADA LTD. 179 KING STREET W.. TOBONTO. ONTARIO 
——e——eeee ee 


M. GRUMBACHER 


IMMEDIATE 
DELIVERY 


— if you order 
promptly through 
your wholesaler 


The cutter with a “golf club” balance and feel. Curved 
blade (regular or serrated edge)—an efficient cutting tool 


—36" over all length. 

Detachable blade gives you extra profit in sharpening 
or replacing. This is the only cutter using Elastic Stop 
Nuts—can’'t loosen or freeze to the bolt. Blades may be 
purchased separately. 


Packed 6 to a carton, 1 display carton FREE with every do zen ordered. 


NORTH WAYNE TOOL CO. 


OAKLAND, MAINE 


AFTER PRODUCTION . - » What? 


As a forward looking manu- 
facturer you want to see your 
products find new markets 
and to assure a steady flow of orders. Your answer 
is Tru-Test . . . the proven system of distribution 


that “follows through” from factory to consumer. 


TRU-TEST Sanes “a company 


650 SOUTH CLARK STREET e CHICAGO 5, ILLINOIS 


IMPERIAL Self-Closing 
BARREL FAUCETS OR STEEL BARRELS 


AND DRUMS 


Made with Metal-to-Meftal Seat 
No Washers to Weer Oat 


Holds oil, gasoline, ker- 
osene, alcohol, thinners, 
solvents, clear lacquers, 
: light varnishes, etc. Easy 
my to Operate... closes automatically. Can be locked 

¥ open or closed. Many millions in use. Has 34” 
pipe thread. Here’s a fast moving item you'll 
want to handle... and use in your own store. 

No. 261-G .. . Barrel Faucet 
IF YOUR JOBBER CANNOT SUPPLY YOU, WRITE TO 


THE IMPERIAL BRASS MFG. CO. cane S-RASINE AYE. 


When You Know 
The Trade-Name— 


of a certain product and want to know “Who Makes #7” 
look in the General Directory Section of the "Who Makes [¢?” 
Number of HARDWARE AGE for the trade-name. You'll fied 
it listed alphabetically under the product heading of the tem 
in question. Alongside the trade-name you will find the same 
of the manufacturer, also the address of the maker arranged 
alphabetically in the same list. Keep your "Who Makes i?” 
Number close at hand where It will serve your wants quickly. 


HARDWARE AGE 


100 East 42nd S?. New York 17, N. Y. 


Keep In Teuch With The “OPPORTUNITIES” In The Trade — 


Hardware manufacturers, manufacturers’ agents, jobbers, jobbers sales- 
men, retailers and retail salesmen all use the medium that covers and con- 
tacts the hardware trade most thoroughly—Hardware Age. They know that 


There Are Many Business Opportunities In The Classified Section 


of this widely read trade publication. Hardware Age has been the recognized 
leader for bringing buyer and seller, employer and employee together for 
many years. Use it and see if results do not justify every claim. 


HARDWARE AGE, (Classitied Opportunities Dept.) 100 East 42nd St., Now York 17, Ni. Y. 


* MARSHALLTOWN TROWELS  * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, 


IOWA 


MARSHALLTOWN 


HARDWARE ACE 


AVIS 


OD AND BRUSH 
[IERCHANDISING 
EAL ON THE 
tARKET! 


‘wality merchandise. 


ae 


onsistent advertising 
1 FIELD & STREAM, 
jOnnoon AFIELD, 
: ] 


{AN. Only the Brite 

line can offer you 
ll these sales-making 
G@vantages — stock it 
cow | 


a ABLE MILL-ROSE PROP- 
to Mill-Rece Company, Dept. HA \ “OSITION FROM YOUR JOB- 


OOS East SOth St., Cleveland 5. Ohio 


YOU'LL NEVER MISS 
wutthe 


© The Mest Complete Line 
since 1899 


© Nationally Advertised 


IMMEDIATE SHIPMENT 


EDAL 
peD THE GOLD ™ 
fOR THE SAFETY OF ACIS 
BY THE AMERICAN MU 
TEMPLETON, KENLY & CO., men 


’ Chicago 44, tllinois 


PERFECTION loa ling WASHER 


Washer profits go up with Per- 
fection floating Washers. Engineered 
to eliminate friction and prolong 
weosher life. Perfect water seal is 
assured. The floating washer stops 
faucet drip...ends water waste. 
Available in %", %” and %” 
sizes. Order through wholesale 
hardware jobbers. 


PERFECTION 


soon 
WASHER 


PROFITS 


AUTOMATIC 
MACHINE 


CABINET HARDWARE 
BUILDERS HARDWARE 
CABINET LOCKS 
SCREWS AND BOLTS 
SASH HARDWARE 


FEBRUARY 26, 1948 


IT'LL PAY YOU TO STOCK 
THE JOHN ALDEN KNIGHT LINE! 


You can cash in on this quick-turning, high-profit fine 
of John Alden Knight Flies and Streamers. Designed 
by Knight for his own personal use, this line is now 
available to fishermen everywhere. This line is to be 
advertised nationally in Fleld and Stream and Oat- 
door Life for the 1948 Trout Season. Packed in attrac- 
tive seg counter display pieces, every Fly bears Mr. 
Knight's signature. If you are not stocked on the John 
Alden Knight line, Sond for our catalog at onco! 


EXCLUSIVE MAK 


BENNETT MILLARB FISHING TACKLE, INC. 


130 WASHINGTON ST. ° BINGHAMTON 10, N. Y. 


DEAD EYE DICK says: 


The LONG TOM ... now there’s 
a cap pistol. Cylinder revolves just 
like a real western. So do the cyl- 
inders on all KILGORE westerns. 
Some of the kids like the KILGORE 
automatics better but it doesn’t 
make any difference. Kilgore gives 
*em what they want at the right 
4 prices. 


‘20s 
Baily THE KILGORE MANUFACTURING CO. 


yy —— WESTERVILLE, OHIO 


FOSTER Aluminum Alloy 


“)” HANDLE GRIP 


Sells on sight with every shovel, grala 
scoop, garden tool, etc., and as replace- 
ment handle. Exceptional mark-up! 
Heavy duty with sure grip handle design. 
Hard, virgin Aluminum Alloy for extra wear 
without rust. Save 66 2/3 on freight! 
WRITE for CIRCULAR and PRICE LIST 


FOSTER Aluminum Alloy Products Corp. 


114-118 5S. Salina St. Syracuse 2, N. 


Samples of Merchandise, Literature, Catalogs, 

etc., will not be forwarded to box number | 
advertisers unless accompanied by sufficient 
postage for remailing. 


HARDWARE AGE is published every other 


Help Wanted. Accounts Wanted 
Business Opportunities 
Representatives Wanted. etc. 


*BOXED DISPLAY RATES 


$8.00 Per Column Inch 


Set solid, maximum, 50 words....... $5.00 Thursday. Classified forms close 15 days 
Each additional word.... eoense 10 . Cuts or special borders nat allowee previous to date of publication, 
ege DISCOUN FOR BOXED DISP . 
Positions Wanted 5% discount for 4 or more Insertions Address your correspondence and replies to 
(Special Rate) set solid, maximum, No Agency Commission allowed on Classified 
50 words ..........eceseeeee cess $2.00 Advertising. HARDWARE AGE | 
Each additional word. ........ .05 REMITTANCE MUST ACCOMPANY ORDER Classified Opportunities Dept. } 


Allow Seven Words for Keyed Address 


or Your Address 


» Wanted 


STORE MANAGER 


National Mfr. of Portable Power Tools establishing 
retail sales outlet near Chgo. loop, seeks Qualified 
Merchandiser—prefer experience in hardware—tools 
or allied retail field. Excellent opportunity, salary 
commensurate with ability. State fully educ., exp., 
personal history and salary desired. 


Address Box M-/09. care of HARDWARE AGE 
100 East 42nd Street, New York (7, N. Y. 


TO REPRESENT MANUFACTURER IN 
THE STATE OF OHIO, 36 years of selling 
experience calling on jobbers, chains, department, 
hardware and_ sporting goods stores. Selling: 
hardware, housewares, tools, electric appliances 
and supplies, cutlery, sporting goods, and plumb- 
ing supplies. Interested in full or part-time rep- 
resentation of any of the above lines. Address 
Box M-108, care of Harpwarg Acer, 100 East 
42nd St., New York 17, N. Y. 


SALESMAN WANTED 


By a Large Manufacturer of a Full Line ef 
Leather Dog Collars, Harnesses, Leads, Muz- 
zles, etc., to call on Hardware, Sporting Goods, 
House Furnishings, and Variety Dealers and Job- 
bers. Protected territory; liberal commission. 


Address Box M-116, care of HARDWARE AGE 
100 East 42nd Street, New York 17, WN. Y. 


SALESMEN 


Calling on Lumber, Mason Supply Dealers, 
Hardware and Paint Stores, sell fast moving 
Nationally Advertised Masonry Waterproofing 
Coating. Liberal commission. Good territories 
Open. Write 


WILLIAMSON PRODUCTS CORP. 
#428 LEFFERTS AVE., BROOKLYN, N. Y. 


LARGE EASTERN ELECTRICAL 
DISTRIBUTOR SEEKS 
EXPERIENCED SALESMEN 


with following among Hardware & Electrical Dealers, 
Contractors, Full Line of Wirtng Devices, Switches, 
Socketa, Receptacles, ete. Protected Territory. Sample 
Kits Furnished. Excellent Sideline. State Territory 
Covered and Lince Handled. Address Box M-106, care 
ef Hardware Age, (00 East 42nd St..New York 17, N.Y. 
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Send check or money order, 
not currency or stamps. 


SIDE LINE SALESMEN WANTED WITH 
FOLLOWING among Retail Lumber Yards, 
Building Supply and Hardware Dealers to sell 
line of attic, roof, and foundation ventilating 
louvres. Address Box M-105, care of HarpwarE 
Acez, 100 East 42nd St., New York 17, N. Y. 


SALESMEN, FULL TIME OR SIDE LINE, 
selling Complete Line Top Quality Paint Brushes, 


.Painters Supplies, and: Household Brushes to 


paint, hardware.and department stores. Exclusive 
territories open. Go-getters with following pre 
ferred. Must have car. Liberal commission 
basis. Address Box M-96, care of Harpware 
Acr, 100 East 42nd St., New York 17, N. Y. 


SIDELINE SALESMAN WITH TRADE 
FOLLOWING WANTED by Established New 
York Wholesale Hardware and Tool Jobber to 
cover retail hardware and automotive trade in 
New England States; also Western New York, 
Pennsylvania, Maryland and Delaware on a 
commission basis. Address Box M-42, care of 
Harpwarg Acg, 100 East 42nd St., New York 
17, N. Y. 


SIDELINE SALESMAN, SMALL TOWN 
COVERAGE; Hardware, Housewares, Appliance 
Stores. Liberal Commission. Catalog includes 
tubular stools, chairs, automatic toasters, play- 
yards, curtain stretchers, gas stoves, heaters, pearl 
top hampers, aluminum outdoor and indoor dryers, 
pressure cookers, ironing tables, kitchen  step- 
ladders, meat grinder, boudoir lamps. Address 
Box M-78, care of Harpwarg Acg, 100 East 42nd 
St.. New York 17, N. Y. 


AGGRESSIVE 
HARDWARE SALESMEN 


with following In their territories. Cal! 
on HARDWARE DEALERS, LUMBER 
YARDS, VARIETY STORES, CHAIN 
STORES, etc. Sell new pressure cast 
aluminum block plane as sideline. Priced 
for volume sales. Exceptional value, out- 
standing quality, immediate shipment, 
commission. Top notch men will clean 
up with this item. In reply state type 
trade, territory, and qualifications in full 
detail in first letter. 


U-TILA-TOOL COMPANY 


1450-52 $. Michigan Ave., Chicago 5, Illinols 


100 East 42nd St.. New York 17, N. Y. 


SALESMEN FOR SIDE LINE REPRESE. 
TATION calling on Hardware, Paint, Lasie- 
and Chains. A brand new tool that will rea‘: 
sell; also two established items. Write Dezre 
Floor & Safety Supply Co. P. O. Box 145’, 
Denver, Colo. 


SALESMEN WANTED WITH ESTAS 
LISHED FOLLOWING well-rated accounts 2 
the hardware and houseware dealer trade. Exee- 
lent merchandise. Accepted as a superior pro: 
uct. Send complete information about yoeret 
and include commercial references. Circle met’ 
Mfg. Co., 4300 E. Pacific Way, Los Angeles 2. 
Calif. 


WANTED—LIVE-WIRE SALES’ REPRE. 
SENTATIVES FOR NATIONALLY ADVER- 
TISED LINE of Aluminum Paint and Broasr 
Powders on a commission basis for: South 
Southeast, New York and New England Sure 
Excellent opportunity for men well acqua:nted 
with paint jobbers, hardware jobbers and o mi 
supply houses. Address Box M-99, care ot 
Harpware Acr, 100 East 42nd St., New York 
17, N. Y. 


WANTED 
MANUFACTURERS AGENTS 
To Sell Quality Hardware 


Several Good Territories Now Open 


HIGRADE INDUSTRIES CO. 
Hamden 14, New Haven, Coan. 


WANTED 
MANUFACTURERS AGENTS 


HIGH GRADB OHROMIUM KITCHEN CUP- 
BOARD HARDWARE. Calling on Retail Lem 
ber and Hardware Dealers Indiana, Il!mete, 
Missour!, Nebraska & Kansas. State terrttery 
now covered. for how long and lines sow carriaé. 


Write Bex (15, Grand Rapids, Michigan 


Builder's and Cabinet Hardware 


Monufacturer wants representation of Ite Ine 
of shelf hardware In Texas and Oklchome 
State lines now carried and type of trade and 
territory now covered. 


Address Box @-107, care of HARDWARE AGE 
100 East 42nd St., New York i7, WN. Y. 


HARDWARE AGE 


— — —_— 


— 


SALESMEN NOW CALLING ON Farm 
Implement Stores or Hardware Stores catering to 


-. farm trade, to sell bale hooks that have several 


advantages over other hooks now on the market. 


‘® Colored illustrations furnished. Write Will A. 


Johnson, Jr.. Sugar Grove, Illinois. 


SALESMEN WITH FOLLOWING RETAIL 


— HARDWARE, Automotive, Electrical, Radio, 
Dept. Stores, Lumber Dealers. Amazing Screw 
Holding Screw Drivers! Remove, hold, insert 


== screws inaccessible 
ae $1.18; counter displays. 


7 models retailing 98¢- 
15% comm., easily earn 
$20 daily. Big repeats, protected territory. Millen 
Mig., 100 Miller Bldg., Boston, Mass. 


laces. 


EXPERIENCED SALESMEN TO FILL 


"* DEMAND for New Top Quality Paint Mixer. 


Already enthusiastically received by Hardware, 
Paint and Lumber Dealers. Exceptionally high 
commission. Outstanding opportunity to add sub- 
Stantially to your present income. Send replies 
to: Harbil Manufacturing Co., 325 W. Qhio, 
Chicago 10, Illinois. 


SALESMEN WANTED: FOR NEW YORK 
STATE AND OTHER LUCRATIVE TERRI- 
TORIES. Inquiries from aggressive representa- 
tives already calling on the Hardware, House 
ware, and Housefurnishing Outlets solicited. Per- 
tinent information in first letter. Address Box 
M-102, care of Harpwarg Acre, 100 East 42nd 
St., New York 17, N. Y. 


SALESMAN WANTED NOW CALLING 
ON FURNITURE STORES AND JOBBERS 
for Line of Oval Framed Pictures. Sample case 
can be carried under arm. Very small line but 
a fast seller. You can make $5,0U0 a year as 
side line. We need men making the following 
States: Ohio, Tennessee, Missouri, Kansas, lowa, 
West Virginia, Virginia, Michigan, New York, 
Texas, Oklahoma, Arkansas, Mussissippi, Penn- 
svivania, Illinois. Commission 20%. In reply 
please state how long you have covered territory 
and other lines you carry. Address Box M-111, 


care of Harpwarg Ace, 100 East 42nd St., New 
York 17, N. Y. 
SALESMEN WANTED 2— 


LOCATIONS, 
POUGHKEEPSIE AND PLATTSBURG, N. Y. 
Paint, Brushes, Wall Paper and Sundry Items. 
Straight commission paid 10th every month. Poe- 
sible to add $100 or more to your monthly income 
with little effort. Write for appointment in your 
own city. Address Box M-113, care of HARpWare 
Ace, 100 East 42nd St., New York 17, N. Y. 


HARDWARE AND ELECTRICAL SUPPLY 
SALESMEN to represent National Wholesale 
Distributor, to cover retail hardware and alied 
trade. Many excellent exclusive territories open 
with full protection. Straight commission. Side 
line or full time. Address Box M-117, care of 
ee Acz, 100 East 42nd St., New York 


17, N 


SALESMEN WANTED BY ESTABLISHED 
CONCERN with national distribution to call on 
hardware, plumbing and heating, and oil burner 
dealers. Many choice territories open. Commis- 
sion basis. State lines now carried, territory cov- 
ered, and type of trade contacted. Manufacturers’ 
agents excluded. Address Box M-75, care of 
pie Oke cn Acg, 100 East 42nd St., New York 


Clanai ed, Ovve 


EXECUTIVE TYPE SALESMAN, WITH 
FOLLOWING, to Handle Superior Sideline of 
Strong Boxes and Wall Safes. Protected terri- 
tory, good commissions. Excellent profit-opportu- 
nity. Write Trezur Trove Products, 662 Hanna 
Bldg., Cleveland, Ohio. 


MANUFACTURERS’ AGENTS. A FEW 
CHOICE TERRITORIES OPEN for Top-Qual- 
ity Steel Wool Line. Write details of experience 
and types ef accounts sold to Box M-91, care of 
Harpware Aor, 100 East 42nd St., New York 
17, N. Y. 


MANUFACTURERS AGENT WANTED 
FOR NATIONALLY WELL KNOWN LINE 
calling on wholesale hardware, mill supply, house- 
furnishing, paint, plumbing, auto and janitor sup- 
ply, for State Minnesota. Give references, lines 
carried, Address Box M-97, care of Harpware 
Ace, 100 East 42nd St., New York 17, N. Y. 


WANTED REPRESENTATIVES IN NEW 
YORK (except Metropolitan Area), Pennsylvania, 
Maryland, and Delaware, for well-known line of 
flashlights. Men giving intensive coverage in one 
or two States preferred. Address Hipwell Mfg. 
Company, 835 W. North Avenue, Pittsburgh 12, 
Penna. 


SALES REPRESENTATIVES WANTED 
TO CALL ON THE RETAIL HARDWARE 
AND HOUSE FURNISHING STORES with a 
Full Line of Galvanized Ware. All territories 
open. Address Box M-115, care of Harpwarg 
Acz, 100 East 42nd St., New York 17, N. Y. 


SALES REPRESENTATIVES WANTED— 
OLD ESTABLISHED NATIONALLY KNOWN 
MANUFACTURER of Builders Hardware is 
now readjusting territories and _ representation. 
Will create openings for several experienced rep- 
resentatives who have good following and under- 
stand builders hardware. State lines now carried, 
type of trade covered and territory. Address Box 
M-112, care of Harpwarg Acr, 100 East 42nd 
St., New York 17, N. Y. 


WANTED MANUFACTURER'S AGENTS— 
FOR QUALITY CHEMICAL PRODUCTS. Sell 
to jobbers, industry, other outlets. Attractive ter- 
ritories available. Get your reply in immediately 
tor consideration on fast-moving items. Address 
Box M-114, care of Harpware Acr, 100 East 
42nd St., New York 17, N. Y. 


SIDE LINE SALESMEN WANTED: MEN 
WITH FOLLOWING among paint and hardware 
dealers, lumber yards, department stores, etc., to 
sell line of paint specialties including Paint & 
Varnish Remover, Aluminum Paint, colors in Oil, 
etc. Liberal commission. Only experienced and 
well established salesmen need apply. State ex- 
perience, territory covered and lines handled. Ad- 
dress Box M-59, care of Harpware Acer, 100 
East 42nd St., New York 17, N. Y. 


GENERAL ELECTRONICS, INC., WOULD 
LIKE TO RETAIN THE SERVICES of Quali- 
fied Manufacturers Representatives in Several 
States throughout the country to handle Our Line 
of Fluorescent Starters. Write Box M-95, care 
of Harpware Acz, 100 East 42nd St., New 
York 17, N. Y. 


MANUFACTURERS’ AGENTS 


TENSIFIED COVERAGE BY 4 MEN COVE 

O., & WISCONSIN. SELLING H 
& HOWE. CHA 

een RETAIL CHAINS, 

BERS, MILL SUP 

SES, DEPT. 8 

ie WHO SELL OUT 

IR RETAIL DEALER ORGANIZATIONS. 


LEE E. LANE COMPANY 
Se. Michigan Ave. Chieage, litlnels 


fm tee Ge Oe 
Oooor.ea 
anar 
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ATTENTION MR. MANUFACTURER 


Give your line the address and showroom it 
deserves—200 Fifth Avenue, where we main- 
tain a permanent showroom. We are a well 
established sales organization selling jobbers, 
chains, and department stores and have room 
for one (1) more line. Traveling four (4) men. 
Territory East. 


SAM wet 
200 Fifth Ave. New York, N. Y. 


PUERTO RICO CALLING... 


SALESMAN WITH FOLLOWING AMONG LARGE 
IMPORTERS OF HARDWARE, BUILDING & 
ELECTRICAL MATERIALS, PLUMBING, STEEL, 
ETC. DESIRES ADDITIONAL ACCOUNTS, 
COMMISSION BASIS. INTERESTED IN OON- 
TACTING ONLY MANUFACTURERS AND PRIN- 
CIPALS, NO JOBBSERS. ADORESS P. 0. BOX 
3047, SAN JUAN 13, PUERTO RICO. 


OUR ORGANIZATION IS YOUNG IN 
AGE OF MEMBERS YET SEASONED IN 
SELLING AND ORGANIZED TO REPRE- 
SENT MANUFACTURERS OF HAROWARE 
ITEMS TO JOBBERS, DEALERS AND 
OTHER OUTLETS IN TEXAS. BY CON- 
CENTRATING OUR EFFORTS IN THIS 
STATE IT WILL ENABLE US TO COVER 
THE TRADE MORE OFTEN AND ALLOW- 
ING US TO DO EXTENSIVE DETAIL WORK 
ON ALL ACCOUNTS AS WELL AS WORK- 


ING WITH JOBBERS SALESMEN. OUR 
METHOD OF SALES WILL PRODUCE THE 


VOLUME YOU WANT ANDO OUR BUL- 
LETIN "MALCOGRAM" WILL KEEP ALL 
ACCOUNTS INFORMED ON _ PRICE 
CHANGES AND NEW ITEMS. IF YOU 
ARE NOT REPRESENTED IN THIS SECTION 
WE WOULD LIKE TO HEAR FROM YOU. 


“SELLING THE BEST TO THE GREAT 
SOUTHWEST" 


120! KINGS HIGHWAY DALLAS, TEXAS 


(Classified Opportunities continued on page 226) 
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LINES WANTED. MANUFACTURERS 
REPRESENTATIVE calling on Florida Retail 
Hardware, Variety and Furniture Stores can 
handle Additional Lines. Address Box M-103, 
care of HAarpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


ATTENTION MANUFACTURERS. SEEK 
ADDITIONAL LINES FOR GREATER 
CLEVELAND MARKET. Thorough coverage. 
Reliable, trustworthy and dependable merchan. 
diser, well known to the trade and of good, stable 
character. Your inquiry solicited. L. Robert 
Wittrock, 8510 Linwood Ave., Cleveland 6, Ohio. 


ACCOUNTS WANTED. CANADIAN MAN. 
UFACTURERS’ AGENT, Dun & Bradstreet 
rated, is open to take on a few more lines to sell 
to Electrical, Hardware, Automotive Jobbers in 
either Western Canada or all Canada. Only well 
established financially sound manufacturers are 
. antcrest, James B. Carter Limited, Winnipeg, 

ana 


MANUFACTURERS REPRESENTATIVES 
DESIRE AUDITIONAL QUALITY LINE for 
New Jersey, Eastern Pennsylvania, Delaware, 
contacting Lumber Yards, Hardware Dealers, Mill 
Supply Houses. Now traveling 4 men. Experi- 
enced representation, aggressive coverage. om- 
mission basis. Address Box M-49, care of Harp 
mee Ace, 190 East 42nd St.. New York 17, 


NATIONAL DISTRIBUTORS 
Established—iicliahle—Aggressiro 
ARGO CORPORATION Pitishergh 22, Pe. 


Brench Oftece 
New York ° Philadelphia ° Detroit ° Cleveland ° Leulsvilte 


Covering all classes of jobbers. We will carry the 
aceounts er you ean bill direct. 


Write fer further iafermstion end referenese 


Distributor organization, Dunn & Brad- 
street rated, grossing annual volume in 
seven figure bracket has opening for 
several additional major lines in agri- 
culture, hardware and houseware fields. 
Long established following among all 


Jobbing accounts. Complete 
and warehousing facilities. 


Address Box M-85, care ef HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


invoicing 


SPECIALIZED, EXPERIENCED 
EXPORT MERCHANTS OFFER 
EXPORT DISTRIBUTION 


We develop and push the foreign eales of your product, 
Handle all «liffcult paper-work, pay you cash, relieve 
you of expense and headaches. Annual turnover 
$1,500,000.00. References and details on  tnaquiry. 


KURT ORBAN CO., INC. 
Exporters Purchasing Agents 
17 Battery Place New York 4. N.Y. 


GET INTO THE MEXICAN MARKET 


REPRESENTACIONES AZTECA 
CALZADA DE LA PIEDAD 187 
MEXICO CITY, D.F. 

Is Interested in following lines: 
General and Builders Hardware, Tools, House 
wares, Marine, Hardware, Cap Screws, etc. 
Excellent references. 
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TOP NOTCH SALESMAN, 15 YEARS SUC. 
CESSFUL SALES EXPERIENCE, desires Good 
Line or Lines on commission basis to be sold 
through hardware, lumber and building supply 
dealers or jobbers in Oklahoma and Adjoining 
Territory. Address Box M-98, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 


MANUFACTURERS AGENT, WELL ES- 
TABLISHED CAN USE ANOTHER GOOD 
LINE to the Wholesale Hardware and Mill Sup- 
ply Trade for Penna., Southern New Jersey, 
Delaware and the District of Columbia. Refer 
ences. Address Box M-38, care of HArpwanre 
Acre, 100 East 42nd St., New York 17, N. Y. 


MANUFACTURERS REPRESENTATIVE, 
HEADQUARTERED IN MINNEAPOLIS and 
covering Upper Midwest Area, interested in One 
Additional High Quality Line upon which a vol- 
ume repeat business can be built. Building trade 
or hardware, heating products preferred. Address 
Box M-100, care of Haroware Acz, 100 East 
42nd St., New York 17, N. Y. 


MANUFACTURER’S REPRESENTATIVE 
SEEKING ADDITIONAL LINES Builders 
Hardware or Other Allied Lines. New York 
Metropolitan Area, New Jersey and Long Island. 
Listed in Harnpware AcE Verified Listings. Ref- 
erences furnished on request. Address Box M-118, 
care of Harpware AcE, 100 East 42nd St., New 
York 17, N. Y. 


Posikiows 


TOP NOTCH SALESMAN WANTS TO 
REPRESENT REPUTABLE MANUFAC- 
TURER in Texas, and Southwest Area. Twenty 
years’ experience selling to wholesale and retail 
outlets. Address: 8516 Swananoah, Dallas, Texas. 


Wanted 


HARDWARE SALESMAN WITH TEN 
YEARS’ DIVERSIFIED EXPERIENCE in the 
hardware field position as 
manufacturer's representative or salesman cover- 
Married, veteran, thirty- 
two years old. Will consider other hardware prop- 
ositions same area. Address Box M-110, care of 
Hivrnowarr Ace, 100 East 42nd St., New York 
WN. Y,; 


retail seeking sales 


ing Rhode Island area. 


EXPERIFNCED YOUNG MAN, TWELVE 
YEARS’ PROMOTIONAL WORK with Manu- 
facturers, excellent record, desires a change. 
Wants opportunity to apply experience to better 
advantage. Present connection nine years, top 
rating. Address Box M-101, care of Harnware 
Ace, 100 East 42nd St., New York 17, N. Y. 


POSITION WANTED: 38 YEARS' EXPE. 
RIENCE in all branches of Hardware Business, 
Retail and Wholesale, capable as store or depart- 
ment manager. Considerable experience in store 
departmentizing, interior and window display 
work doing show card and sign work. Have all 
my own tools and equipment. Address Box M104, 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


FOR SALE—I.UMBER BUSINESSES-— 
Located at Colony, Grenola and Wellington, Re> 
sns, and at Billines, Missouri. Also Hardwe-e 
Implements and Plumbing Business at Axte.. 
Nebraska. Inquire for details. Alley List:nz @ 
Sales Agency, 307 Central Building, Wich 
Kansas. Phone 4-6391. 


HARDWARE & IMPLEMENT BUSINESS 
AFTER FORTY YEARS, Owner wishes tc re 
tire. No accounts receivable or any habualities 
Well assorted stock of merchandise. Between ¢: 
& 30 Thousand Stock. Cash only. Location C.~ 
ner 90 x 60 Ft. Jefferson & Congress Sts. A? 
eae 301 Congress St., West Savaz 
nah, Ga 


GENERAL WHOLESALE AND MART. 
FACTURING CO. well established for m1: 
years throughout South Africa and Adjacent Te:. 
ritories, wishes to amalgamate with established 
company, handling hardware, chemicals or ax: 
other goods. Company shows good and 

ite “Ase! 
Box 2335, Durban, South Africa. 


has very large scope for expansion. 
gamate,”’ 


WE WILL PURCHASE FOR CASH 
COMPLETE STOCKS & EQUIPMENT OF 
HARDWARE, BOUSEWARES, PAINT STOQGES, 
BUILDING MATERIAL & PLUMBING SUPPLY 
HOUSES 
Write Us What You Have To Offer 


MILTON SUPPLY SO TGeLL 
U. S. ROUTE #1 
Ne Seockh Teo Large Or ise maar 


PA. 


SURPLUS TOOLS AND HARDWARE 
AT BARGAIN PRICES 


SOLD IN SMALL OR LARGE QUANTITICON- 


WRITE TO 
MAC WINNIG 


1S3 FRANKLIN ST NEW YORK 13,  Y. 
FOR SURPLUS LIST—OR CALL BE 379545 


WHEN YOU WANT T0 BE HEARD 


Speak to the right "class"—in 
the Classified Opportunities 


Section of 


HARDWARE AGE 


100 East 42nd St. New York 17, N.Y. 


HARDWARE AtE 


ee 


ee nS ee ee a een — ae ee, ioe 


POT CRA NERS 


—— 
Vp 
= we 
inn 
eee) For LARGE FLOOR AREAS 


x Wow another model of the famous Cellulose Sponge Minute Mop and 

Dratiner—the No. 801 Jumbo Model. for homes, stores, offices, shope— 
SO% more sponse—bdigger head—bigger drainer. List price, Jumbe 
model, $2.98. Complete with new Drainer, 54” handle and handle 
tight clamp. (List price regulsr model Ne. 101—$1.95 complete). 
q : .— Write or phone your jobber today. 


ee) TE MOP (0. 


ACELAING WS 


Oll Cook stove with 
body 


I3 E.23 rd.St. 


CHICAGO 16 ILL. 


finished in 
black and white 
enamel. Also avail- 
able in one, two and 
three burner mod- 
els. All models can 
be ordered with 
legs and shelves. 
Packed one com- 
plete unit to a car- 
ton or KD—two to 
a carton. 


Write for price iIn- 


dicating quantity 
desired. 
ST-2 
ILLUSTRATED 
Per ask ae RRI DON: OIL BURNER PRODUCTS, INC. 
weve 1427 Park St., Hartford, Conn. 
1 ae | ie oa ad 


FINISH: Green Enamel. 


"3N 
avs POST: High carbon welded 
; ae 2 steel tube. (Four times 
tate Ae chong than common black 
pipe.) 7 feet long x I'/,-Inch 
wow diameter. 
ou 3" HOOKS: New design, strong, 
beats heavy, with plenty of line 
. j space. 
Vv , SOCKET: Heavy steel tubing, 
~ Nw i 16"" long. Sets in ground or 
concrete. Black ename! 
finish. 
PACKED: Four complete posts 
wrapped in heavy waterproof 
se aM P R WEIGHT: 56 Ibs. per set of 
| js Inmetiate Delivery "=" 
cee ee ORDER THROUGH YOUR WHOLESALER 
ee CHENEY METAL PRODUCTS CoO. Trenton, N. J. 
* ogre 
Pa 
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ORIGINATED 1896 
MAYES GUARANTEES ACCURACY, SERVICE 
*AND DURABILITY- 


MAYES BROS.TOOL MANUFACTURING CO. , Inc. Port Austin, Micx. 


* Thoughtfully designed for 
that “quick, one-man electri- 
cal fencing job.’’ Confines all 
size animals. Field tested. 
Use again and again. Install 
by foot or maul. Made of %” 
steel rod center pointed, with 
improved tri-weld 16 ga. an- 
chor plate, and two improved 
fully adjustable cadmium 
plated insulator arms. Pack- 
aged complete, 20 to a car-° 
ror ORDER TODAY. No. 


Order frem your whele- 
sealer: If he dees not 
stock, send orders direct 


PRODUCTS, INC. 


te: “. 
@ Battic Creek, Michigan 


Dopt. HA, 66 East Jackson St. 


Liquid 


@ BRUSH 1 CLEANER .. 3 to 12 Times Faster... 


with Better Results 
A Little Removes a Lot of 
Old Paint 


D) @ PAINT THINNER .... “Best Grade” Reducer 
. 


J maior OL... 
© Hast SELVES A Squirt Stops a Squeak 


> @ PAINT REMOVER... 


DEALERS... Ask Your Jobbers. 


JOBBERS . . . Ask us for sam- 
ples, prices and particulars 
about this Line of Giants. 


= 2: wis 


TIME SAVER DIV. CELCO CORPORATION 
110 East 42nd Street, New York 17, N.Y . U 5-9022 


Known the World Over 


WARDROBES. pa & fos ACCESSORIES 


E-Z-Do will make history in '48 with the revolutionary new 
"@ulited Bouquet™ covering 


The greatest new stylo advance in generations! 
Write as for nemo of nearest E-Z-Do Distribator 


E-Z-DO, 261 FIFTH AVENUE, NEW YORK, N. Y. 


LEVELS 


CATALOG FOR 
ASKING 


227 


> 4 Precision-made to within .001” from finest steel. 
¥e Durable edges that cut cleanly and easily. 
¥e Uniform highest quality. Will fit accurately. 


CLUB RAZOR & BLADE MFG. CO. » 34 GREEN ST. » NEWARK 2, NV. J. 


You must see my new SNACK 
BOWL set... another addition to the 
SHEL-GLO plastic houseware line. 
There’s a large bowl and four smaller 
ones... beautiful colors... all in an 
attractive carton. You'll like the price 
... there’s a nice profit for the dealer. 
See SHEL-GLO ad on page ???. 


Ge THE KILGORE MANUFACTURING CO. 


WESTERVILLE, OHIO 


HANGING PLATE HOLDER 


CONSTRUCTED GF HARD STEEL wiee 
Prowide SECURITY Jor gous TREASURED PLATES 


> tock be 1) leet 


MOUNTED ONE ON A CARD 
FOR COUNTER SALES APPEAL > $9. 00 oe 


Three Sizes for: 7 to 8”, 8 to 10”, and 9 to 11” 
Jobber Inquiries Invited 


plates. 


BRINKMAN & COOK. Merchandise Mart ° Chicago 54 


Genuin®° DOMES of SILENCE 
SLIDE SILENTLY - SOFTLY - SMOOTHLY 


SOc SET -15¢ SET-10c SET SAVE FURNITURE 
& FLOORS-CREATE QUIET 


Nome ‘‘Oomes of Silerce’’ 
on eock§ genuine § Glide 


Domes of Silence 
Rubber Cushion Glides 
For Tile, Marble, Cement and Bathroom Floors. 
Noiseless, Sizes for metal teds, wood beds, large 
chairs and all furniture 


Ask yeur Jobber. 


If he is not supplied write fo 


DOMES of SILENCE, Inc., 35 Pearl St., N.Y. C. 
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STEEL FENCE POSTS 


"U" flanged posts with 
self-fastening lugs. 
No Staples Required 


Attractive Dealer prices and delivery dates 
furnished upon request. 


Menufactared by 


RUDOLPH POULTRY EQUIPMENT CO. 
Vineland, N. J. 


RATCHET 
WRENCH SET 


Handy tools for: 
Mechanics 
Plumbers 
Craftsmen 
Electricians 

Modelmakers 


le 


Tough alloy steel wrenches, %”, 7.16”, %”, 
9 16” openings. No heads to change, reversible 
ratchet. Box socket construction. Close teeth per- 
mit short stroke. 34%" to 4%” long. 


K-D MFG. CO., Lancaster, Pa. 


Join with GARDINER Solder! 


Federated Gardiner Brand ACID 
CORE SOLDER is scientifically ai- 
loyed from the purest metals, 
resulting in a precise composition 
which will give strong, lasting 
bonds. For automotive and general 
work. Comes in 1 Ib. & 5 Ib. spools. 


METALS BIVISION 


AMERICAN SMELTING & REFINING COMPANY 
WHITING, INDIANA (CHICAGO) 


CAULKING 


FE MESEAL we ony: 


y There aes a hundred uses for quick selling — quick loading Hexiseal 
Caulkin ound cartridges, the most economical way of caulking. 
Flexisea re ‘longer: seals cracks, cuts fuel wasteage, preserves and 
protects. Waterproof, non-staining with amazing plasticity, adhesive 
and color retention qualities. Dries firm but remains pliable under- 
neath. Also in bulk. Write for helpful seles aids end dete. 


VLD 32 ahD 
MALDEN, MASS. 


LANAsJvD Sas) russ 
45 IRVING STREET 


One Word 
COVERS it 


The Drop Cloth That Gives Complete 


* 

p ro t ec t ion Store fixtures, machinery, fine 
furniture, and all manner of similar objects are safely pro- 
tected when Ma-Crepe is used. This modern cover is dust 
‘\\_ proof, lint proof and paint resistant. Ma-Crepe is light im 
~ weight, easy to handle, and economical to use. 

Thousands of satisfied users. Nationally advertised to 
the trade and to the consumer. Write for details on 
our Dealer’s Plan today. 


Ma-Crepe Is A Product Of ‘ 


The D. C. MAY Co._/ 


x SOME CHOICE 
DISTRIBUTOR TERRITORIES AVAILABLE 


MEASURE THE [| 
MODERN WAY ce 


Wire Cordage « Air Hose * Cable, 
BX and other FLEXIBLE MATERIAL 


up to 1” in diameter. 


SKEET AND TRAP CHAMPIONS 
PREFER HERCULES RED DOT 


. .. because it gives precision patterns | 
, : ‘ | Quickly pays for itself many times over. Cuts 
with light recoil under all weather con- | 
ditions. Specify Red Dot when you order | 


trap and skeet loads from the ammv- | 


SMOKELESS POWDER 


losses of... time, labor, money, accuracy, ALL DIALS 


ROTATE CLOCKWISE 

ADDS OR SUBTRACTS 

RECORDS by 3 IN. % 
999 FT. 


efficiency, carelessness & excess allowances. 


Write for prices and pamphlet on other 


iti rer. : 
nition manufacture Olympic Meters and Accessories. 


HERCULES POWDER COMPANY é 
915 King St., Wilmington 99 Del. 


A. D. HEWITT COMPANY — 


2718 ELLIOTT AVENUE e SEATTLE 1, WASHINGTON 


@rrace MARE > pil CULES FOWOER OMPANY x86-j | 


Gear-round demand for ehbiieias -*- METAL SPONGES 
Aeel| OTTSCHAL K'S we 


METAL SPONGE 


=m 


The housewife has daily use for Gott- 
schalk’s Metal Sponges. There’s no 
off-season for these items; they’re 
steady right around the 
calendar. 

Nothing can equal Gottschalk’s 
Metal Sponges for the nasty, heavy- 
duty 
around the home. Perfect for floors 


sellers 


cleaning and scouring jobs 


and woodwork, tiles, metal, porcelain 
and enamelware. They’re non-rust- 
ing, non-abrasive—can’t harm fine 
finishes or hands. Easily cleaned in 
hot water. 

Don’t bother with unsatisfactory 
substitutes, when you can sell women 
the Gottschalk’s Metal Sponges they 
want. Write for full details. 


PRE AC 
: - : res mS 7 Xt ; o : no 
: 1}. Paes |S Gottschalk'’s aa 


PSAs 


ds walt 
Se . * » 


< | 
im . 
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No. 325 — SPECIAL 3-IN-1 PACK 
3 regular 10-cent sponges)— 
Retails for 25 cents 


No. 110—METAL SPONGE— 


Retails for 10 cents. 


METAL SPONGE SALES CORPORATION . 3650 NORTH 10th STREET ¢ PHILADELPHIA 40, PA. 
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“National” Semi-Finished NUTS 


Customers don’t hesitate ... they buy .. . when they 
see these well-made Semi-Finished Nuts. Your sales 
are quicker because you have so much quality to offer. 
‘‘National”’ Semi-Finished Nuts come in a full range of 
ae types and sizes—Heavy, Regular, Light—either full or 
g so Band jam, including Slotted and Castellated Nuts. All have 

NUTSUy) clean, sharp threads that give a smooth, even fit. They 


LIGHT SEMi-Fin | 
SOR: 


seat properly, giving ample bearing surface. And the 


New Packages for Better Shelf sharp hex corners, with smooth sides, always assure 
Appearance, Easier Stock Handling 


a good fit for any wrench. 

: “National’s” Semi-Finished Nuts are part of the most 
complete line of fasteners made by one manufacturer. 
The line you can merchandise. 


wraete awe rantacis Sold by leading distributors 


THE NATIONAL SCREW & MFG. COMPANY, CLEVELAND 4, OHIO 
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i ™ i Kerosene Kanges 


we Ne y oN pee, o he as 4 
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| ON A WIDENING WAVE OF POPULARITY ..... 
Everywhere the word is spreading . . . “BOSS kerosene-Range 


Cooking is the simplest, most economical method for easier 
cooking.” BOSS kerosene Ranges are SAFE, clean, odorless .. . 
add new cooking convenience and modern Beauty to any kitchen 
. .. fequire no installation expense . . . cost much less to operate. 


Remember BOSS ... See BOSS ... Buy BOSS 
CINCINNATI 25, OHIO 


THE HUENEFELD CO. 


BOSS RANGES - STOVES - OVENS - HEATERS 
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